=“ 


255551... 

All you runners out there who take the leap from 
cyberspace and enter Data East's Shadowrun 
Sweepstakes could find yourself going Wild in the 
aisles of Electronics Boutique, or winning one of 
over 2000 prizes like games, jackets, posters, fig- 
ures and more! 


For info on getting an official sweepstakes entry 
form just check out any package of Shadowrun for 
the Super NES, or the official rules below. 


Play Shadowrun—the hottest strategy-adventure 
cart of 1993—and find yourself in a race against 
time, technology and termination. 


Shatter the magaplexes 
before your friends do! д 


OFFICIAL CONTEST RULES 


Goo 
dumme 


Limited Edition 
Shadowrun 
Poster 


Data East USA, Inc. 
1850 Little Orchard Street 
San Jose, CA. 95125 
Tel: 408/286-7074 

© 1993 Data East USA, Inc. 


CIRCLE #136 ON READER SERVICE CARD. 


|| SHADOWRUN is а registered trademark of РАЗА Corporation, used under license by Data East USA, Inc. © 1992 РАЗА Corporation, 
"Nintando, Super Nintendo Entertainment System, and the oficial seal are regstered trademarks of Nintendo of America Inc 
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N THE 
М 1 NEVER-ENDING 
ОД BATTLE RAGES 
Û ON IN AUGUST. 


SUPERMAN 
ACTION COMICS 


Should comics be sealed in 
their plastic bags to remain mint? 
Huh? Am | hearing the question 
right? Should toys be left in.the 
box or on the card for them to 
remain mint? What is going on 
here? 

There is a growing community 
that is intent on extreme delin- 
eation for the utmost in collector 
prices. These are the same peo- 
ple who are in favor of the num- 
bering system for grading comics 
and frequently buy several of 
everything so that they can store 
some away for when they 
become “priceless.” These 
investors in comic and comic 
related material seem to want 
nothing more than to make you 
believe that the package is the 

final word in collecting. | believe that nothing could be further from the 
truth. 

For any real value to be established on any item the first consideration 
must always be the demand versus the supply. If demand out 
supply, the price for that item will go up. The problem with the 
bag, mint on card, mint in box" group is that they will categorize an item 
down to the slightest possible detail to try and get that item into sucha 
select group that their copy is the only known version with some minor 
printing error or some such drivel. The sports card industry followed a 
similar pattern a few years ago with the error-card phenomena. It went 
bust when people finally came to realize that errors are just that.,.errors, 
they're wrong. The only thing that is special about them is that they're 
mistakes. What does any of that have to do with packaging? It's all the 
same argument. Instead of the correct card being the one people want- 
ed, it was the variation. Instead of the comic being what people want, it' 
the bag. Tell you what, if you want proof of what I'm talking about here, 
try this on an unsuspecting retailer. Take a comic that the retailer is sell- 
ing for a buck or two as "mint in the bag," and buy it. Later, try and sell 
that book back to the retailer as the comic by itself and the bag by itself. 
The comic will be bought for the right price. Try and video tape the 
expression on the retailer's face when you ask him to buy the bag. = 

The point is, the bag, box, or package is worthless without the item it 
holds. Therefore, it stands to reason that it is worthless, period. You 
don't have to like it, it's just the truth. Next time you buy a comic that's in 
a bag, do yourself a favor and read it. That was the reason the comic 
was printed in the first place. 


-John Danovich 
Editor 


P.S. Thanks this issue go to Mike Allred for the great panel at the top of 
the page. Woop, woop! 
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HERE HE COMES, HERE COMES 


| Now vipeo OR CALL TOLL FREE | 


60 REVERE DR., SUITE 200 
NORTHBROOK, IL 60062 


PRICE 


1-800-688-3898 | 


SUBTOTAL 


$19.95 


$19.95 


‘Man On the Lam’ 


XXII, "Race For Life" / “Terrifying Gambler 


XXIII, "Car Destroyer" / "Desperate Racer 


XXIV, "Car With a Brain / "Junk Car Grand Prix 


XXV, "Car In the Sky 


1L Residents Add 7.75 


Add $1.00 Per Tape S 


ing and Handlin 


TOTAL 


ADDRESS 


CITY/STATE: 


№) 
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ents the Original Adventures of 


SPEED RACER, a Cartoon Classic For All Ages! 
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Real arcade fire buttons 
Plastic ones just can't compete! 
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a! iat (жай 
A ағын aa 


STD Entertainment (USA), Inc. 


Action Programming buttons 
Up to 6 different moves at one time! 


gie 


1963: EVERYTHING OLD IS NEW AGAIN... 


3 ) 
Guided by Jim Valentino, the 1963 adventures continue despite recent WHEN FORCES % 
shake-ups at Image. Find out what the future holds for the ‘63 books as COLLIDE... w 


well as Jim's other mainstays, including Shadowhawk! Incredible things happen when 
Marc Silvestri and Brandon 7 


5 54 FRANK MILLER - STEPPING AHEAD... бооно 4 
Masterful writer of both comics and film, Frank Miller discusses his fone е Force Л 
feelings of independence, the similarities between comics and movies, 
and why he doesn’t read Daredevil anymore. 


A 79 THE HERO 100... 


The 100 Most Important People in the comics industry are now named 
UL in this very special report by the editorial staff of HERO. Find out who 
the most powerful person in the comics biz is for '93! 


110 Lakefront Drive ® Hunt Valley, MD 21030 
TEL: 410-785-5661 * FAX: 410-785-5725 
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Variable slow motion 


What did you expect? 


REAL TIME 
In the heat of battle, timing is crucial. And sometimes things don't work the way you want them to. The Top Fighter 


the limited edition Top Fighter by STD, the world's first fully programmable joystick for Super NES. Just program the puts time on your side with REAL TIME. This hot, new feature allows you to program а move into memory with the 


tough power moves into one fire button and blow away the opposition. Imagine executing a Sumo Head Butt with 


the touch of a button. The bosses don't stand a chance! 


1 91 А DIFFERENT KIND OF IMAGE... H 
In light of recent shade-ups and the departure of Rob Liefeld from эз 
еч Extreme, Image has once again become а hot topic! Rip into this article 58 
85 


CIRCLE #141 ON READER SERVICE CARD. 


and see your favorite artists as you've never seen them before. 


НЫ 


exact sequence you want and the timing you need. You decide how and when to use your best skills to de- 


q " Ë 
° а: Е š 
Э اا‎ 104 RAYZOR'S EDGE ER MV SPIKE ! Ер Ї 
3 Spike Lee is planning to өз a> 3 
ú 32 HERO REVIEWS 107 POWER PLAY take comics places no oné 3 в 38 
46 UP AND COMING 112 HEROIC TRADING CARD has seen before... 8 
52 HERO INSIDER 120 GO FIGURE IO HE 
68 SPOTLIGHT ОМ: Silvestri 124 HERO HOT TOP TEN 14У/2 35 
96 READER COVER ART 142 FOCUS ON: Star Trek Y P 
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ere originated by Capcom USA 


TAKE IT HOME! 


What could be more fantastic than reading HERO #3? Also get- 


PROGRAMMABILITY 


The games are only going to get tougher. You need a real fighter on your side. And now you have one. Introducing 


ting a chance to win Fantastic Four #1, that's how! Rifle 
through this issue of HERO and you'll find another HERO McFARLANE, 
scratch-off card apon for a FREE shot at one of the hottest ROUND 2 


More from the master... 


AVAILABLE AT 


+ GKSTARTREK# + IRON MAN #1 о 


meat-flavored paper towels.” 


You can also score over a dozen chances at other 
- Anonymo 


2854 great comics throughout HERO's growing price guide 
in the back! Just look for the "blue pages"! 


each one numbered and signed by the designer. 


LIMITED EDITION certificate - 


*Street Fighter II™ is a registered trademark of Capcom USA. 


*Terms used in association wit 


= / 
^ s. P P a 
2228 АВ) d 
A ИД f 7 
Р 3 


ща 


year пи пипат 


Skills mandatory. 
Сэ) Gall Stryker,P 
| (123)555-4624. 
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1 Want Му HERO TV... 


Dear HEROES AT HERO, 

After | had finished reading 
HERO #1 about five times, | came 
upon an idea that | think you 
should hear about. Wouldn't it be 
great if there was a HERO ILLUS- 
TRATED show on regular TV? It 
would air once a week on 
Saturday. You could start off by 
giving the viewers and the audi- 
ence comic reviews and the latest 
word on upcoming comic books. 
Then, you would have an inter- 
view with famous comic book 
artists. A good first person to 
interview would be Todd 
McFarlane. Well, thank you for 
your time and thanks for giving 
me something to look at in my 
spare time. 


- Joel J. Centeno 
Hyattsville, Indiana 


Say Joel, that's a swell idea, 
but, sorry.to say, we've already 
had it too! | guess great minds 
think alike, eh? 

Seriously, we are hard at 
work at a HERO ILLUS- 
TRATED TV show as 
you read this mag. We've 
already got it cleared 
through two very popular 
cable networks and the 
first episodes should hit 
before the end of the 
year. Anyone going to San 
Diego should hunt down 
our elite HERO TV news 
crew - you may end up on 
the show! 


Mr. Opinion Tells 
All... 


Dear Heroes, 

When | first heard about 
HERO I wasn't sure if | liked the 
idea. | like Wizard, but it's not 
without its faults. Wizard has a 
really crappy price guide and cov- 
ers almost nothing but Image. 
Image really sucks and I'm sick of 
hearing about them. So when 
HERO shows up, ! bought it. Let 
the bellyaching begin... 

I loved the cover, but the foil 
didn't really do much for it. You 
should save your money next 
time. The inserts were EXCEL- 
LENT!!! | like the ashcans much 
better than Wizard's cards! Your 


яж сэхэ дарена 


cards were also great, especially | 
Jurassic Park and X! Boneyard 
kinda sucked, but it was worth the 
nothing | paid for it. When ! got to 
the magazine, | found it was miss- 
ing something. Namely the maga- 
zine! | had a lot of trouble finding 
anything of real quality through 
the thousands of advertisements. 
The price guide was worse than 
Wizard's already laughably sub- 
terranean price guide. It was 
awful! 

Your magazine has great poten- 
tial, please start using it! 


Ar 


TO THE 


-Ezra Riner 
Henderson, Nevada 


Wow Ezra, why 
don't you tell us what 
you really think next 
time! I'm glad you 
enjoy the comics, 
cards and other pre- 
miums in HERO, but I 
want to address the 
points you brought up 
about the magazine 
itself. 

While it's true that 
our first issue was a 
little heavy on the ads, 
we've gone to great 
lengths to expand the size of 
HERO. The issue you now hold 
if nearly twenty pages 

larger and still con- 
tains all of the 
Premiere Editions, 
contests and other 
items you said you 
enjoyed. We'll contin- 
ue to grow, but 
understand that the 
funds generated by 
advertising repre- 
sents an intregal part 
of that growth. 

As far as the price 
guide is concerned, 
you have to under- 
stand that we are 
REPORTING on the 
market. Dealers 
across the country tell 

us what they are selling the comics 
for and we pass that information 
along to you. I'm sorry if you feel the 
prices attached to your comics are 
too low, but we're not trying to 
manipulate the market. 

Stick with us, Ezra, we're going to 
be adding more to HERO each and 
every issue! I think you'll agree that 
the content of this issue is every bit 
as good as the premiums packed in! 


С 
GET ALIEN? 
ON SNES: 


We are getting BLOWN AWAY with 
"the incredible ‘response ' HERO has 

|. "received! Keep the comments ahd: 
“opinions coming and you may. ` 
become a Star in the pages of the 
"new number one name in comics! 


Letters То the. Editor 
‘clo HERO ILLUSTRATED 
.1920 Highland Ave. Suite 222. 
Lombard, IL 60148 | 


FEEL THE 
TERROR! Ї 


EXPLOSIVE 
FIREPOWER! 


DEADLY ALIENS 
ARE EVERYWHERE! 


Twentieth Century Fox Film Corporation. All rights reserved. Nintendo, Super Nintendo Entertainment System 


are registered trademarks of Nintendo of America Inc. © 1991 Nintendo of America Inc. LING is a registered trademark of LUN, Ltd. © 1993 LUN, Ltd. All rights reserved. 


Г ASK THE 


CREATOR 


` How can you make a diifer- 
ence in the comic book indus- 
try? Simple - just get to knów 
the right people. Now HERO can 
give you an audience with some 
of the biz's most powerful 
patrons! ^ 

This month our guest is none 
other than Defiant's тай man, ` 
Jim Shóoter! From his early 
days.at Marvel through his days 
at Valiant: all the way to the pre- ` 
sent, Shooter has always said it 
like itis while creating some of 
the most populàr. comics.of all 
time! 

Sure, the man's gotten some 
heat recently, but now you can 
ask the.questions.to set the 
record Straight! D 


* Wouldn't you їсело know 
what it was like to break into 
comics as a teen? How about 
the concepts that made empires: 
out of companies like Valiant? 
Why did he name his latest 
endeavor. Defiant? How does һе 
feel about pecan nuts? You now 
have the ear of one of the most : 
powerfül people i іп comics! 

So read some Shooter. books, 
think up some toughies, and let 
‘ет rip! We'll send all of your, 
Qs to Jim if you send them to, ` 
us at: 

HERO Talks to Jim Shooter 
1920 На ана Avénue, 
... Suite 220 қ 
` Lombard, IL 60148 . 
. Ве sure to act quickly, hówev- 
er, because we can't keep the 
big man. locked up much longer! 
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Questions, 
Questions, 
Questions... 


Dear HERO Peoples, 

1. How about a classified sec- 
tion for readers to buy and sell 
games and comics? 

2. What kind of competition do 
you guys have with Wizard? 
Who is selling more? 

3. Is it true that pre-sealed 
comic bags and polybags even- 
tually ruin the comic? What's a 
guy to do? 

4. When is the video game sys- 
tem 3DO coming out? About 
when do you think it will drop in 
price? How much will games 
cost? 

5. When is Atari's 32-Bitter 
coming out? How much will it 
cost? 

6. Is it just me or has anyone 
else noticed how Cable is get- 
ting older and greyer at his slow- 
ly receding hair line? 

- Bobby Oxman 
Bellemore, New York 


From top to bottom: 

1. Judging by the response we've 
received, half the mag would end 
up being classifieds! We'll look into 
some other ways of possibly doing 
this - any suggestions? 

2. Wizard is written for comic fans 
much the same way HERO is. We 
have a shorter lead-time, however, 
and can get you the hot news 
faster (like the Liefeld story in this 
issue's HERO NEWS section). 
We'd also like to think that giving 
two or three comics, a card, a 
scratch-off contest and a poster is 
better than the one card and poster 
that Wizard gives for the same 
price. Our overall numbers from 
issue one for our comic version of 
HERO were just slightly below 
Wizard (who sells around 290,000 
copies as clear as we can tell). Of 
course, we also sell a newsstand 
edition of HERO which could ulti- 
mately push us over the top! 

3. Yep, the chemicals in the bags 
will devour your comics if you leave 
them inside. 

4. ЗРО will hit in September with 
close to a dozen games available 
for around $50-$60 each. The base 
unit will drop below $500 next year 
when Sanyo and other manufactur- 
ers offer competing 3DO consoles. 
5. The Jaguar is a 64-Bit RISC 
processor-based machine that 


will be available in October for 
around $200 in San Francisco and 
New York only. 

6. Your vision's 20-20, Bobby, but 
give the guy a break. A wife and 
kids will do that to you. 


Misprint Riches? 


Dear HERO, 

Enclosed is a photograph of a 
misprinted IRON MAN $290 which 
| received with my regular ship- 
ment from Diamond Comic 
Distributors a few weeks ago. 

This issue of IRON MAN was sup- 
posed to be stamped with gold, 
but somehow this one missed the 
gold-stamping process. 

Have any other comic dealers 
reported to you that they received 
one of these? | am aware of sev- 
eral hundred copies of VENOM #1 
that were misprinted and are 
black instead of red, but | have 
heard nothing about IRON MAN. 

- Charles Gaskins 
SANDY'S COMICS 
Lutz, Florida 


Dear HERO Studs, 

A long while back, while at a lit- 
tle convention, | stumbled upon a 
dealer who was ranting and rav- 
ing about these five Shadowman 
#8s that he just bought from 
some other sucker at the conven- 
tion. Out of curiosity, | asked him 
what the hype was about. Instead 
of telling me, he showed me - the 
first two pages were put in twice, 
therefore meaning an error at the 
printing press! 

I then recalled how a couple of 
Sandman issues with errors in 
them have skyrocketed in price. 
After begging the guy, he sold me 


Don't miss another issue! 
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Vengeance of Bane 1" 


* Most recon! printing (may not be 15) 


Feoturing n 
this monthly seri 


Wan! fo miss X-Men 2099 81 
Reg, Sale 


X-Men 25 (Hol 
Wolverine 75 ( 
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Wolverine vs. Punisher 1,2 
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one of his copies for quite an 
inflated price. Then the waiting 
game began. | checked your 
competitor's price guide month 
after month and I noticed по 
change at all. I'm starting to feel 
like | got ripped off! Can you 
guys check into this for me? 
- Brandon Lao 
Westiminster, California 


We've seen a variety of misprint- 
ed comics missing foil covers or 
pages as well, including a Night 
Thrasher #1 (regular series) with 
no foil. While both the Iron Man 
and Shadowman can be deemed 
great finds, neither series com- 
mands the high.profile that a 
Venom does (reflective of the large 
price increases on that title - now 
going for as high as $600). 

The other piece of the equation 
concerns quantity. While it would 
seem logical to assume that a mis- 
printed comic with a total run of just 
a few copies should be worth more 
than a Black Venom #1 that has 
700-800 printed copies in circula- 
tion, it is much easier to discount 
the other errors as simply flukes or 
examples of Marvel's poor quality 
control. A dozen copies doesn't 
necessarily constitute a "printing," 
while the Black Venoms are in 
enough supply to be considered a 
separate book despite the fact they 
are errors as well. 

Although your misprinted titles 
may not see great jumps in value, 
they're sure to remain an interest- 
ing part of your collection! 
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Youngblood #0, like all the Youngbloods, 
was inked in two different versions. 


Youngblood Seeing 
Double? 


Dear HERO, 

I'm enclosing two photographs 
of my Younglood #0 comic books 
that have two different color cov- 
ers. I'm puzzled as to which of 
them is the original copy and 

h is worth more? Did they do 
this intentionally or was this just 
a printing error? Your price list 
did not say anything about 
Youngblood #0 having two differ- 
ent color covers. There is a Gold 
cover of Youngblood £0, but nei- 
ther of my two covers is the Gold 
cover. 

- Arthur T. Yap 
Пойо City, Philippines 


Sorry to break it to you, but the dif- 
ference in your comic covers was 
intentional. Extreme Studios inked 
two versions of all the Youngblood 
covers. There is no difference in the 
value of the two versions. 


More Free Stuff... 


Helloooo, 
| just wanted to write to you and 
congratulate you on a job well- 
done. HERO is jam packed full 
with nothin’ but good stuff! Now, 
buttkissing aside, I’ve gotta ask 
ya something. How come on the 
ads from your first issue like Mr. 
T, Stryke Force, Comics Greatest 
World, and Dos Locos there is 
something that says ‘Circle # on 
Reader Service Card?’ What hap- 
pens if you do? Also filter out 
some of the ads. There are much 
too many that I’ve seen much too 
many times before. Otherwise, 
hey, it’s perfect. So come on and 
print this letter. | dare you! 
Woody Fu 
Blue Island, Illinois 


LETTER 


. OF THE MONTH: 


г HERO, 
I know who killed the 
jlood did it. No 
in Adam 


1. Youngt 


el ha 
y kill th 
ind, and eve 
or at 16 


Royal Oak, Michigan 


` Dear Jim; 


Our shirts аге off to you, `, 
pal! We don’t know what the, 
hell you'ré talking about, bùt `. 


"we appreciate the.fact that’ 
_ you seem to have everything 


worked out - in your head ар 
least. 1 1 
We hadino idea that the : 
X-Men were even т danger. 
from anyone at Image, but., 
you sold ys! 
‘By the way; Jim, you might 


` consider changing your. 


name..-Not'a big.change, 


HERO is well-known for piling on the 

freebies to fans who visit our booth at 

conventions! In the past few months 

we've given away a couple Amazing 

Fantasy #15s, a JAL #1, X-Men #1, plus 
м dozens of other hot books from across F 

the ages. A.J. Frint from Piqua, Ohio was кті 
м just one HERO reader who scored some 
[| 


mind you; but more of an ` 
enhancement. Y 
„Ту placing an"R" in your 
. last пате - it does wonders! 
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great books at the Chicago Comicon! 


EDGE!!! 


LETTER ART. 
г 


ist Place 
WINNER 


72 


GERS 
№, 1 


Garry Stephenson 
Burlington, North Caroline 


3rd Place 


AVEN 


ALIENS VS. PREDATOR 
PLATINUM 


“We want to hear гот YOU and 2 


only HERO gives you a chance to 
win‘sameé,great comics just for ` 
showing off your talents! Spiff ир» 
your envelope and send it to: 


HERO ILLUSTRATED 
1920 Highland Avenue, ` 
Lombard, IL 60148 


9nd Place 
WINNER 


Outstanding 
ENTRIES 


Frank Carpenter 
China Grove, Noxth Carolina 


Erie Wilder 
San Rafael, California 


Steven Rolls 
Sydney, Nova Scotia 


MADMAN 
PLATINUM 


Ryant Rivera 
Vineland, New Jersey 


Pat Block 


Washington, Pennslyvania 


No problem, bud! The Reader 
Service numbers are part of a very 
special service that HERO offers to 
both its readers and advertisers to 
help get you connected to the great 
products and services that are 
offered in the pages of the mag. 

Simply dig the Reader Service 
card out of this issue and circle the 
numbers that correspond to the 
advertised items that you're inter- 


ested in! Fill out the other info so they 
will know who you are and we'll make 
sure they know you want more info on 
their stuff. 


Make Mine Non-$ports... 


Dear HERO, 

1 just wanted to say that | love 
HERO ILLUSTRATED, but I would like 
to see a bigger Non-Sports price 


Nunzio Armanno 
Melbourne Beach, Florida 


Keeping with the 

Star Trek theme 

of this issue, we're giving away an 
original Star Trek #1 for the best 
letter artwork that crashes into our 
mailbox this month! Don't forget the 
stamps, our address above, and 
remember - stay inside the lines! 


guide section. American and 
Canadian prices in both the Non- 
Sports and Comic price guides 
would be nice. Also, keep the 
promos coming! 

- Steven Roberts 

Calgary, Alberta 


Last question first. We'd just love 
to put special pricing columns in 
the guide for our fans up north, but 


ШИН ШИН 


AVENGERS 
ANNIVERSARY 
MAGAZINE 


Don't miss this 48-page 
special featuring an 
inside look at the future 
of the Avengers, cre- 
ators and present, 
and the developing 
gon dynamic of 

-arth's Mightiest 
Heroes. Plus an in-depth 
look at the Avengers/ 
X-MEN crossover. 


AVENGERS WEST 
COAST #100 


The Avengers go to the 
devil in this 64-page 
milestone special as 
Mephisto exacts his fiery 
re Hawkeye and 
War Миг also star 
іп their own back-up 
features. By Roy 
Thomas, Len Kaminski, 
Dave Ross and Tim Dzon. 
Red FoiFembossed 
cover 


SPIDER-WOMAN 
#1 OF 4 


That wall-crawler 
from (се West 
Coast is now in her own 
limited series. The acci- 
dent that caused Julia 
Carpenter to become 
Spider-Woman always 
seemed like a coinci- 
dence before, but was 
it? By Roy Thomas, 
John А апа 
Andrew Рероу. 


SUCK UP TO ` 


detail; evéry column, and every 

* word of your first mag. What 
can | say? You, have a spectac 
lar, well-thought-out piece of 
work! For real! Your featüres are 
greatiYour departments are ` 

* great. Your price guide is great. 
Your contests are even better: . 
than great Because еко ге too 


` Premiere ay ie ом 
they're great: Your covers are . 
great. Your cards аге great. 
Your mag, is just plain great: For 


; ‚ real! So guys; keep up the great ғ 2: 


wand you'll give the guys at 
Wizard something to thin! 
about. Like there's 
‚ out there, and they're just sim- 
. ply great! Еогтеа!! 
By the way, | don't always feel 
this arpat е) 
+ Alex Pesic 


St. ори Florida 


Dear HERO, 

Thank you ог a fantastic 
Premiere Issue! 1 can't seem to 
put it down (I just purchased-a 

- second copy because my first is 
a permanent bathroom fixture). 
I loved everything about it.'Oh ~ 
well, keep up Ше great work and 
1 hope you all. е ney, the епуе: 

* lope! 

3 -Scott Eisenberg 

‚ Boston, Massachusetts 


Dear HERO, 


1 was an avid reader of Wizard Е 
magazine, but no longer! Not to. . 


crack on Wizard, but | just think 
уоц-де! more for your money · 
with HERO! Keep up the great 

` work! 


+ Curt-Cantrell . 
“Columbus, Ото Е 


Р. 8. jo me this: му "Мот 
` will think 1 finally made some- 
thing out of ту Ше, 


since the value of the Canadian 
dollar changes every day, it would 
be quite difficult to be very accu- 
rate. Check the exchange rate to 
determine a Canadian price. 

Also, look for our Non-Sports 
Card coverage to expand begin- 
ning in this issue! Plus, keep your 
eyes peeled for more info on a new 
magazine coming this Fall from the 
publisher of HERO that will be 
100% full-color, 100% Non-Sports 
trading cards! It will have all the 
great layouts, contests and premi- 
ums you've come to expect from 
HERO, each and every month! 


Cross-Over 
Possibilities... 


Dear HERO, 

1 have had the satisfaction of 
reading your magazine's first 
two issues and I'm going to get 
everyone from here on in. One 
question | wanted to ask was if 
there was ever going to be an 
Image-Marvel cross-over even 
though Image has taken all of 
Marvel's artists. 

- Wesley Scarbrough 
Long Island, New York 


A melding of the Image and 
Marvel Universes would be killer 
and would also probably be one of 
the biggest events in comics histo- 
ry if it took place. The orders would 
almost certainly reach into the 
seven-figure area. Image may have 
indirectly hurt Marvel's ability to 
produce the best-looking books, 
but they are businesspeople, after 
all, and it's doubtful they would turn 
their backs on the bushels of cash 
such a project would generate. 

Unfortunately, there are currently 
no plans for such an event to take 
place. There have been rumors of 
a potential project involving the 
WildC.A.T.s and the X-Men, but 
those stories remain rumors that 
neither company will confirm. 


HERO History 
Lesson... 


HERO, 

1 just read the first issue of 
your mag and I’m writing to 
inform you of a mistake l've 
found. When | was reading 
HERO Reviews on page 38, | 
noticed that it said the first 
appearance of Pitt was in Pitt #1. 
This is not true, however, as the 
first appearance of Pitt was in 
Youngblood #4. 

I hope this has been helpful. 

-Clint Weldon 
Sarasota, Florida 


Well Clint, we decided we'd check 
into your claims by going upstairs to 
the main man himself. No, I'm talk- 
ing about Dale Keown. The creator 
of Pitt set the record straight: 

“| had originally created Pitt as 
part of the Youngblood #4 comic, 
but because of delays that title actu- 
ally came out after Pitt #1 which was 
penciled after Youngblood #4.” 

So there you have it - but who was 
right you ask? Well, if you're talking 
about which Pitt Dale worked on first 
then you're correct. If you're talking 
about which Pitt was actually in the 
stores first then we were right. 


PITT Gets Plastered 


Dear People At HERO, 

I just turned 15 years old and 
recently drew a 5 1/2 foot picture 
of Pitt on my wall. 

I was wondering if you could 
publish this picture and/or enter it 
in any contest you have. | would 
greatly, hugely, tremendously 
appreciate it! 

- Kent Lawlor 
P.S. Гт the one on the left. 


Cool picture, Kent, but | don't think 
too many people could be confused 
with Pitt! 


That's it for this issue - keep the 
letters and cards coming! Also, don't 
forget to get your Letter Art in for a 
chance at X-Men #1! Chow! 


Original 
Stories 


The Hit 
Television 
Series! 


ees © 1993 Paramount 
САН rights reserved 
Comics Authorized User. 
Би Comics is а division of 
Malibu Comics Entertainment, 
stration by Jerome Moore. 


eginning in August From 
MALIBU COMICS! 


‘Source: Neo-Data 
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As the growing pains 
continue at Image Comics, 
catalyst Rob Liefeld 
announced plans to take 
an undisclosed amount of 
time off. "I need to take my 
work to the next level and 
that's what I’m doing," 
Rob i dex d to HE O. 

Follow: 
his work on 
Youngblood: $ 
and his contribution to 
Deathmate Red, Liefeld will 
be leaving his Anaheim, 
California-based Extreme 
Studios. His last scheduled 

appearance is at the 
Con - 
nothing else is planned 
through 1994. 

Extreme editor Eric 
Stephenson said, "Rob 
wants to take time to focus 
all his energy on his next 
project," which still 
remains hush-hush. 
HERO has learned it is a 
monthly title that will 
debut under the Image 
banner. 

"It's not like he's aban- 
doning Extreme, he just 
needs a little breathing 
space,” Stephenson reiter- 
ated. He emphasized the 
studio will continue to pro- 
duce its current line of 
titles including 


Rob Liefeld will be leaving the autograph signings and other public ` 


Compiled by Joe Funk: 


appearances to other Image mainstays such as Erik Larsen. 


Youngblood, Brigade, 
Bloodstrike, and Supreme. 
Although Liefeld will 
drop: out of the public eye, 
PS 
e pace behind 
. "Rob will be 
moving full steam ahead 
on licensing deals for his 
characters and titles while 
also working on other pro- 
jects,” Stephenson 
explained. 

Every artist hopes to 
achieve the mega-stardom 
Liefeld has attained. That 
level of success, however, 
also brings increased 
scrutiny and demands on 


an artist's time. Not unlike 
à famous author or rock 
star who temporarily 
withdraws from the lime- 
light to write their next 
book or cut their next 
album, Liefeld wants to 
concentrate on his creative 
energy. 

Although the cutting- 
edge, high-tech environ- 
ment of Extreme has 
become a breeding ground 


for new talent, "Rob wants 7 


to return to his roots 
where he can sit in a 
cramped room for 14 
hours a day and draw 
comics, He wants to 


required ee 


The Vortex — Week 1: Division 13 
written by F Randy Stradley 
в and 
Gover by Doug Mahnke 
Ше Elliott 
me $1.25 Canada 
aor pages 
іп battle-action format 


inpkinhead 4 of 4) 
егат 


ШЕ Mar Сий Carducci 
interior art and 
inted cover by Shawn McManus. 
U.S., $5.15 Canada 


color pages, monthly 


SEPTEMBER 1993 
Е 


Floaters #1 (of 5) 

written by Sean Fagan 
and Cinqué Lee 

interior art and 

color cover by Lance Tooke 
$2.50 0.5., $3.15 Canada 
52 B&W pages, monthly 


Marshal Law: capal Fear #1 (of 2) 
written by Pat М 

painted interior art 

and cover by Kevin O'Neill 

$2.95 U.S., $5.70 Canada 

32 ainted color pages 
saddle-stitched deluxe format 
monthly 


Aliens: Labyrinth #1 (of 4) 
written by Jim Woodring 
interior art and 
ainted cover by Kilian Plunkett 
2.50 U.S., $3.15 Canada 
32 color pages, monthly 


GAANT - GNAZZO + PATTERSON 


RoboCop: Mortal Coils #1 (of 4) 
written by Steven Grant 
ре by Nick Gnazzo 

inked by Bruce Patterson 

ainted cover by Ray Lago 

2.50 U.S., $5.15 Canada 
32 color pages, monthly 


THE WORLD'S GREATEST COMICS 


return to a more pure сге- 
ative state,"said Stephenson. 

In search of his own 
Walden Pond, Liefeld is not 
dropping out, but rather 
returning to the one man 
shop that got him where he 
is today. 

In the meantime, Extreme 
artists Marat Mychaels, 
Brian Murray, Dan Fraga, 
Chuck Jones, Chap Yeap, 
Danny Mild, Jeff Matsuda 
and Norm Rapmund will 
continue drawing books in 
the Extreme tradition. 


GRELL: 
SHAMAN'S TEARS 
WILL CARRY ON 


In the wake of the Image 
consolidation and subse- 
quent dropping of his title, 
creator/ writer / artist Mike 
Grell vowed that his book, 
Shaman's Tears, will live on. 

"Shaman's Tears always 
was intended to be an ongo- 
ing series, and was continu- 
ously promoted as such. 
However, as Image Comics 
has announced, they are not 
geared to handle ongoing 
books produced by creators 
who were 


own- 
ers of the com- 
pany,” Grell stated. 

“We are extremely grate- 
ful that Image Comics 
helped us get off the 
ground: There is no way we 
could have sold a half mil- 
lion copies of Shaman's Tears 
#1 with any other publisher 
at the time.” 

“There is no shortage of 
publishers looking to pick 
up a title whose most recent 
issue, #3, outsold books like 


Supreme, Spider-Man and 
Legends of the Dark Knight,” 
said Mike Gold, Creative 
Fire Studio's editor and 
business manager. 

By mutual agreement, 
Shamun's Tears run at Image 
will end with the fourth 
issue. А 64-page Shaman's 
Tears annual will follow 
that will contain a book 
length crossover with 
Grell's best known creation, 
Jon Sable. 

Shaman's Tears will 
resume regular monthly 
publication two months 
after the annual. 


MARVEL/BOHBOT 
TO LAUNCH 
MAJOR LICENSE 


Although details are 
sketchy, Hero has learned 
that the big M and Bohbot 
Entertainment are making 
final preparations for a 
major launch next summer. 

Dubbed, "War of the 
Worlds,” the project will be 
released almost simultane- 
ously in the form of both a 
syndicated series and a new 
comic book 
title. 


The 
animated 
series will run 
Monday through Friday. So 
far, 65 episodes have been 
ordered, even though the 
pilot is still in development. 

Stan Lee has been com- 
missioned as the Executive 
Writer. Marvel's War of the 
Worlds will be produced by 
the same team as Marvel's 
other upcoming animated 
series: Spider-Man. 

Plans for a major toy line 
are also underway. 


t Smile When 
| Say You're сенен 


Goes to Arnold 
Schwarzenegger > 
this month for the б 
beating, Last 
Action Hero, is taking 
at the box office. 
Although the $50 
million the pic has 
pulled in so far isn’t 
bad by normal 
Hollywood standards, 
it still pales next to 
some of 
Arnie’s 
other 
block- 
busters. 


HOLLYWOOD 
HEAVIES TO 
PRODUCE SERIES 


This fall, Хеногок Tales, а 
black and white sci-fi adven- 
ture comic by Mark Schultz, 
and the controversial 1950's 
comic book Tales From the 
Crypt are making their way 
onto Saturday morning TV 
as Cadillacs & Dinosaurs and 
Tales From the Cryptkeeper. 

Tales From the Cryptkeeper, 
also from Nelvena, comes to 
ABC this fall. Hollywood 
heavyweights Joel Silver 
(Lethal Weapon, Die Hard 1, 2, 
and 3), Robert Zemeckis 
(Who Framed Roger Rabbit?, 


Wor: ares =. 


Back to the Future 1,2, 
and 3), Richard Donner 
(Superman, Lethal Weapon) 
and Walter Hill (48 Hours 
Alien) are executive 


Act like it's a punishment. Keep your cool as you make it to your room. Then grab the latest in hand-held video game 
excitement from Hudson Soft! Explore a demon-filled fortress in Milon's Secret Castle. Fight off dinosaur invaders іп 
Bonk's Adventure or explore a world of magic and imagination in Felix the Cat! Any one of our titles are guaranteed 


to transport you to realms of wonder and adventure! So don't worry about it, we won't tell if you won't. 
i 


Hudson Soft USA, Inc. 
400 Oyster Point Blvd. Suite 515 
South San Francisco, CA 94080 


Ж. ASON SOFT 
Pictured here are lucky winners from the Chicago Comicon. ў 
There was something for every comic fan at the HERO booth. 


Adventure island И, Milon's Secret Castle, Bonk s Adventure and Buster Bros. are trademarks of Hudson Soft USA, Inc. © 1993 Hudson Soft USA, Inc. АЙ rights reserved. 
Hudson Soft is a registered trademark of Hudson Soft Со., lintendo, Game Boy and the official seals are registered trademarks of Nintendo of America Inc. Felix the Cat is 
registered trademark of Felix the Cat Productions, Inc. © 1993 Felix the Cat Productions, Inc. All rights reserved. Software © 1993 Hudson Soft USA, Inc. 


At the Chicago Comicon, HERO editor John Danovich offered com- 
ments and also presented an award at а roast for Julie Schwartz in 
recognition of the ісоп 5 50 years in the comics industry 


HERO HELPS 
HONOR/ROAST 
JULIE SCHWARTZ 


With the help of an 
esteemed group of toasters 
including Murphy 
Anderson, Mike Carlin, 
Neil Gaiman, Dick 
Giordano, Curt Swan, and 
Bob Rozikas, HERO helped 
comic icon Julie Schwartz 
celebrate 50 years in the 
comics industry. 

Considering the fact that 


he is responsible for virtual- 
rything in the DC uni- 


ly eve 


verse in the 1950 8, 60's, 
70's, Schwartz handled the 
ribbing quite well. 

Despite the roast, 
Schwartz was duly recog- 


nized for his far-reaching 
contributions to the indus- 
try. In his tribute to 


нов Wby à 
ple'shetiing out Ihe 
Hig gueks to see 


take dinosaurs и. 
ditradsic Part when’ > 
tie real 19068457: 


Schwartz, Robert E. 
Weinberg, Co-Chairman of 
the Chicago Comicon said 
“There are many legends, 
but only a very few are so 
important, so influential 
that their achievements earn 
them that title from their 
peers...but Julie Schwartz is 
truly a legend in his own 
time.” 


GENESIS TITLES 
TO COME WITH 
SK YCAPS 


All you POG fans out 
there rejoice! Malibu’s 
upcoming Genesis story, 
the six-part series slated to 
hit the shelves in 
September, will come pack- 
aged with milk bottle caps. 

Genesis will unite the uni- 
verses in Malibu Comic's 


Horrified witnesses see creature 
eat famous scientist olive! 


DINOSAUR í 


SAR CAPTURED, 


three most popular titles: 
Dinosaurs for Hire #8 and 
39, Ex-Mutants #11 and #12, 
and Protectors #13 and #14, 
Along with their regular 
title numbers, the books 
will also have a Genesis 
number. The POG's feature 
such Malibu characters as 
Shannon from Ex-Mutants, 
Reese from Dinos for Hire. 


DARK HORSE 
NAMES SCROGGY 
VICE PRESIDENT 


During a special confer- 
ence at the Pacific 
Northwest Comic Con in 
Portland, Oregon on July 
17, Dark Horse publisher 
Mike Richardson 
announced San Diego 
Comic Book Expo director 
Dave Scroggy will join Dark 
Horse Comics in the newly 
created position of vice- 
president of publishing 

"David will be a valuable 
addition to what I feel is the 
most creative team in 
comics. Furthermore, he 
comes into our company at 
a crucial time in the growth 
of Dark Horse specifically 
and the industry asa 
whole," commented 
Richardson. 

Scroggy has been involved 
in the comics business since 
he moved to California in 
1975. There, he began a long 
association with the San 
Diego Comic Convention, 
wrote a regular column for 
the Comic Buyer's Guide, 
and began working for 
Pacific Comics. He went on 
to manage the company's 
direct-sales distribution pur- 
suits in the earliest days of 
the marketplace. When 
Pacific began publishing 
comics in 1981, he served as 
editorial director. 


HERO 
HISTORY 


1938; Inauspiciously billed in 
Action Comics #6 as “office 
boy," he hung around and 
interned and schlepped and 
sooner or later he became 
important enough to become a 
turtle boy and a porcupine kid 
and an elastic lad and 
Superman's Pal, Jimmy Olsen 


1940: He may be called Max 
Mercury now, but in National 
Comics #5 he was dubbed the 
original Quicksilver, Quality's 
super speedster 


1943: Marvel's Invader/All- 
Winner Miss America is 
crowned in Marvel Mystery 
Comics #49. 


1954: American Indians Turok 
and Andar wander into а hidden 
valley where “honkers” (crea- 
tures that make Jurassic barks) 
for the first time in Turok: Son of 
Stone #596. 


1967: Ye gods! The Spectre gets 
his own book at last, and 
nobody quite knows what to do 
with it. 


1982: Маг-Мей is dead, but 
trademarks must be protected: 
the new Captain Marvel, Monica 
Rambeau, takes on the mantle in 
The Amazing Spider-Man 
Annual #16. 


1989: Somebody has to feed the 
elephants: Batman finds Tim 
Drake in Batman #440, grooms 
him to be the next Robin. 


1992: A figure of some future 
import debuts in Batman: Sword 
of Azrael #1. 


BY MIKE 
TIEFENBACHER 


SIGNED & NUMBERED 1,000 SIGNED CYBERFORCE #2 
IMAGE ASHCANS SIGNED AND CERTIFIED 
CYBERFORCE #2 and #3, BY 
MAXX #1, #2 and #3 and PITT #2 MARC SILVESTRI 
$15 EACH $12 EACH 


Add $5 POSTAGE AND HANDLING FIRST BOOK 
50¢ EACH ADDITIONAL BOOK 
(Outside USA call for postage & handling, MasterCard, Visa or Money Order accepted) 
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August 28. 1993 ib si 
Shadow of the Bal 
and Batman #500 


EX BOARD 


Scottsdale Pavilions 
9180 E. Indian Bend Rd. F-10 


September 4, 1993 Scottsdale, Arizona 85250 


at | (602) 596-1222 
BOWE & BOARD imm VISA and MasterCard accepted == 


PLASM @ 1993 DEFIANT 


BATMAN 


HERO TICKER... 
.. According to an inside 
source at DC, prepare 
yourself for another 
Batman/Judge Dredd 
crossover. Following this 
December “93 team-up, 
Judge Dredd is slated to 
get his very own 
title... HERO also learned 
the Superman - Doomsday 
rematch will take place 
about the same 
time....the USA network 
has ordered 13 half-hour 
episodes about a chain- 
smoking, caffeine-addict- 
ed duck detective enti- 
tled “Duckman.”... 
Although they’re still in 
negotiations, Robin 
Williams is rumored to 
have the inside track to 
play the Riddler in 
Batman 3...McDonald’ 
tight-lipped about a 
Batman: TAS action 
figure giveaway in an 
upcoming promotion. 
But we've seen the 
figures, from the Cat 


Woman character to the 
Robin on a motorcycle, 
they look awesome... 
Valiant is rumored to be 
packing a CD containing 
music from Aerosmith in 
an upcoming Shadowman 
comic to commemorate 
the band’s appearance in 
the Valiant universe... 
X-Men readers cannot 
afford to miss Wolverine 
#75, as it will change the 
status quo of the X-Men 
forever. You read right: 
Th (е will change the 
status quo of the X-Men 
forever! When the evil 
Master of Magnetism has 
a go at Wolvie, he leaves 
him fighting for his life! 
Does he live? Does he 
die? How could a guy 
named Magneto hurt 
Wolverine the mos 

{ already been ten 

ince th 


debuted? They’re back , 
albeit grittier than before, 
in a Sept. Marvel book. 


Say It ain't so, 
Woodrow. This 
guy falls from: 
grace thanks to 
naughty thoughts 
and a Polaroid: 

| Then again, did 
you really think 
Woody would 
make the big 
time in comics 
without showing 
off his semi? 
And to think we 
thought the 
American Dream 
was dead: 


Conservative star Rush Limbaugh to take on Clinton in comics... ` 


RUSH LIMBAUGH 


TO FIGHT CLINTON 


IN A BATTLE TO 
THE DEATH... 


Coming soon from the 
people that brought us 
Jeffrey Dahmer comics 
comes Rush Limbaugh 
Must Die! Featuring an 
all-out battle between 
Mega-Star Rush and the 
first Bubba Prez, Slick 

Пу, Boneyard Pr 
plans to pull the veil 
away from the inner- 
workings of the Clinton 
administration to expose 
a Democratic plan to 
“off” the man the Dems 
consider to be the Most 
Dangerous Man in 
America! 

In the comic, due out 
later this year, Clinton 
and Co. are forced to 
take drastic action as 
Rush’s legions of listen- 
ers threaten to expose the 
real truth behind the 
Clinton presidency. 


The story further 
details Hillary Clinton’s 
role as the real Preside: 
of the United States, 
using Bill’s teflon skills 
to trick the masses. 

ortunately, Rus 

not affected and Hillary 
instructs Bill to use his 
Gay Liberation Army to 
storm Limbaugh’s stu- 
dios in a last-ditch effort, 
to take the man off the 
air. 

Rush Limbaugh Must 
Die also promises to 
reveal other “important” 
facts about the Clinton 
inner-circle. 

Although one has to 
give Boneyard a tip of 
the hat for managing to 
put an interesting spin 
on a political personality, 
it's more likely they were 


looking for the attention | 


and sales that Rush 
Limbaugh's succ 
sure to generate. 

Does Rush die? Does 
Hillary take over? Read 
the comic this fall. 


LIEFELD 
STEPHENSON 
ҮнЕР 
RAPMUND 


ШИПИИЕШИИ 


ON SALE IN SEPTEMBER. LS 


TEAM YOUNGBLOOD Copyright & Trademark 1993 Rob Liefeld 
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In A Flash: A young boy is hit by a 
truck carrying radio: e material 


He is stricken blind by the accident, 


but through tant teaching from a 
mysterio ntor named Stick he 
learns how to use his newfound abili- 
ties to the fullest. 

Is it Worth It: First of all, this is not 
a fun book. It's a good book, but not a 
fun book. There is a deep, dark feel- 
ing to this work and joy isn't a word 
that pops out of your mouth after 
reading this. 

Back in the early 60s when 
Daredevil made his first appearance 
the character was dark for the time 
but definitely a fun read as he pound- 
ed the bad guys. The origin was 
stuck in the real d with it's 
emphasis on Matt Murdock's father, 
Jack Murdock, a was! up old fight- 
er. Matt Murdock, assuming the 
superhero nom de plume of 
Daredevil, for the first time, exacts 
revenge on the criminals who killed 
his father.This revision of his origin by 
Frank Miller and company still retains 
all the same elements of the original 
story but retells it from a different, 
more precise perspective. 

The powers of a blind person trying 
to deal with a new handicap are not a 
cause of joy, but of hardship and 
pain; of trial and error, suffering and 
humiliation. All of these elements go 
into this story, and it comes through 
in the well thought out script by Frank 
Miller. The reason for his blindness, 
that radioactive gunk, is downplayed. 
Matt is blinded in an accident. Miller 
seems to want to bring him up from 
his despair, to make him reach 
heights that he never thought he 
could, rather than use the "radioac- 
tive spider" excuse. 

The story is treated in a realistic 
style elsewhere. Matt Murdock's 
boxer father doesn't just die like in 
the original, but is pummeled by 
thugs until his face is unrecognizable, 


FRCT-FILE 
Publisher: 

Issue Reviewed: 

Frank Miller 

John Romita Jr. 

Al Williamson 

Cover Price: $2.95 

Enhancements: Foil etched and 

embossed cover. 

First of five issue 

limited series 

retelling the ori- 

gin of Daredevil. 


Other Notes: 


and then he is executed with a gun shot 
to the head 
This is not a funny book. 
But it is a good t 
Miller has shown that he can pour his 


soul into a work and that work sings. This 


is one of those examples of Frank doing 
what he likes to do and the love of the 
work comes through in the plot and the 
art team of Romita, Jr. and Williamson 
(the preview copy we reviewed from was 
in black and white). 

There is a great feeling that you want 
this book to continue with Matt Murdock 
turning into Daredevil and beating the 
crap out of some bad guys to avenge his 
father and all of the atrocities committed 
on him. But it doesn't, and we are all left 
to look forward to the next issue. 

The Good: John Romita, Jr. works 
very well with Miller's script, so much so 
that for awhile we thought it was Miller 
art. Great page layouts. Fantastic story. 

The Bad: The coloring is still unknown 
at press time, but could very well change 
the effect of some of the pages. Too 
early to tell. 

The Ugly: The death of Matt's father. 


ok. A real good book. 


Miller and Romita return to 
the character that they shined 
on individually. | really enjoyed 
this unique take on the Matt 
Murdock character. With its 
strong, personal focus, this may 
be the best book Marvel does 
this year. 

-Frank (Curmudgeon) Kurtz 


This is possibly the best Marvel 
book | have read in a long time. 
This book actually emotionally 
moved me! The fantastic art by 
Romita really helped to tell the 
story. It could have no words 
and you would still get the 
story. 

-Brian (Wow) Wenberg 


One of the all-time great series 
is the Miller run on Daredevil. 
This book has once again lit the 
fire for this character. Frank 
Miller identifies with Matt 
Murdock in a way that his love 
racter shows in every 
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comic. 


In A Flash: Frank Einstein (Madman) 
goes on a camping trip with his friends 
Dr. Flem and Boiffard and runs into an 
alien transmitter device that sends him 
on a quest for a 2000 year old alien. 
Whew! 

Is it Worth It: It's no secret that | am a 
big fan of Allred's work, and this is 
another in a very fine series. This is a 
long full story with beautiful art, well 
deserving of anyone's money. If there is 
one drawback it's that for the uninitiated) 
there is no background or lead-in to 
help. But don't let that stop you! 

The Good: This stuff slays me! 

The Bad: It's over too quickly. 

The Ugly: Dr. Boiffard's brain-do, and 
the dog on page 10, lower right panel. 


- John Danovich 


In A Flash: The mother of all that is evil 
gives birth to her brood. They then try to 
take vengeance on the Ghost Rider. 

Is it Worth It: The conflict and plot are 
very interesting and make you want to 
read more. They are trying to lead up to 
who Ghost Rider really is. Garmey's art 
work is pretty good and can get better. It 
fits the characters well. The writing could 
have been more mysterious and frig) 
ening though. | can't tell if this wants to 
be a superhero or horror title. Right now 
it isn't a good combination. 

The Good: The action is good and the 
characters like Blackout are really cool. 
The Bad: Not frightening. Could be a 
good horror title. Should up the violence: 
and make it for mature readers. 

The Ugly: Neon orange on the cover. 


- Brian Wenberg 


In A Flash: All the excitement is build- ^ 
ing up over the big cow race (with the 
phony Mystery Cow), while Fone Bone 
frets over romantic intentions with Thorni 
Is it Worth It: There's more going on in 
this title than meets the eye. While it 
may seem to be a simple humor title, 
there is an underlying story of much larg: 
er proportion that the first few issues 
have only hinted at. There is the relatioi 
ship with Gran'ma Ben and Thorn to the: 
Dragons, There's the rat creatures in the 
woods, too. What do they have to do 
with Phoney Bone? Make your local 
store get it for you. 

The Good: Just about everything. 

Тһе Bad: It's doing well, but how many) 
stores really carry it? 

The Ugly: The Mystery Cow. 


- Frank Kurtz 
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Writers: Tom & Mary 
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Artist: 


Inker: Karl Story 
Cover Price: $1.25 
| Enhancements: None 
Other Notes: Matter Eater Lad’s 


CREATURE FROM THE 
BLACK LAGOON 


FACT-FILE 
Publisher: 


Issues Reviewed: 
Writer: 
Artist: 


Issue Reviewed: #6 


Chris Sprouse 


power is really 
stupid. 


Dark Horse 
Comics 
One-Shot 
Steve Moncuse 
Art Adams 


Inker: Terry Austin 
Cover Price: $4.95 
Enhancements: None 
Other Notes: Prestige format 


In A Flash: The Predator is on the 
Earth adding to his collection of skulls 
and spines in a prison. 

Is it Worth It: The art for this couldn't 
be much better. It's a very well done job. 
There is just enough detail without clut- ` 
tering it up, and the effects of the invisi- | 
ble Predator are great. The story now 
needs to be just as good. It was hard to ` 
understand. | didn't know what was 
going on or who the characters were or 
what they did. It needs to be a bit more. | 
clear. It would be ok for a movie, but not 
a comic. | 
The Good: The art is а definite plus and 
the Predator is always cool. 

The Bad: It was very hard to under- 
stand. | had to read it three times. 
The Ugly: Guys without their heads. 


- Brian Wenbe 


In A Flash: The Legion is split into two | 
groups fighting two different battles, one 
with the Fatal 5, the other with the 
Emerald Empress and McCauley. 
Is it Worth It: This is a fun title, and 
Sprouse and Story's art is very pleasing © 
to the eye. This title is a good quick 
read, with nothing really heavy going on.” 
This is the type of book that | would 
keep buying every month just because | 
like it. Not the sort of book that elitists 
brag about reading, just a bunch of fun. J 
The Good: A good quick read with пісе 
clean art. 

The Bad: Eye-popping scene isn't really” 
necessary. 
The Ugly: Matter Eater's power is really 
stupid. But at least they know it and can 
make fun of it. 


-John Danovit 


тА Flash: Scientists looking for fossils 
of a prehistoric man-fish stumble upon а 
hidden lagoon and the living creature 
inhabiting it. 

Is it Worth It: I'm sure most of you 
have seen the movie this is directly 
adapted from. This is as about as literal 
a translation of movie to comic as уои! 
likely to see. Art Adams even recreated 
the shots from the movie to good effect. 
It's great stuff. The Creature is one of 
the coolest looking monsters ever made: 
in one of the most fun monster movies 
ever made. | recommend it. 

The Good: It's the real movie, not som 
modern, screwed up revamping. 

The Bad: What? No 3D? ? 
The Ugly: These comics must sell ог с 
more Universal adaptations. 
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Publisher: DC Comics 
Issues Reviewed: #25 
Writer: Louise Simonson 
Artist: Jon Bogdanove 
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Cover Price: $1.50 
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Publishers: Image/Valiant 
| Issue Reviewed: Prologue 
| Writer: Bob Layton 
| Artists: Smith/Leifeld 


Cover: 

Cover Price: 
Enhancements: 
Other Notes: 


Lee/Layton 
$2.95 

Foil cover 
First part of 
Deathmate 
Crossover. 


In A Flash: A robot-like juggernaut 
walks across land and sea. Could it Бе 
Superman? Hmmm, could be! 

Is it Worth It: This story is about the 
most destructive thing | have ever seen 
DC Comics do with their traditional chars 
acters. The evil cyborg Superman and 
Mongul have blown up Coast City and 
the Man of Steel and Superboy try to 
stop them. Who should show up at the 
last moment but the real, original 
Superman? Just in time for the TV 
show. 

The Good: The real Superman is back; 
The Bad: The death seems kind of 
empty now. 

The Ugly: That cyborg Superman gives: 
me the creeps. He really looks kind of 
Sick. 


- Frank Kui 


In A Flash: Mephisto tries to cut a deal 
with Warlock and Thanos with his 
knowledge of the Cosmic Containment 
Units, 

Is it Worth It: If you haven't read any of 
the Infinity Crusade it is a little hard to 
understand what is going on between 
these people. This issue is a complete 
jump compared to the last. Starlin still 
makes it very worthwhile to read. There 
is great tension between the characters 
that he gets across to the readers. Plus! 
the art is fantastic. It completely fits the 
characters. Raney, Williams and Going 
did a great job. 

The Good: The characters are very 
interesting and the art is fantastic. 
The Bad: It's part of Infinity Crusade. 
The Ugly: If quality doesn't catch on. 


- Brian Wenberg 


In A Flash: Sets up the major 
crossover by pairing Dr. Solar and Void, 
They meet each other on a different 
plane of existence and embrace, but 
their differing energies might cause the: 
destruction of the universe. D 
Is it Worth It: It's hard to tell if this b 
is worth it because it is the first part of 
major crossover of titles and the small 7 
portion contained in this issue wasn't 
enough to get me going. | would like to 
have seen a bit more story and a few 
less house ads. 

The Good: Artistically great. Story 
showed good promise. 

The Bad: 22 pages of story and 2 non- 
house ads in 36 pages of book. 
The Ugly: Nothing ugly here. 
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FROM THE CREATOR OF 1080... 


KEITH GIFFEN ALAN GRANT 


In A Flash: Grifter is taken prisoner and 
used as bait to get Sister Zealot to fight 
Sister Artemis to the death. 4 
16 it Worth It: Jae Lee is pushing the 
boundaries of what his art style is and 
what is could be. Frequently anatomy 
has nothing to do with it. Dark and 
brooding, this book is another па 
series of 22 page stories with the bal- 
ance of pages being Image ads with 
only one outside ad. I'm not a fan of this: 
art style, and | don't like paying this 
much for a comic. Ч 
The Good: This was better than | was 
expecting. 

The Bad: Another Image #1. 

The Ugly: Sell some ads, and get the 
price down on these books. 2 


- John Папоис 


In A Flash: Gilad and Bloodshot are 
out to stop a gang that manufactures 
designer drugs. 

Is it Worth It: | really thought that | 
wouldn't get into this comic. The detail 
of the Valiant universe can be over- 
whelming. There's a nice flashback that 
suggests that Gilad, the Eternal Warrior | 
of the title, may be the real Lone 
Ranger. The current storyline is okay. 1 
expected Bloodshot to be as grim as 
the Punisher, but he's a regular guy... | 
sorta. 

The Good: That western flashback. 
“The Last Ranger?" 

The Bad: l'm still kind of lost about 
what's going on. 

The Ugly: It seems more like 
Bloodshot's book that Gilad's. 


- Frank Kui 


In A Flash: On one side Chapel has it ~ 
out with an old friend, and on the other: 
Die Hard tries to rescue SuperPatriot. 
Is it Worth It: Jae Lee's art is fantastic 
and it fits Chapel pretty well. His art 
would be put to better use in a horror ог 
fantasy title, though. The art on Die 
Hard was ok. Leifeld still needs to learn” 
some anatomy, but his sense of design 
is great. Both of these had great action; 
but it took me a total of five minutes to ^ 
read the whole thing. | didn't know the 
name of Die Hard until the last panel. 
Otherwise, it's just a good poster book. 
The Good: Lee's art is the best thing. | 
The Bad: Only a five year old would 
have a hard time reading it. 

The Ugly: The head on Lee's cover. 
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SHADOW HAWK © & ™ JIM VALENTINO 1993. 


At this year's Chicago Comicon, 
the Image table was constantly 
surrounded by a mob of enthusi- 
astic fans, many of which wanted 
to see the creator of Shadowhawk, 
Jim Valentino. We managed to 
pull Jim away from the throng to 
have a chat with him about the 
retro-superhero series, 1963. 


1963 is an unique concept. 
We're going retro here. We're get- 
ting away from enhancements. 
We're getting away from the соп- 
temporary, darker superhero and 
looking back towards truth, jus- 
tice and the American way. What 
brought this about? What was the 
impetus behind this? 


Alan Moore thought that he was; in 
a very real way; responsible for what 
he saw was а bad turn in superhero 
comics, with characters like...well, 
like Shadowhawk, who by any defini- 
tion in the old days, would have been 
a bad guy, a really bad guy! So, what 
he wanted to do was something that 
is a return to a simpler time. He had 
been thinking of this for a long time. 
When | was talking to a friend of 
mine, | mentioned, wouldn't it be cool 
to have Alan write a story....... 

| hesitated, but ten minutes later | 
got a phone call from Steve Bissette 
saying, "I hear you want to talk to 
Alan Moore." Well, | talked to Alan 
finally, in a roundabout sort of way it 
was like asking a girl you weren't 
sure about for a date. | asked him if 
he would do Shadowhawk and he 


UALENTINO 


was like, “по way, bud", but he told 
me about 1963. | loved the concept 
right away. He said he wanted to do 
it with me because of normalman. | 
did this book called normalman 
about 5000 years ago. It was a 
parody book of that particular 
era.The Mort Weisinger era, that 
kind of thing. So, he knew that I 
understood the source material. You 
have to understand, I'm 40 years old. 
| bought those Marvel comics right 
off the racks. | remember going into 
a liquor store with my dad. He used 
to tell me about Captain America. He 
went to get a pack of cigarettes, and 
I went to check out the comic books. 
There was this cover of Avengers 
#4. | grab it off of the stands, go run- 
ning through the store — I'm ten- 
years old — yelling, "Dad, Dad, is 


CAUGHT IN THE GRIP OF SHADOWHAWK S SUCCESS, 
JIM VALENTINO RETURNS TO HIS ROOTS IN 1963... 


By John Danovich and Frank Kurtz 


this him, is this him?” | put it up on 
the counter and said “that's Captain 
Americal" The guy behind the 
counter goes "Whoahhh", and they 
made me go back to the rack and 
get two more copies, one for each of 
them. 

hat's the kind of excitement that 
we're trying to generate with 1963. It 
seems to connect mostly with guys 
014 enough to have those kind of 
memories. And without being a paro- 
dy or being anything like that. It's 
more of a revisiting, and that's what 
is making it so successful. 


You seem to be one of the hard- 
est working men in comics. What 
is your slant on your career? 


| think that | have had one of the 
more eclectic careers in comics. 
Started from small press comics, | 
went to doing a few underground 
comics. Then from underground 
comics to doing alternatives. | 
worked with Aardvark-Vanaheim 
doing normalman. | went to 
gade Press and then to Myth 
Adventures and from that to main- 
Stream press. Working with Marvel, a 
little with DC but not much, doing the 
Guardians of the Galaxy for Marvel 
and then on to forming Image, which 
Іт! to publishing my own stuff. 
So it's like one of the weirdest career 
curves in history. | did everything 
wrong changing my style every time 
out. There are very few people who 
have any concept of everything | 
have done. Most people come up to 
me and say, “did you do anything 
before the Guardians?” So its been 
kind of a weird career, but its been 
fun. | like doing humor. | like doing 
superheros. | did an autobiographical 
series that was titled “Valentino” at 
Dave Sims insistence. I'll never for- 
give you for that, Dave. So, it's been 
а long strange trip. 


With 1963, your actual involve- 
ment is more of a director type. 
Are you doing any creative work 
with Alan on it as well? 


The fourth book is a split book just 
like the third book. It's called Tales 
From the Beyond, and one of the 
зашгез is Johnny Beyond. Johnny 
yond was explained to me as "Dr. 
nge as if he were Jack Keroac." 
;ays "what comes to mind" and I 
Jamie Hernandez", and he 

ауз "yeah." So... um... hi, Jamie, ... 
во, I'm doing that one. It's kind of an 


odd story. | was talking to Neil 
Gaimen, and he told me it was his 
favorite story so far in the '63 series. 
Johnny is this bee-bop beat kind of 
character. He doesn't wear a cos- 
tume. He wears shades and has a 
goatee. He sees this woman walking 
down the street, and she's from 
1993. She's wearing all the clothes 
and colors and the hairstyle, and 
she's confused. He takes her into a 
coffee shop and she's like "I have to 
cali the office." He tells her that there 
is a phone across the street and 
she's like "never mind" and whips out 
this cellular phone. Everybody is like 
"what planet is she from?" The bril- 


“Alan Moore wanted... 
10 do something that 
was a return fo 
simpler times." 


liance of Alan is that he would come 
up with a scene like that. So, I'm 
doing some penciling. But what I've 
been doing is more or less publish- 
ing the thing. I've been the cheer- 
leader, and making sure the bills get 
paid. I'm responsible for bringing 
Murphy Anderson on. | worked with 
him оп normalman. | brought him on 
as the colorist. 


You're also doing.a 1963 
Premiere Edition for HERO. 


From what | understand we will be 
doing something with either Horus or 
the Tomorrow Syndicate. I'm not 
quite sure, because | haven't seen 
the finished project, yet. | talked to 
Rick, and he said that it is a little bit 
different than | suggested. | know it 
will come out great, because I've 
seen Horus and it's a great book. 
Anybody that liked the old Thor is 
sure to love it. 


What's it like working with Steve 
Bissette, Alan Moore and some of 
the other guys that you got 
together for the 1963 project? 


Pure hell. No, they're great. They 
are great guys who are very creative, 
very inventive...they're really nice 
guys. That's what I like the best of 
all. They're the type of people you 
would like to sit down and have a 
drink or have a meal with. They're 
just nice guys. 


DID SOMEONE SAY 
SHADOWHAWK? 
Jim Valentino's Plans 
For The Mysterious 
Back Breaker 


И you thought that 

the first and sec- 

ond series were 

the whole 

darned story of 

the 

Shadowhawk 

story, you're in 

for a surprise. Jim 
Valentino plans to create a 
whole slew of sequels and tie- 
ins into his story. They are: 


Shadowhawk III: 

Through The Past Darkly 
The origin and the reason for 

his back breaking campaign is 

revealed. HERO will be doing a 

Premiere Edition of the first 

issue. 


Shadowhawk IV: 
The Monster Within 

Guest stars galore... of which 
Jim can't tell us any except the 
Tomorrow Syndicate from 1963 
may appear. The others are 
from outside the Image uni- 
verse. 


Shadowhawk V: 
Can A Hero Die? 
The death of Shadowhawk? 


Images of Shadowhawk: 

An ongoing series with a 
series of story arcs written and 
drawn by some of the industry's 
greatest talents. 

The first arc will be created 
by Alan Grant and Keith Giffen. 
Giffen's Trencher character will 
guest star. 

The second story arc will be 
created by Chris Wozniak and 
Mark Texiera. It will introduce a 
new character using the origi- 
nal design for Shadowhawk 
which Valentino and Texiera 
created as a possible Marvel 
title. 

Look for George Perez to 
come and take his shot at 
Shadowhawk soon afterwards. 

Shadowhawk fans should be 
very happy this year. 


WOLVERINE #75 

Has the bravest of the X-Men really lost his 
backbone? Find out in this special 48-page 
anniversary Issue. It features a savage 
Wolverine hologram that just explodes 
from the cover. 


EXCALIBUR #71 
ing a bold new era as Excalibur per- 
Joins X-Men continuity. A dynamic 
Nightcrawler hologram wraps up an incredi* 

blewraparound cover while the insides of 
Excalibur #71 feature some of our hottest 
artists including Joe Madureira. Story by 
Scott Lobdell. 


WOLVERINE: KILLING 

John Reiber and Kent Williams Join forces 
taking Wolverine to the wind and ice blown 
wastes of Tibet. Finding not seclusion, but a 
struggle that threatens tó tear his very soul 
apart. 48 beautifully painted pages. 


X-FORCE #28 
ver should have happened happens 
s issue when а member of the Force 15 
killed by the all-new Mutant Liberation 
Front. In the midst of this tragedy, two more 

members of X-Force leave the group. 


thi 


X-MEN/GHOST RIDER TPB 

It's a major Brood Feud as Ghost Rider teams 
with X-Men in the subterranean world 

slow New Orleans. BIG TROUBLE IN THE 
BIG EASY features the talents of Jim Lee, 
Howard Mackie, Scott Lobdell 

and RonWagner. 


MASTERWORKS #24 
he early Chris Claremont and John 
e Issues, this handsome hardcover 
cts the stories that Introduced Alpha 
t; featured Kazar, and presented 
he quintessential battles against 
eto. These are the books that virtually 
urned the world on to the X-Men and lead 
up to the cataclysmic Dark Phoenix storyline. 


of 
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There's a whole slew of cool 
stuff coming out in comic 
stores this fall and winter. It's 
going to be getting chilly. You 
could do worse things than 
Sitting around reading a stack 
of comics... 


Did you know that Sabrina 
the Teenage Witch has been 
around for 31 years? In 
September, Archie will be giv- 
ing Sabrina her own comic 
again. It's called Sabrina's 
Halloween Spooktacular, a 
48-page comic with a new 
Sabrina story. It will also 
reprint her first story from 
Madhouse #22. Hey, where 
аге the Groovy Goolies? 


Colleen Doran has offered 
up another issue of her nearly 
decade long saga of A Distant 
Soil. The art and story are 
great. | think that Colleen may 
be one the the most under 
appreciated artists in the field 
today. She's self-publishing 
this. Show your support, and 
give ita try. 


Boneyard Press treats us to 
two extremes of comic enter- 
tainment. 

Billy the Kid, Cowboy 
Psycho pretty much says it all 
about what this comic is 
about. Pat Gabriel provides 
the art and story. 

On the other hand is a one- 
shot (?) Space Giants, a 
comic version of the old 
Japanese TV show. Goldar, 
the gold robot who turns into a 
jet, is back to do battle 
with...Goldar. You can bet that 
the evil Rodack is behind it. 
Hey, didn't Rodack get iced in 
the last episode of the TV 
show? Mark Texiera and Pat 


Gabriel provide the high-flying thrills. 
Hart D. Fisher has told us that ads 
for his other more adult books will 
not appear in this comic. He wants to 
make sure that people realize that 
this is an all-ages book. 


September sees the release of the 
first part of a "two part graphic 
novel," Fire by Brian Michael Bendis 
from Caliber. Set in the Reagan era, 
it's described as "a young man's vir- 
ginal journey through the complex 
world of international espionage." 
What l've seen of it looks pretty 
good. 

Gary Reed of Caliber has been 
putting out a wide variety of unique 
comics over the last couple of years. 
You may not like all of them, but give 
a few of them a try. They might just 
grab you. Personally, | recommend 
Roadkill by Del Stone, Jr. and Dave 
Dorman. 


Dark Horse is jumping out with 
their fists swinging. September will 
see the release of four more super- 
hero titles from The Comics Greatest 
World line, this time set in the city(?) 
of the Vortex. My pick to hit is Hero 
Zero written by Randy Stradley with 
art by Eric Shanower. 


һа! Law: Cape Fear brings 
Ihe man who won't suffer 
superheroes to live. Pat Mills and 
avin O'Neill push the envelope. 

e's a small but growing cult of 
Yor the movie, Pumpkinhead. 
he movie was a little flimsy in 
area, but had a lot of poten- 
ry Gerani and Mark Patrick 

i, creators of the movie ver- 
ill at last get their chance to 
еи character to new heights. 


bringing back the original, 
perman, telling who the Metal 
ly were(?), and letting Robin 


es no other recourse than to 
ito his own ongoing title. 


or a character that only a few 
igo fans wouldn't care about 
he died. Sayyyy... 

if Superman had become 
in? Sounds like one of those 
Imaginary stories, but that's 


the premise behind Superman: 
Speeding Bullets, an Elseworlds 
story. The idea is that the Waynes 
found little Kal-El instead of the 
Kents. When the Waynes are 
gunned down, Kal becomes a unique 
version of the Caped Crusader, 

There's a new Batman 
Elseworlds story, too; Batman/ 
Houdini; The Devil's Workshop. 
Howard Chaykin and John Francis 
Moore provide the story while Mark 
Chiarello does the art chores for a 
grim story of the teaming of the 
world's two greatest escape artists 
on the trail of a child killer. 


The remarkably patient Eclipse is 
releasing Miracleman #25 in 
September. Gaiman provides the 
Story with art by Mark Buckingham. 
The cover is by Barry Windsor- 
Smith. The story features Dickie 
Dauntless, the alter ego of Kid 
Miracleman. Could the Kid come 
back from the grave? Sounds like 
bad news. 

In the months ahead, Eclipse is 
going to take advantage of their sta- 
ble of superheroes, including Airboy 
(who will be changing his name to 
the more marketable Aviator X) and; 
Miracleman. Keep an eye out. 


Fantagraphics is releasing two. 
more of their great, classic strip col- 
lections. 

After a long wait, Little Nemo In 
Slumberland Vol. 6 by Windsor 
McCay is finally coming out. It will 
contain the years 1913-1914. Forget 
the current animated feature, this is 
the real stuff. Previous books in the 
series are still available from the 
company. 

Okay. maybe you're not a fan of 
the kind of light fantasy that McCay 
weaved. You want some action. 
Prince Valiant Vol. 19 may be your 
cup of tea. If you've never seen the 
strip, then you have missed out one 


of the truly great strips of all time. 


Hal Foster's viking hero seems to 
have been sorely forgotten by the 
modern comic reading masses. Hey, 


this is where Jack Kirby got The 


Demon from! 

On a more contemporary note is 
the very cool Whot Not #1, а 
quarterly collection of strips and 
features by Jeremy Eaton. They call 
it "a brooding mix of satire, drama, 
and social commentary." Don't let 
that dissuade you, it's a lot of fun, 
too. It's for mature readers. 


If hyperactive 
superhero action is your thing, then 
you might want to try out Harris 
Comics' Q-Unit by Karl Altstaetter 
and Robert Napton. At a recent 
comic show, they showed me some 
of their original art. This stuff looks 
good. 

Quietly sneaking into a ton of other 
new Image titles in September is the 
spinoff from Savage Dragon, Freak 
Force. Erik Larsen's super cop 
wannabes split off into their own 
action-packed title by Larsen, Giffen 
and Bridges. 


"UNE UM ep EGER QU Зээ: 


At Kitchen Sink, the final issue of 
Maximortal is on its way. Hey, wait a 
minute here. Wasn't this supposed to 
be a 50-issue limited series? Maybe, 
but this issue brings the current story 
to a (hopefully) temporary conclu- 
sion. Time will tell what happens 
next, 


Kitchen is also releasing a one- 
shot superhero action 40-page full- 
color epic іп a polybag. Huh? Did I 
list this correctly? Wait a second... 
It's done by Kevin Eastman and 
Simon Bisley. It's called "Project X." 
This should just be arriving in comic 
stores right now. If 


you liked the work of these two guys 
in the past, check this out. It could 
be crazy. 


Malibu is taking three of their "least 
likely to be in the same universe" 
titles and putting them into the same 
universe. Those three titles are 
Dinosaurs For Hire, The Protectors, 


of all this is their regular line 
of Genesis titles. Hey, aren't 
all these titles being licensed 
out as video games for the 
Sega Genesis? 

Malibu's Ultraverse will 
feature a first in comics (cor- 
rect me if I'm wrong on this 
one, gang). They are intro- 


T and Ex-Mutants. There will 
be a big crossover called 
Ж 24] Genesis. What will result out 
4 zd 


in the Ultraverse, Firearm, in 
Firearm #0. What makes this 
Y different is that the comic will 
23 be sold with a 30-minute video 
tape. The story will start on the video 
tape and finish in the comic book. 
The suggested retail price is $14.95. 


х СО 
р бус ducing the newest character 
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Hey, is something going on over at 
Marvel, or what? Rumors of a list 
have been flying around for quite 
awhile. What kind of list, | dare not 
say. What | will say is that some of 
Marvel's oldest and best loved char- 
acters are about to go through some 
rather massive changes. Last issue, 
| mentioned that a West Coast 
Avenger will die. The remaining 
members are going to reassess what 
being an Avenger is all about. The 
results will be Force Works, a new 
title slated to begin when Avengers 
West Coast finishes its run. Fans of 
the AWC will still be able to follow 
their favorite characters in a definite- 
ly different mode. Some characters 
will change their looks. One will 
leave. One old-timer will take a dras- 
tically different turn that has been 
building up for years. 

| can't really say what else is 
planned for a lot of Marvel titles, but 
the angel of death is flying very low 
right now. The rumors are now in the 
Comics Insider's court. 

While we're talking about big things 
happening over at the House of 
Ideas, there's the Avengers/X-Men 
crossover starting up in September. 
Could it be possible that one of the 
X-Men would ever turn traitor? Could 
this be the story where it finally hap- 
pens? Rumors have been flying in 
the X-Men titles for quite awhile, The 
effect of this event on the X-Men will 
be forever and must have the same 
effect on the TV show. I'm pretty 
sure it's not Gambit. Oops. 


Say, did | see the Grim Reaper 
hovering about the Fantastic Four? 
More details to follow. 

Meanwhile, over in the Epic line... 
You may have heard the title 


"David and 
G Perez's Sachs 
and Violens. This is a 
mature readers title 
about a sexy model who 
іһімез оп action and vio- 


Тһе ай looks great, and you know 
that the Story will be prime David and 
Perez material. 

By now, just about everyone out 
there has seen Jurassic Park and the 
Topps comics adapting it. Topps has 
had quite a bit of success with it. Not 
wanting to turn their backs on a good 
ш» di doing a sequel series. 
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This time it's the Raptors' turns іп 
Jurassic Park; Raptor. The premise 
of this two-issue limited series is that 
some of those dinosaurs get off the 
island and make it to other islands. 
Sounds like the book. Steve 
Englehart, Mike Golden and 
Armando Gil provide the action- 
packed story. 

October will see the release of 
another two-issue limited series that 
shows a lot of promise, Dracula VS. 
Zorro. The story is provided by Don 
McGregor with art by Tom Yeates 
and Rick Magyar. What | have seen 
of it looks great. This may be the 
best handling of Zorro since Disney. 
Now if they could get Alex Toth to do 
some pinups. 

September will see the release of 
the first of Valiant's Yearbooks. 
Eternal Warrior Yearbook #1 will be 
a fully painted, double-sized comic 


by Dave Devries and Glennsden. 

What may be the most important 
book of the Valiant universe is being 
offered again, sort of. The Rai trade 
paperback will include the crucial Rai 
#0 plus issues 1-4. 


That's all for now. This column will 


be going through changes in the 
months ahead. Hey, if you think 
there's something that should be in 
here that isn't, let me know what it is. 
I'll see you next month. 


Prophet is TM and © 1993 Rob Liefeld 1993. All rights reserve: 
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WHAT DO THESE THREE TITLES 
HAVE IN COMMON? 


PROTECTORS™ » DINOSAURS FOR HIRE 
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A note from the leading inside source for gossip, facts and trivia in the entire comics industry. 
If it’s an industry buzz - Fan Boy's the bee! If you didn't see it here first - you didn't see it! 


...Zowee, Bat-fans! Even | didn't see this one coming! Мг. 501 taking a breather from the Extreme gig? 
It's a reality! And the rumor is that the rest of the Image crew found out from outside sources! What is 
going on out there in LalaLand? 


„Ив so hush-hush that no one is supposed to know about it. It's The List. That's right, The List. On this 
list is who will die at the big M. Whoa, there son. Die? As in dead? As in never more? Yup. And try a 
few of these on for size. They wouldn't kill anybody would they? Punish the thought. But it would be a 
captain idea. It would take the world by storm. 


...Hey, all you Bone-fans out there! How would you like to see your fav book in color? You would? 
Great! Could happen real quick. How about the current series being picked up by the Mouse Factory 
and reprinted in color іп the back of say, Donald Duck? From the people that brought you Carl Barks.... 


...Сап we talk? Scuttlebutt has the Gemsters buying out a couple of the smaller players in the distribu- 
tion game. They've done it before, the traffic pattern's there. Who's up for sale? Well, you know what 
they say about Diamond Comics, unlimited are their resources in this heroes world. Just a guess. And 
what about their attempts at buying English T over in Jolly OI'? Looks like the T'sters won't sign the 
papers! Can you say this deal is floating like the Titanic? 


...With the success of the Batman Animated series and the big dollars of the two Bat-films since ‘89, 
Warner has been churning over some numbers and think they've come up with a winner. How would 
you like to see Bat-films every other year? Bustin Burton's, Bat-dude! And how about Bill Murray as 
Concrete? Seems the hipster from Groundhog Day is all ready to star as the Paul Chadwick creation. 
Hold on to your hats faithful ones! Robin Williams wants to play Madman. Ung, Ung! Could it be? No 
deal signed yet. Keep an eye on this spot! 


...It'S official, well maybe not official, but it's the truth. No more Bat-dude in Topps cards. Yup, the wurd 
is that Bats will be making the official Skybox appearance in '94, as DC won't renew the contract for 
Topps to continue producing Batman cards. That's why you haven't seen any Bat-cards in the DC sets 
so far! 


-.. All right. Let's get down and dirty in rumor land, kiddos. Chew on these bits for a while. Who's calling 
the shots between Image and the distributors? Whoever it is, looks like Image is winning. Look for less 
discounting on Image titles in the future... The little M has a vid game section and the wurd is that the 
deal has gone south... Look for Wildstar to continue after the main 4-issue Image run. Will the new 
series be at Image? Will it still be penciled by Ordway?... All sorts of different words on the Spidey- 
toons for the Saturday morning kid crowds. Wurd has it coming in '94. Now keep all this stuff Quiet, 
fanster's, the Mystery Fan Boy is in deep, real deep. Sometimes he doesn't even come up for air. Toon 
in right here in a short 30, buckaroos. And remember, no matter where you go, there you are. Adios! 


eee 


comics Don't miss the 
biggest crossover of the year! 
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“People want 
to read again, 
and they want 


MILLER 


* Gives The 
Devil His Due! 


ention Frank Miller's name 

and you are certain to get a 

positive reaction from comic 
fans. His body of work has become 
so ingrained in the fan conscious- 
ness that there are numerous aspir- 
ing artists (and a number of "hot" 
ones) who freely ape his style. He 
first came to our collective attention 
with his work on Marvel's Daredevil 
where he essentially took a charac- 
ter that was always deemed a "B" 
grade Spider-Man knock-off, and 
cast him as a darker and grimmer 
Batman. 

From Daredevil and Marvel, he 
moved over to DC to craft Ronin 
and The Dark Knight, which not only 
rocketed Miller into the stratosphere, 
but altered forever how we were to 
look at Batman. Miller has just about 
done it all. He has straddled the 
fence, moving freely from work-for- 
hire comics, to creator-owned pro- 
jects, to writing for (and acting in) the 
movies, and done it with such ease, 
that we are always surprised at 
where he can take us. 


Hero: You've been consistently , 
busy. What have you been working 
on lately? 


Miller: Right now I'm at work on the 
next Sin City book, which is going to 
be a 6-issue series, with a whole 
bunch of new characters. I'm really 
jazzed about it, it's going real well. 
It's probably going to come out 
around November. To sort of 
explain, for people who read the first 
one, how | can do more Sin City? 
The basic gist of Sin City is going to 
be an ongoing series of books. It's 
not all focused around one central 
character. It all takes place in the 
same city, and you will see charac- 
ters overlap from book to book, but I 
really wanted a home for all my 
crime stories and Sin City is the 
place. 


Hero: Are these going to be discon- 
nected stories, or is there going to be 
a theme? 


Miller: This mini-series will be one 
Story, but there's going to be a series 
of series essentially. I've got a lot of 
crime stories | want to tell, and I just 
love doing the stuff. I've also got 
about 40 characters | want to put in 
Sin City. So, I've got so many stories 
planned that | want to do, | really 
can't stop. Next stop will be the 
sequel to Give Me Liberty. It's called 
Martha Washington Goes To War. 
It's going to be a 5-issue series, that 


by Robert J. Sodaro 


place two years after Give Me 
пу. So, Martha Washington is 
| of 19 years old. It's going to 


major changes in the series. 
Martha Washington, Dave and | 
1for the long haul. Unfor- 
ly, there was a great gap in 
en the two series because we 
о busy. Hopefully we'll be able 
inue her adventures, so you'll 
adventure from her every 
Or so. 


2: In the first series you relied 

ily on satire. Are you going to 
lat up, or are you going to go 
rent direction with this one? 


г: Well, this one, even though it 


rtainly see a lot of satire in it, 
avery different nature. You 


nce we last saw her, Martha 
gen fighting in that war. Brand 
antic and absurd things are 


What other projects do you 
the works? 


ell, the other one at Dark 
s the book I'm doing with 


ject. To put it plainly, it's going 
а kid's comic. It's called The 


Jy and Rusty the Boy Robot. 
iuperhero book. 


һа! can we expect in this? 


ories, featuring The Big Guy, 
an extension of the U.S. 
itary; a one-man assault force, 
is little robot sidekick, Rusty. 
ll probably be a 2-issue mini- 
coming out sometime in the 


: What makes this a kid's book? 
ously a far cry from Sin City 
the Daredevil stuff you've 


Each book has its own rules. 
| would say, is written for 

the sort of thing | like to read. 
ге I'm in love with, and it's 

Йел to an adult sensibility. | would 
he same for Martha. The way 

ing Big Guy, is me writing a 

Tor myself, but when | was 

iger. | will not condescend, and | 


will not lecture. There won't be little 
lessons on how kids should behave. 
It's going to be adventure stories, 
written to a child's understanding. 


Hero: You've spanned more than 
most writers in the field today. 
You've written movies like RoboCop 
2 and 3, work-for-hire for the big 
companies, and you've created your 
own comics as well. 


Miller: | feel it’s like a kid in a candy 
Store. There are so many things that 
can be done with comics. So many 
things I've never attempted. So 
many ways this form can lend itself 
to completely diverse stories. It 
keeps me fresh to switch gears 
every once in a while, attempting 


something that | never attempted 
before. To me it's really gratifying. 

| enjoy each different kind of project. 
Working on Daredevil was wonder- 
ful, but I've got to say that it's these 
new projects where l've created the 
whole book that—as challenging and 
difficult as they are to start—are the 
most deeply rewarding to me. 


Miller: There's always that one 
more. Time will tell. When you get 
that connected with characters, 
there's always another idea that 
pops into your head and bugs you 
until you do it, but right now, I'm on 
fire with Sin City, and I'm already 
dying to get to the third Martha 
series, because l've already written 
the second. These things are taking 
on a life of their own, and actually, | 
feel I'm bringing more to the field by 
creating new material than by mining 
the old. 


Hero: Do you ever check out 
Daredevil to see what's going on? 


Miller: No. When ! worked on a 


character, | developed such a fixed 
idea on how it should be handled, 
I'm intolerant of anybody else's point 
of view and | don't want to be such a 
bother. If a close friend of mine 
writes something that uses one of 
the characters I'll pick it up and read 
it. Generally, | try to avoid reading 
Daredevil or Batman or whatever, 
except if I'm coming in, and | want to 
know where things are. 


Hero: Is writing for comics different 
from writing for movies? 


Miller: Oh yes, dramatically different. 
In almost every way you can imag- 
ine. The difference between the 
forms - first and foremost, with film, 
there's a certain advantage. You can 
use movement and sound. You get 
the irreplaceable advantage of hav- 
ing a skilled actor perform your dia- 
logue, to make it really convincing. 
You also get the benefit of technical 
wizards, all the way down the line. 
But there are things you can do in 
comics that you can't do in film. 
Film is a strictly external medium. 
You can't crawl inside a charac- 
ter's head. You can't know what 
he's thinking. You can't have 

_ absolute control of imagery. In 


d Ч comics, if you could dream it 


up, or find a reference for it, 
you can do it. You have no 
budgetary limits in comics. Those 
are the chief differences in the forms. 
The business, now that brings па 
whole other range of differences. 
Especially in more recent times. The 
freedom has gotten much, much 
greater in comics. 


Hero: Do you feel you have more 
credibility as a movie writer than as a 
comic book writer? 


Miller: | доп! know. To me, when | 
got the RoboCop assignment, | 
never regarded it as a step up. | 
regarded it as a fun thing to do, and 
as a good challenge. Comic people 
should stop thinking so poorly of 
themselves in the world. 


Hero: It's just a different form of writ- 
ing. There might be more money to 
be made with a major hit movie, 
but... 


Miller: Yeah, but there's a trade-off. 
Precisely! Because the movies cost 
so much, the stakes are so high. 
People who make movies tend to be 
very, very frightened, and this ten- 
Sion—at least for a time—is com- 
pletely concentrated on the first 
script. Things are checked, double 
checked, thought and re-thought. 
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You've got а! the bosses in the 
world. Where as with Sin City | 
decided one day that | wanted to do 
itand within a few months, it was in 
print. | can honestly say that whatev- 
er is wrong with that book is entirely 
my fault. | can stand by it and say 
that's exactly what | intended to do. 


Hero: When is the movie coming 
out? 


Miller: Last ! heard, they were talk- 
ing about November. So | guess by 
coincidence not only my book, but 
my movie is coming out around then. 


Hero: How did you wind up at Dark 
Horse? I know that Dark Horse has 
the reputation of being a creator- 
shop, but it seems like these days, 
everybody is going over to Image. 


Miller: | started doing creator-owned 
stuff here [at Dark Horse], before 
Image ever showed up. At the time, | 
decided it was time for a major 
change. I'd been fighting within the 
two-company system for years. 
Advances were really made, and 
things have gotten much, much bet- 
ter, but | felt that since this was going 
to be new material that was not part 
of their mythologies, it wouldn't be 


Spectacular 
Spider-Man #27, 
guest starring 
DareDevil. 


the sort of thing that Marvel and DC 
would necessarily be the strongest 
publishers to produce it. Also, | 
thought I'd try working with a smaller 
and younger publisher that hadn't 
had so many years as the large com- 
panies had. So | shopped around 
and Dark Horse was suggested to 
me, | met with them, Mike 
Richardson and I hit it off well, | just 
gave it a shot, and it's worked out 
really well. 


Hero: Are they the exclusive Frank 
Miller publishing house these days? 


Miller: I'm not exclusive to anybody. 
| just wrote an issue of Spawn, | 
have a Daredevil project coming up 
for Marvel. But the situation of 
course is very convenient and com- 
fortable. | take each project that | 
come up with, and | sort of look at it 
and go, “Where would be the best 
place for this?” | think that Dark 
Horse's position, in many ways, is in 
a niche that I like to inhabit. Besides 
the fact that they knocked out a 
superhero line, the creator-owned 
stuff that they do is not going nose- 
to-nose with Marvel comics. It's for a 
slightly different audience. 


Hero: Are there any characters that 
you haven't done that you would like 
to do? 


Miller: There's a few l'd like to do, 
someday. | grew up on this stuff, | 
can't let go of it. But | don't know 
when, or if, or what. There's a few. A 
couple of characters in particular that 
I've always thought | could do a fun 
story with. I'd love to do a Captain 
America story someday. | had a 
chance to do a bit of Captain 
America in Daredevil and really 
loved doing it. | was suppose to do a 
Superman story where he was the 
good guy. In Dark Knight | used him 
as a foe. He is the biggest and the 


1979 55-71 

Art on Daredevil 
begins with 
#158 and draws <: 

cover on Capt. 7 

America #241, 4 

pencils on 244, 5% 

245 and 255. 


Daredevil #168 
and introduces 
Elecktra! 
(note:spelling) 


best. Talk about getting it right the 
first time. | would love to tackle а 
Superman project. 


Hero: You started working as an 
artist, then came into your own as а 
writer. Now, you're equally known as 
a writer and an artist. Is there any 
project that you've done, or would do 
just art, for another writer? 


Miller: | don’t know. Like | said, once 
1 get going on something | tend to 
see things one way until | feel I've 
cracked it. The thing is that I've got a 
lot of stories | want to do. Drawing is 
a ton of fun....There's a lot of real 
good people out there. What I like 
best is people who are self-sufficient. 
The people I'm collaborating with. 
They are as capable as | am at going 
off and doing the same comic. So 
the fun of it is there is no competi- 
tion, because nobody is worried or 
threatened about who's more impor- 
tant. You could also say that some- 
one who does both, their distinctive 
difference at times, is that one or the 
other is dominant, is more important. 
The fact is, no matter what anyone 
wants to say, when you have the 
page in your hand, with the picture, 
you own it. When people argue 
about who created which character 
and all that попвепве...! could give 
you chapter and verse about how 
Martha Washington came to be, 
what Dave did, what | did, but the 
notion of who created what is silly. 


Hero: Do you think that when you 
and John Вуте go to a Dark Horse, 
or when Mike Grell and Alan Moore 
go to an Image, it gives credibility to 
an independent or a smaller house 
because you guys are the big 
names? 


Miller: Well sure. It's a gamble, А 
number of years back, | decided that 
one of the problems in the field was 


1982 
Draws first 
Wolverine mini- 
series with 
Chris Claremont 

story. 


1978 1980 1984 
Pencils for Begins writing Ronin for DC. 
Marvel on Peter (continues Does scripts 
Parker, The drawing) in and all art! 


[people thought in terms of pub- 
names rather than the talent. 
curious when | did start doing 
за!5 not for Marvel or DC to see 

much of it was Marvel comics. 

interesting. Obviously it was 
К of it, Now | feel confident 

tthe books I'm selling are actually 
who like my stories. 


о: What was your first creator- 
d book, and who published it? 


My first really, truly owned 
5 Give Me Liberty, My first 
| series was Ronin, but the 
р is much 
ferent and far too 
Using to go into 


Ge and see what happened. 
it us really go crazy for a 


ooking back on Ronin, what 
thoughts on it? You got sav- 
tty badly as | recalled. 


: Yeah, | got some bad reviews 
was kind of a shock to ту 

їр. They got used to a differ- 

of look and a different kind 

Anything like that can leave 

"When | run across the thing 

П my studio and | look at it, it's 

a sense of enormous liber- 

Го frantic times, when the 

ffs came off and | got to try 

hing. | can't help but grin when 
fat it. | got to have, at an early 


1987 
Elektra: 
Assassin eight- 
issue mini- 
series for Epic. 
Bill Sienkiewicz 


986 

тай: ве 
Knight 
из. Miller 


age, what every artist dreams of hav- 
ing. | won't go into my own critical 
analysis on a book that old. | could 
tear it apart better than anybody right 
now, but | was taking a lot of 
chances. | like to take chances with 
stuff. | learned a lot from that book. 
One of the things that | learned was 
what does communicate and what 
doesn't. If | had that book in my 
hands right now, I'd go for the same 
ending, but I'd tell it in such a way 
that you wouldn't be confused for a 
Second. It's no coincidence that I'm 
taking all those experiments and that 
flack, and went on to do the biggest 
.. Success | ever 

. had. 


Hero: Anything to 
add? 


Miller: Yeah, a pre- 
diction. Not just 
because of my stuff or 
anything, but that next 
year is going to be a good 
year. People are going to 
be very surprised, people 
are completely obsessed with 
this summer right now, and | 
happen to know—l say crypti- 
cally—there are an awful lot of real 
surprises coming up next year. A lot 
of which | have nothing to do with. 
Things come and go. If anything, 
what l look forward to is an industry 
where if | want to do Superman at 
DC, if | want to do Spider-Man at 
Marvel, if | want to participate in 
some other superhero universe, 
there are a couple of other options 
out there. | want to do stuff that | 
own, my own kind of thing and | think 
there will be room for that as well. 
I've heard it when | was on tour, I've 
heard it many times, there is an 
impatience in the air. People want to 
read again, and they want variety. A 


1990 
Scripts the 
comics Noir 
detective story 
Hard Boiled 
plus Give Me 
Liberty, both for 

Dark Horse. 


1987 
Scripts the 
highly praised 
Batman Year 
One series for 
DC Comics. 


MILLER ON 
ROBOCOP 3 


1993 
Sin City, 
Martha 
Washington 
Goes To War 
for Dark Horse. 
Daredevil for 
Marvel. 


Miller's gin 
Robocop II em 
script is | 


reworked for 
Robocop Ш by 
Fred Dekker. 
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HERO caught 
up with Spike 
Lee at his 
Forty Acres 
and a Mule 
Film Works in 
Brooklyn, NY 
to get the 
inside story on 
his upcoming 
line of comics. 


hy Joe Funk 


Hero: How did your line of comics 
come about? Did you approach Dark 
Horse or vice-versa? 


Lee: Dark Horse approached me 
and asked if | was interested in doing 
some comics. They didn’t know it at 
the time, but it was something we 
had been considering. 


Hero: How much planning went into 
the development of your comics? 
How did you assign creators to 
them? 


Lee: | didn't assign anything to any- 
body. We let our creators come up 
with their own story line, characters, 
and titles. 


Hero: Were you a fan of comics be- 
fore this? If so, what titles? 


Lee: Yes, back in the 60's when it 
was basically only Marvel and DC. 
Spider-Man was my favorite, | also 
read Daredevil and the Black 
Panther. | also liked Mad magazine. 
There were a lot of stereotypes in 
comics back then, but | liked Marvel 
more than DC. The Marvel stories 
were a little more realistic. Some of 
the old DC Batman and Superman 
stories were just too unbelievable. 


Hero: What, if any, are the goals of 
your comics? Do you consider them 
as another effective way to express 
your message, or are they intended 
purely as entertainment? 


Lee: The main goal is to tell a good 
story and to entertain. If there's a 
message, that's fine, but we want to 
tell good stories. We want stories 
that have an edge to them 

The story lines and characters will 
be left up to the creators, so it's their 
call if they want to include a mes- 
sage. We just want to provide a 
place for these creators to publish. 


Hero: Will you try and instill the 
same sort of qualities in your comic 


book characters as your on-screen 
characters? 


Lee: Not necessarily. There doesn't 
have to be any connection at all 
Comic books are just another form of 
media. And | consider the media all 
one big category. 


Hero: What are the challenges of 
working in this medium? Were there 
unexpected surprises or disappoint- 
ments? 


Lee: There's always challenges in 
any endeavor you undertake. This is 
something new. Whether it's movies, 
or TV, or comic books, there's 
always challenges unique to that 
medium. 

As for how the comics are going so 
far, we haven't had any disappoint- 
ments. But remember, we're still in 


“I think there's definitely more leeway in 
comics. You can do things in comics that 
they would never allow in motion pictures.” 


p— c Pr aie 


Е Hottest New Comics 


= But | th Ш 


the embryonic stage. The first 
title doesn't come out until 
September. 


Hero: What, if any, advantages 
do comics have over movies or 
television? Is it a form of enter- 
tainment that allows more free- 
dom of expression? 


Lee: | think there's definitely 
more leeway in comics. You 
can do things in comics that 
they would never allow in 
movies. 

Our first title, for 
example, titled 
Floaters, was orig- 
inally a movie 
screenplay writ- 
ten by my broth- 
er Cinque Lee 


and writer 

Sean Fagan. ee 
Yam 

Unfortunately, O 

we couldn't do 

itas a movie, t. 


so we're doing it 

as a comic. But if 
the title goes well, 
maybe it will end up 
as a movie. 


Hero: What are your 
long term plans with Dark 
Horse? What can our readers 
expect from Spike Lee in terms of 
comic titles and projects in the 
coming months? 


Lee: Again, we're still in the very 
early stages. But we're excited 
about working with Dark Horse 
and we hope to be working 
together for a long time. We'll 
have to see what the response to 
the comics is. 

The first title, Floaters, is set in 
the future. There's this new syn- 
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thetic drug that everyone is tak- 
ing. When you take it, it makes 
you literally float, those people 
are called “floaters.” Then there 
are people on the ground, called 
“grounders” who have to hold the 
floaters on a tether, sort of like 
walking a dog. Anyway, it's a 
story about how people cope іп а 


soci- 
ety where everyone is taking this 
bio-engineered drug. 


Hero: With the influx of high pro- 
file personalities like yourself, do 
you see comics becoming a more 
viable form of popular culture in 
the next decade? 


Lee: Comics have always been a 
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ber of independent 
publishers - | think 
it's great because 
now there is a lot 
more freedom 
of expression. | 
think now is 
the time to get 
involved and 
I'm excited to 
be working 
with Dark 
Horse. | hope 
we continue the 
relationship for a 
long time. 


3 
г 
5 
о 


Hero: If the current 
state of the industry 
was still as it was only a 

few years ago, basically 
Marvel and DC, would you be 
publishing these comics? 


w 


Lee: Definitely no. As | said 
before, the industry has grown 
up. Back then, | don't want to say 
the comics were just for kids, but 
they were really just purely fanta- 
sy and adventure stories. Comics 
today have evolved to the point 
where you can still have an inter- 
esting story, but also include 
some real substance and more 
mature subject matter. А 
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OMPARES 


OMIC 
SUPPLIES 


Last month, we talked about the composition of 
different kinds of paper used in making comics. 
Although paper is, obviously, a key element in 
making comics, the consumer does not get to 
choose what grade of paper their favorite title 
is printed on. He or she does, however, have an 
option when it comes to storage materials. This 
month, we learn that all plastics are not created 
equal - and show you how to guarantee your col- 
lection the unalienable rights of long life and 
security in the pursuit of protection. 


When it comes to a storage medi- 
um for your comics, there are two 
important considerations. 

One, that the material used to 
make the sleeve is relatively inert, 
that is, the chemicals used to make 
the sleeve will not attack or destroy 
the comic, 

And two, the rigidity, or stiffness of 
the storage sleeve in order to keep 
the comic as static, flat, and dry as 
possible. 


PET's: The Best Solution? 

Polyester-based films are generally 
acknowledged as the best materials 
for storing comics. 

“It's ideal because it is inert, is 
used for archival storage, contains 
no additives or chemicals, and has a 
degree of rigidity," explained Bill 
Miller, Vice President of Operations 
at Rembrandt, makers of the popular 


Ultra-Pro line of comic supplies. In 
fact, polyester-based is used to pro- 
tect America's most precious docu- 
ments at the National Archives in 
Washington D.C. 

PET, its chemical name, is the 
Eastman-Kodak produced resin 
used to make all polyester based 
products. The most widely known of 
these films, Mylar, is a DuPont prod- 
uct. 

Mylar, or equivalent material such 
as Melinex& 516 by ICI, is an excep- 
tionally strong transparent film that 
resists moisture, pollutants, oils, and 
acids. With a life expectancy of hun- 
dreds of years, PET-based films will 
outlast almost all other plastics. In 
addition, their crystal clarity 
enhances the appearance of any 
paper collectible. 


Polyethylene, Polypropylene, or 


Polywannacracker? What's the 
difference? 

A step down from PET-based stor- 
age vehicles is polyethylene and 
polypropylene. For years collectors 
have stored their comic books in 
these poly-bags and wraps. 
Although such products may be use- 
ful in keeping away dirt, grease, and 
vermin, some of these plastic 
Sleeves contain additives that can 
migrate onto paper and cause pre- 
mature aging. 

Both polyethylene and polypropy- 
lene integrate solvents and additives 
in their manufacture to assure clarity 
and increase the flexibility in plastic. 

Polyethylene, when uncoated with- 
out any solvents, is a good short- 
term moisture barrier. But the fact 
remains that it has a high gas trans- 


<) BACK FROM THE DEAD?! ij 
НЕ ADVENTÜRES oF 
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THE MAN OF STEEL FIGHTS FOR HIS LIFE! 


mission rate, and may eventually 
deform over the years. 

In recent years, the wisdom value 
of storing comics in polypropylene 
bags has been questioned. Although 
polypropylene is softer than PET- 
based films, a heavier gauge 
polypropylene (or even a thinner 
gauge used with an acid-free backer 
board) is a slightly cheaper and 
acceptable temporary alternative to 
PETs. 

According to industry experts and 
leading U.S. manufacturers, includ- 
ing Hercules and Mobil, uncoated 
and untreated material is generally 
desirable for archival protection. 

Purchasing unsealed bags pre- 
vents this problem. But the only way 
to seal a comic in poly-bags is to add 
а substance called PVDC (Polyvinyl 
Dichloride - a relative of PVC) which 


heat seals the plastic. Q WARVEL 
Once the harmful РУС ШШЕ 
additive is introduced ДУА 

to the mix, the sleeve tion to choose 
becomes non-archival 
and should not be 
used for long term 
storage. 


from. Just be 


sure, whatever 
you do, to wrap 
those rascals! 


^| would not recom- 
mend storing anything of any value 
in a PVC-type product," cautioned 
Miller. “РУС is active and inevitably 
it will break down." 


Acid Free Boards and Boxes: 
Choose wisely. 

Because ordinary cardboard is 
acidic, storage in cardboard boxes 
may be hazardous to your collection, 
and is a leading cause of premature 
deterioration of comics. 

For proper storage, only acid free 
boards that meet U.S. Government 
minimum requirements are accept- 
able. These requirements have been 
defined as boards having a three 
percent calcium carbonate buffer 


throughout and a minimum pH of 8.5. 


Anything less will hasten destruction 
of your collection. 

While many advertisers claim their 
boards are "acid-free at the time of 
manufacture," they are in reality only 
spray coated with an 
alkaline substance 
making them acid free 
for only a very short 
time. Boards termed 
“acid-free at time of 
manufacture" do not 
offer sufficient protec- 
tion or storage for any- 
thing other than short 
term. True acid-free boards have 
been impregnated with a calcium 
buffer resulting in acid-free, alkaline 
pH content of 8.5 throughout. 


Whether you 
have Superman 
#1 or Superman 
#500, your 
collection is 
worth archiving 
properly. 


Deacidifying: No, it has nothing to 
do with Woodstock. 

Another way to extend the life of 
your collection is to deacidify them 
before storage - it's 
not as technical as it 
sounds. Deacidifying 
sprays and solutions 
are now available for 
home use - although it 
is best left to the pro- 
fessional to deacidify 
your book. 

By impregnating the 
paper with an alkaline reserve, you 
can neutralize existing acids and 
inhibit oxidation, future acidity, and 


staining. Deacidification with proper 
storage conditions will add centuries 
to the life of your collection. 


Wrap Those Rascals: Our 
Recommendations. 

In summary, we recommend the 
following guidelines for maximum 
protection of your collectibles: When 
you buy a sealed comic, open it; 
deacidify the paper if possible; store 
in PET-based for permanent or 
unsealed poly-bags with acid-free 
boards and cartons for near-perma- 
nent storage; keep the collection 
cool, dry, and dark. Periodic inspec- 
tions and testing of the pH and 
humidity is also recommended. 

By following these guidelines, your 
comic book collection will not only 
increase in value, but will also last 
for many years. 
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Hero’s roving reporter 
Raoul recently ran into 
Supreme Acquisitor Lorca 
ind High Gore Lord 
Sueraceen, both of whom 
ire featured prominently in 
the new Defiant comic 
Warriors of Plasm. 
Basically, we asked them 
Wut up?" 


Hero: We have to ask, 
what's with all the gloppy 
stuff lying around every- 
where? 


Sueraceen: What kind of 
nsolent question is that, 
my lord? Shall | reduce this 


Jolt to mulch? 
Lorca: That goop, as you 


call it, is the raw material 

^7 that all is created 
from. It is with 

^, plasm and morph- 

fluid that we create 


Lorca: Please be patient 
with this human, lust mate, 
he knows not about our 
kind. What ~ 


nay be simple < 
oze to your race “хөл: - all that exists 
the element — x 


Hero: So, it’s sort of like 
Super Elastic Bubble 

| Plastic? You can make 
anything you want with it? 


С 


Sueraceen: Super 
Elastic...may | splatter 
him? 


( N 9) 
(ANY Hero: 
| жо. Ф Um 
60 уса. So 
g p anyway 
» what's 
with the 


Lorca: Calm yourself, 
Sueraceen. And yes, it is 
very much like that. 
Anything that you can think 
of is created with plasm. 
Plasm is a living thing and 
that which we are is plasm. 
All are one with the Org. 
Hero: So, what do you do 
for fun? 


Lorca: Splatter Ball is the 
main spectator sport. 


т биегасееп: Yes, and the 


Great Grimmax of the 
Skullrenders is the ultimate 
Splatter Ball player. He is 
the fastest and best spiker 
to ever play the game. You 
should have seen the last 
game! The Sludgemakers 
were mulched! Turned into 
so much ooze! It was fan- 
tastic! The object of 
Splatter Ball is much like 
your football and basket- 
ball rolled into one. One 
team tries to take the “ball” 
and spike it on to the 
defenders goal. 


Hero: You mean spike it IN 
the defenders goal? 


Sueraceen: No, | said 
spike it on and | meant on! 


Hero: Gross. Now earlier 

you and Sueraceen called 
each other Lust Mate? Is 
that sort of like marriage? 


Lorca: | do not understand 
the term marriage. 


Hero: That's were two 


THE HERO INTERVIEW 


people sort of live together 
exclusively. They only love 
each other, till death do 
they part. 


Sueraceen: Death does 
not part, praise the Org. 
We are recycled and creat- 
ed again. 


Lorca: | know what you 
say about one true love 
and the parting of death. 


Sueraceen: Lorca, my lust 
mate, what are you talking 
about? 


Lorca: | do not want to 

speak of it...there once 

was a lust mate of mine 
called Laygen. She was 
murdered. 


Sueraceen: You don't 
think of her still, do you? 


Hero: Hey, kiddos. | don't 
want to get in the middle of 
any domestic violence 
here. It's against my impar- 
tial nature. 


rumor has it that every- 
thing is alive, all the tables 
and chairs, footballs, the 
house you live in, every- 
thing in Plasm is a living 
being. !s this the truth? 


Sueraceen: That is so. 


Hero: If ihat's the scoop, 
can | come back as your 
tube top 


Sueraceen: | can take no 
more of this insolent 
mung-puppy's ram- 
blings. You shall be 
pulped and your 
plasm wasted. 


Sueraceen: Shut your 
insolent mouth, 


reporter zom! 
Hero: Hey, just 


kidding! Can't you 
take a joke? | 

mean you have got 
to admii 
that...wel 
very hea 


Hero: What 
did you 
call me? 


you're a 
y girl 


4 Lorca: | see по 
reason to contin- 


ue this line o 
talk. 
Hero: Okay, 


okay. Jeez! Try to 
inject a little 

y humor. Why dor 

А you tell us a little 
about Grana 


Sueraceen: | 
think it's time to 


mulch. 
concern to you! | do 


not wish to talk about 
him! 


Hero: Whoa, 
baby! This is get- 
ting too weird for 
me! Back to the 
interview. Now 


Sueraceen: Besides, he's 
a lousy lust mate. A 
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by John Danovich 


From his humble beginnings 
as an іпкег оп DC's then down- 
wardly spiralling House of 
Mystery, to his short but prolific 
career at Marvel, to his current 


position as one of the magnifi- 
cent seven known as Image, 
Marc Silvestri has carved a per- 
manent niche for himself in the 
comic book industry. 

Though actively involved in 
comics for years, it wasn’t until 
the late 198075 that Marc's career 


boomed. Always a proficient 
artist waiting for the “big break,” 
he at one point shared a studio 
with long-time friend (and former 
Image Stupid artist), Hilary Barta. 
His early work at Marvel was 
reflective of a generic style used 
by numerous other artists. But as 
his work progressed, his style 
became more and more unique 
to him. This is apparent when 
comparing his work on Conan 
the King #35 (Marc's first work at 
Marvel) to his more recent work 
solo and with the likes of Jim Lee 
on The Uncanny X-Men. 
Silvestri's work consistently took 
on a stylized look, combining the 
sharp-edged feel of Mike Mignola 
with the raw-edge feel of Joe 
Kubert's old war comics. Marc's 
consistent efforts to develop his 
own look have paid off in the 
realization that his art, his style in 
general, is about as hot as can 
be. Whereas he joined Marvel 
emulating a patterned style, he 
has come full circle in that it is 
now his style being imitated by a 
growing number of Marvel / 
Image wannabees. 

When Marc and the other 
boys-who-would-be-Image made 
the decision to leave the comfort 
of the largest comics publisher to 
pursue creator rights and other 
such ethical treatments of talent, 
many doubters scoffed, including 
the suits at Marvel, who were 
sure the whole crew would come 
crawling back after the real world 
taught them a hard lesson. 

They couldn't have been 
more wrong. The birth of Image 
Comics took place with only rela- 
tively minor labor pains. This due 
to the unprecedented fan follow- 
ing these guys boasted. Why the 
fans? The talent. Though many 
styles were represented, the 
artists sported innovation, 
whether it be writing or art. 
Marvel attributed the success of 
the recent X-Men explosion to 
themselves. Other cynics say the 
Image books are merely carbon- 
copies of Marvel team books, but 
in actuality, the Marvel teams 


heavily to the 


шу ir 


ot 


ar 


Sil 


m 


со 


№ 


the 


wa: 


If th 


churned out 
book after 
book, Marc 
Silvestri took a 


was to become 
rget as Sly Cyber Force, со 
ting Image tributing to the 
Hommage 


Swimsuit issue and a couple of 


г pieces to stay involved in 


the interim. 


Cyber Force was released 


a mini-series in 1992 with the 
hopes of feeling out what the 
fans wanted. While it may seem 


secure move, it allowed 


stri to test the waters safely. 


fans weren't receptive, a 
i-series wouldn't have to be 


around long. It would end and he 


1 go on to another idea. 

11655 to say, the reception 
more than favorable, and 
ini-series 


popularity is due 


work of these 
artists. Unlike 
Liefield, who 


great deal of time 
in developing what 


has attracted 
the attention of 
more than 
comic fans. 
Don't be sur- 
prised if you see 
Cyber Force 
action figures or 
other cool prod- 
ucts on the 
shelves of a 
Toys-R-Us near 
n- you. 

Beginning 
in October, 
Cyber Force will | 
become a 
monthly title 
(Marc gives his 
word that he will 
be committed to 
keeping this 
schedule), and 
will feature all of 
the characters 
fans grew to 
love in the mini- 
series. That 
means you can 
count on 
Ripclaw, 
Cyblade, 
Stryker and the 
gang! Marc's 
enthusiasm for 
the series is so great that not 
only will he be doing Cyber 
Force, but he will be writing a 
spin-off series, Codename: 


as 


centrates on the character 


X-Men and the marines! 


the books are Uncanny X-Men 
artist Brandon Peterson. 


X-Patriot, will be illustrating 
Codename:Stryke Force while 
Scott Williams, another 


Silvestri's work on X-Men was the career boost which would 


Stryke Force, a series which con- 
Stryker, and his band of super- 
mutant mercenaries. Expect this 
book to be a cross between the 


Working closely with Marc on 


Brandon, a very talented Marvel 


Hommage Studios member, will 
be contributing inks to the Cyber 


THE UNCANNY 


lead to his Image team-up. 


Force series. Not needing intro- 
duction, Scott was responsible 
for inks on Jim Lee's X-Men 
Series. Also, returning to the writ- 
ing chores of Cyber Force will be 
Marc's brother, Eric Serge 
Silvestri. Joe Chiodo, a well- 
respected illustrator in his own 
right, will be returning to the 
monthly series as colorist. With a 
team so well organized, Marc is 
confident he will be able to pro- 
duce his books on time, and 
there is no doubt, from the work 
Seen so far, that it will be some of 
the finest art in comics today. 
There's an adage that it's not 
what you know, but who you 
know. Marc's career has afforded 


potlight On: Marc Silue 


him the opportunity to meet and 
work with other big names in the 
comic industry. From his stint on 
The Uncanny X-Men, Marc's 
friendship with Chris Claremont 
has led to his contributing a story 
for an upcoming issue of Cyber 
Force. Silvestri feels Claremont 
was solely responsible for the 
resurgence in popularity for the 
X-Men back at the introduction of 
the new team, and believes Chris 
can contribute some serious 
excitement to Cyber Force. 
We've also been informed the 


project slated for Claremont's 
pen is nothing less than a Cyber 
Force / WILDC.A.T.S. crossover. 
If scheduling goes well, the 
series will appear in the Spring of 
1994. And speaking of cross- 
overs, don't be too surprised if 
you see a Cyber Force / Savage 
Dragon crossover. Silvestri and 
Larsen are mutual admirers and 
such an inner-universe crossover 
is sure to excite the readers. 
Besides the Cyber Force and 
Codename:Stryke Force projects 
which are certainly enough to 


keep an artist busy eight days a 
week, Marc is contributing to the 
DeathMate crossover project 
which teams up creators from 
Image and Valiant on an epic 
adventure. He's also been plan- 
ning a Ripclaw mini-series and a 
whole new, separate project 
known as Weapon. 

As the song goes, "the 
future's so bright, | gotta wear 
shades!" There is no telling what 
we can expect from Marc 
Silvestri, but from the fantastic art 
work we've seen so far, there are 


- 
ең" 


9 above: Silvesti 
Deathmate art. 
left and lower 

Cyber Force 
pages from th 
current mini- 
series. 


truly limitless possibilities. Thy 
Image crew have very little tra 
ble attracting attention. Imag 
the visual excitement of Cybe 
Force on the silver screen. Ol 
how about waking up опас 
Saturday morning to Содепа 
Stryke Force :the animated 
series. It could happen! 

It's just really nice to ѕев 
such a good guy do so well. 
up the great work, Marc, you 
fans and friends are with you 
the long haul, baby! А 


Marc Silvestri 


Spotlight On 


THRILLING HERO 
CONTEST! 


This is а biggie, kiddo! So we're going to 
make you work hard for it. The following 
photo features Hero's Editor and Art 
Director in the company of Marc Silvestri's 
better half, Cynthia. You'll note some 
interesting hand gestures. Please provide 
the most creative caption or word balloons 
to win the art! Send your entry with all vital 
info (address, zip,etc.) to: 
Silvestri Art Contest! 
C/O Hero Illustrated. 
1920 Highland Ave. Suite 222 
Lombard, IL 60148 


‘THE ORIGINAL COVER ART 
FOR HERO ILLUSTRATED #3 
` BY THE GREAT ` 


‘Marc Silvestri 
‘with Brandon Peterson 


‘IN THIS EXCITING, 
INCREDIBLE 


| CONTEST! 


BEWARE OF 
ADVERTISEMENTS 

that depict polyethylene, 
polypropylene or polyvinyl 
chloride (PVC) as being 
archivally sound 

All of these materials are coated with 
chemicals which contain additives 
that migrate into paper and cause 
premature aging. Even polypropylene 
emits gases that seep into paper. Only 


Mylar” type D, is suitable for archival 
protection. 


Protect your comic books with 
MYLAR® 


Snugs” 


Heavy Duty, Archival Quality 
Protective Sleeves 


This exceptionally strong transparent 

film will resist moisture, pollutants, : 
oils and acids, and has a life : 
expectancy of hundreds of years. : 


e 4 mil thick, Mylar® type D 


е Rounded corner-cut tab 
opening 


ө Used by the Library of 
Congress and the 
National Archives 


® Now packaged with color 
coded cover sheet for 
easier size identification 


® Available in packages 
of 10 and 50 


И Snugs™ аге made 
entirely out of Crystal 
Clear Mylar® D 


Mylar? D is the only 
transparent film suitable 
for archival protection. Will 
not turn yellow with age. 


и Snugs™ are heat sealed with 
our exclusive ultra-weld™ 
seams for the strongest 
seals in the industry. 


See e yout 
toca! retailer 


for 10-packs — 


PAYMENT MUST ACCOMPANY ORDERS 


Mc اا‎ Snugs"5Ü-packs "= "осот E 4 match in increments 9150 z 
: Cat # | Sizeininches | То Fit ibs,| Price/100 | i ice/500 | 2 | Prios/1000 | 15 

24 hour Toll Free Order Line for ГД Current Comics 2500 | 2 | 43.00 18 [32000 | 40 
Mastercard, Visa and Discover $ [se | 714x1012 | Standard Comics [3400 | 2 | 59.00 18 | 440.00 | 40 
Orders Only : ре | 734x1012 | Silver/Golden Age Comics | 36.50 | 2 | 63.00 19 |46200 | 42 
1-800- 225- 8249 $ |62 | 814x1012 | Super Golden Age Comics |3750 | 2 | 6500 20|48400 | 42 
лг Standard Magazines | |4250 | 3 | 7400 22 |55000 | 45 


This is a recorded tape and does not relay 
product information or messages. 


Dealers call for 10-pack pricing. 


SHIPPING AND HANDLING CHART 
IF YOUR ZIP CODE BEGINS WITH: 


г | шинж a 2304 Н СУ 
R Bill Cole Enterprises, Inc. : 02 E] $625 015 5 $m 5725 


9.0. Box 60, Dept. HID3 Randolph, MA 02368-0060 за 
(617) 986-2653 FAX (617) 986-2656 ET. 


автаг of E. Gerber Products, Inc. With exclu- 
Bill Cole Enterprises, Inc. All references to 
“ o archival quality polyester film such as Mylar’ 
nt Co. or equivalent material such as Мейпех”516 


$1750 
$18.50 
$20.00 


$ 
53000 
$ 
$ 
5% 


50 lbs, add together 252000 pus $2 25, oF $28.25 t 


Our new 1993 catalog is now available — Send for your copy today! 


OUTSPOKEN 
AS EVER, THE 
BOY WONDER 
TELLS IT LIKE 
IT IS, OR АТ 
LEAST HOW 
HE SEES IT! 
AND HE'S NOT 
AFRAID ТО 
RUFFLE ANY 
FEATHERS IN 
THE PROCESS! 
WILD! 


by Robert Sodaro 


HERO: Do you think you guys have 
forever changed the way the busi- 
ness works? 


Todd: Just through nerves, if nothing 
else. Everybody is nervous and 
they're gonna start giving the cre- 
ative people a better deal. That's 
cool. If they start to pay the colorers 
five bucks more a page, that ina 
roundabout way, is good for us. The 
original Image group set out to be an 
example, not to employ everybody. 
We set out to say, “Hey, if we can do 
it, maybe on a little bit smaller scale, 
you guys can do it." You don't 

have to put up with it if 
you're tired of it,” If you're 
not tired of it, keep doing 
it. 


I'm not saying don't 
work for Marvel or DC. | 
did for years, and | got 
something out of it, so I'm 
not trying to steer kids 
away from it. I'm saying, if 
you've done it, and gotten tired of it, 
you don't have to keep going from 
Marvel to DC and back to Marvel. 
Now there's a whole new neighbor- 
hood out there and a lot of different 
places to go to. 


HERO: There's a whole new spawn- 
ing — if you will — of characters out 
there. You have Malibu's Ultraverse, 
Dark Horse's, World's Greatest 
Comics, Valiant, Defiant... 


Todd: True, but let's do this interview 
a year from now and see if all those 
worlds are still around. 


HERO: Image proved there's a super 
hero market beyond Marvel or DC, 
and now all these people are jump- 


ing on the bandwagon. What's your 
take on this? 


Todd: To me, the only frustrating part 
is that the people who are jumping 
on the bandwagon, for the most part, 
are businessmen. | wish it was more 
creative people. Like Malibu, if you 
take a look at the copyright, it says, 
all those characters copyright Malibu 
Comics. If you look at Defiant; copy- 
right, Defiant. Look at Valiant, copy- 
right Voyager. I'd like to see creative 
people get in on it, so when | look at 
the bottom of a page, it says copy- 
right, trademark John 
Ostranger. That's the exam- 
ple we laid down. 


HERO: You've had some 
top-notch writers scripting 
Spawn. Now Bart Sears is 
doing some fill-in issues on 
the art. Tell us more. 


Todd: Alan Moore and Bart are 
going to be doing the Violator mini- 
series. | was gonna do that, and Bart 
was gonna do Spawn, but | decided 
10 stay on Spawn, and let Bart take 
the mini-series, 'cause it's gonna be 
a showcase for his artwork and | 
don't have to worry about schedules 
and stuff like that. 


Hero: So you're just going to stay on 
Spawn then? 


Todd: Yeah. 

HERO: Do you see yourself creating 
characters and spinning them off and 
creating a McFarlane-verse? 


Todd: No, but if | do 12 issues a 
year, I'll do maybe nine issues of 


Spawn and three issues of Violator, 
Ad the next year I'll do nine issues 

Gf Spawn and three issues of 

'coli-Man, you know what | 

п? | hope Spawn stays in the 

ight for a lot of different reasons. 

of our big goals was to create 

ext Batman, Superman, or 

еу Mouse. I’ve got some movie 

als in the works. There could be a 

-budget Spawn movie coming 

in four or five years. 

nfortunately it takes that long to 

luce a movie. So | need to keep 

character out there, and keep 

eat оп him. We'd like to create 

ех! household name. But 

's things I'd like to do other than 

lawn. I'm a control freak, and | 

tnecessarily like having other 

le do stuff. 


ЗО: If you did find yourself creat- 
McFarlane-verse then you've 
те Marvel Comics in some 
ects by getting people to work 
four product rather than encour- 
Ü them to work on their own 


Ё Right. In a sense that's what 
lid with our writers. It was essen- 
work-for-hire. The only differ- 
was that | gave them total free- 
My problem with Marvel wasn't 
у scale, they just didn't trust us 
ав Greative people. When it was all 

aid and done, | was compensated 
than anybody on the planet. 
beat ‘ет. | can beat anybody 
hat. | let you do whatever you 
int, and l'Il pay you more than any- 


IO: Did уои get an excessive 
aunt of tinkering or editorial con- 
еп you were with Marvel? 


d: On Spider-Man, | was edited 
im Salicrup, who's the best edi- 
ve ever had. He trusted me, to 
joint he was probably too trust- 
He let me write a book, he didn't 
оо! around with stuff. Maybe it 
his detriment, but to me, 

j What an editor is about - a traf- 
lager that keeps an eye on his 
lle. He saw that | was a proven 
hodity and what it took to keep 
inctional. 

W editors come on, and they just 
With the book. You know why? 
Bep their job, | hate to say it, but 
Ie glorified baby-sitters. My 
Gould edit a comic book. 

fs just tinker, so when they get 
check, and the boss asks, 
his book selling half a mil- 


doing this." Whereas if they walk in 
there and go "You know, | really 
didn't have any input on the book, 
I'm just letting the writer and penciler 
and inker do it, and they're turning 
out a great book," then the boss 
says, “Well why am | paying you?" 
Out of anybody in comics, | hate 
editors the most. You can put that 


in bold print. [editor's note: yeah, put 
it in bold] Other than Jim 
Salicrup, | haven't met an editor |» 


that | think does a good job 
yet. 
Personally, 
you don't 
have to like 
me, 
and Ж 
you 
don't 
have 
to like how | draw, But you do have 
to at least grant me the fact that | 
sell comic books for you. Who 
cares how | sell them. The 
problem is, they wanted 
me to sell them their way. | 
couldn't do that after a 
while. | couldn't take it any 
more. 


HERO: We noticed that Spawn 
is a throw-back in some respects. It's 
one of the few books out there with- 
out any type of enhancement, you 
don't polybag it with trading cards, 
there's no special covers or holo- 
grams. Nothing, just a 
comic: 


Todd: A throw-back? 
Yeah, | guess so. 
You're right, | don't do 
the gimmicky stuff. 


HERO: Do you not 

include trading cards 
because you don't have to, 
or because you don't want to? 


Todd: Both. | don't think | have to, 
nor do | want to. | guess one of the 
things that always amazes me is that 
issue #13 of Spawn was number one 
in Capitol and Diamond. It's still 
$1.95, there it is, take it or leave it. 
There's no fancy nothing. 

Okay, what's the number one 
monthly again? For the twelfth or 
thirteenth consecutive issue? Oh, 
that's Spawn again. What's Spawn 
doing? Spawn ain't doin' nothing. 
We're not putting any holograms on 
it, we ain't doing this. So instead of 
taking an example of some of the 
books that aren't doing it, they go the 
other way. It's either a lack of confi- 
dence or people are nervous. You 


used to buy comic books because | 
hopefully you liked the product and | 
quality of the story and art. 

When all is said and done, the stuff 
through the years that people talk 
about is not the covers, it's the bod- 
ies of work. What we're missing right 
now is what comic books use to be 
about, but what people don't realize 
is that, what they're doing 
now isn't going to be 
remembered. In 10 

years, peo- 
ple aren't 
going to say, 
“Oh do you 
remember 
issue #27 of the 
Silver Surfer with 
the graphic 
cover?” 
They're 


not gonna say that. 
What they're gonna 
say is, “Do you remember that cool 
Sin City story-line running through 
Dark Horse Presents?” 

It's the story and the content. 
Years ago it use to be, the Black 
Panther and the Fantastic Four, the 
Silver Surfer trilogy, Iron Man is an 
alcoholic, Watchman, and Dark 
Knight. These kinds of things trig- 


wie Д Y LEAL, d Sa 


gered people. I'm just amazed how 
people forget that. It was the sub- 
stance, not the flash. People can 
argue that there's no substance in 
Spawn, whatever. To each his own 
opinion. I'm just presenting a story 
By the time you get 30 or 40 issues, 
this thing probably will evolve a little 
bit different from what people think it 
is. It might get a little more like a hor- 
ror book. It might not be their 
favorite, but he's there; and he will 
exist, and | didn't have to take the 
easy toad to get there 

I'll take the hard road, | use Frank 
Miller as an example. Frank Miller 
did Wonder Woman covers.and a 
bunch of Marvel'team-Up covers - 
while he was doing Оагедемйапа he 
was in the height of his career. 
People don't remember that. What 
do they remember him for? His 
Daredevil stuff. It was his body of 
work. That's why I try to tell some of 
the younger kids, unless you need a 
couple of extra bucks in your pocket, 
forget the covers. Forget the posters; 
Forget all the little stuff that: A) is 
wrecking your deadline first and fore- 
most, and B) is irrelevant stuff. If you 
go do a trading card of thís guy, do 
you think that's going to add or sub- 
tract to your career one iota? The 
answer is no because...you can use 
me as an example. | didn't do one 
"trading card for Marvel Universe 
Three. It didn’t affect my career. 
People still remember McFarlane's 
Spider-Man. That's what they 
remember - the body of work. 


HERO: Not to knock the other guys 
at Image, but Spawn is one of the 
few Image books that's consistently 
shipping on time. 


Todd: My book hasn't been shipping 
on time. Compared to some of those 
books that we have that are five or 
six months late, it looks like clock- 
work, | keep telling the other guys, 
you get your books out on time, you 
make mine look bad. They'll say, 
“Todd, he actually isn’t on time.” I'm 
not a saint, but | have tried hard to 
stay on my publishing schedule. 
One month, I'd fallen off the solici- 
tation list just to catch up that month. 
Из not that | stop drawing, quite the 


opposite. I'm plugging away. | want 
to get the retailers backia little bit 
closer from when they'll actually put 
out money for my book and when 
they make a profit on it. 

I'd say Spawn is probably, right 
now, the most popular Image chaf- 
acter. I'm not just saying that to blow 
my horn. But,there is a good reason 
for that - you've got 12 issues in your 
hand. You've 901225 pages of a 
character, and you've kind of gotten 
a feel for him. Ifthe other guys would 
һауе 12 issues out, their characters. 
would be more popular and kids. 
would be 10 times more excited, and 
Spawn wouldn't be as big. 


HERO: When it comes down to it, 
isn't the most important thing getting 
the book out when it's supposed to? 
Because that kid is going to come 
into that store, on the day that your 
book is supposed to be out, and if 
your book is not there, and he’s got 
two bucks in his hand, he'll buy the 
next book. He'll buy the book that's 
in the space where your book should 
have been. Then when your book 
finally does come out, which might 
be a week later or it might be a 
month or two, he might not have that 
two bucks anymore. 


Todd: Yeah, as soon as you break 
the routine with them, it doesn't help. 
you. It can be argued it doesn't hurt, 
but it doesn't help. On the other 
hand, if a guy doesn't want to work 
and wants to spend some time with 
his family, or whatever, that's his 
prerogative. | love my wife and family 
dearly. Would it be easier for me just 
to do a mini-series? Sure. Could | 
afford it? Damn right, | could. But the 
thing is, | feel that | somewhat owe 
the audience. They put me where I'm 
at. | feel some kind of obligation to 
them. And that obligation is to try to 
put out a book on time. 


HERO: We understand you're going 
to be doing some work for Continuity. 
on Valeria the She-Bat? 


Todd: | know they solicited that, but 
they haven't given me the plots on 
that yet. | think they somewhat 
jumped the gun on that a little bit. 


‘Cause if they came up with a plot 
that doesn't work for me, then we've 
got a problem and l've already 
solicited it. If we did pull that off, then 
Neal would be doing most of it, I'd 
maybe do а cover or something. but 
unfortunately. part of the reason | 
сап get books out is that | know my 
limitations. My limitations is 22 pages 
and a cover and | don't get distract- 
ed. | don’t do posters, trading cards. 
It's not that | wouldn't like to, it's just 
that to do what it is | have to do,and | 
learned to say NO. 


HERO: Are you doing anything on 
the Image/Valiant crossover? 


Todd: No. | hope this thing goes over 
big because my brothers are part of 
that and whatever they can do to add 
juice to Image is good for all of us. 


HERO: It shows your critics you're a 
professional. A real pro knows his 
limitations. 


Todd: ІНІ give everybody everything 
this year on Spawn, what have they 
got to come back to next year? Гуе 
got to keep а few aces in my папа. | 
quit Spider-Man twice and each time 
| came back. When | came back with 
Spawn, the absence didn't really hurt 
me. | think some people missed the 
point. Not only didn't it hurt my 
career, | came back rested, so | 
came back ready for war. That's 
what it took. So one of the reasons 
why I think | had a little bit of an edge 
over some of my Image buddies, 
was because most of them jumped 
straight from Marvel into Image. 
Where | was coming off a five- or six- 
month hiatus, because my daughter 
had been born, and | had quit comic 
books at that point because | wanted 
to be around my baby and my wife. 


HERO: You said you had a really 
good working experience with Jim. 
Do you think you would do any work 
for Topps? 


Todd: They're the system. | won't do 
any work for the system. | did а 
cover, an ink over Jack Kirby. 


HERO: But isn't Neal corporation 
too? Isn't Neal, Continuity a corpora- 
tion? You're going to do some work 
for Continuity. Or are you just doing 
covers? 


Todd: I'm just doing covers. | don't 
want to be a hypocrite. The thing 
with Neal is, people still say 
Continuity, but Neal owns Continuity 
So, at least | know who is owner of 
that company. Where at Defiant Jim 


Soter might not be doing the work, 


аубе he'll be taking some of 
money or some other corporate 
J is going to be taking money. 
5. Neal was a guy who fought for 
ator rights years ago. So | feel a 
По him somewhat. 
ist signed a contract to do some 
ІК for DC early next year that's 
d of a one-of-a-kind deal. Neal 
inced me that holding out and 
this guy that wants to unionize, 
5n't really serve a purpose if the 
го the creative people don't want 
f Your fighting for something that 
people don't want. He said“! 
Sed up a lot of projects that 
iid have been cool to do.” That's 
do comic books. Neal gave me 
good advice, and | took it to 
. If | start sitting here and go. 
oing to fight everybody, | might 
iback 10 years from now. like 
did, and say “| passed up some 
opportunities. Some cool stuff." 
how much it paid, forget ай 
И just would have been cool. 


Can you tellus more about 
endeavor? 


| should phone DC, | don't 
how they want to announce it. 
(сап say it's a Spawn-Batman 
nd they've made plans to ship 
ly '94. 


Getting back to Spawn, 
his obviously you're first love at 
boint...could you clue us in on 
ecific story ideas you have? 
u bring in other writers to help 
, or are you going to hang on 
ог yourself for a while? 


г | think I'll hang onto it. One of 

hings that working with writers 
aught me has been that is how 
1 want to do my own gig. It's 

hat they didn't do good work for 


„Мои that you're writing 
do you think it will be jarring 


іс to see Todd's Spawn, then 
ге 5, Dave Sim's, ек. апа 


Todd: | don't think it 
will be jarring, if 
anything, I think 
the like it. But 
the little kids, 
they're the fun- 
niest, because 
they're like, 
"When Todd's 
coming back?" 


HERO: It's also important to remem- 
ber that not every book is for every 
person. On the newsstand, G.I. Joe 
often outsells the X-men, but people 
in the fan community say, “G.I. Joe 
sucks.” But it's not targeted to.them, 
and Archie's аге not targeted to 
them, although Archie is a huge sell- 
er on the newsstand and where peo- 
ple don't have comic shops: 


Todd: Plus Archie Comics have a lit- 
tle more content for females. People 
say, "Todd, you don't have a lot of 
substance in Spawn." Unfortunately, 
10-15-year-olds don't want 
Shakespeare. I'm not saying | could 
write it, even if | tried, but even if I 
could deliver it, they don’t want it. | 
could go and find guys that could 
deliver that book, but that isn't what 
those kids want. Those kids want 
super hero stuff just like you and | 
wanted superhero stuff when we 
were kids. To tell те that it sells a 
million, and it's not the greatest thing 
since sliced bread, you're missing 
the point. | don't care Ка 40-year-old 
is bitching that Spawn is not the 
greatest comic book, I'm not aiming 
it at 40-year-olds. If all the 13 year- 
old kids say it sucks, then we have a 
problem. When 14-year-old kids hate 
Captain America, I think there's a 
problem because Captain America is 
aimed at 14-year-olds. | think that 
Marvel should pay attention to that. 


HERO: You've targeted Spawn for 
a specific audience, and if you reach 
your audience, you've been success- 
ful. How did the issues scripted by 
Alan and Dave sell compared to Ше. 
ones done by you? 


Todd: They went up. | think what 
happened is that the whole became 
greater than the parts. The four writ- 
ers became an event. | didn't have 
much advertising. It was word of 
mouth, i think what ended up hap- 
pening was that the retailers went, “I 
remember Alan Moore; | remember 
Frank Miller. Neil Gaiman's the 
greatest." So instead of getting their 
200 copies of Spawn and saying 
"Spawn's over there, give me you're 
two bucks. Thank you." They're say- 
ing, "Look at this issue of Spawn!" 
finally gave retailers a reason to 
sell Spawn rather than just collect 
another two bucks per issue. So 
because of that, they got excited, 
and you know how retailers are. 
Sometimes they get ahead of them- 
Selves and order a lot of copies. So if 
nothing else, they sort of became 
promoters of the book, because 
they're saying. “Ноу Shmoley, | 
ordered double what | normally 


order," and 
"Hey son, 
come 
over 
here, 
this is a 


a matter of 
fact buy two 
of them, this is 
cool stuff." 


HERO: You think you sold extra 
copies to people who might not be 
fans of yours or Spawn, but like Alan 
Moore and Frank Miller, and the oth- 
ers? 


Todd: | didn't really have a grand 
plan when | brought those guys on 
other than, "Come on it's just weird 
and wacky and if nothing else, | 
guarantee that people will talk about 
it.” The whole thing was ап ехрей- 
ment and we're just seeing the final 
results. When it's all said and done 
and the dust settles we'll write our 
thesis paper on what actually hap- 
pened. Right now a lot of different 
things are happening. Some of the 
critics are reading it and going. "Ah, 
finally, a good issue of Spawn." 
Some of the kids are saying. "That 
Alan Moore issue with the guy in 
Hell, that one sucked, we think that 
Tódd McFarlane is 10 times the 
writer." It's kind of working on a lot 
more levels than | thought it would. 
People are saying, "Yeah the book 
sold, it's a solid sell-through. The guy 
didn't try to cheat us. In issue #9, | 
upgraded the paper. | didn't raise the 
_ price of the comic book. Like | said, 
оп a lot of levels it's doing a lot of 
things. It was just an experiment. 


HERO: That must be а lot of fun in 


, Some respects, because it's your 


book you can do whatever you want 

to do. Even if you wanted to kill off 

the whole cast tomorrow, nobody ( 
could stop you. xu 


Todd: | was at the point were | said | 
I'm doing comic books for one геа- ` 
son, to make а living, and that's not 
why | got into this. | got into it " 
because | loved it, and so l'm back ` 
into making a living and loving it. | 
have my little Spawn-mobile and I 
have guys that dress up in costume 
and all these little stupid ideas that | 
do and | don't have to get mommy's 
permission for any of this. | just do it 
and some of them work and some of 
them don't, I'm just having fun. 

I didn't get into this for the fame or 
fortune, | got into this so | could do a 
job that was cool. A 


THE ONLY FULL-COLOR MAGAZINE FOR 
NON-SPORT CARDS IS COMING SOON... 


(more next month!) 


b» 
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w does опе go about picking the most important people in the comic book 
industry? What are the attributes that spell success or elevate one individual 
above another in the same field? These were the questions we asked our- 
selves When this Spécial feature was started. After all, there are a variety of 

important people who have each made significant contributions to this business in 
the last twelve months and we didn't want to take a callous approachiin positioning 
the people who.make the industry move; especially when so many of the real 
movers and shakers аге faces behind the scenes. 

Our formula for rating the people who claim positions on the HERO 100 list was, 
in the end; а very simple one. We were looking for not only the people who had the 
capability to make important decisions, but also those who truly displayed creative 
thinking їп their respective roles. Finally, We selected the people who truly motivate 
the industry, Set the trends, and stand apart from the crowd... 


By the Staff of HERO Illustrated 
гт 227” Я г 


е Most Important Person in 
ics. It's a heavy title, and with it 
go some heavy rationale on 
y Todd McFarlane, above all oth- 
ould deserve the top spot in 


S. 
ire Spawn is the top selling book 
Todd pulls in enough money to 
fund a small country. True he's sign- 
ing deals with major toy companies 
that will keep Spawn in the spotlight 
for some time to come. Yes, he's a 
co-founder of Image Comics, and in 
that role re-writing the rules for comic 
distribution (without the benefit of 
being a distributor) 
at isn't Todd doing? 
le's not selling watches on the 
He doesn't keep quiet about 
in the industry that bother and 
annoy him. And he's not ruining the 
th of his Spawn franchise by 
9 to produce dozens of books 
d on peripheral Spawn charac- 
With a keen sense of what he 
to do and where he wants to 
dd is taking the high ground in 
dustry of monetary specialists 
and trying, really trying, to give the 
consumer a good product at a rea- 
sonable price. No gimmicks, no cost- 
ly enhancements, no overpriced ver- 
sions. Just comics. 
other important element in 
ing Todd for the top spot is his 
ued commitment to the medi- 
T lot of people question the writ- 
ing on Spawn, but to his detractors 
addressed this issue by gather- 
ther some of the best writers 
in industry. With names like 
Moore, Miller and Sim on his side, 
Todd showed that he can turn even 
his sore points into positives. This 
| г proved that he was not 
going to be content to sit back and 
rely on the extremely strong sales of 
Spawn. He cares about his charac- 


ter. Todd wants to produce the best 
comics he can. Total sales don't 
seem to matter much in Todd's 
grand scheme of things. Although it's 
a lot easier to have different priorities 
when you have more money than 
Ross Perot, McFarlane did manage 
to stay away from the trap that cap- 
tured other artists and ultimately led 
to late books and high prices. 
Spawn's consistency and fantastic 
artwork have made it a fan favorite. 
No matter who dies in the DC uni- 
verse, Spawn is still one of the top 
five books every month. 

It would be easy to pull a Marlon 
Brando and disappear from public 
view for a while. No need to go to 
conventions or comic book stores, 
no need to sign books or talk to fans. 
That's not Todd's way. 

Again, it's his commit- 
ment to the industry 
and the fans that put 
Todd in a league all 
his own. 

Todd is also challenging conven- 
tional wisdom by changing the way 
Image does business. Despite the 
important roles that distributors play 
in getting comics into comic book 
stores, McFarlane asks for more and 
gets it. His business acumen may be 
self-centered, but as the publisher of 
such a powerful commodity he's in 
the enviable position of making his 
own rules. 

When you strip away all of the 
reasons Todd McFarlane de- 
serves this honor, however, 
you're left with a common thread that 
travels through each of his individual 
accomplishments. 

Todd McFarlane sets the 
trends. 

If Todd were to use 
only reds in Spawn, you'd 
see his efforts followed by dozens of, 


other publishers hoping to replicate 
the look, feel and soul of Todd's 
work. Never mind the fact that most 
would have no idea why they were 
doing it, except to follow in the foot- 
steps of the master. 

Todd McFarlane has shown he can 
publish comics on time and in mass, 
negotiate hard, and dictate direction 
for the entire industry. All this while 
not losing touch with the end user. In 
fact, it's a combination of talents that 
no other person on this list can claim. 

In recognition of his contributions 
and skills, HERO ILLUSTRATED 
proudly awards Todd McFarlane with 
this title. 


j 


Я a THE 100 


{ 4 


Terry Stewart could eas- 
ily occupy the top spot on this 
list, considering the moves 
Marvel has made since his 
arrival. The Big M is by far and 
away the market leader and con- 
trolling the various aspects of 
Marvel's growing business is of 
prime importance to our number 
two man. 


с Steve 
Geppi serves a dual role to the 
comics industry. First and fore- 
most, he heads up the largest 
direct distributor in the biz, 
trucking nearly half of all the 
comics you see. The other hat he 
wears is that of historian, a job he 
does too well with one of the 
most comprehensive collections 
of comics, rings, and other pieces 
of Americana. 


What can you say about the guy 
helming the house of Superman 
and Batman? Paul Levitz has 
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managed to win DC new-found 
respect by identifying the direc- 
tions the market is taking and 
getting his company into the cur- 
rent early on. With all eyes 
focused on Superman and 
Batman once again, and on-tar- 
get crossovers with industry 
heavyweights like Todd 
McFarlane, Levitz is playing an 
instrumental role in positioning 
DC as a powerhouse hotter than 
ever before. 


With a long 
history of failed attempts at dis- 
placing the Big Two in the 
comics biz before him, Steve has 
started an assault unlike any 
non-creator owned company out 
there. While in the middle of an 
ongoing war of words with for- 
mer big guy Jim Shooter, the 
numbers have been put up on 
the tote board for all to see and 
envy. 


Probably the most 
infamous deed in comic history 
is the bumping off of Supes. Also 
one of the most brilliant. The 
media attention surrounding this 
lone event precipitated the 
largest turnout of comic buyers 
in the history of the United 
States. Hope the bonus was 
good, Mike. 


No one is inspiring 
more dichotomy of emotion in 
the comics industry than Rob. 
Either you intensely love him or 
just as intensely hate him. Either 
way, whatever Rob does gets a 
lot of attention. We'd take a 
break also. 


Not little on talent or 
business acumen, Jim has taken 
his game and elevated it to 
entirely new levels at Image. Jim 


MOST IMPORTANT PEO! E 


has his fingers in a lot of differ- 
ent pies at one time and looks 

ready to make big splash in the 
future with upcoming projects. 


Big Jim is a tall drink of 
water and many people don’t 
care for the taste. He has taken 
nothing and produced a hit in a 
very short time. He has created 
yet another comic universe with 
Plasm, and has become the buzz 
of the industry. Whether or not 
this rewrites comics history is for 
the future and Jim to decide. 


a If 
there is a mover and shaker at 
the 2nd largest distributor, 
Milton is the one. Has been the 
leading edge in technology and 
distributing techniques, and 
hampered by the very same. The 
next year will be very interesting. 


Long the torch- 
bearer of the intelligent non- 
superhero comic, Dark Horse is 
making a run at the upper eche- 
lon of publishers and Mike is 
holding the reins. Has put 
together some of the best 
licensed comic deals in the last 
decade. Mike is currently making 
some personal moves that might 
further solidify his already 
talented lineup. 


4 Jim has done 
in the last year what untold thou- 
sands before him have never 
done - gone from independent, 
creator-owned, underground 
artist to top-tier Marvel bullpen- 
ner to independent, creator- 
owned Image artist / writer. 
Producing books in a timely 
manner in chaotic surroundings. 


А ТНЪСОМИВ BOON 


As Ше editor in 
charge of the Batman family of 
titles, Mike is controlling one of 
the most powerful line of charac- 
ters in comic-land. Batman’s 
popularity under his control has 
been steadily gaining over the 
last year, culminating in some 
radical changes coming down 
the line. 


The boat 
that is in constant danger of sink- 
ing shows definite signs every 
once in a while of plowing right 
through the icebergs in the way. 


DC is the corporate giant of the 
comics world and is a constant 
struggle for market share. 
Jeannette is the pilot of the ship. 


The deal of the decade was 
pulled off, and proceeded to pull 
the rug from under the feet of the 
omic elite. Denis' acquisition of 
Гипага rocked the collective con- 
cience of the industry and 
gained instant recognition for a 
ompany known for simply pro- 


u 


ШАШАР; 


ducing the best reprint books іп 
the biz. 


A 


3 < : John's the man that 
makes the retailers happy at 
Capital City by his constant 
interaction in an industry that is 
getting away from any interac- 
tion. Instead of shielding himself 
through layers of underlings, he 
is continually phoning direct to 
clear up problems. Has created 
legions of loyal customers. Also 
fronts one of the two best bands 
in comics. 


ate Geel he Ultimat 
n: Imagine what it would 
be like if you were a big-time 
fanboy and were suddenly in 
control of one of the top comic 
book companies, and you would 
get a good picture of Scott at the 
helm of Malibu. Like a kid in a 
candy shop, he is having the time 
of his life and is instrumental in 
one of the biggest summers in 
comics history. 
Am This wasa 
very hard decision to make. 
Superman is the only comic book 
character to make the list. The 
only reason Superman made this 
list was the impact his death 
made during the last year. His 
passing ignited an entire country 
into thinking about comics. No 
other person, real or imaginary, 
would have had 280 million 
mourners. Think about it. 


дует The driving 
force for a national advertising 
program in the comics industry. 
Actively getting publishers and 
retailers involved in the process 
of the ad game, and with it 
putting together a program that 
will make funds available for co- 
op usage. 


THE BRANDON 
PETERSON 
AWARD FOR 
SELF-PROMOTION 


This is not a joke. We 
really like Brandon 
Peterson. The guy does a 
heck of a job promoting 
himself. So, Brandon, this 
award's for you. You've got 
good company. 


1. BRANDON PETERSON 
A Artist & Could Be Bigger 
Than Oscar Or Emmy: 
Brandon has done his best 
to make sure that people 
take note of him. He's a guy 
without an attitude, but he 
does what you have to do to 
be noticed in this industry 
He's been a great guy to 
deal with and after a rather 
humiliating experience that 
we can sympathize with, 
we had to give him atten- 
tion. Don't let it bother you, 
man... some people (or 
companies) don't know 
what the phrase "burning 
bridges" means. 

2. JOHN BYRNE А Legend 
А The Pen Is Mightier 
Than The Sword: John has 
kept himself in the limelight 
with his constant letters to 
the CBG and his outspoke 
and generally negative atti- 
tude toward Image. I don't 
think John hates the idea 
behind Image. I think he 
hates being called "Johnny." 
3. STAN LEE A Legend & 
Excelsior!: The main man 
for the Marvel universe. 
He's become as popular as 
his own characters. He may 
seem to be the figurehead, 
but the guy still attracts 
loads of adoring fans. Hey, 
the guy's got a sense of 


humor, too! 
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Without a 
doubt, the industry’s leading 
purveyor of wit and wisdom - 
light on subtlety and heavy on 
the nasty. From X-Men to Next 
Men, John has won admirers and 
pissed off the establishment, but 
always maintains a heavy hand 
in where the industry’s going 
through vocal stands on the 
issues. 


Coming in on the tail end 
of the underground movement 
and lasting through the B&W 
implosion of the 80s, Dave con- 
tinually defines and redefines the 
limits of the small press B&W 
market. As much of an industry 
spokesman for independents as 
he is a truly innovative writer. 


With legions of fans for 
his Marvel works and legions of 
foes for But I Digress, Peter is 
already one of the biggest names 
in the industry. He gets both fans 
and pros thinking about the top- 
ics he chooses to expound upon. 


Acclaimed award-winning writer 
taking comics to a new level of 
readability. The quality of his 
work with DC’s Sandman has 
spread by word of mouth, excit- 
ing all that have taken the time to 
read, and enjoy in the process of 
reading. He's inspiring a new 
awareness of writers. 


A well-known 
comic fan, Clive is one of the 
British invasion of writers deter- 
mined to make comics good. Has 
made comics a more acceptable 
medium for the masses. With his 
new line of comics coming from 
Marvel soon, his impact should 
be greater in the future. 
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Once the artist that 
everyone wanted to be, Barry has 
come back to the fold in a big 
way taking Valiant with him. 
Now on the Malibu bandwagon, 
is once again becoming the idol 
of an entire new generation. 


This coalition 
of larger-chain comic retailers is 
slowly making both publishers 


and distributors standup and 
take notice. They have the buy- 
ing power to sway decisions and 
create new categories for them- 
selves. Trying to make a positive 
impact on the way comics are 
bought and perceived. 


Valiant's rise has been 
meteoric, and like every rising 
star it can just as easily fall. Jon is 
the man behind the scenes at 
Valiant in charge of keeping 
everything on the right track. 
Building the hype to dealing 
with outside elements, he is the 
engineer on this quickly moving 
train, keeping IT running on time 


and in the right direction. 


One of the 
members of the DL Group, Gary 
also is co-chairman of the 
Chicago Comicon, one of the 
largest comic conventions in the 
States. His contacts in the indus- 
try are far reaching and influen- 
tial. 


If there is anyone making most 
retailers crazy, it's Steve. A dis- 
counter of new comics, he is 
challenging the entire discount 
structure of the industry and 
questioning the value of sale 
prices. For better or worse, he's 
making a lot of people take 
notice. 


The main buyer for Diamond, 
Bill is the man responsible for 
many of the deals and efforts 
that most retailers take for grant- 
ed. Previews has become the 
average retailers catalog for their 
customers and he decides 
whether or not something gets 
listed in the book. Powerful. 


Maybe 
it's giving the best party after the 
San Diego Con. Maybe it's being 
a major comic retailer. Maybe it's 
being part of the DL Group. 
Maybe it's the effort that he puts 
into everything that touches the 
comics arena. And maybe it's all 
that and more put together. 


Outspoken and articu- 
late. The rights of the children 
have always come first for 
Buddy. He is the most vocal pro- 
ponent of comics for kids that 
have good values and not just 
sex and violence. 


If 
there is anyone who has made a 
lot of other retailers nervous it’s 
Mike with the announcement 
that his company was going to be 
part of a larger corporation that 
was going public and opening 
500 comic stores by the end of 
the century. Ambitious, yes. 
Silly, no. 


Once again, Frank is in the posi- 
tion of leader to the comics 
industry with his work on Sin 
City and other creator-owned 
projects. Cross-pollinating his 
writing skills with screenplays 
for movies, Frank is tackling 
some new projects with Dark 
Horse that should once again set 
the comics world spinning. 


Every 
year the industry waits for the 
latest issue of the book that has 
become the bible of the collector 
market, the Overstreet Guide. 
This tome is the ultimate refer- 
nce for the casual to completest. 


The quiet man of the 
Image set has been in the thick of 
things since the beginning and 
has yet to get vocal. When any of 
the Special Seven do anything 
it’s cause celebre’. 


Slightly more vocal 
than Silvestri, Erik goes about 
the task of being a superstar in 
the comics field by producing 
some good, fun stuff and letting 
others know they don't know 
everything in the Image world. 


He changed the way people 
looked at comics in the US with 


Swamp Thing and Watchmen and 
has continued to produce some 
of the best written works to come 
out in a long time. His name 
alone has added an air of legiti- 
macy to the writing on Spawn. 
That's power. 


If there is anyone in 
this industry that everybody 
knows, trusts, and likes, it's 
Larry. We can't be sure that any 
new project anywhere doesn't 
have Larry's finger in it some- 
how. Truly amazing. 


Instrumental in 
developing a super-media store, 
Defiant, and marketing massive 
collections. 


If weird were 
a category of sitcoms on TV, then 
the Emmy would go to Ren & 
Stimpy. This groundbreaking 
show has changed both anima- 
tion and the viewing habits of 
the comic-buying demographic 
group. 


Бар амин 


HERO “KEEP 
AN EVE ON...” 
LLLI 


1. MIKE ALLRED А 
Creator, Madman & 
Recreating The Fun 
Superhero: The future for 
Mike could be rosie with his 
Madman comic being 
developed as a major 
motion picture. ! can hardly 
wait for the action figures 
2. GARY CARLSON А 
Editor, Publisher & The 
Big Shot Grandfather Of 
Image: Gary brought the 
talents of Rob Liefeld, Eri 
Larsen and Angel ! 
into the busines: 
comic series, Big Shot 
Comics could make lig 
ning strike twice. 
3. BEN EDLUND А 
Creator, The Tick А From 
Slapstick To Saturday 
Morning: What started out 
as a parody of the super- 
hero could escalate into a 
big media boom. Riding the 
wave of Batman, the Tick 
could become the country 
next favorite long und 
wear idol. 
4. CAROLE SOBOCINSKI 
А Managing Editor, Comics 
Journal & Quiet Experience 
Brought To The Fore: One 
of the most respected car- 
toonists in America is now 
heading the most outspo- 
ken magazine in the mar- 
ket. While Gary is certainly 
still there, the magazine 
seems to have taken a more 
diplomatic stance of late. 
»uld this be Carole's 
input? 
5. DAV JOTT 4 
Publisher, Atomeka А 
Anarchy In The UK : Dave 


has created a whole slew of 
great reading and great 
looking comic packages. 
Quality may win out and 
get his product better place- 
ment in this market. 
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Bill’s comic strip is one of 
the most brilliant works of art 
and story to grace Sunday sec- 
tions in years. The collected trade 
editions are mainstays of many 
shops around the country. 


Marvel is 
a company facing real chal- 
lenges. Tom DeFalco has to walk 
the fine line between profit and 
entertainment while onlookers 
take their shots. Tough times lie 
ahead. 


This is а man 
with continuity on the brain 
since his fanzine days. Now, he 
has considerable power at the 
House Of Ideas. 


The most recognized 
individual in the entire industry. 
Even in a figurehead position, he 
commands attention and attracts 
fans wherever he appears. 


The 
man with the keys to the X-Men 
kingdom. Exactly how much 
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control he exacts over the line is 
evident where old pros like Chris 
Claremont and Peter David have 
had to back off when confronted 
with his power. 


Has held rank with 
the biggest and smallest retailers 
in the country and kept them 
interested in Marvel. Now run- 
ning Marvel UK. 


Is one 
of the people responsible for the 
creation of the Comic Book Legal 
Defense Fund. One of his stores 
was shut down by overzealous 
police citing "Obscene" material. 
Remember, folks, this is America. 


The 
main man behind the Diamond 
Show and much of Previews. 
Tom has taken the ball and run 
with it, and in the process has 
given Diamond a cushion 
between them and number two. 


Not the best 
known comic strip in the daily 
papers but its legions are grow- 
ing. Bill uses many of America's 
symbols and icons in setting up 
the humor of his strip and there 
isn't a week that goes by without 
a comic book reference. 


The 
Simpsons have done more to ele- 
vate comics into mainstream 
America than anything other 
than the death of Superman. 


Horror comic specialist 
and film expert and critic. He has 
always been an outspoken advo- 
cate of comics' creators rights. 


Chris is the 
man most responsible for putting 
together the Ultraverse for 
Malibu, and from what we've 
seen so far this seems to be a suc- 
cess. 


The direction 
this radically different departure 


for DC has taken is directly 
attributable to the mind and tal- 
ents of Karen. She has gathered 
some of the best talents in the 
industry, new and old, to turn 
out some spectacular books. 


With Kelly 
and Carl Barks as his muses and 
a deft hand for simplistic and 
subtle storytelling, producing a 
darned good book. Jeff has bro- 
ken serious ground with other 
self-publishers to expand the 
comic market away from the 
status quo. 


The comic sec- 
tion editor for Advance Comics, 


Wayne has one of the best eyes in 
the industry for good comics and 
things that will get big. 


More artists and writ- 
rs started with Arch than the 
ndustry can count. He cultivated 
1 market for comics that 
:ppealed to people not typically 
into comics that is still felt today. 


Chester isn't a wall sit- 
er, that's for sure. Constantly 
challenging the social norms 
with his works, he is regarded as 
the vanguard of alternative press 
omics. 


When he penetrated the tough 
vorld of Time magazine with his 
unique style, it was a sign that 
the mainstream world was ready 
for something different. It's more 
han you can say for your typical 
superhero. 


The 
much-acclaimed creator of The 
угай Pack is now heavy into the 
1963 retro-comic movement at 
Image, trying to make comics fun 
again. He continues to stand by 
his guns of creator rights. 


The main man at Marvel. 
The writing chores that Fabian 
зав acquired over the last year 
put him into an elite class, pro- 
lucing not only volumes, but 
well thought out stories. 


The Turtles are his 
fame and fortune but his impact 
is as owner of Mirage and a key 

Player in the preservation of 
comic art. Kevin's contributions 


are key to this industry. 


The King. 
Music has Elvis. Baseball has the 
Babe. Comics has Kirby, and he's 
still producing comics and influ- 
encing untold numbers of 
would-be artists with his style 
and composition. They don't get 
any better than this. 


The 
dapper Creative Controller at 
Valiant is also their top writer 
and artist. 


His passing 
sent feelings of great loss to 
many in the comics biz. He's the 
man who created MAD and the 
truly humanistic EC war titles 
among other accomplishments, 
but still found the market 
depressing and restricting. If 
only the industry as a whole 
would realize what they've lost. 


Stylized humorist and 
social commentator who is push- 
ing the bounds of comics enter- 
tainment with one of the best 
comics being published today. 


INDUSTRY и 


THE HERO HEEP 
AN EVE ON... 


6. MELONY CRAWFORD- 
CHADWICK А Editor, 
Harris Comics & Starting 
From Zero With A 
Publishing Empire Behind 
Her: Using company clout 
and a little bit of Warren 
nostalgia (including the cult 
favorite, Vampirella), the 
Harris books may finally 
make the big jump to the 
Big Guys. 

7. MARK SCHULTZ А 
Creator/Xenozoic Tales & 
Jurassic What?: This fall 
season sees the cartoon ver: 
sion of his excellent com 

as Cadillacs & Dinosaurs. 
Mark could ride the 
dinosaur heat wave. 

8. JAMES CAMERON А 
Director/ Producer & 15 
Spider-Man Swinging Into 
The Abyss?: The big word 
from Marvel last year to 
their stockholders was that 
Carolco had licensed the 
rights to Spider-Man (for a 
pretty healthy chunk) to 
bring the web-crawler to 
the big screen. The other big 
news was that James 
Cameron was slated to 
direct it. Now, it remains to 
be seen as to whether or not 
the financial and legal prob- 
lems at Carolco can be 
resolved for James to actu- 
ally do it, if he still wants to. 
9. OLIVER STONE & 
Director А While We're 
Talking Filmmakers; 

Clive Barker informed us 
that Oliver is a comic read- 
er. Word has it he’s devel- 
oping either Elektra or She- 
Hulk (?) for the big screen. 
What effect, if any, his han- 
dling of these characters 
could have in the long run 
remains to be seen. It proba- 
bly couldn’t hurt, though. 
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У THE TOO MOSTIMPORTANT PEO ЕД THECOMIG BOOKTINDUSTRY // 


The big 
Kahuna on the best animated 
project to never come out of the 
Disney studios. This series has a 
huge mainstream following. 


Marty has developed and been 
behind many of Capital's efforts 
for several years, and the driving 
force behind their trade show. 


He may be the most hated man 
in the industry. He is definitely 
one of the most vocal proponents 
of truth and integrity to the high- 
est degree in comics. 


The main man behind 
Topps foray into the comics 
world. With the might of the 
card giant behind him and some 
great licenses, Topps has already 
made waves. 


He's 
charging with aggressive cam- 
paigns (True Crime Cards) and 
books in video stores. 


Beau has 
again redefined what promotion 
is about in this industry by cross- 
ing company lines and represent- 
ing Spawn and Todd McFarlane. 


The man who 
loved comics so much that he 
helped create a company that is 
bumping around with the big 
boys and movie studios. 


The rights of the press and free 
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speech need never be in jeopardy 
with Hart around. He's a regular 
guy who's taking on a system 
that is willing to take rights away 
selectively, regardless of the dan- 
ger involved. To them, he may be 
the most dangerous man in 
comics. 


If 
there is a guiding influence in the 
art of sequential art, then Will 
Eisner is its teacher. Will is the 
master of artistic and evocative 
storytelling. 


His style is probably used as 
inspiration by more people right 
now than any other artist with 
the possible exception of Kirby 
or Leifeld. 


These two have 
redefined the elf of fantasy leg- 
end into a story line that has 
spanned 10 years. They've made 
massive inroads into the fantasy 
book market. 


If you ever wondered 


why comics are priced the way 
they are, Bruce is the one. He put 
all the goodies into the package 
of the Death of Superman. Oops. 


The third 
largest direct distributor also 
holds one of the largest trade 
shows in the industry. 


Often copied, his 
style is unique and when he tack- 
les a title it may go ballistic. 


He 
helped to make the X-Men the 
franchise it is today. Will Marvel 
ever recognize his importance? 
Currently writing for Dark 
Horse. 


The book 
Understanding Comics made an 
immediate impact on the indus- 
try and will continue to do so for 
years to come. 


Not con- 
tent to just write comics, Michael 
is a strong influence on the 
thought process of many who 
read his occasional column. 


The creator 
of Grendel has taken the high 
road to fame and hasn't sold out 
his ideals in the process. 


An 
outspoken and very funny car- 
toonist who takes humor never 
seen before and brings it to a 
new audience. 


The 
impact of his magazine is ques- 
tionable, but can't be denied. 

There are some that will contend 
that through his efforts both 
Valiant and Image are successful. | 


The CBG is the 
current sounding board for many 
+ the industry's elite and the 
only source of weekly news. 


Continuity is a 
comics company and Neal owns 
it. It is also one of the first to 
actually job out work to other 
comic companies. 


^nother influential accomplice in 
»e temporary death of 
ї uperman. 


The 
other great title published on a 
regular basis by Fantagraphics. 
Embraces but doesn’t glorify 
generation X and funnier than 
hell. 


He has kept Bark’s 
duck stories and Stanley's s Little 
Lulu in the forefront of an indus- 
try that can't seem to get over 
superheroes. 


The creator of the 
comic that celebrates the com- 
mon man. It takes unusual talent 
to make the everyday world 
interesting to read about, but 
Harvey succeeds. 


The fantastic reprint 
albums of many of the finest 
works in comics is the ambition 
of Russ including his magnum 
opus, the EC library (his one true 
love). 


Kim, along with 
Gary Groth, have scrutinized the 
comic industry under a strong 
magnifying glass and put out 
some of the best comics ever 
published. 


The biggest and best show 
in the industry, and now a VP at 
Dark Horse. 


One of the directors 
of Malibu’s big surge into the big 
time. 


The 
French creator is one of the lead- 
ing influences and inspiration for 
many of today’s top artists and 
filmmakers. 


Using his recognizable art and 
fresh writing style, Walt’s books 
always guarantee a good time. 


T is the most dynam- 
ic person in comics today. When 
he makes an appearance he can 
sell any comic. 


Our final listing 
goes to the man that makes more 
people in the industry crazy... 


THE HERO HEEP 
All EVE On 


10. BLOCKBUSTER 
VIDEO А Nationwide Video 
Store Chain à Wow! What A 
Difference!: This major 
video rental and retail chain 
may take the big step into 
selling comics at every one 
of their stores. That's a lot 
of outlets... like in the thou- 
sands. Comics could be 
brought forward for a ton of 
mainstream buyers to see 
for the first time. Could you 
imagine a world where 
Archie and Disney comics 
could outsell X-Men? It 
could happen. No doubt, 
the direct market would 
experience profound 
changes as well. 

11. SPIKE LEE A Director & 
While We're Talking 
Filmmakers, Part ILI: 
Spike’s line of books at 
Dark Horse have the poten- 
tial to attract people to 
comics where there was no 
previous appeal. A lot of 
people who see his films, 
but don’t buy comics may 
give them the try. Let’s just 
hope that the comic com- 
munity doesn’t snub him 
the same way the Academy 
of Motion Picture Arts and 
Sciences seems to. Welcome 
to the world of comics, 
Spike. 

12. DALE KEOWN А 
Creator/Pitt A The 
Forgotten Man At Image?: 
The Big 6 at Image didn’t 
fire or cancel him. The 
want him to come back into 
the fold. Dale has Ше poten- 
tial to catch up to the other 
powerhouse creators there. 
His book is one the most 
popular of the line and 
shows no signs of abating. 
Look for Dale's popularity 
to just keep rising. 
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“Brain Bustin’, Thumb Crampin' 


Excitement!" 
Electronic Gaming Monthly 


an's action/ 


“The thinking m: 


They're Tricky! They're Trouble! They're Troddlers. 
Hokus and Pokus are two lazy sorcerer's 
apprentices. The great magician Divinius barks 

a simple order: “Clean out the cellar!" But 
NOOOOO!, they do the stupidest thing they 
could possibly do, they open a box labeled... 


“Hey, maybe these Troddler dudes will 
help us do the work,” they thought. 
Wrong! They Bail! Right through the tele- 
porter door - hundreds of 'em! Divinius will 
park their butts in a sling if they're not back 
pronto! 175 levels of fast, funny, frazzling 
excitement! Round up those Troddler 
dudes before they get ZOMBIFIED. 
You'll work like a dog, but you'll love 
every minute of it! КА 


NINTENDO; SUPER NINTENDO ENTERTAINMENT SYSTEM,® ond the official seals ore registered trademarks of Nintendo of America Inc. ©1991 Nintendo of America Inc. ©1993 Seika Corp, USA 


CIRCLE #137 ON READER SERVICE CARD. 


*- 


111111 of MAO 


What started as a haven for creator-owned projects abruptly turned-away some of the most 


Ithough many viewed its concep- 
tion as flawed from the beginning, 
there's no denying the fact that fan 
nterest in the mesmerizing blend of 
hyper-active artwork and a high per- 
eption of collectibility contributed 
greatly to making Image what it is 
today. Like 'em or not, the eclectic 
group of comicdom's highest profiled 
heavy-weights did manage to do 


On June 23, 1993, however, Image 
started dancing to a different tune. It 
was a different party - one that was 
for members only. 

While many claim they saw the 
Image "shake-out" coming from miles 
away, none of the "third-party" names 
affiliated with Image had any idea 
what was coming, especially the ones 
who got their books pulled 


TODD McFARLANE ON LATE BOOKS: 

"there's books coming out from defiant and dark 
horse and ultraverse, you know what | mean? It's a 
simple answer: | could turn out crap in one day, but it 
takes a while to make a rose..." 


what no other independent before 
ould even dream of. 

Originally created as a home label 
for seven of the hottest names in the 
business, Image quickly grew beyond 
whatever short-term aspirations the 
yroup may have had as fan reaction 
lo the new company's titles inspired 
1s founders to broaden their horizons 
and the big time. Not as cre- 
ators searching for their own identity, 

wever, but rather as full-fledged 

ublishers with the Image logo desig- 
ating the borders of a new breeding 
ground of independent creators now 
wmed with the firepower and, thanks 
Io their benefactors, the respect that 
лапу had earned on their own. As 

art of Image the good were seen as 

ymehow being better, and the great 
reators were now invincible! 


HERO spoke with a number of the 
artists affected by the Image down- 
sizing to get their view of the events 
that lead-up to their forced expulsion 
from the Image universe. We also sat 
in on a special Image question and 
answer panel at the Chicago 
Comicon just days after the fateful 
announcement was made to get the 
insight of the remaining six founders. 
Whether addressing the subject of 
late-shipping, the real reasons behind 
the Image purge, or just their favorite 
characters, the revelations that were 
made during the discussion go a long 
way toward identifying the Image of 
tomorrow and the goals that the 
group of ultra-talented creators now 
embrace as they look forward to a 
business that's being molded in their 
image... 


talented names in the biz in a shocking move that could signal the changing face of comics to come. 


WHAT WERE THE REAL 
REASONS FOR THE 
CANCELLATIONS? 


Rob Liefeld: 
Let's tell the truth... 


Todd McFarlane: 

There's a combination of a lot of 
things.... The truth is we set stan- 
dards for ourselves and the books 
had to sell 150,000 [copies]. You 
know what? That's a great selling 
book for any other company. We 
don't want their books. We don't want 
to be Marvel, we don't want to be DC. 
Some of it could be non-commericiali- 
ty for one and for two, | know this 
sounds hypocritical guys, but if you're 
late you're fired! 

Now can we fire ourselves? 
Nawwww. 

But you know what? We turn out 
plenty of late books, we don't need 
more guys turning out great-looking 
late books - we already do.that. 

So we hired these guys to turn out 
good-looking, on-time, commercial 
books. If they've fallen into any of 
those categories, we'll fire them. | 
don't care how many books they're 
selling. 


Rob Liefeld: 
Can | take over from there? 


Todd McFarlane: 
Go! 


Roh Liefeld: 
I'll speak for all, what is it, six now? 


Jim Valentino: 
Six. 


Todd McFarlane: 

Yeah, 'cause we fired Whilce too! 
You don't see Whilce sitting here any 
more do you? If we can fire Whilce, 
we can fire anyone! 


^ we're committed to 
getting our books out 
there. Гт not out there 
just selling one comic to 
grab one paycheck. we're 
not in this for the money, 
we all love comics. and 
we got flat-out taken 
advantage of by some 
people and in that case 
we let them go..." 


HILARY BARTA 


Trying to bring comedic touches to the Image Universe 
proved to be no laughing matter for Hilary Barta... 


The veteran illustrator of Plasticman and various char- 
acters from What the... thought he had found the perfect 
home within the Image universe, despite the fact that not 
all of the company’s core group thought comedy was 

something their hard-hitting adventures should be associated with. "I'm 
pissed off and bitter about being cancelled by Image, but | appreciate the 
fact that it gave me a shot at the biggest audience | ever had. They should 
be running Image like a business and not arbitrarily dumping people." 


Rob Liefeld: 

The thing is, | know these guys [the 
other Image artists on the panel] pret- 
ty well and when our books don't 
come out, it's because we over- 
extended ourselves. Instead of doing 
one book, we were doing two books. 
And last year we had books late but 
we're working to get them on six- 
week or monthly schedules hopefully 
by January of '94. Nevertheless, nei- 
ther Jim [Lee] or Marc [Silvestri] or 
Erik [Larsen] or Todd [McFarlane] or 
Jim [Valentino] is out hawking one 
book for one friggin' year. There are 
guys out there yelling 'buy my num- 
ber one' when number two hasn't 
been penciled, number one doesn't 
get penciled for six months, and 
these guys are out selling one comic. 
We're committed to getting our books 
out there. I'm not out there just selling 
one comic to grab one paycheck. 
We're not in this for the money - we 
all love comics. And we got flat-out 
taken advantage of by some people 
and in that case we let them go. I'm 
sure you'll be able to pick up their 
books from another publisher. I'm 
sure they'll be picked up by another 
publisher real soon. Some guys are 
self-publishing, but for us that gets a 
little aggravating. We're working hard. 
| know Jim's trying to catch up, not 
Sipping mai tais by the pool. 


EXACTLY WHICH IMAGE 
BOOKS HAVE BEEN 
CANCELED? 


Todd McFarlane: 

Not 'canceled'. No one's being can- 
celed. They can take the book wher- 
ever they want. They just won't have 
an Image logo on the front. 


All the solicitations we've made up 
to now are good, unless the book is 
late. Then it's like - you're done, you 
know what | mean? We don't have 
time to have you [affiliate Image cre- 
ators] hold us hostage. We hold our- 
selves hostage. 


So Tribe is done after #1. Trencher 
is over after five or six as long as they 
keep coming out on time. Shaman's 
Tears has until five as long as he 
comes out on time, ‘cause as soon as 
he has a late book, he's canned. You 
know what | mean? 


Rob Liefeld: 
Stupid... 


Todd McFarlane: 

Stupid? That was stupid, so we 
canned that one. Who else did we 
nail? Basically we fired everyone but 
The Maxx. Bill [looking for Maxx 
writer Bill Messner-Loebs in the 
crowded room], you guys stood your 
ground - you won the battle! 


Rob Liefeld: 
Yeah, Sam worked his ass off... 


Todd McFarlane: 
Yeah, we like Sam. 


WHAT ABOUT DALE KEOWN 
AND PITT? 


Todd McFarlane: 

Dale does some really great stuff, but 
| don’t know. He needs to get his act 
together. | mean we want to stay tight 
with Dale so when he gets straight- 
ened out he comes back to Image. 
We don't want to see him go to 
Marvel or DC, but he has to get back 
оп track. 


(editor's note: according to Dale 
Keown, Pitt #2 has been completed 
for a couple of months and continues: 
to be pushed back at the printer for 
unexplained reasons. He says he's 
almost done with the pencils for #3 
and Image has stated that once they: 
are completed they will solicit it. As 0 
this writing, #2 is already being 
offered as an ashcan and the full 
book is expected to hit store shelves 
around the same time as this issue ofi 
HERO in early August. See related 
interview for more information on the 
condition of Pitt.) 


WHERE'S IMABE ZERO? 


Todd McFarlane: 
Where's Image Zero guys? Гуе got 
my part done! 


Jim Lee: 
I'm done! 
Jim Valentino: 


I'm done! 


Erik Larsen [to Marc Silvestri]: 
You done? 


Marc Silvestri: 
I'm done! 


Rob Liefeld: 

Everybody's done, it's at the printer, 
it'll be out in August, like one year 
from when it was solicited. You didn't 
really think it was going to be on 

time 


Todd McFarlane: 
You've got to pay attention. You've 
got to pay attention! Mine's not on 


WHILCE PORTACIO ON 


LIFE AFTER WETWORKS: 
* we're working to get the 
wetworks mini-series ready 
for release in december. 
after that there are several 
projects that will cross-over 
into the wetworks team, 
including a book called 
blood and iron and another 
collaboration with brandon 
petersen that features a 
vampire character..." 


HILARY BARTA ON 
IMAGE AND STUPID: 


“i'm pissed off and 
bitter about being 
cancelled by Image 
„еу have to under- 
stand that their actions 
affect people..." 


time, but compared to these guys 
that's doing pretty good! 


Jim Valentino [to Todd] 
You're nuts! 


Todd McFarlane: 
No, Jim's doing good too. 


WHY IS IMAGE ZERO 
50 LATE? 


Todd McFarlane: 

See, there's books coming out from 
Defiant, and Dark Horse, and Ultra- 
verse, you know what | mean? It's a 
simple answer: | could turn out crap 
in one day, but it takes awhile to 
make a rose! 

We're growing roses, they're beau- 
tiful, they take awhile to make, but 
they're beautiful! If you want me to 
squat something out, | can do it right 
here on the table. Let them [other 
publishers] get the crap out on time, 
we'll grow the roses! 


DOES EVERYONE AT IMAGE 
ALWAYS GET ALONG? 


Todd McFarlane: 

Look, we're like brothers, we always 

get in fights and have disagreements 
over things, but Га be the first person 
to defend them and | know they'd be 

the first to defend me. 

We have our Image summits and 
they're the coolest! You should have 
seen the last one, it was unbeliev- 
able! | had to do three pages of 
Spawn to get it done and out that 
night to the printer, so we rip the 
pages up and I'm working on one, 
Rob's working on one, Jim Lee's 
working on one and we're rotating 
them as we were cursing at each 
other: 

‘You son-of-a-bitch Jim Lee, you've 
been holding me up!’ or | ask ‘How's 
that body coming along?' and Rob 
says 'You mean the one with the four 
heads?’ 

Take a look at the double-page 
spread in Spawn 11, one of the last 
pages with all the dead people. You'll 
be asking, ‘Why is there a girl grow- 
ing out of that guy's belly button?’ It's 
because we were SCREAMING at 
each other going, ‘I'll show HIM...'! 


DOES DEFIANT HAVE BETTER 
CREATOR-RIGHTS THAN А BIG 
COMPANY LIKE IMAGE? 


Todd McFarlane: 

You know what? We're Image, but 
technically we're each our own com- 
pany. Shooter doesn't have any free- 
dom. Defiant? They suck. Jim 
Shooter's a company man who's got 
stockholders. That sucks! They'll fire 
him. It sucks! 


WHILGE PORTACIO 


Wetworks creator and a founding member 
of the Image team stays in the game... 


Despite the fact that Todd McFarlane made a 
point of highlighting Whilce Portacio's absense 
during the Image discussion, the masterful cre- 


ator behind the long-overdue Wetworks is still 
very much a part of the Image 
group according to the cre- 
ator. "I heard rumors | was 
going to DC at the Comicon, 
but it's not true. I'm going to 
have Wetworks ready for a 
December release, and I've 
got some other projects on 
the way after that. There's a 


lot going on." 


"..dale does some really 
great stuff, but | доп" 
know. he needs to get his 
act together. | mean we 
want to stay tight with 
dale so when he gets 
straightened out he 
comes back to Image ..." 


WHAT ARE YOUR FAVORITE 
COMIC BOOKS? 


Erik Larsen: 
Savage Dragon... 


Todd McFarlane: 
You can't pick your own book! 


Erik Larsen: 
| Ке Sin City, | like Spawn. 


Todd McFarlane: 
That's enough, what about you Jim 
[Valentino]? 


Jim Valentino: 
| like Savage Dragon and Bone... 


Todd McFarlane: 
Bone? Da-Bone... 


Marc Silvestri: 
Is that an adult book? 


DALE KEOWN 


Image's incredible Neo-Hulk survives 
the storm and gets ready for more... 


He didn't break his hand, he isn't on heroin, 
he isn't becoming a rock star (yet), and he 
didn't build a $700,000 sound studio (just 
$70,000). What other rumors have you 
heard? What he /5 doing is 
finishing up Pitt #3 and #4 
and will be soliciting for 
them when he's finished. 
The plans are to make Pitt 
Ч an ongoing series starting 
in early 1994. “I guess 
there's just some miscom- 
munication going on here." 


Although the Image panel discus- 
sion also brought up interesting pos- 
sibilities such as a Harry Carry cross- 
over as a member of the Freak Force 
and gave us cameo appearances by 
Spawn asking his creator if he'll be 
driving the Spawn-mobile in the 
comic soon (answer: no), the meeting 
really gave the big boys of Image the 
opportunity to meet the public and 
make their case for the first time 
since the "house cleaning." Whether 
this move is intended to bolster their 
image with dealers growing tired of 
late delivery schedules or fans who 
have been drowning in what many 
felt was just too much at once, 
remains to be seen. The indelible fin- 
gerprint of Image comics, however, 
has been forever laid upon the comic 
book industry and, love 'em or hate 
‘em, the impact that Todd, Jim, Rob, 
Marc, Erik and Jim have made 
remains second to none. A 


The REAL Reasons For 
the Big Image Dump... 


Behind every cancellation 
we often found two sides to 
the same story. HERO dug 
deep to help separate the 
fact from the fiction... 


The 3-D Zone 
and Image 
Comics present 
STUPID #2, 

a landmark in 
comics' history... 
the first 
FULL-COLOR 3-D 
COMIC BOOK!! 

That's right, 


IMA GE GETS 


11 


7 
000 | 


DEE 


Bringing Wildstar to life for Image 
was ‘Absolutely Great’ for Gordon... 


“This has been a wonderful opportuni- 
ty for me and Jerry. It's been 
absolutely great. Issues #3 and #4 will 
be offered in October and November 
and they will be out on time." 


AL GORDON, IMAGE AND WILDSTAR: 
"—wildstar was originally conceived as а 4-issue 
limited series. that was how it was approved by 
Image. this change really doesn't affect me at all. 
In the future ГИ take [wildstarl ta them again..." 


Alright, alright, so maybe these 
aren't the REAL reasons - but 
Handsome Man laughed. 


FULL-COLOR and 
3-D together! 


') ON SALE IN SEPTEMBER 
' $2.95 (glasses included) 


| —-. хэ? = 
‘YOU WON'T BELIEVE YOUR a ‘St! 


POSTCARDS OF 
THE GODS 


Just when you think. you've 
seen everything, along comes a 
postcard that leaves you speech- 
less. Here's a few that left us wet 
with laughter! If you expect to 
see your card here, don't buy it at 
Disneyland...fly-ing elephañts are 
just too damn normal: 


g JACK GRAY Jack Gray of 
Ы. Denver, CO wins а 

_ | Captain America #100 for his great cover. 
Cerebus makes a change for the better! 
We liked the costume so much that 
everyone who works at HERO is now 
required to wear it as the company 
uniform! As for that other suit, well, 
there's always a need for cleaning rags. | 


Nothin’ knows 
lovin' Ike some: 
thing fram this 
oven. Finger 
lickin' good tun. 
from Zak, 
Cochran in 
Marietta, GA. 


You bite my 
weenie оле 


я i 
Rob Ewing of Albuquerque, NM, deals Familiar looking Warblade jumps for Ви рани 


us his version of Gambit. Joe Besedic of Rochester, NY. sleeping оп 
the couch! 
Seth Harding 
in Wesf 
LaFayette, IN. 


ь Tony the 
Tiger is 
Joose and 
sighted by 
Eric Newman 
in Battle 
Creek, MI, of. 


Catlle in 
Killington are to | 
be avoided is 

the warning 

trom Beau 

Bicker in 
Piscataway, NJ. 


; Same kind of 
wrong party 


Batman vs. Spawn by Jeff Henderson Josh Medors of Pataskala, OH tangles VAT aM 


of Phoenix, AZ. up with Turok. City, 
Phillipines. | 
want to party 
with that dude, 


Greg Hoffman of Tulsa, OK reminds us 
that with great odor comes great re- 
sponsibility. Greg snags a platinum 
Aliens/Predator and Madman PE. 


= mi 


A big kiss is 
sent from 
Róbert Black 
in Dunedin, 
FL: Uh, по 
thanks, Bob. 
II pags. 


Alton LS? 
This is а pup- 
pet that you 
dont want to 
вее when you 
wake up, It's 
from Tomek 
Gross 14 NY, 
NY. 


А HERO guy poses for John Tirta of Randy Edwards of Bruceton, TN relaxes 
Lockport, NY. with Wonder Woman. 


David Gutierrez of Carson, CA earns a Azrael bloodied up courtesy of Hang gliding action from Tim Pronk, 
Plat-Bat for his rendition of Spawn. Jimmy Taylor of Harker Hts., TX. St, Thomas, Ontario. 


ne 


рака 


GOLD CONTEST #5 


1 You may have already 
- | won a groovy, near-mint 
=) copy of Fantastic Four #1! 


T 


_ Or, maybe one of the 
other hundreds of prizes! 


Turn t 
0 page 98 for full details and a list of prizes! 


rr contest в r 
"Psion анаан, 


RULES & REGULATIONS: 

1. There is no purchase necessary to enter. Only 1 entry per household. 

2. To enter the sweepstakes send your original HERO Gold Contest scratch-olf card to HERO CONTEST WINNER, 1920 Highland Avenue, Suite 222, Lombard, IL, 60148 by October 31, 1993. No photocopie: 

ог mechanically reproduced entries will be permitted. Mutilated cards will be disqualified. The Sendai Media Group, Warrior Publications and HERO magazine and its officers and stati are not responsible 

tor typographical errors, In the event of a printing ог production error and more winning cards are awarded than intended according to rule #4, prizes will be awarded in a random drawing {rom among all 

claims received. Sendai Media Group, Warrior Publications and HERO ILLUSTRATED are not responsible tor lost or misdirected mail, acts of God, or other events which prohibit your entry from reaching 

the above offices, 

3, To receive a {ree scratch-olf card, send a self addressed, stamped envelope to: GIVE МЕ MY HERO #3 SCRATCH-OFF CARD, с/о HERO ILLUSTRATED, 1920 Highland, Suite 222, Lombard, IL 60148 by 

August 31, 1993. A scratch-off card will be sent to you. Each card mus! be requested separately. 

4. The prizes are 1) 1 Fantastic Four #1, Retail value approximately $2,000. 2) One of 100 signed Q-UNIT HERO PREMIERE EDITIONS Retail value approximately $20.» One of 100 signed 1963 HERO PRE: 

MIERE EDITIONS. Retail value approximately 520. 

5, Sweepstakes is open to all residents of the United States and Canada excep! employees of the Sendai Media Group, Warrior Publications, HERO ILLUSTRATED, and their affiliates and immediate fami 

lies. Send winning card to HERO GOLD CONTEST 2- 1920 Highland Avenue, Suite 222. Lombard, IL 60148. 

6. Odds of winning are as follows: Fantastic Four #1 - 1 in 200,000; HERO PREMIERE EDITIONS - 1 in 1,000, 

7. Offer is void where prohibited and subject to all federal, state and local laws. Taxes on prizes are the responsibility of the prize winners. No prize substitution. No cash alternative. The prize selection 

decision of the judges 15 final, 

5 fora list of major prizes winners, available after October 31, 1993, send a sel! addressed, stamped envelope to: HERO GOLD CONTEST WINNERS - August, 1920 Highland Avenue, Suite 222, Lombard 
48. 

9. All uncollected prizes will be placed in а second-chance drawing with winners randomly selected from all entries received. Enter by sending a postcard with your name, address and phone number 10 

HERO Second Chance Drawing - August, 1920 Highland Avenue, Suite 222, Lombard. IL 60148 


HERO SPECIAL 
ASSIGNMENT 2: 
REDESIGN BATMAN 


WOW! We never realized that we 
had so many talented readers until 
we ran the first HERO Special 
Assignment. The response, as well 
as the quality of the work, was phe- 
потепа!! Now it's time to shake-up 
the suits at DC again, by showing 
them what you would like to see the 
Dark Knight look like in the 21st cen- 
tury. So here's the assignment: give 
Batman a whole new look. Get wild 
and crazy! Think about all of the neat 
things you could do with the cape 
alone. With Batman #500 being the 
hot item of the summer, were sure to 
get some awesome new looks. Heck, 
it couldn't be any stranger than the 
one they came up with. And, as 
always, HERO is willing to reward 
those with the most creative insight 
concerning how the Dark Knight 
should look. The best entry, as voted 
on by our readers, will win a com- 
plete set of Knightfall comics includ- 
ing a signed copy of Batman #500! 
So hurry and send those drawings in 
to: 


HERO Special Assign. #2 
c/o HERO 

1920 Highland Ave. #222 
Lombard, И 60148 


Remember, if you don't try, you can't 


D 


Jpn 


THE COOLEST FAN ART WE DIDN'T PAY FOR. 


Azrael as Batman from 
Brian Neiford in Lima, OH. 


Future tourist spot from 
B.Coppola in Canton, MI. 


A quiet Grendel from Dean 
Hsieh in San Antonia, TX. 


Chrome Surfer from Mark 
Counts of Rainier, OR. 


Wolvie needs a shave 
Herman Carter, Jr. 


IT CAME 
NS Y 


ey superheros? John P. 
enzi from Wichita, KS 
the idea. Hey, some- 
dy pass the lithium! Is 
this SuperGoof gone bad, or 
n | dreaming? 


We're going to do it 
jain. We want to give you one 
most important books in 
rvel universe. Shellhead's 


t drawing. Sit down and 
v the best HERO cover that 
ı can think of. Other draws will 
atinum HERO Premiere 
15. All submissions are 
} on originality, coolness 
ality and become the 
‘у of HERO (legal stuff). 
include your age as well. 
before Iron Man is drooled 
r by the ЕСМ staff. Gasp! 


$end your amazing art (о: 
Boys at HERO 
г Art Contest 


) Highland Ave., Suite 


mbard, IL 60148 


READER SPECIAL ASSIGNMENT: 
GIVE SUPERMAN A NEW LOOK 


Kory M. Wolf 
Metairie, LA 


James Horton 


Douglas Jones, Jr 
Herndon, VA 


St. Paul, MN 


Gerimi Burleigh 
Upland, CA у 


/ 
M.W. Counts 


7 Paul Gutierrez 
f. | Rainier, OR 


R > John Lorenzi 


>. Witchita, KS 
David Henzie ОГТ с 
си мате Y 
unland, СА 8 NBOUND л 


Timothy McDonald lI 
Tuba City, СА 


You've seen our finalists, now you vote. Help one of these lucky artists win our 
Special Superman pack o' Prizes. If that isn't enough, one lucky voter (hey, 
that's you) will win a Superman prize-pack too! Just pick a number and send 
your vote to: 

THE NEW SUPERMAN — c/o HERO 

1920 Highland Ave., Suite 222 — Lombard, IL 60148 


Riot Gear #01 


(REGULAR EDITION) 
Ships September 1993 


I wonder 
when they'll get 
around to sending 
me that Maxx 1/2 


comic... 


Welcome 
one and all to 
the Rayzor's Edge, your one-stop 
shop with the very best insider info 
from the video, television and 
motion picture industries. I've dug 
deep this month, faithful HERO 
readers, to deliver the best V.I.P. 
news that money can buy! 

га like to kick off this month's col- 
umn with some updates on stories 
we've been tracking in previous 
issues. First and foremost, main- 
man Arnold S. has decided to pass 
on a project that's carried his name 
for more than five years. Sgt. Rock, 
based on the comic of the same 
name, had hoped for the big 'A' to 
come on board, but the Last Action 
Hero has taken his lumps in the 
death and destruction category and 
hopes to have James Cameron do 
perform his magic once again in a 
comedy called True Lies. With his 
departure, however, Renny Harlin 
has officially signed on to direct the 
combat movie that will likely occupy 
a Central American setting. 

Speaking of Harlin, the director of 
Cliffhanger has been kicking around 
the possibilities of helming Mistress 
of the Seas which is set to star his 
new fiance, Geena Davis (the Fly). 
Original director Paul Verhoeven 
backed away from the project when 
Harrison Ford was brought on-board 
and started altering the screenplay. 

Verhoeven, meanwhile, is prep- 
ping Arnold for two projects includ- 
ing The Crusades (which | talked 
about last month) and Total Recall 
2. Recall 2, being scripted by Ron 
Shusett and Gary Goldman - the 
authors of the original - is rumored 


to open with Arnold waking up at the 
Recall center! You guessed it, the 
first movie was all a head trip! 
Where the sci-fi action epic goes 
from there is anybody's guess at 
this point. 

Sylvester Stallone, high on the 
success of Cliffnanger, is hard at 
work on Demolition Man, a project 
that is being plagued with a number 
of problems. The movie has not only 
gone over budget, but star Sly 
recently had a shoulder buckle while 
weightlifting (!!!). Also, with the last- 
minute addition of Wesley Snipes as 
the bad guy (at a price tag of four 
million clams), Demolition Man may 
have plenty of fire, but the cost per 
explosion is sure to run high. 

Jean-Claude Van Damme is 
rumored to be VERY excited about 
his new movie, Hard Target. As the 
Rayzor reported last month, Hong 
Kong action director John Woo's 
first big-budget Hollywood hit is 
behind schedule as it goes through 
a fourth editing to pare down the 
excessive violence that fills the film. 
Van Damme has a full schedule in 
spite of the delays, and is now set to 
star in a sci-fi thriller called Time 
Cop which should go before cam- 
eras the first week of September. 


Van Damme has also set his sights 
(as have other action stars like 

S n Seagal) on directing, with 
to stand both in front of and 
behind the cameras next year to 
lens The Quest. 

Following up on the recently 
announced Star Wars 9-disc boxed 
lisc set (exclusive news that 
ayzor delivered in HERO #1), 
ayzor has also learned that 
Pioneer LDCA will be packaging a 
special version of Terminator 2 that 


plar 


WARNER BROS. PLANS TO RELEASE 


the work he would have done), and 


a release date that is now tentatively 
set for December of this year. C’mon 


guys, rub some Ben-Gay on your 
heads and get the swelling down. 
An animated Jurassic Park won't 
be hitting the airwaves anytime 
soon, contradicting what the Rayzor 
reported last month. Fox, who 
seemed the most likely network to 
host the cartoon dinos because of 
their previous animated relationship 
with Spielberg, has backed out of 


А BATMAN FILM EVERY YEAR - ONE 
ANIMATED, THEN ONE LIVE-ACTION... 


5 rumored to contain tons of extra 
footage, an alternate ending, and 
highly detailed director notes similar 
10 Cameron's Aliens and Abyss 
Director Cuts. 

Following up on movies based on 
Saturday Night Live skits such as 
Wayne's World and Coneheads, the 
jender-bending Pat is once again 
зе! to go before cameras, with MTV 
video director Adam Bernstein, lined 
ip to film. The story involves he-she 
Avoiding an “aggressive” suitor and 
ould finally reveal exactly what Pat 
; made of. Also, while we're on the 
ct of Wayne's World, news 
n the Wayne's World 2 camp is 


that everything is О.К. and on- 


schedule once again. Problems have 


plagued WW2 from the beginning, 
with "creative differences" between 
Mike Myers and Dana Carvey (Mike 
wanted to direct, Dana said “I'm 

jor pew..."), a script rewrite that 
burned out Benjamin's role in the 
equel (despite the fact that 
Paramount still had to pay him for 


"E PAYZOR'S axe 


Highlander 3-The Magician is a definite go, 


| 
Concorde Films' Fantastic Four movie is 
with the sequel casting now in full swing. 


being pushed back to the end of the year. 


Н СССл U ! иетбАТЕТ: 


project, а least for the short term, 
due to concerns about violence emi- 
nating from the top floors in Century 
City. 

Beevis and Butthead, MTV's ani- 
mated and completely dysfunctional 
spin on MST3K will face a new foe 


come next season. Dick Zimmerman, 


a Northern Californian who recently 
won $7.1 million in a lottery, says 
he'll spend his new-found fortunes 
trying to drive the show off the air 
because of the bad influence he 
claims it embraces. 


BLOCKBUSTER! 


This year has been one of the 
hottest ever, thanks in large part to 
the incredible bite of Jurassic Park. 
Here's the top dogs of '93 so far: 


Jurassic Park $244,856,270 
Indecent Proposal $102,505,858 


The Firm $82,522,733 
Cliffhanger $74,847,107 
Groundhog Day $70,512,000 


Source: Variety 


UNDERCOVER: 


He could make nuclear reactors 
out of coconuts and construct 
androids using only spare parts 
from the radio. With all of this wis- 
dom, why didn’t the Professor ever 
build a damn boat and get the crew 
off of the island? Forget the other 
books, HERO has the straight 
scoop on why the Prof. didn’t do 
the right thing... 


That “...and the rest” remark 
from the first season really 
teed him off. 

What kind of crap was that? The 
big Р” made that show! 


Being on a desert island wi 
Ginger was the closest he’d 
ever gotten to getting a “happy 
dog 

Think about it, if you were on a 
desert island and your competi- 
tion was the Skipper and Gilligan, 
would you want to leave? 


He was having too much fun 
thinking mole... 

Hey, it's that Ginger-thing again. 
You can't go wrong with a 
woman with two first names. 


He was secretly testing his 
"formulas" on the unsuspect- 
ing castaways... 

How do you think Gilligan stayed 
that stupid? No one could be that 
stupid naturally, not even on T.V. 


Coconut milk... 
Be afraid. Be very afraid 


This Summer's $300 Million Dollar Blockbuster Was 
Originally a Best-Selling Book that Featured More 
Dinos, More Blood, and A Truly Awesome Ending! 


During the course of every movie's life, hundreds of small 
decisions are made that eventually have great effects on the 
final film. Jurassic Park, a story that began its life as a best- 
selling novel by Michael Chrichton, underwent similar revi- 
sions in its early stages as the author and Steven Spielberg 
labored to get the screenplay into a format that would not 
only make a two-hour running time (so the movie could be 
shown many times every day), but also allow the director to 
avoid the pitfalls that an “R” rating would present, The 
compromises between Jurassic Park the Book and Jurassic 
Park the Movie are detailed below.... 


Over a dozen different 
dinos rampage through the 
park. 


The story opens witha 
loose Procompsognathid 
chowing down ona kid in 
the Costa Rican jungle. 


T-Rex chomps into Ian 
Malcom, who escapes the 
attack, but dies later. 


Hammond's grandson, 
Timmy, uses his wits to get 
Jurassic Park back on-line. 


Park inventor Hammond 
goes insane, gets hurt, and 
is ultimately ripped apart 
by a pack of Procomps. 


The dinosaur population 
increases to alarming pro- 
portions on the island. 


A pack of Raptors escape 
from the island on a com- 
puterized farey and disap- 
pear into the jungles of 
Central America. 


T-Rex and his cohorts are 
last seen being blown apart 
by attacking helicoptor 
gunships. 


Budget restraints cut the 
total number of species 
down to seven. 


A caged Raptor digs into a 
Jurassic Park worker. Hey, 
where's the fries? 


T-Rex chomps a corporate 
lawyer into pieces. So 
much for attorney rights. 


Hammond’s grandaughter, 
Lex, uses her wits to get 
Jurassic Park back on-line. 


Park inventor Hammond 
sees the error of his ways 
and scrams with the rest of 
the surviving cast. 


The fact that the dinos are 
laying eggs is used only to 


confirm Malcom’s theories. 


The stars book out of 
Monster Island with all of 
its population still con- 
fined by the Pacific ocean. 


The T-Rex and other dinos 
survive to battle it out in 
the sure-thing sequel. 


Here's the latest hot flash from the 
Batman 3 file...Respected screenwrit- 
ers Lee and Janet Batchler, who are 
currently adapting red-hot author 
Michael Crichton's new monster еріс 
Congo, have been penned to write the 
latest episode of in the Caped 
Crusaders on-going adventures. Tim 
Burton, the master visionary who 
brought a unique feel to Gothan in the 
first two films WILL be participating in 
the creation of the third chapter in the 
role of Executive Producer, overseeing 
Joel Schumacher's direction. Several 
Hollywood sources close to the Rayzor 
have confirmed that Robin Williams, 
the odds-on favorite to slip into the 
Riddler role, is definitely interested in 
depicting the wacky, yet definitely evil, 
Batman villain. In related news, 
Warner Bros. is secretly telling industry 
insiders that they have long-term plans 
to release a Batman movie every year 
through 1997! The plan is to unleash 
an animated entry (as they are doing 
this holiday season) and follow it up 
with a live-action episode. Rumors are 
also rampant that there may be a 
movie focusing entirely on the 
Catwoman character for 1995! Count 
on the Rayzor to have the full scoop in 
an upcoming issue. 


SHORT SHOTS... 

...Bill Murray is reportedly entertaining 
the possibility of leading in a big- 
screen version of Concrete for 
Universal...The Sci-Fi Channel is get- 
ting Lost - Land of the Lost, that is. The 
old ‘70's Saturday morning dino series 
will show up this Fall...Star Trek: The 
Next Generation has landed a variety 
of hot Hollywood types eager to beam 
on board! Amond the names that have 
publicly expressed an interest in join- 
ing Jean-Luc and crew are Robin 
Williams (who could find himself with a 
recurring role similar to Whoopi 
Goldberg's) Jason Alexander 
(Seinfeld), Dana Carvey (Wayne's 
World), and Christopher Lloyd 


(Addams' Family)... 
-RAYZOR 


QUARTERMANN'S 


a 112 


ay, kiddies, King Twinkie has returned with 
another heapin’ handful of some of the best 
dirt the video game industry has to offer! The 
Q-Mann would like to begin this installment of 
gaming gossip with news on what is sure to 
be one of the hottest games ever created, as 

| аз the inside scoop on Sega's new super system! 

back and dig into the page, but be 
rned...the Q-Mann can be hazardous to your 


uper Street Fighter, a game that yours truly broke 
with last month in my special newsletter for EGM sub- 
scribers only, has undergone yet another name change 
cording to my sources in the Land of the Rising Sun 
s now testing under the title Street Fighter 2 - 
r! The rumor on the streets of Tokyo is blasting 
m for falling behind with part three of the SF saga 
50, to buy some time, they've opted to update rather 
than recreate! Seems Capcom lost some of their most 
loasty programmers to the boys over at SNK, so instead 
of a new game, the next Street Fighter will feature more 
f t ame. Some of the changes you can expect in the 
new version include four new characters with their own 
array of moves as well as the ability to dress up your 
fighter in one of seven different colors! Although the 
changes are sure to stoke fans, the Q-Minator broke his 
jumbo when he heard from the Nob that the game is 
actually slower than the Turbo edition! More to come 
next month...The 
Q-Mann hears 
someone may be 
having troubles in 
franchise-land. 


...Hold onto your 
ho-hos, Quarter- 
buds, this is where 
the dirt really gets 
good! My covert 
action teams have 
infiltrated Sega's 
most secure areas 
to pull out the most 
important word of 
the year: Saturn! 


ЯН 
THE GUIDE TO VID GAMES 


Although EGM's head ed. got some good stuff on 
Sega's new super 32-Bit wonder-machine, the 
Quartermann got the true scoop on what has to be the 
most scorching console yet to come. The system will 
come fully equipped with not only a RISC-processing 
chip set (similar to the one Atari is boasting of in their 
upcoming Jaguar mega-machine), but also full compati- 
bility with the Genesis! What's more, the hardware pow- 
ering Sega's future is equipped with the same firepower 
found in the company's top-of-the-line coin-ops! You 
want Virtua Racing? With the Saturn system you'll feel 
just like you're in the arcade!...Speaking of Virtua, my 
main man inside Sega brought out some news that 
blew me away! The white shirts have created an incred- 


Nintendo scores again with yet another follow-up to SF2! 
The 20-Meg Turbo edition blows all previous versions away! 


ible split-screen version of Virtua that will let two players 
go head-to-head! This zippy driver has some of the best 
graphics the Genesis has ever spit out and it definitely 
blows the big 'N's FX Trax off the road! 


-While we're on the subject of Sega, the Q would like 
to give a special nod to А! Nielsen, the marketing mas- 
ter who guided Sega through its darkest days to 
become a super-charged video game mega-power! Mr. 
Blue Shirt is off to Viacom where multimedia, more 
video games, and MTV await! All the best, Al.. 
Grabbing my disguise, however, | was able to infiltrate 
the R&D facility and get the inside skinny on a bevy of 
new carts, including Phantasy Star 4, Columns 4, anda 
new video transfer game called Moonlight Serenada. 
With the exception of the last entry, both PS4 (which 
has been pushed back to April/May, 1994) and 
Columns 4 (which takes the place of Columns 3 
because of its super four-player capability) both tasted 
дгеа!.. 


Mortal Monday is coming August 16th from Acclaim! Grab the next 
HERO for info on how you can win full-sized Mortal Kombat and 
Street Fighter 2 arcade games! Even Goro can't wait! 


TIER Г 


...Зопю the Hedgehog 3 is dead 
for 93. Even though the big 
bosses of Sega had pushed to 
get the third installment of Sonic 
into stores before X-Mas, the 
programming team responsible 
for expanding the port from #2 
fell apart. Trying to salvage some 
momentum from their spiky mas- 
cot, Sonic decided instead to 
build an entire cart around the 
Casino Night Zone from the pre- 
vious titles and Sonic Spinball 
was born!...If all goes well, Sonic 
fans will be greeted once again 
with a day all their own! 
Sometime in November Sega will 
blast through another worldwide 
release for Spinball on Genesis, 
Chaos on the GG, and, if Uncle 


Bet the straight scoop 
on the hottest new 
video games every 
month from the #1 
magazine from the 
publishers of HERO... 
ELECTRONIC GAMING 
MONTHLY! 


likes what the Japanese have 
done (the Q-Mann gives it wood- 
straight-up) even Sonic CD could 
manage to see the light of day 
this year!.. 


...Sticking with the Sega topic, 
the Quartermann has received 
confirmation that the Sega CD 
will be repackaged to sell for a 
slimmed down $229 and come 
packaged with Sewer Shark 
(nice choice, Sega - what'd you 


Super Mario Bros. All-Stars 
gathers the best-selling 8-Bit titles... 


do, make too many?). 

Although the machine 

WON'T get a name 

change to Sega CD 2 

(as they've done just 

about everywhere else 

on the globe), it WILL 

get a new release later in the 
year...Sega is rumored to 
already be hard at work on a 
translation of their as-yet-unre- 
leased Daytona Racing coin-op! 
This boffo driver is a blast, boast- 
ing some great 32-Bit graphics 
and a play mechanism that 
enables up to 40 people to face- 
off at the same time!...Finally, 
keep your eyes peeled on the 
sky during the Масуз 
Thanksgiving Day Parade for 


TURBO SF 115. MORTAL KOMBAT 


am 


Sega's latest creation - a HUGE 
Sonic blimp set to cruise down 
Main Street!... 


..On the ЗОО front, Trip and Co. 
are still gunning for an October 
street date, probably with a 
reduced price tag around $700. 
Also, if some special typing softs 
are completed on time, ЗОО will 
also have a keyboard ready for 
the launch. The mouse, howev- 


„апа juices them ир, 16-Bit style 
with better graphics and sounds! 


The graphics 
and animation 


in all of 3DO's 
first batch of 
softs is truly 
№ — и incredible! 
< 
QUARTERMANN'S 


TOP TEN 
WAYS TO GET 
THE COVER OF 
EGM... 


It may not be the search for the 
Holy Grail, but for video game 
companies it's every bit as 
important! The cover of 
America's biggest and best 
video game magazine can spell 
the difference between instant 
success and a slow death, but 
how can a company snag the 
front cover of EGM? The 
Q-Mann offers a few behind- 
the-scenes suggestions... 


10. Send doughnuts. We just love 
doughnuts! 


9. Name your game Street 
Fighter 2. Of course, if you're 
anyone but Capcom, expect a 
lawsuit with your cover. 


8. Don't give it to the ‘Power’ 
brokers! Once you give it to 
them, there's no way they'll let 
you give it to из. 


7. If you do give it to ‘Power’, tell 
them we got the game in 
Japan. 


6. Get the license to ‘Spawn’ and 
have Todd McFarlane punch 
out the artwork. 


5. No more turtle games. 
Seen ‘em, had ‘em, did ‘em, 
done ‘em. 


4. Insect Politics. 


3. New hardware always has a 
good shot at the front spot. 
Just don't tell Ed you're calling 
from Atari. 


2. Try an SNL game. Yeah, a 
Deiter cover could be fun. 
Shake and bake! 


1. Tell Ed his voice gives you a 
nice, warm, fuzzy feeling. 


COLLECTORS COUPON 
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ШИ Comicard fov 


See Our Booth At 
The San Diego 
Expo/Comic Con 
San Diego 
Convention 

Center 


our Comic 


м 


er, is а definite...Over at EA 
there are plenty of softs that liter- 
ally blew the Q away! Although it 
wasn't exactly easy getting past 
the security, yours truly did man- 
age to fight past the guards and 
dig deep into the bowels of the 
company (thanks for the mints 
Boscoe!)...EA Sports is in high 
gear, with a complete redesign of 
their basketball title under way. 
Look for NBA Showdown to hit 
the slots of Genesis machines 
everywhere come February. The 
Super NES will make it in '93, 
but it won't entertain the radical 
changes that the Genesis ver- 
sion will enjoy...Walking around 
the EA pyramid | couldn't help 
but catch a glimpse of NHL 
Hockey and Bill Walsh College 
Football up and running on the 
Sega CD! These surprises were 
even chalked on the board as X- 
Mas '93 releases! Lots of full- 
motion video highlighted both of 
these titles...Look for EA and 
Hudson to ink a deal soon that 
will make all of EA's Super NES 
sports titles compatible with the 
Hudson 5-player adapter... 


...Outside of the Sports section, 
yours truly got a sneak peek of a 
half-dozen solid softs, including 
Speed Demons, Mutant League 
Basketball, Mutant League 
Football 2, Space Commander, 
Jordan for the Super NES, and a 
new 3DO title called Super Wing 
Commander! 


...No west coast trip would be 
complete without crawling 
through an open window and 


ROAD RASH for 300 
combines the best that 
RACING ACTION has to 
offer with the 
absolutely outstanding 
animation and realism 
afforded by the 300 
hardware... 


Madden gets updated once again, 
with absolutely intense results! 


+ “ж aJ 
Enix has taken the best parts of 
Actraiser and juiced it up for part 2! 


diving face-first into Tengen's 
development center. Tengen is 
scoring tons of Game Gear softs 
from everyone, including the 
hottest titles from EA like Road 
Rash and Jungle Strike...Sequels 
are hotter than ever and the Q- 
Mann has a list to end all others. 
From Japan you can expect to 
see Dragon Quest 6, Fist of the 
Northstar 7, Sonic Blastman 2, 
Tetris 3, Legend of the Mystical 
Ninja 2, Lemmings 2, Brawl 
Brothers 3, Joe and Mac 3 and 
Super Black Bass Pro. | just love 
the concept of fishing on a TV 
screen!...Pack it in for this month, 
Q-fans, ГИ see ya in 30. 


Super Mario Bros. 
All-Stars Collection 


Although the concept of Super Mario 
was getting the Q-Mann bored, the 
thought of playing the same old 
games Га played before made my 
yawn-meter kick into overdrive. This 
cart combines all of the three previ- 
ous 8-Bit Mario adventures, throws in 
the Japanese version of Mario 2 
(which was closer in style and con- 
tent to Mario 1) and packages them 
in some slick 16-Bit graphics. The 
result? Combined with a few new 
tricks and some expanded game 
play, this cart KICKS! I didn't think the 
Q would find much to like about 
games that are nearly 10 years old, 
but with the Super NES powering 
them, this title scored a direct hit! 


Street Fighter 2 
Turbo Edition 


How can you go wrong? This game 
totally blows its predecessors away 
with better technique, more animation 
frames and faster action loaded into 
its 20 Meg brain! The latest install- 
ment gives home gamers all the 
updates that the coin-op had, along 
with the same menus to let you tailor 
your characters. Some special codes 
(see the September EGM) even let 
you turn the game into ANOTHER 
SF2 game that moves at hyper 
speeds. Absolutely brilliant! 


Actraiser 2 

The gurus of Enix have listened to 
EGM and produced a version of the 
award-winning action/epic, Actraiser, 
sans adventure sequences. The bat- 
tles in this game are truly addictive, 
giving way to some of the most fluid 
animation you'll ever see out of a 
home system. Great stuff from begin- 
ning to end! 


John Madden ‘94 


With improved graphics, sound 
effects, stat screens and the addition 
of the real NFL teams, John Madden 
‘94 is proof that some games, like 
fine wine, do get better with time. 
This title has grown better and better 
each year and, despite the subject 
matter remaining constant, still man- 
ages to deliver big thrills each year. 
The Super NES version has man- 
aged to work a few of the kinks out of 
the earlier versions, successfully 
dishing out some great play. 
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Î YOUR DEALER 
1 Е RECEIVING 
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his month we take a 
look at Image cards. 
Rarely has a company 
come along that has 
created such a fervor in 
such a short time. Image has 
stirred fan interest in their comics 
as well as their cards, and without 
the benefit of years of publishing 
background and artwork built up, 
have produced some card sets 
that are doing rather well 
Probably nothing has served 
them better than the special exclu- 
sive cards produced for Wizard 
magazine. These cards have been 
well produced and initially well 
received by both fans and retailers. 
If there is one thing that has the 
collectors foaming at the mouth it's 
the two different versions of The 
Maxx Wizard card #2 in the sec- 
ond series. These two cards are 
so alike that many people доп! 
realize that there are two com- 
pletely different front and backs 
on these things. Pictures of these 
two cards can be seen at left 
Many collectors are eagerly 
awaiting the WildC.A.T.s set from 
Topps. Topps is also producing a 
99 card set of the Image 
Deathmate series. This set con- 
sists of 90 full-color UV coated 
cards.These cards will also feature 
foil stamping. There will be 8 spe- 
cial chase cards in either the 
Redchrome or Blackchrome for- 
mat. The last special card is a 
Winner card which is 
redeemable for an uncut sheet 
of regular or chaser cards. 
Upper Deck is doing a 110 
card set of the Valiant Death- 
mate series, also UV coated. 
There are three chase sets as 
well. The first is a 9 card set of 
the Deathmate Atlas, which 
deals with alliances between 
the Image and Valiant uni- 
verses. The next set consists 
of unseen art including some 


unused covers. The third set deals 
with first appearances. Finally, 
there is a single X-O Manowar 
"SP" card. This last card employs а 
new technology which Upper Deck 
calls "Light F/X", which combines 
Silver and holographic foil. 

Both Topps and Upper Deck will 
be coordinating with each other to 
tell the story of Deathmate in 
cards. 

In addition to a number of card 
sets, Image fans can look forward 
to more Pog sets in the future. 
Everyone already knows about the 
Todd McFarlane Spawn Spogz 
from Eclipse. This set consists of 
54 UV coated Spogz sold in handy 
dandy sixpacks. In addition there 
аге 6 special prizmpogz and a род- 
board to display your prizmpogs. 
Finally there is a solid metal plat- 
inumpogz (no, it's not really made 
of platinum, but it will still put a пісе 
sized dent in someone's head). 

Jim Lee will also have his own 
set of Skycaps from Skybox. This. 
will be a 72 pog set featuring char- 
acters from Jim Lee's various 
Image series. In addition to the 
regular skycaps, there will be a 
number of special ones. The first 4 
special skycaps will debut new 
Image comic characters. The next 
set consists of 5 enhanced sky- 
caps with original Jim Lee artwork; 
The final special skycap is a dou- 
ble sided slammer pog. Now that 
McFarlane and Lee have their own 
pog sets, can the other big names. 
at Image be far behind? 

But can pogs really be consid- 
ered a true collectable? When 
pogs originated they were collecte 
to play a game. Now they seem to 
be collected as an investment (if 
they are). This seems to be a total 
change in concept since pogs wel 
meant to be used in a game, not 
sealed in a mylar bag to be kept in 
mint condition. A 


FAT CHANCE OF THAT EVER HAPPENING 


BUT Y'KNOW, WE'RE UP TO ISSUE #5 AND STILL ONLY $1.95. CHECK US OUT. 


HEROIC TRADING CARDS 


Two of the Advance 
Comics set of exclusive 
Image trading cards. 


Dale Keown 
Erik Larsen 

Jim Lee 

Rob Leifeld 
Todd McFarlane 
Marc Silvestri 
Jim Valentino 


The first price listed is the low 
price and the second price is 


the high price. This is the range 
of retail prices that these cards 


could be purchased for ina 
retail shop. Hero Illustrated 
does not sell cards. Please do 
not order from this listing. Ж 


Dale Keown's Pitt is very 
popular both in comics 
and in cards. One of the 

better Wizard cards. 


THE NO. 1 PRICE GUIDE FOR NON-SPORTS 


ADING CARDS... 


Tip: Narrow down your choice of what you 
want to collect to a subject that is attainable. 
It's impossible to collect everything! 


All the prices listed are for cards in 
near mint to mint condition and are 
compiled from retailers around the 
nation. This month's focus is on 
Image cards. Enjoy! 


ARENA 
Arena-'93 
Shadowhawk 1.00 2.00 


Tribe 1.00 2.00 
IMAGE/ADVANCE 
COMICS 
#1 MS 2.00 3.00 
Stryke Force 
#2 JV 2.00 3.00 
Shadowhawk 


Deathblow JL 4.00 5.00 


This card was included in 


the second issue of CBM. 
There are not many Spawn 
cards out there and this is 
one of very few. 


IMAGE 


Darker Image 

The Maxx 1.00 2.00 
Bloodwulf RL 1.00 2.00 
Deathblow JL 1.00 2.00 


OVERSTREET/CBM 


Overstreet-'93 
Todd McFarlane 
#1 1.00 2.00 


SAVAGE DRAGON 
Comic Images-'93 

Erik Larsen 

Complete set 10.00 12.00 
Prism set 40.00 50.00 


SHADOWHAWK 


Comics Images-’93 
Jim Valentino 


Complete set 10.00 12.00 
Prism set 30.00 40.00 
WILDC.A.T.S 
Topps-'93 

Jim Lee 

promo 2.00 3.00 
#0 2.00 3.00 
WIZARD 

Wizard 

SERIES #1 

#0 RL 1.00 2.00 
(Youngblood) 

#1 ТМ (Spawn) 1.00 2.00 
#2 JV 1.00 2.00 
(Shadowhawk) 

#3 EL 1.00 2.00 


Next month there'll be an expanded 
price guide in the pages of Hero! 
We'll take a look at a bunch of 
different non-sports card releases. 


Also, look for a big announcement, 
ван? hara in thic cartinn Rea theral 


for this Crazy Card. 
And no, | didn’t. 


javage Dragon) 


М (Mural #1) 1.00 2.00 
№5 (Mural #2) 1.00 2.00 


#6 MS 1.00 2.00 
yber Force) 

a7 JL 1.00 2.00 

WildC.A.T.s) 

№ (Wetworks) 1.00 2.00 

Ma ТМ 1.00 2.00 
anta Todd) 

9b JL 1.00 2.00 

(Ноу Daye) 

Әс RL 1.00 2.00 


anta the Barbarian) 


ERIES #1 GOLD 


Do ER» 
А big thanks to Brian 
Heuchert of Pittsburg, PA 


Gold 35.00 40.00 
1 Gold 35.00 40.00 
Gold 35.00 40.00 
) Gold 25.00 35.00 
$ Gold 35.00 40.00 
5 Gold 35.00 40.00 
6 Gold 35.00 40.00 
! Gold 25.00 30.00 


#8 Gold 25.00 30.00 
#9а Gold 30.00 40.00 
#96 Gold 35.00 40.00 
#9с Gold 35.00 40.00 
SERIES #2 
#1 DK (Pitt) 100 2.00 
#2а (Maxx) 1.00 2.00 
#26 (Maxx) 1.00 2.00 
#3 1.00 2.00 
(Youngblood) 
#4 1.00 2.00 
(Stormwatch) 
#5 (Supreme) 1.00 2.00 
#6 (Brigade) 1.00 2.00 
#7 1.00 2.00 
(Shamans Tears) 
SERIES #2 GOLD 
#1 Gold 25.00 30.00 
#2 Gold 25.00 30.00 
#3 Gold 25.00 30.00 
#4 Gold 25.00 30.00 
#5 Gold 25.00 30.00 
#6 Gold 25.00 30.00 
#7 Gold 25.00 30.00 
YOUNGBLOOD 
Comic Images 
Rob Leifeld 
Complete set 12.00 15.00 
Prism set 40.00 50.00 
NEXT 
MONTE... 


HERO expands to offer the 
best in non-sports cards and 


hot information. 


with 


Image card 


A great card from the Comic 
Images Savage Dragon set. 


Bet you'd like to score some Image 
cards, eh? Well, now you can in this 

super special contest open exclusive- 
ly to HERO readers! 


We're unloading some of the hottest 
cards and card sets the uni- 
verse has ever seen - and 
you may be the plum-lucky 
lad or lassie who wins big! 


НЕВО5 giving you the 
chance to take home the 
one and only HERO 
Trading Card Super 
Pack for August, which 
includes: A set of Savage 
Dragon, Youngblood, and 
WildC.A.T.s cards including all the 
special prism cards! We'll also throw 
in a special uncut sheet of the three 
Marc Silvestri Cyberforce cards 
exclusive to ol' Hero! You can't beat 
that with a stick 


Here's the twist...you need to send us 
a postcard with what you would like 
to see covered in Heroic Trading 
Cards along with your name, 
address, age and phone number to: 


HERO CARD 
CONTEST 
AUGUST, 
1920 Highland 
Avenue, Suite 
258, Lombard, IL 
60148! 


We'll draw a name 
at random and 
send one lucky 
winner the goods! 


HEROILLUSTRATED 115 


130.00 

12.00 
100.00 
110.00 


10.00 
5.00 
10.00 
4.00 
32.00 
20.00 


10.00 
6.00 


12.00 


180.00 


18.00 


15.00 
3.00 


30.00 
50.00 


12.00 


6.00 
4.00 
6.00 
6.00 
6.00 
4.00 
6.00 
6.00 
4.00 
4.00 


50.00 


ВАТМАМ 

Topps-'66 

Set (55) 90.00 
Set (180) 10.00 
Series A (44) 60.00 
Series B (44) 65.00 
BATMAN THE MOVIE 
Topps-'89 

Ser 1 set(132) 10.00 
Ser 1 stickers (22) 4.00 
Ser 2 set (132) 8.00 
Ser 2 stickers (22) 2.00 
Set series 1 30.00 
Set series 2 15.00 
BATMAN RETURNS 
Topps-'92 

Set (88) 8,00 
Stadium Club (10) 5,00 
BATMAN RETURNS 
Zellers-'92 

Set (24) 10.00 
BATMAN RIDDLER BACK 
Topps-'66 

Set (38) 150.00 
BATMAN STADIUM CLUB 
Topps-'92 

Set (100) 10.00 
BATMAN THE ANIMATED SERIES 
Topps-'93 

Set (100) 10.00 
Cell/stickers (6) ea. 1.00 
DC COMICS CARDS 

DC Comics-'88-'90 

Ser 1 set (48) 20.00 
Ser 2 set (72) 40.00 
DC COSMIC CARDS 
Impel-'92 

Set (180) 10.00 
DCH1 

C. Kent/L. Lane 3.00 
DCH2 Darkseid 3.00 
ОСНЗ Deathstroke 3.00 
DCH4 Flash 3.00 
ОСН5 G. Lantern 4.00 
DCH6 Hawkman 3.00 
DCH7 Lobo 3.00 
ОСНВ Superman 3.00 
DCH 9 W. Won 3.00 
ОСН 10 Waverid 3.00 
DC COMICS HEROES 
Sunbeam-'78 

Set (30) 40.00 
DC COMICS STICKERS 
Topps-'78 

Set (30) 50,00 
DOOMSDAY: 

DEATH OF SUPERMAN 
Skybox-'92 

Set (100) 35.00 
Spectra card 1 15.00 
Spectra card 2 15.00 
Spectra card 3 15.00 
Spectra card 4 15.00 
Foil card 1 20.00 
Foil card 2 20.00 
Promo card 2.00 
Black S card 20.00 
DC COSMIC TEAMS 
Skybox-'93 

Set (150) 14.00 
DCH11 Cpt Marvel 5.00 
DCH12 Hawkman 5.00 
DCH13 Lobo 5.00 
ОСН14 Spectre 5.00 


HEROIC TRADING CARDS 


THE NO. 1 PRICE GUIDE FOR NON-SPORTS TRADING CARDS. 


This price guide is а culmination of the firs: 
two issues of HERO ILLUSTRATED. This 
is by no means a complete guide. Please tc! 
us what you would like to see included. 


DCH15 Superman 5.00 8.00 #34 Invisible Woman 2.50 2.50 
DCH16 Sw Thing 5.00 8.00 437 Captain America 2.50 2.50 

#125 Thanos 2.50 
AMAZING SPIDER-MAN — 30TH ANN. Previews uncut insert 7.50 
Skybox - 92 Mini Press sheet 3.00 


Special 5-card Set 10.00 15.00 UNCANNY X-MEN WA i UNDER ‘OWE ЫГ 
Commons 2.00 2.00 Impel Marketing - 92 

MARVEL MASTERPIECES Set (100) 20.00 39.00 MILLION 
Skybox. 92 ane 2 “s UE HAVE OVER A 

Set (100) 45,00 5000 Holograms 

Commons 50 75 XH1 Wolverine 7.00 10.00 SOMI 5 ІМ STOCK, FROM 
Bounus Cards XH2 Cable 7. 


1D Thing v. Hulk 12.00 15,00 XH3 Gambit 7.00 8.00 
2D Silver Surfer у. 12.00 15.00 XH4 Magneto 7.00 7.00 5 


Thanos XH5 X-Men 7.00 7,00 10 Y $ HOT NEW TITLES! 
3D Woverine v. 1200 2000 Advance Magneto 5.00 5.00 n 

Sabertooth Promo Cards 

40 Spidy у. Venom 15.00 25 #2 Wolverine 2.00 2.00 NE? I BUY AND TRADE, 

5D Cap v. Red Skull 12.00 15.00 #14 Storm 2.00 2.00 
MARVEL UNIVERSE SERIES | 9 Cable 2.00 2.00 0 SEND US YOUR WANT 
Impel Marketing - ‘90 #41 Magneto 2.00 2.00 


Set (162) 3500 75.00 #171 X-Men 2.00 2.00 1518 WE SHIP. ANYWHERE! 
Commons 25 25 UNCANNY X-MEN — ж. р 


Holograms TOY BIZ 

MH! Spider-Man 8.00 15.00 Impel Marketing - 92 

МН2 Magneto 8.00 15.00 Set (100) 

MHS Silver Surfer 8.00 15.00 No price available at this time for the set. 

Мна Wolverine 10.00 15.00 Commons 3.00 3,00 HA THE 

MHS Spider-Man v 8.00 15.00 X-CUTIONER'S SONG ШІ MIC ALSO 5 

Green Goblin Skybox - ‘92 7 

Diamond Promo Set 3000 3000 Archangel 1.00 1.00 ІШ ‘ST RANGE OF Pinen 

Previews Uncut Sheet 25.00 25.00 Apocalypse 00 1.00 ^ "ca 


1 

MARVEL UNIVERSE SERIES | — Bishop & Wolverine 1.00 1.00 
TOY BIZ Caliban 1.00 1.00 
Impel Marketing - ‘90 Dark Riders 1.00 1.00 
(#8) Cyclops 1.25 3,00 Jean Grey & Cyclops 1.00 1.00 
(#10) Wolverine 1.25 3.00 МЕ 1.00 1.00 
(#21) Archangel 1.25 3.00 Mr. Sinister 1.00 1.00 
(#22) Iceman 1.25 3.00 Professor X 1.00 1.00 
(#24) Storm 1.25 3.00 Stryfe 1.00 1.00 
(#36) Colossus 1.25 3.00 X-FORCE 
(#38) Nightcrawler 1.25 3.00 їтре! Marketing- 91 

5) Juggemaut 1.25 3.00 Set (5) 12.00 
(#63) Magneto 1.25 3.00 X1 Cable 4.00 
(#80) Apocalypse 1.25 3.00 Х2 Shatter Star 2.00 "nag ЇЇ AREA. WE ВЕ OPEN 
MARVEL UNIVERSE SERIES II X3 Deadpool 2.00 
Impel Marketing - 91/2 X4 Sunspot & Gideon 2.00 
Set (162) 20.00 39.00 X5 X-Force 2.00 2.00 VE TAY, ШОЙ, MASTER- 
Commons 25 25 X-MEN II : 
Holograms Skybox - ‘93 ARI AND CHEC KS 
H1 Spider-Man 800 12.00 Set (100) 20.00 30.00 9 ы d 
H2 Dr. Doom 8.00 12.00 Juggernaut Prototype 3.50 3.50 WE ME 
H3 Punisher 8.00 12.00 Holograms L ` 
H4 FF v. Mole Men 8.00 12.00 H1 Cable 10.00 15.00 
H5 Hulk 8.00 1200 Н2 Magneto 10.00 15.00 
Collectors Tin (162+ 100.00 100.00 H3 Storm 10.00 15.00 
5 holograms) H4 Wolverine 35.00 50.00 
Diamond Set (Dealer) 15.00 15.00 Gold Foil Cards 
Previews Uncut Sheet 2.00 2.00 61 Cable 3.50 5.00 
Previews Uncut Sets 18.00 18.00 G2 Cyclops 3.50 5.00 
MARVEL UNIVERSE SERIES Ш G3 Juggernaut 3.50 5,00 
їтре! Marketing - ‘92 G4 Magneto 3,50 5.00 
Set (200) 2000 39.00 (85 Professor Х 4.50 5.00 
Commons 10 15 G6 Rogue 3.50 5.00 
Venom AC Hologram 5.00 5.00 G7 Sentinals 3.50 5.00 
Prototypes 68 Storm 3.50 5.00 
#1 Spider-Man 2.50 2.50 G9 Wolverine 3.50 5.00 


1602-649- 08079 
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SEN 
Join The #1 Computer Trading Network) 
Our 2,500 members include: Mile High Comics, 
COMIC CONNECTION, Rick's Comic Cave, TODD 
McFARLANE, Marvel, A.C. COMICS, Spider's Web, 


INTER ISLAND, Dragon's Den, 1,000,000 COMICS, 
[Tim Flavin, BIG ALS, Comic Imag & SKYBOX.| ARE 


Ay 
aler 
Pm a Collector 


*COMICS [| ~~~ 
*CARDS |... 
*INFO 


1800-821-9274 


EERIE TT 


“Май to: COMICNET 
21 Charles Street 
Westport, CT 06880 


МИ 


DON’T GET CAUGHT SHORT | 
CALL CAVALCADE NOW | 


SILVER AGE TO PRESENT WE'VE GOT IT. SEND YOUR WANT LIST OR CALL TODAY. 


ЁД COMIC 
AVALCAD 
The Back Issue Experts 


502 E. John St. Champaign, IL 61820 Pra: 
Ph (217)384-2211 Fax (217)384-2216 ВНД 


Е 
The Batman logo ТИ & © 1993 DC Comics. Proga d is ТИ & © 1993 Мос 1 Е 
The Cavalcade logo and "The Back Issue Experts" is TM & © 1993 Comic Cavalcade, LILICHDI 


CIRCLE #112 ON READER SERVICE CARD 


BUY THE BOOK COMICS 


136 Cedar Tree Square 
Belton, Missouri 64012 
816-322-1208 


Marvel/DC/Independents 


Current and Back Issues, Non-Sport cards 
sold as sets, singles, and holograms. A full 
line of comic defense comic and card supplies. 


CIRCLE #110 ON READER SERVICE CARD 


miss the 
imited release 
of Omega 7's 
hottest heroes 
full color. 
The Mighty Ace 
1 Flip Book 
featuring 
The Original 
Lady vith а 


Darkforce Pine 
Up. The hottest 

$ a independent comic 

at book in the count 


C only available by 


special order and 
r limited comic book 
shops. Нем out- 
Pw standing artwork, 
color coding by 
In Color Colori 
System, and 
brought to you 


\by the most 


controversial name in Comics (Alonzo L. Washington). 
The first 100 comics ordered vill be signed by the 
Artist & Writer. ORDER TODAY! 

Send $5 to: Omega 7 Р.О. Box 171046 Kansas City, Ks. 


66117. Checks 1 Money Orders! 
Interested in being a distributor? Call (913) 321-6764 


CIRCLE ON READER SERVICE CARD 
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TAKE CONTROL OF YOUR COLLECTION... 


The Power of Your Computer 
The Comic Collector, from AbleSoft, is finally here - the latest in comic 
k inventory software. Use your computer to track just which comics 
you have, what condition they're in, and how much they're worth. 


Includes Complete Comic Data 
The Comic Collector comes with a complete database of comic books 
from Silver Age-Present. You'll get titles, numbers, artists, writers, 
Character appearances, origins, crossovers, even prices, for over 


45,000 comics! 


Hot Software, 
Hot Cover Art! 


WITH OVERSTREET Comic DATA & PRICES 


Look for The Comic | 
Collector at: 


Electronics Boutique 

a Egghead Software 

Ш Babbage's 

и CompUSA 

Ї Software, Etc. 

á WaldenSoftware 

a MicroCenter 

š Computer City 
Circuit City 

@ Elek-Tek 


Featuring PLASM, 
from Defiant. 


The Best Joker Kit, Ever! 
Sorry, Jack. 


ing Duke Says More Than 
arzkopf To Rather. 


^ 


Welcome back to the world of 
action figures, customizing, model 
kits, and Cabbage Patch dolls (okay, 
maybe not the Cabbage Patch dolls). 
Let's get to it. 


ә” 
JUST А BUY NAMED JOE 

G.l.Joe has enjoyed a whole new 
resurgence of interest over the last 
couple of years. Hasbro has recog- 
nized that the collector's market is a 
very important part of their customer 
population. Responding to this, they 
have created items that appeal to 
both serious collectors and casual 
consumers, alike. 

Among the items that show 
Hasbro's push is the line of large 
size G./.Joe Hall of Fame figures. 
These figures are designed to 
appeal to those people (like myself) 
who were around when the first 
G.|.Joe's came out in Ше 60s. 
Hasbro will not turn their backs on 
those contemporary fans, though. All 
the current large figures tie into char- 
acters that are currently popular in 
the contemporary small size. A few 
have already come out, but there are 
more on the way. Hasbro will also be 
producing additional outfits, acces- | 
sories and at least one large Jeep for 
these figures. 

That brings me to the niftiest Joe of 
all. It's the Electronic Talking "Battle 
Command" Duke. It should be out in 
the stores now. This figure actually 
says thousands of different com- 
mands. Yes, | said thousands. There 
isa ve computer system 
inside | draws from five columns 
of phrases and sound effects to cre- 
ate a plethora of things for Duke to 


. Say. There has never been a toy like 


this before. The advance word has 
been good from retail chains and the 
success of this figure should guaran- 
tee the continued use of this technol- 
ogy. Look for this itsy-bitsy computer 
to show up in a future Tonka toy 
vehicle. 7 
August or September, will see the 


ы. “аллы 


release of the G./.Jo Star. rigade. 
This set of figures takes your fave 
Joe's into outer space. k 
seen of them look pretty 

What you may not have 
that the Street Fighter II line of ` 
figures are part of the G.I.Joe 
figure product line. Some of ће! 
out now. They look very faithful t 
the video game. Vehicles should 
hitting the stores now. There will Ы 
two Hall of Fame size figures, Ryu 
and M. Bison. Later releases will be 
Guile and the ever popular Blanka. 
Sorry, there are no plans as yet for a 
Hall of Fame Chun Li figure. 


_ mone on mizon 

Gosh, it was only a month ago that 
1 told you all about a whole bunch of 
cool kits that the people at Horizon 
were bringing out. Here's а 
more. «E 

As | mentioned last issue, Нопго! 
is putting out what | consider to be 
the best Joker kit, hands down, As 
you can see from the photo on this 
page, it certainly is the most stylized 
version of the character. Even 
though the previous kits of the Jack 

. Nicholson Joker were good looking, 

-this one really beats them by looks 
alone as well as dynamics of figure. 
The sculptor is Taishiro Kiya, sculp- 
tor of the Creature and Venom. 

Horizon continues with their 
Universal Monsters series with 
Wolfman and the Mummy scheduled 
for August release. 

The Wolfman kit looks great. The 
sculpture | saw looked more faithful. 
to the original movie character than 
any Гуе seen before. This figure was 
sculpted by Joseph T. Slockbower. 

The Mummy is in a more dynami 
but still appropriate, pose than уо! 


usually see this character in. This is | 


the Lon Chaney version of this popu- 
lar creeping character. The figure 
was sculpted by George Engle. 

Both kits will hold their own next to 
the first 1 inkenstein and 


dis 


Creature kits. | hope m 7 аге 
so popular that Horizon feels com- 
pelled to pursue this line with more 
cool monsters, The /t Came From 
Outer Space Xenomorph or a new 
Lugosi Dracula could be pretty cool. 


PLAYING HARDBALL 
David Reeve's Drastic Plastic out 
of St. Louis, MO is doing a task that 
many people would consider nigh 
impossible. Okay, maybe not impos- 
sible, but really difficult. 

The idea behind the series is 
massive, and Dave literally has a 
massive Bible to go along with the 
concept. Basically, it's: "The United 
Planets Elite Special Forces Group, 
the Hard Corps, is comprised of indi- 
viduals endowed with special powers 
and abilities. They are explorers and 
scientists, charting strange new 
worlds and unknown civilizations." 
Hard Corps is a line of extremely 

limited we. ті figures. The 
+ Early Bird offered a couple of 
years ago was a batch of eight fig- 
ures plus a bonus figure, 
limited to 500 sets. All figures are 


They're Lean, Mean And Not Too Far In Between... 
If You Know What | Mean. 


individually 
packaged on 
a blister 
card. This 
group minus 
the bonus 
figure may 
be made 
available to 
comic stores 
by 
November. 
They will be 
limited to 
5000. 
Second and 
third series 
figures may 
be released 
later. The 
whole series is 
made up of nearly 40 figures. Before 
you get confused about these 
toys...no, they are not related to 
Valiant's comic characters. In fact, 
Dave Reeves has sent a cease and 
desist letter to Valiant's offices. 
regarding the use of the Hard Corps 
name. l'Il give you details in the 
months ahead. 
| have to admit that when | first 
heard of this project, | had great 
doubts as to whether or not it could 
actually be done. Hard Corps is done 
on a level significantly smaller than 
the large toy companies. The figures 
are to be full color and assembled. 
Action figures are a very expensive 
undertaking. The molds for a single 
figure can pull as much as tens of 
thousands of dollars. Drastic 
Plastic's idea was to cater to the col- 
lector's market with limited edition, 
finely detailed figures. It's a lot hard- 
er to do than it sounds. Even on a 
smaller scale, this costs a bundle. 
Dave was kind enough to send me 
some of the prototypes of the figures 
from the first three series. With the 
exception of the human faces (which 
weren't really bad, just in need of a 
little refinement), the figures are 
beautiful. They may be the most 
refined and led figures | have 
ever seen. The word from David is 
that these figures may eventually be 
available through a larger toy com- 
pany at a lower, more casual con- 
sumer price. Keep an eye out for 
them. 


THE CHICKEN OR THE EGG 
Recently, | was at a rather large 
antique toy & doll show. For those of 

you who haven't been to one of 


Cereal Not Included? You 
bet. Okay, maybe the figures are 
those same old goofy dinosaurs, 
but the packaging can't be beat. 
This would make a great, inex- 
pensive gift for the person who 
eats all that crummy cereal just 
to get to the prize. There are 
three sets so far; Prehistoric, 
Wild West and Super Soldier. 


The Weird-Ohs are back! 
Nostalgia continues to run 
unabated in our society, and we 
don't even realize it. Testors has 
released four of the monster-in- 
a-hot-rod kits from the 60s in 
groovy, new 90s repackaging, 
with remnants of the past. The 
boxes still have the artwork that 
inspired the kits and a genera- 
tion of crazed kids. The kits are 
Davey (on a motorcycle), Digger 
(hot rod), Huey's Hut Rod, and 
Freddy Flameout (jet). Keep ет 
coming! 


these events, it's sort of like a comic 
convention or a flea market with just 
toys. 

| was walking around looking at the 
various booths for whatever deals | 
could get. At one booth, | just 
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happened to overhear a dealer talk- 
ing to a potential customer about a 
Batman action figure he was selling. 
The customer asked why this toy 
was selling for such a high price 
when she could still buy it at a much 
lower price at a large toy store 
chain. The dealer informed her that 
` „the reason it cost so much was not 
им of the figure, but because 
of the card the figure was on. The 
seemed confused by this, 
nceded that maybe the 


cust 
but then ‹ 


\ 


< 


Slightly different packaging, but is 
one worth more than the other? 


72161110 
т/і 


than the toy? Неге аге а couple of 
reasons that | can think of that may 
cause these price changes. 

The figure is the same on the 
card, е accessories are not. 
The toy doesn't work, the toy is dan- 
gerous (like the Battlestar: Galactica 
Viper in the 70s), or the change was 


^ 
made for esthetic reasons (surrrre). 


` The figure has been out of 
production for a long period of 
time. A current example of this is 
Playmates' Baxter Stockman TMNT 
figure. The figure has been out of 
production for a couple of years, but 


— 


has recently been revived with new 
packaging. Or the current Batman 
Returns Penguin figure, the old 
Super Powers figure with color 
changes. 

Beyond that, let the buyer beware 
Keep an eye out in your local toy 
Store. | invite dealers and fans alike 
to address this or other questions in 
the market. 


ПЕХТ ISSUE: 
More cool stuff than you can shake 
stick at, if that's your idea of a good 
time. 1 


OVER 1.000.000 COMI 


All About Books а Comics Slashes 


Introducing Arizona's Best Discount Subcr 


15% OFF АШ 


j ібте restrictions apply, for а сог 


call or write any All Ab 


back issue тай - 
orders with” 
this ad. 


85012: 
77-0757 


Phoenix, 


COLLECTOR SUPPLIES * CREATOR APPEARANCE 


ARComics Talent Search! 


ARComics is now accepting 
submissions. We are looking for 
talented pencillers, inkers, colorists 
etc. If you would like a copy of our 


submissions guidelines, send a SASE 


to: 


ARComics 
Submissions Dept. 
P.O. Box 1637 
Elyria, ОН 44035 


ARComics™ are your comics! 
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Phoenix; AZ 85032 
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85051! 


The Pop-Culture 
Collectibles magazine 
for the 90s is... 


9 " 
" Born... 


If you collect or have an interest in 
the 40s through the 70s, you won't 
want to miss a single monthly issue 
of the new magazine that covers 
radio, early T.V., comics, toys, 
records, advertising and other collectible items from the 
richest pop-culture era of our century! From Sinatra to The 
Stones, Amos And Andy to The Mouseketeers, tin windups to 
Alfred Е. Newman, each page triggers memories of times gone 
by. 
For a free copy ora $4.00 discount on your charter subscription, 
complete the form below and send check, Visa, Discover or 
Mastercard # to: 
Baby BOOMER Collectibles 
211 N. Lynndale Dr. Dept. H 
Appleton, WI 54914 
ited subscription offer last: 18 


Di: 


МАМЕ 
ADDRESS. 
CITY STATE. ZIP 
"E year $14.95 (12 issues) Ш 2 years $29.95 (24 issues) 
П Send free sample issue 
For more information, CALL (414) 735-5979. FAX: (414) 735-5970 
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HEROILLUSTRATED 123 


А lot of good books got 
left off the list this month, 
including some hot num- 
ber one’s. Check out the 
Number 1’s page for 
more info.on all the #1’s 
coming out this month. 
In the meantime, check 
out this list. There are 
some real scorching 
books on this list, includ- 
ing the return of the big 
one himself - Superman. 
And think about it, we 
didn’t even pick that 
book as number one! 
Have a happy day! 


SUPERPATRIOT #1 


Straight from the pages of 
Savage Dragon jumps the 
SuperPatriot! Watch as he is 
reprogrammed to serve his 
country. Watch as he fights a 
covenant so powerful it might 
destroy him. Watch as Erik 
Larsen runs giggling to the 
bank as many people buy this! 


DR. MIRAGE #1 


The Second Life of Dr. Mirage 
gets its start in this title which 
probably has the most recog- 
nizable cover we've ever seen. 
This will be the next hot 
Valiant book, and Bernard 
Chang is one of the next hot 
artists to look out for! Cool ski 
boots, Doc! 


STRR TREK: 
DEEP rnm 8 


The long-awaited first issue of 
the newest of the Star Trek 
shows is finally coming! From 
what we've seen this will be 
really cool, and the comic intro- 
duces a new character to the 
Star Trek universe before TV! 


GEN X #1 


The latest Image book looks to 
have all the elements that 
makes Marvels X-titles so pop- 
ular. Outlawed genetically 
enhanced humans (can't say 
mutants, lawyers you know) 
being tracked down by high- 
powered soldier types. Have 1 
heard this before? 


PLASM #1 


Finally, the first real issue of 
Plasm will be released in real 
comic book form. This is easily 
one book that an awful lot of 
people are going to want to see 
if Defiant and this new comic 
world are all they were sup- 
pose to be. Besides, there’s 
just too much goop in it! 


DRREDEV IL: MAN 
WITHOUT FERR #1 


The return of Frank Miller to 
the pages of Daredevil? Not 
quite. This special 5-issue 
mini-series focuses on the ori- 
gin of the man without fear as 
only Miller could tell it. Fine, 
fine artwork by John Romita, 
Jr. and AI Williamson highlight 
а great new look at the reasons 
Murdock became the red 

1. Forget the stupid villains, 
forget Foggy, forget... forget. 
Anyway, this one has it all! 
(Sorry, had to use that line, 

vel requires it in all press 

eases.) If you are going to 
d one book this month, 

e sure it's Batman. But if 
you are going to read five 
books this month, this HAS to 
be one of them! Really! 


X-MEN 2099 #1 


This book had been pushed 
back for several months and is 
ly one of the most antici- 
pated books to come out in a 
long time. Ever since the 
future-history story line in the 
pages of the X-Men several 
cars back when John Byrne 
was still doing the pencils, the 
future of the X-Men has been a 
hot topic. If the treatment is 
done right in this book, look 
for it to be the heavy hitter in 
2099 line of comics. Even if 
the book isn’t the best it will 
still be one of the best sellers 
of the summer of 1993. Wow, 
what a negative attitude! This 
book should be great, right? 1 
mean, Marvel would never do 
anything stupid with mutants. 


мен ` 

Take one super-team and see 
what they do on their off-hours 
from the super-team biz. Why 
they go do more super-teaming, 
of course! This is the new book 
by Silvestri and Co. featuring 
the awesome pencils of 
Brandon (Fan Fave) Peterson. 
Stryker, fresh off-duty from 
Cyberforce, starts up a whole 
new team of work-for-hire 
superheroes with an attitude. 
This is sure to be a big hit in the 
Image line-up. What else can 
you say about a bunch of 
sharp-dressed heroes for hire? 
How about the best Image gim- 
mick and enhancement they 
have ever done and guaranteed 
to make the biggest splash ever 
- a good story. Amazing, huh? 


The return of the Big Blue 
Cheese! The first, and best, 
man of steel makes his return 
from the dead. Find out the real 
scoop in this book, which 
promises to be a much sought 
after collector's item down the 
road away. Nothing, and | mean 
nothing, has caused such a stir 
in comics as the death of 
Superman, and now with his 
return, the death issues will be 
in hot demand. All the more 
reason to get this book! Who, | 
say, who (listen to me when I'm 
talking to ya, son) doesn't have 
the death of Superman stories? 
Now ask yourself, who (don't 
look so stupid, boy) would miss 
the return? (Boy's about as 
quick as a sack of hammers.) 


= 
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BATMAN JEAN 
ВАТМАМ #500 


VF 
OV 
This is the BIG one! The culmi- 


nation of the Knightfall story- 
line, a new costume, a new 


Batman, this one has it all! This 
book has the potential to be the 
biggest hitter for the summer of 
1993. AII the hype, all the antici- 


pation, all of the hoopla are 


whispers of nothing in the mist, 


because THE BOOK is here! If 


you want the biggest controver- 


Sy of the summer, this is the 
one! How many people are 


going to have an opinion on the 


new Batman and the new cos- 
tume. Don't be left out in the 
cold! Get the real scoop! Buy 
this book! Not only that, but 


there is also a story attached to 


this stack of startling revela- 
tions. What about Bane? What 
about Robin? What about 


Azrael? What about Catwoman? 


What about Naomi? Who's 
Naomi? | don't know, but if it's 
of any importance to Batman, 
it's in this book! 


Doug Moench 


—— Ó 


UNCANNY X-MEN 


Back up to number two 


d still hanging in 
We Could this 
book really ever get 
any hotter? 
Remember Marvel, 
kill one guy, sell a 
million. Kill ten... 


Previous Rank: 3 


DETECTIVE 


COMICS 


At the same position 
as last month, the 
whole Knightfall 
saga is drawing 
some attention. 
Superman, eat your 
heart out! 


Р vious Rank: 5 


© 


SHADOWHAWK 
п 


The new series is 
hot, Hot, HOT! 
Valentino has a 
bunch of tricks up 
his sleeve still, so 
- stay tuned for the 
next f issues. 


TOP TEN 


Todd didn't win our choice 
t powerful man in сот 


nothing. Spawn continues to be the 
hottest book around. What can we 


to swing tow 
ains. Hey, do! 


Previous Rank: 1 


BATMAN 

The Caped Crusader is still 
climbing the charts 
on final approach to 
the fatal issue #500. 
Look for this one 
going all the way to 
the top in a month or 


Previous Rank: 4 


WILDCATS 

The Wildcats Trilogy is 
bringing some lost 
attention back onto 
this title, even if it is 
a different Lee 
doing the art. And 
what do ya know, 
another fancy cover. 


Previous Rank: None 
WOLVERINE 


The man himself claws his 
way up one space; 


to number nine. Not ` 


bad considering we 
have proof the guy 
wears argile socks 
and boxer shorts to 
work. 


- Previous Rank: 10 


notches, X-O 

ing some hea 
competition па! 
now. We must 
though, the cover f 


Х-О #0 sure is Мсед 


Just like Christmas. 


Previous Rank: 2 


MAGNUS 
Hey! What is with Valiant 
and the number 7 
spot. Solar was 
here last month, 


Maybe wei can get 
month, huq Es 


revious Rank: None 
MADMAN 


Just squeaking into the 
top-ten this month 
is one of our faves, 
Check out Мадтай 
#3 if you think you 
ready for somethii 


ent. Unk, unk, unk? 


Previous Rank: None 


ARTISTS 


Let the whole world know what your favorite 
comics and artists are and cast your ballot today. 
Call the special HERO Top Tens Hotline and regis- 
ter your own picks! Simply call the number below, 
select your favorite books and artists from the list- 
ing, and punch ‘em in! Then turn to next month's 
HERO Top Tens to get the results that YOU helped 
determine! It's that easy! CALL TODAY! 


Don't agree with HERO's Editors? Want your opinion to count? Call the HERO Top Ten Hotline and VOTE today! 
Hotline, Гойс ompts and ni comics and artists below. Also listen to the latest and greatest gossip! 


ARTISTS: 


3 48. MARK A. NELSON 
34. FRANK MILLER 50. DAVE SIM 
35. JOHN BYRNE 51. HILARY BARTA 
36. ЗАМ KEITH 
37. BARRY WINDSOR SMITH 53. ERIK LARSEN 
38. DALE KEOWN 54. BART SEARS 
38, GEORGE PEREZ 55. KELLY JONES 
40. JAE LEE 56. JILL THOMPSON 
41. ROB LIEFELO 57. JOHN ROMITA, JR. 
42. ARTHUR ADAMS 58. MIKE ALLRED 
43. JACK KIRBY 59. WHILCE PORTACIO 
44. NEAL ADAMS 60. TODD McFARLANE 
45. RON LIM 61. ПМ TRUMAN 
46. JOE QUESADA 62. WENDY PINI 
47. MARC SILVESTRI 63, ЛМ VALENTINO 
48. ПМ BRADSTREET 64. JEFF SMITH 


Top Ten nominations change each month with all-new favorites! New titles will be in red; ТИ ЛЕД 
These nominations are good August 16 through September 15, 1993. 


тие 18 or older. Callers mus 


ise a touch tone phone 
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BEST OF THE REST 


Cricle We 


BAW. 2.00 


E-Man 

Aipha Productions, Col 
Marionette 

Alpha Produ B&W, 2.56 


Tales of Lethargy, B&W, 2.50 
Fantastic Panic 


relic Press, B&W, 2.75 
Hitomi 1 
Antarctic Press, B&W, 2.50 


Tigers Of Terra Color Special 
Tomorrow Man 
Antarctic Press, B&W, 2.95 
Blazing Combat:WW I and WW И 
Apple Comics, B&W, 3.75 
Spare Parts Special Pre 


omics, B&W, 1.50 


Wings 
Blackbird, B&W, 2.50 
Bathory:Countess of Blood 

ївуага Press, B&W. 2.95 
Bob N' Dave 
eyard Press, B&W. 3.95 

Go Die 

Boneyard Press, B&W, 3.95 
Bog The Frog 
ged Out Comics, B 


Вис W., 1.95 


Realm О! The Dead:Deadworld 
Caliber Press, B&W. 2.95 
Beck & Caul 
Gi Ш B&W, 295 
New Men In Black 
Са Graph B&W, 2.25 

Splatter Annual 
o/Northstar, B&W, 4.95 
LP.G. Spotlight 
q 1 Pre B&W,350 
Death Date 
Expre Publications, BAW, 2.95 
Kill Me Slowly 
Express Publications, B& 
Vault of Screaming Horror 
Express Publications, B&W 


Brain Capers 


Fantagraphics, B&W, 3.95 
Dead Meat 
Fleetway/Quality, Color, 2.95 
Flesh: Legend of Shamana 
Fleetway/Quality, Color, 2.95 
Agent Three Zero 
Galaxinovels, Colo: 5 
Mythfits 
Heroic, B&W, 2.95 


Legends From The Empire’ 
Herogtáphics, Color, 1 
Girl Hero 
High Drive, B&W, 3.00 
Flesh Crawlers 


Kitchen Sink Press, B&W, 2.50 
London Night's Tour of Fear 
indon Night Studios, B&W, 2.95 

James Gang 

London Night Studios, B&W, 291 


Savage Blood 

ма ! B&W, 295 
Force 

Publishing House, B&W, 1.7! 


Necroscope II: Wamphyri 


Brother Mech 
Xenotech 
Mirage, Color 
Brother Of The Scapel 
Raging Rhino Productions,Color, 2.9 
Blood Seekers 
Rip Off Press, BAW, 2.9 
Captain Canuck Reborn 
Ce с 


Bill The Clown:Death & Clown White 
ave Labor, Е 95 


Угот Socko 


or. B&W 


Steel Harbor-Week 1: Extreme 
Barb Wire Image, Color, 2.95 
Dark Horse, Color, 1.00 
Gen-X 
Steel Harbor-Week 2: Image, Color, 2.5 
Machine 


Dark Horse, Color, 1.00 Superpatriot 
Image, Color, 1.95 


Steel Harbor-Week 3: 
Wolf Gang WildC.A.T.s Yearbook 


Dark Horse, Color, 1.00 Image, Color, 3.50 


Steel Harbor-Week 4: Lucifer's Hammer 
Motorhead Innovation, Color, 2.50 


Dark Horse, Color, 1.0 


Star Trek: Deep Space Nine 


Ma Color, 2.5 
Grendel Tales: Four ыы 


Devils, One Hell 


Dark Horse, Color, 2.90 Exiles 


Malibu/Ultraverse, Color, 1.95 


Indiana Jones: 


Thunder In The Orient 
Dark Horse, Color, 2.50 


Prototype 
Malibu/Ultraverse, Color, 1.95 


Hawkman Annual 
DC, Color, 3.50 


Eclipso Annual 
DC, Color, 2.50 


Metal Men 
DC, Color, 2.50 


Streets 
DC, Color, 4.95 


Hellblazer Special 
DC, Color, 3.95 


Vertigo Visions: 
Phantom Stranger 
DC, Color, 3.50 


Plasm 
Defiant, Color, 2.95 


Donna Matrix 
Digital Comics, Color, 2.95 


Codename: Stryke Force 
Image, Color, 2.50 


Daredevil: 
Man Without Fear 
Marvel, Color, 2.95 
Dark Guard 
Marvel, Color, 2.95 


Gene Dogs 
Marvel, Color, 2.75. 


Genetix 
Marvel, Color, 2.75 


Gun Runner 
Marvel, Color, 2.75. 


Saint Sinner 
Marvel, Color, 2.50 


Thunderstrike 
Marvel, Color, 2.95 


Wolverine/Punisher: 
Damaging 
Marvel, Color, 2.00 ” 


X-Men 2099 
Marvel, Color, 1.75 


Psychonauts 
Marvel, Color, 4.95 


Strange Combat Tali 
Marvel, Color, 2.50 


Second Life of Dr. Miri 
Valiant, Color, 2.50 


Teenagents 
Topps Comics, Color, 2.8 


Chromium Man 
Triumphant Comics, Color; 


ТА SPECTACULAR ARRAY OF BEST-SELLING CARDS 


ie 


This month, Mark and the editors 
Of HERO take a look at the fantas- 
tic pictures you submitted from 
the first issue's "Draw With Mark" 
contest. There were absolutely 
boat loads of great art and we had 
a hard time deciding who should Ñ 2 
take the top prizes! 3 NINE SENSATIONAL TRIALS 


4 THE NATION! 
As.for your next lesson, Магк 5 G-MEN , MASS MURDERERS TAMADA 
hard at work on future install- аа Аа 


ч ments of “From Pencils to Inks,” 


2211 


кез Бава жагу өмі‏ ص ت (вар‏ وده 


The sequel to the best-selling first The original courtroom drawings by 
which will return in force next set! True Crime Il contains 110 ABC-TV artist Bill Lignante detailing AWARENESS TRADING CARDS 
month! Until th more serial killers, mass murderers, the trials of Charles Manson, Patty 
drawing! ` 110 cards featuring color photos 2220райз. Malia bosses, cops, | Hearst Sirhan Sirhan, and others 110 cards: AIDS facts (history, statis- 
қ om the first four Bond movies “nd gangslors. Plus а randomly Plus a randomly inserted 5-саг4 ics, safer sex), people with AIDS 
г 2 inserted 4-card sub-set of the sub-set of the Chowchilla Kidnap- . , peop 
۶ Marring Sean Connery: Dr. No, Rodney King beating and tral. ping (the Dirty Hany copycat crime)! ^ (Such as Magic Johnson and Rock 
" From Russia with Love, Goldfinger, 12 cards per pack, suggested retail $.99. 12 cards per pack, suggested relail $.99. Hudson), and the fight against AIDS 
WINNER! Ш wed Thunderball. Plus two randomly 36-соит display boxes, 12 boxes/case. 36-count display boxes, 12 boxes/case. (including Madonna and Ог. Salk,). 
mserted motion-holograms: Odd Plus six bonus AIDS Hotline stickers, 
OF AN ORIGINAL PAGE Job and the Aston Martin DB-5. and a condom in every pack. 
OF MARC SILVESTRI ART 12 cards per pack, suggested retail 5.99. 12 cards per pack, suggested retai $1.09. 
FROM WOLVERINE #50 ! count display boxes, 12 boxes/case. 36-count display boxes, 12 boxes/case. 


Terry Field of Davenport, IA sent 
in this image. "It's an original 
monster, not an existing charac- 
ter," explained Mark Nelson, "It 
shows the artist's creativity. 
There's something about his 
style that really caught my eye." 


€ ECLIPSE 


NATIONAL. 
ТАМРФФН5. 
LOADED WEAPON 1 


pauma su үү эд owe mur may 


TUE 


12 CLASSIC MOVIE CARDS IN EVERY PACK 


HA MUR (661 QV Ра тит v чи (201 O ра тиен. 


brate the 60th anniversary of 


Jason uses up his "ninth" and final 
We the mighty Kong with this 110 110 color movie cards from the Blood-curdiing scenes of all three hit life in this 110 card set of Jason 
ward set with rare pre-productions blockbuster hit, National Lampoon's Һоггог movies from the master Goes to Hell. Included are color 


wings, publicity photos..and (2299 Weapon |, starring Emilio — fantasist Clive Barker. Includes 


hotos from the film, plus behind 
Estevez, Samuel Jackson, William special effects and behind-the- Е 5 : 


Ч genes from the action itself staring ^ Shatner, Tim Curry, and Kath ds. P the scenes and special effects 
k T $ " 5 li Wray, Robert Amstro Brüce ner, Ти urry, athy Scenes cards. lus randomly cards. Plus two: randomly inserted 
wohn Lorenzi of Wichita, KS 7 Josh бедер, age 9, gf-St/Marys, МИ. Minor of Ann Arbor, MI sends Mid ng, Ireland, plus cameos by other inserted holograms of Pinhead and y B 
sHows.a drawing with good СА tréatsilis to his'creations, us;d.couple.of different styles ЕРУ. and the King himselfi superstar celebrities. the Lament Configuration Box. Jason cards printed with “blood foil 
` - 1 cards per pack, suggested retail 5.99. 12 cards per pack, suggested retail 5.99. 12 cards per pack, suggested retail 5.99. 12 cards per pack, suggested retail $.99. 
structure; His' Wolf chardctenis 1 Superst а Stardog. It may 19 пе contest. He has a fully № count display boxes, 12 boxes/case  36-count display boxes, 12 boxes/case. 36-соит display boxes, 12 boxes/case. 36-соит display boxes, 12 boxes/case. 
able to) give! believable feeling by Y see! plewbut technique is tlesried'alien guy and a stylized 


CIRCLE #120 ON READER SERVICE CARD 


js dctions/ unlike something le focus of comics. stickmaniwhich is actually pretty 


Уу id seelwith a standard 455815 ба дісі of trying things fleshed ee himself, Don't limit 
ег spose, Hey? John, does With пеудс ters. Stardog is yourself‘to’onelstyle. Play Р Ч " м 
Ней org АУ paint her A nowt gee dg the resident around and.havë8 fun like Mr. Available at your local card or comics shop. Or, direct from Eclipse for $32 ($35 for AIDS) per box. 
2 Г 
«м 


г" ашса Jugar пост! чи "ог obviously doing. DIT CARD ORDERS: Call 1-800-468-6828. Retailers: for wholesale rates, call Beau Smith at (304) 453-2008 
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32 PAGES IN FULL COLOR / EMBOSSED FOIL STAMPED COVER 
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All The Fame Money Can Bt 


FROM PENCILS...t0 INKS 


UNLEASH THE POWER 
OF THE STALKING WOLF 


Grell 


ark 1993 Mik 


E 


& Тгадет: 
KM erra 


ni. 


BUSTIN BUTT IN SEPTEMBER 
«AND EVERY MONTH FROM: 


» SHAMANS TEARS 


image 


A ҒАМ 5 OPEN 
LETTER TO 
IMAGE 


This is not a letter to whine, bitch or 
point fingers, though it may cause 
some of the preceding to happen. This 
is a letter to bring to light a problem 
that needs a solution. The problem is 
the time difference between solicited 
shipping dates and actual shipping 
dates. Or in layman's terms- lateness. | 
would like to get an understanding of 
why as of July 9, 1993; 28 of 32 titles to 
have been on the shelves in May and 
June have not been delivered, 

Now, l understand that there are 
many people involved in this venture 
and not all are in a position that would 
make these persons responsible for 
this small nightmare. But, somewhere 
in the company there is a problem and 
someone or ones responsible. 

| would like to inquire to the various 
levels of the Image comics organiza- 
tion: where do you believe the glitch 
exists and what should be done about 
it? | would like to start with publisher 
Tony Lobito. To begin with, | would like 
to say that | know there is a lot of work 
that goes into being a publisher and 
that | have respect for Mr. Lobito's posi- 
tion. But | must ask that as a publisher, 
Mr. Lobito, with your name on each 
product, why are advertised dates not 
being met? Is there a problem on the 
business or creative side of Image 
comics and what is your plan to solve 
this? 

To the editors of the titles | ask, are 
you too closely involved with the pro- 
jects to be objective? Are the editors 
afraid of offending artists/ writers/ 
inkers by asking for work to be deliv- 
ered at a reasonable deadline? As edi- 
tors what are your opinions for the 
delays? 

And finally to the creative staffs, have 
your ideas been bigger than your ability 
to produce the amount of titles you 
wish to? Do the various contributors 
have any ideas as of why your work is. 
not on the shelves or in collections right 
now? 

In conclusion, | would like to thank 
you for any help you may give. If it 
means publicly stating that you are 
unable to produce the amount of titles 
or that you need to resolicate, then just 
be honest with us. Please don't turn 
“Independently Motivated Artists 
Generating Excitement" into "investors 
May Actually Get Elderly” waiting for 
issues. 

Thank you, 
Kurt J. Johnson 
Wasilla, AK 


RODNDIABLE 


Readers talk about late comics. 


At HERO, we receive a lot of let- 
ters from readers. Since the current 
installments of our Roundtable sec- 
tions seemed to focus on problems, 
we decided to print the following 
letters. We invite others readers to 
comment. 


The following is a letter | sent to 
Marvel Comics. 


Dear Sirs, 

Around the end of last year, in 
late November, you started having 
problems with your shipping sched- 
ule. These were the same prob- 
lems many other companies have 
been having for some time. You 
know, a book late a week here and 
there, some artist got sick or there 
were troubles with the printer. No 
big deal, right? That's what I told 
myself. 

But your dilemma got worse. 
Soon there was at least one book 
every week that was late. Certain 
books, like Cable and Punisher 
War Zone, became noticeable 
problems. Hey, | was faithful. | 
started out reading Marvel, at least 
eighty percent of the books | buy 
each week are Marvel, and my 
favorites are definitely Marvel. 
Besides, Image had this same 
problem and they cleared it up pret- 
ty well. But, | made a vow to myself 
back then. (And to this date, I've 
never broken a personal vow.) | 
swore that | would wait until your 
problems got so bad that one hun- 
dred percent of the Marvel books I 
planned to buy in a certain week 
were late. And when that time 
came, | would speak up. Hey, 
guess what? 

Amazing Spider-Man? Late. 
Punisher War Zone? Sorry. What 
about Sleepwalker? No dice. Come 
on, you've got to have Secret 
Defenders. You're out of luck. 

What Marvels did | buy this 
week? Cable. Gee, that Cable book 
is never late. X-Factor. Yeah, only 
five weeks late. And for a book that 
was hyped up, golly, what a sur- 
prise! Infinity Crusade. | never 
know when these limited series are 


supposed to arrive, but | believe 
this is three weeks now? 

And do you know what the worst 
part of your shipping schedule 
problem is? You, and just about 
everyone else on the planet, is 
ignoring it. | mean, hey, we geta 
brief letter of apology in the first 
issue of Cable. That. and you actu- 
ally admitting that Thunderstrike 
wouldn't come out until August. 
That's it. To put it as would your 
ever-annoying Bullpen Bulletins 
cartoon: "Eh! We ain't got no prob- 
lem!" There is no notice in the 
Hypeline checklist, and your ads in 
mags and CSN pretend that there 
is no problem. "Sure, the new X- 
Factor will come out next week!" 
The only thing is, the current one 
came out this week. "Watch for the 
Architect in next week's Punisher 
War Zone!" Marvel, you're two 
issues behind on that book. 

Would you explain the absence 
of Fight Man? Of the current chap- 
ters of Maximum Carnage? Of 
Punisher War Zone? Of Cable? Of 
everything? 

Seriously, how long did you 
expect us fanboys to stay loyal to 
you? You know that you've got seri- 
ous competition from three other 
companies, and possibly more in 
the future. I'm just fed up with your 
constant lateness. 

I'm giving you six months, Marvel. 
Six months. After that, if your ship- 
ping hasn't improved greatly, I'm 
going to stop buying your comics. 
Really. | can count about twenty 
titles just in the month of June that 
I'm going to buy from you. That 
excludes the fifteen or so that are 
late from previous months. You had 
better work on this problem. 

Though | seriously doubt it, I'll bet 
you will print this letter yourself. 
Stuck in the middle of some lame 
letters page. But it won't matter, 
because the six months will pass 
by, and that issue still won't have 
come out. 

Scott Hardie 
St. Charles, IL 


Freak Force's First Fantastic Feature 


шин THE SAVAGE DRAGON 8 FREAKFORCE are Copyright© & Trademark 1993 Erik Larsen 


INDUSTRY 


ROUNDTABLE; 


QUESTIO 


PLASM WON'T BRING 
IN NEW BLOOD 
What does Defiant have against 
kids? When they “short printed" the 
Plasm 0 binders (funny...no such 
problem with the cards) the group 
hurt most was the consumer, the 
backbone of our industry. Orders 
were taken for over 50,000 "0" 
binders, yet only 12-15 thousand 
were printed. With Jim Shooter's 
vast comic experience, it's hard for 
me to believe that he could not pre- 
dict the resulting consequences of 
such a move. The all-out media 
blitz Defiant put out was effective. 
Many customers at our store want- 
ed to make a Plasm 0, and pre- 
ordered cards and binders. Luckily, 
my partner and | ordered pretty 
strong. When the binders were allo- 
cated to 35% of original orders, we 
still had enough to cover our pre- 
orders. We sold the binders to our 
customers at the suggested retail 
price, knowing full well that the 
binders were already trading 
between comic dealers on Comic 
Net for up to $60 each. Our cus- 
tomers are our bread and butter. 
We don't hurt them in favor of extra 
profit. Most people weren't so 
lucky. Many stores in our area 
didn't release any "0" binders at 
retail because of the alluring whole- 
sale profit. Our store will not sup- 
port this scam by entering the "sec- 
ondary market" on these books at 
greatly inflated prices. Many people 
who want to own this book will 
never be able to except in the form 
of "seconds" that Shooter made а 
point of labeling as such. 
“Seconds" are always less desir- 
able. The most important people in 
this industry are our customers, 
mostly kids. | hope that Mr. Shooter 
learns this and acts accordingly in 
the future. 
Lew Marquart 
Little Louie's Comics 


What current events in the comic 
market have caused you the most 
anger, confusion or disgust? 


ALWAYS LET YOUR 
CONSCIENCE BE YOUR GUIDE 
Price guides. A comic book's 

value will be determined by its sup- 
ply and demand. A false supply 
and demand can happen when a 
comic book is listed in a guide that 
has not been printed yet. Examples 
of this have been books like 
Wetworks and Pitt. Prelisting an 
unreleased book causes 
headaches at our stores with cus- 
tomers demanding the books they 
think they (or we) have somehow 
missed. 


John Helmer 
Beyond Comics 
Flagstaff, AZ 


MONEY FOR NOTHING 

Recently at the Chicago 
Comicon, two publishers were sell- 
ing special edition comics that were 
signed at inflated prices. Jim 
Valentino's Shadowline Studios 
were selling signed copies of Gold 
Shadowhawk II #1 for $10.00 each. 
Neil Adams was over at his table 
selling signed copies of Valeria, 
She-Bat Bonus Book for a 


Limited Treasured Editions 


proudly presents fine autographed collectibles 


. TM 


Signed by writer Peter David 
and artist George Perez 


$15.00 (sel of # 1-4 $55.00) 


Win a trip for two 10 a major convention and bave dinner 
with Peler or George (or both!) Details included with book. 


Signed by Berni Wrightson 
and Sheppard Hendrix 
$25.00 (set of # 1-5 $100.00) 


Avengers West Coast™ #100 
Signed by writer Roy Thomas, penciller David 
Ross, and inker Tim Dzon 

Mourn the death of an Avenger! 


$17.50 


Signed by the legendary Neal Adams. 
Limiled lo 2500 copies. 
$20.00 


А 1 А t тм # 1 
Signed by writer Mike W. Barr 
and penciller Terry Dodson 
$15.00 


x 


Daredevil" :Man Without Fear #1 е 


а intro ты í by penciller Jobn Romita, Jr., with 
selected issues signed by inker Al Williamson 
$17.50 (set of #1-5 $75.00) 


Beauty & the Beast™ #1 
Signed by Ron ("Vincent") Perlman! 
Printed with a special Platinum foil logo! 


$25.00 


Published by Innovation in conjunction with LIE. 
4 : Mack Bolan:The Executioner™ #1 


БИШ C e Edition 


Signed by creator/writer Don Pendleton. 
Prinled wilb a special Platinum foil logo! 
Published by Innovation т conjunction with LTE. 


$17.50 


Signed by penciller Jobn Romita, Jr. 
Win a trip for two lo a major convention and have dinner 
with John! Details included with book. 


$17.50 
Chase Edition-signed by John and 
inker Brandon Peterson 
Limited lo 2500 copies. 


: TM TM 


Deadliest of the Species #1 
Signed by artist John Beatty 
$12.50 


= $25.00 
1 Hawkman™ #1 


Signed by writer Jobn Ostrander 
and artist Jan Duursema 
$15.00 


Star Trek:Deep Space Nine™ #1 
Signed by writer Mike W. Barr 
$12.50 


Quantities are limited, so act now! 
Available at your favorite retailer or contact: 
LTE Inc., P.O. Box Box 296, Worth, IL 60482 

(708) 532-1771 fax (708) 532-1773 

Credit cards only call 1 (800) 356-6401 


Add $5.00 per separate title ordered for shipping and handling. 


М books are limited to orders except as noted. All books are bagged and boarded with a numbered certificate 
authenticity and sealed with a tamper-proof seal, and carry all proper trademark and copyright information. 
CIRCLE #126 ON READER SERVICE CARD 


fh а Иоса ™ Peter David and George Perez. Captain Sicran ™ Berni Wrightou. Aveagers West Coast, Daredevil, and Uncanny X-Men ™ Marvel Emterisiameat Corp. Медяй! 


fell) Graphics. Mantra " Malibu Comics, lac. Aliens & Predator ™ 20th Ceatury Fox Film Corp. Hawkman™ DC Comics. Star Trek:Deep Space Мас” Paramount Pictures. Beauty and 
the Beast 7 Republic Pictures Corp. Mack Bolan:The Executioner ™ Don & Linda Peadlewa. 


whopping $40. That book was limit- 
ed to 1000. What Neil did in effect 
was to create a $40 bill, and he 
printed 1000 of them. It doesn't 
take a genius to see that Neil has a 
printing press in his basement that 
is capable of printing $40,000 in 
comic currency anytime he wants 
it. We cannot allow comic publish- 
ers to print their own money. This 
practice must stop. 
Mike Milewski 
M&M Comic Service 
Orland Park, IL 
JUST IMAGINE 

| went up to the Image table (at 
the Diamond 10 Trade show) to 
address the problems that we had 
with the way some of their products 
came out as opposed to how they 
were solicited. | approached them 
with an open mind and expecta- 
tions of coming to some common 
ground. What | received instead 
was apathy, rudeness, and a 
seeming lack of respect for retail- 
ers. 

| spoke with Kyle Zimmerman, 
the gentleman in charge of Image 
promotion. | presented to him a list 
of books that we felt were misso- 
licited, late, or a little bit of both 
Kyle replied that "some of it's 
Malibu, some of it's us, I'll help you 
with the stuff that's us." 

A bone of contention was raised 
by the simple fact that Kyle had no 
idea what a solicitation was, or how 
they were designed to work. | care- 
fully explained point by point that if 
an issue solicitation said it was 
going to have a bonus poster then 
that comic should have that poster 
two months later when it hit the 
shelf. My illustration for this point 
was the solicitation of Deathblow 
#1. Deathblow was solicitated as 
running around Baghdad trying to 
assassinate Saddam Hussein. The 
8 page story that showed up takes 
place in a church in what appears 
to be the good ol' U.S. of A. (based 
on the excellent English spoken by 
the passing priest). There is no 
mention of any political figures, 
much less their assassination. To 
my understanding of the use of a 
common language this represented 
a MIS-SOLICITATION, or we didn't 
get what we thought we were get- 
ting. | explained it over and over to 
Kyle, hoping that he would see the 
importance of turning out the prod- 
uct we all thought we would get. 
Nope, uh-uh, not a chance. 
Returnable? "Not gonna do it," was 
Kyle's response. He claimed that 
the book was true to what they had 
planned for it, even though he had 


INDUSTRY 
ROUNDTABLE] 


never read it himself. He claims 
that solicitations aren't important 
and indicated that Image didn't 
even consider this to be a problem 
worth changing. As a retailer, | find 
that attitude to be very disturbing. 
There are laws against false adver- 
tising and the system of solicita- 
tions used by the comics industry is 
very close to advertisement. | hope 
Image rethinks this point. 

Needless to say Kyle did not 
have a sympathetic ear to lend to 
the rest of my list. The needs of the 
retailer were not important to him. 
Kyle was full of the "Superiority" of 
his product, and seemed to have 
the attitude that we should be hon- 
ored to be able to carry any Image 
title, regardless of how it was 
solicited, (hey, it must be great 
because it's Image). 

| was under the impression that 
Image was founded by artists who 
wanted respect for doing their jobs 
to the best of their abilities. Maybe 
it's time Image hired promotions 
people who will show respect to 
others who are trying to help them 
meet their goals. In talking with 
other retailers at Diamond 10, | 
found that | am not alone in these 
concerns, unfortunately things 


One of the few timely Image books. 


won't improve unless we make 
Image aware that we won't accept 
product simply because it has the 
Image logo on it. 
Joseph P. Rybrandt 
More Fun Comics 


Wheaton, IL 
HERO welcomes commentary on the 
industry or material contained in this 


BUY 7 SELL TRADE 
AND MEET OTHER COLLECTORS ACROSS AMERICA & ABROAD 


1 800=D0U=sWAP 
1414.3588364 


Dealers Welcome! 
Call for Special Ad Sizes & Rates 


merican Entertainment 
fcomics 

(опис Comics 

бару Boomer Collectibles 
Hill Cole Enterprises 

lowe & Board 


гопис Net 
vontinuity Publishing 
ark Horse Comics 
ata East 
С Comics 
Defiant Comics 
'amond Comic Distributors 
005 Locos 
clipse Enterprises 


118 
119 
120 


Telephone )_ 


Please use: J Address Û Telephone О Both 
when printing my ADS. 


О Complete Wish List Printed 
OPen-Pal Request... 

1 Year Subscription - U. 

O11 Year Subscription - Foreign .. 


U.S. Funds Please 


М: 
SWAP SHOP. 
8832 W. Douglas Ave. 
Milwaukee, WI 53225; 


xpensive! It’s Effective! 


‘Swap Shop is searching for a logo! Submit entries 
оп any size unlined paper. Include пате & phone 
number on the back 
Winner wil receive cho 
Û RAI #0 J Ryne Sa 

Send SASE fc 


CIRCLE # 144 ON READER SERVICE CARD 


Advertiser Page 
Harris Comics 15 
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STAR TREK 
Gold Key 
1967-1979 
1 300.00 
Photocover 
2 150.00 
Photocover 
3-5 140.00 
Photocover 


6-10 


90,00 


Photocovers thru #9 


11-20 
21-30 
31-40 
41-61 


50.00 
30.00 
20,00 
10.00 


STAR TREK LOGBOOKS 
Gold Key (Whitman) 
1976-1977 
0 8.00 

8 issues 


1-4 
Reprints 15 


STAR TREK 
Marvel 
1980-1982 
00 5.00 
ptation of Trek movie 1 
2.00 4.00 


STAR TREK 
DC Comics 
ist Series 
1984-1988 
8.00 
5.00 6.00 
4.00 5.00 
story starts in #9 
4.00 
3.00 
4.00 
2.00 
3.00 
1.00 
3.00 


10.00 


Annual 1-3 


STAR TREK 
DC Comics 
2nd series 
1989-Current 
6.00 
2.00 
1.00 
2.00 
1.00 
31- 1.00 
46-50 1.50 
Annual 1-3 3.00 


STAR TREK 
Movie Adaptations 
DC Comics 
Star Trek ІІІ: The Search For Spock 
1984 1.50 2.50 
Star Trek IV: The Voyage Home 


5 . ч ° š @ ч 3 ы 1986 2.00 3.00 

sy -$ e 1 | Я ` i Star Trek V: The Final Frontier 

| e ONN 1 1989 2.00 2.00 
хау; А 15" i CENTURY ODYSSEY. TODAY! 


Star Trek VI: The Undiscovered 


Country 
Prestige 
News 


6.00 
3.00 


6.00 
3.00 


AN INSIDE LOOK 
AT THIS MONTH'S 
HOTTEST COMICS! 


tain symbiote feeling very jilted 
This love triangle has sharp 
edges though, as Juggernaut 
and Black Tom Cassidy attack 
Ву Ann Nocenti, Kelly Jones 
and John Beatty. 


NOMAD 9 
CAPTAIN AMERICA #421 


What happens when the 
American Dream clashes with 

е American dreamer? Don't 
mies the 9 d and 


BIKER MICE FROM MARS #1 


motorcycling rats are here. Rurik Tyler and Gary Fields head out 
ighway in this brand new series. Vinnie, Throttle, and Modo, 


three rockin' rats from the red planet flee their home after it's been plun- 


dered by ecological pirates. They arrive on Earth, only to find those same 
pirates have as well, Watch for their Marvel Productions televisi 


premiering in September, as well 


TM & © 1993 Marvel Entertainment Group, Inc. All rights reserved. 


TRANSFORMERS: 
GENERATION2 #1 
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< 
YOUR INSIDE CONNECTION AT MARVEL 


MARVEL АСЕ #130 
Featuring a special MARVELS 


the beginning 


LAW IN HELL #10F2 


Pinhead vs. Mars aw! 


STAR TREK-THE 


MODALA IMPERATIVE 
DC Comics 
1991 
1-4 1.50 2.50 
Story continued in Star Trek: The 
Next Generation - The Modala 
Imperative 


STAR TREK: 

THE NEXT 
GENERATION 

DC Comics 

Ltd.. series 

1988 
5.00 15.00 
5.00 7.00 


STAR TREK: 
THE NEXT 
GENERATION 
DC Comics 
Regular series 
1989-Current 
1 8.00 10.00 
2-3 5,00 7.00 
4-5 4.00 5.00 
6-10 2.00 4.00 
11-23 1.00 3.00 
24 2.00 3.00 
25-30 1.00 3.00 
31-45 1.00 2.00 
46-49 1.75 1.75 
Annual 1 3.00 4.00 
Annual 2 3.00 5.00 


STAR TREK: THE 

NEXT GENERATION- 

THE MODALA 

IMPERATIVE 

DC Comics 
1991 
1-4 1.50 2.50 
Continued from Star Trek- The 
Modala Imperative 


WHO"S WHO IN 
STAR TREK 
DC Comics 
1987 
1.50 


Р 10 TREK MENACES 


Okay, if you're looking at the big time menaces of Star Trek and its 
two spinoffs, you know the obvious candidates include Klingons, 
Romulans, Borg, Q, etc. The world of comics is a whole other kettle 
of fish... or is it? Here's a few of those really big time extraterrestrial 
troublemakers from Star Trek's comics history. 


KHAN | P 
He got Spock 9 
killed. He got him- à 
self killed. When are 


they gonna bring 
him back? Hisss. 


ROMULANS е 
The aggres- 

sive versions of 
Vulcans. They party, 
maim and can 
rationalize it. 


MIRROR g CION 
cw Ө 

Kirk and company's 

м ightmares 


are themselves. 
backwards 


FERENGI 9 
Until now, k 
Mickey Mouse was 
comicdom's favorite 


rodent. Eek, it's a 
Quark! 


VAAL/SPOCK 
Kirk's pal 

becomes an 
omnipotent floating 
energy head. Panic 
in the streets. 


KLINGONS 
They're good! 
They're bad! 
They're ugly! 
They're as cute as a 
button. A button...? 


Q 
Fans love о 


him...but get this 
creepy feeling that 
he's Trelane all 
grown up. 


REDJAC о 
Jack the 
Ripper is back, and 
he's big enough to 
eat the Enterprise. 


Urp. 


HARRY 

MUDD 
Evil guy, blowhard 
and the future's last 
male chauvinist. 
except Kirk. 


MOAUVIAN 

WAAL CAT 
Hellish, household 
pet with hideous 
sonic mind control. 
Meow. 


ach big full-color issue of EGM is packed 
vith In- Your-Face information and exclu- 
ive Coverage of the hottest video game 
ıcfion you can find. 


GM is the only mag loaded with special 
ut strategy guides, killer maps and 
ecrets that will send your scores һы; 


па all this and more oi ly. 


BECOME A VIDEO GAME V.I.P. 
& GET YOUR EGM T-SHIRT FREE! 


Get 12 issues of EGM plus a collector's T-Shirt for only $27.95! 
Send payment to: EGM, P.O. Box 7524, Red Oak, IA 51591-0524 

Name | 
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City 

State 

_ Payment Enclosed Bill Me 

Credit Card Orders: 

VISA 


Card No. 2 == = 

Exp. Date = 

Signature _ — — 

T-Shirt Size: __ Small (FAM16) _ Large (HAS16) 
For Faster Service, Call Toll-Fr: 


1-800-444-2884 
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T-SHIRT WITH PAID ORDERS ONLY. 
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ALL BLOWOUT! 


AT A CITY NEAR YOU! 


AUGUST 13-15 
AUGUST 20-22 
AUGUST 27-29 
SEPTEMBER 3-5 
SEPTEMBER 10-12 
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SEPTEMBER 24-26 
OCTOBER 1-3 
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OCTOBER 22-24 
OCTOBER 29-31 
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Final Cities May Be Changed Without 


EROM THE NUMBER ONE NAME IN COMIC MACAZINES НЕРА! 


“Ф TRADEWEST 


MIAMI, FL 

SAN ANTONIO, TX 
SAN DIEGO, CA 
LOS ANGELES, CA 


SAN FRANCISCO, CA 


CHICAGO, IL 
MINNEAPOLIS, MN 
DANBURY, CT 
PARAMUS, NJ 
ATLANTA, GA 

NEW YORK, NY 
PHILADELPHIA, PA 


ELECTRONIC 


SAWGRASS MILLS 
NORTH STAR MALL 
PLAZA CAMINO REAL 


DEL AMO FASHION CENTER 


MALL AT NORTHGATE 
WOODFIELD MALL 

MALL OF AMERICA 
DANBURY FAIR MALL 
GARDEN STATE PLAZA 
TOWN CENTER AT COBB 
SMITH HAVEN MALL 
KING OF PRUSSIA PLAZA 


GAMES WITH PERSONALITY. 


The HERO PRICE GUIDE you now hold in your 
hands is one of the most interactive, accurate, and 
Up-to-date listings of its kind. Thousands of hours 
Were spent gathering and compiling the data con- 
tained within the following forty pages to deliver a 
Price guide that addresses the needs and con- 
cerns of both casual and avid collectors alike. 

The HERO PRICE GUIDE has been designed to 
Offer you the most honest appraisals of your col- 
lections from dozens of actual comic book retail- 
ers around the country. HERO has carefully 
Selected some of the best sources for back-issue 
information as well as regular comic book stores, 
like the ones you visit, to create a listing that is 
not only representative of current market values 
and trends, but also supplies a price frame within 
Which the value of your comics can be judged. 

The methods used by some price guide publica- 
tions that supply a single valuation for titles based 
ona limited or infrequent polling of current market 
reaction are simply not accurate. The HERO 
PRICE GUIDE presents values in a bracketed for- 
mat that compensates for many of the regional 
and time-sensitive variables that 
take place. While any price guide 
Will be plagued with problems, only Of the comic. 
HERO employs a special system 


and interactive format to attack Тегін цас 

these problems head-on. All prices серен, t e 

аге representative of comics іп р h 

4 HEC Ч art & writing 
Near-Mint” condition. (opor Ve 
This price guide, and any price price and cur- 

guide contained within Hero rent value. 


Illustrated, are fairly-based listings 

created to give the reader an idea of Overview: 
what specific comics or related 
materials could be purchased for at story line. 
the time this issue went to press. 

Hero Illustrated does not operate HERO 


comic retail stores and does not "Potential" 
Sell, or purchase for resale, any ok EIS 
comic or comic-related material, * = Why? 


and this is not a catalog listing of 
prices we will buy or sell comics 
for. The Low and High prices do 
NOT represent “Биу” and "sell" val- HERO Pick - 
ues. They are the low and high What does the 
range of retail prices that reflect 
what anyone could expect to pay 
forthat issue in a comic store. 
Some stores may charge more or 
1655 than the prices listed. 


I'm burnin.” 


Staff think? 


Dealer Pick - 
What are store 


owners saying? 


Title: The name 


Background on 


жжжжж = Yow! 


HERO Research 


nce 


PRICE GUIDE 


If you have information that the prices con- 
tained within this price guide are not in line with 
what you have seen or purchased a comic for, 
please let us know. 

И you wish to be included as a contributor to 
the price guide please contact Price Guide 
Editor Brian Wenberg at Hero Illustrated Price 
Guide, 1920 Highland Avenue, Suite 222, 
Lombard, IL 60148. 


PET SAVAGE DRAGON 
Company Image 

ia 6.00 10.00 
Low Retail 2 4.00--»- 6.00 
High Retail 


— 


MARVEL 


Bill Mantlo 
John Byrne 
Frank Giacoia 
Cover Price: 
Current Low Price: 
Current High Price: 2 
NIGHTMARE” 


Overview: Another in ы... е. 


the "Teams" series sees MERO RATING: 
i 


John Byrne's earliest 


handiwork.oretfie X- хх 


Мея 


John Byrne's first X-Men work happened here, 
in a book that also sees the Incredible Hulk go 
up against the Wood-God and Spider-Man 
falling in a ghost town. Nothing spectacular 
here, but a nice book for Byrne fans. 


ПТЕГЕН НЕН БЕН БЕ ЕН ІШ 


“...Used to have some interest in this title, but 
it's disappeared a long time ago...The Byrne 
art is solid, but it's not as huge as it used to 
be...Solid interest from X-Men collectors - 
shows potential...There’s very low interest in 
this stuff..." 


MED НЕ ПЕТРАТЕП 


440 


Еко 


PRICE GUIDE 


HOW TO 
ENTER THE 
HERO 


Throughout the HERO price 
guide you'll find some great 

sts that give you the 
opportunity to win some super 
prizes and classic comics from 
every Age! 

Almost every page in this 
price guide has a contest to win 
way cool prizes, the trick is to 
send in your non-winning HERO 
GOLD CARD and we will enter 
you into all of the contests with- 
out a hitch! That's right! You do 
a whole lot of nothing and we'll 

you the chance to win all 

rts of nifty items! Each of the 

tests will have a few very 
difficult questions as well, that 
you can answer for a chance at 
à set of HERO Platinum 
Premiere Editions! Also the 
Son that gets all the answers 
right for a single issue, and we 
mean all, will also get their 
name in lights in the next issue 
of HERO as Trivia King 
Extraordinaire! 

As is the case with any HERO. 
contest, send your contest 

tries (along with your name, 
address and phone питье) to 

HERO CONTESTS 
1920 Highland Avenue 
Suite 250 
Lombard, IL 60148 
emember that these contests 
void where prohibited and 
that HERO and its staff or their 
immediate families are not el 
ble. Also, HERO is not respon- 
sible for weather, sunspots, 
nuclear wars or other events 
which may prevent your entry 
from getting to us on time. Only 
one prize winner per contest 
unless otherwise noted. But you 
can enter as many times as you 
have non-winning HERO GOLD 
CARDS for, or you can enter 
the contests individually by 
nding the correct answers оп 
a postcard_ We'll even send out 
mics in brand-spanking 
Showcase Sealers so you 

п proudly display your win- 

nin 


TITLE 
PUBLISHER 
NUMBER LOW 


1963 


Image 
1 Mystery Inc. 1.50 
2 The Fury 1.50 


ACTION COMICS 
DC Comics 

251 85.00 85.00 
252 700.00 900.00 
1st Supergirl 
3 135.00 135.00 
254 125.00 125.00 
255 86.00 86.00 
256-261 55.00 55.00 
262 42.00 42.00 
263 60.00 60.00 
264-266 42.00 42.00 
267 LSH app. 275.00 350.00 
268-270 41.00 41.00 
271-275 37.00 
276 LSH 100.00 
277-282 4 37.00 
283,285 LSH 45.00 
SI 47.00 
23.00 


381-420,424 
421-423 
425 
426-430 
431-436 
437 

438-439 
440-441 


SnoQ0gQ0QnNONSMOMONSOONSDS 
888888888858888888888888888 


583 Аїап Мооге 
584-585 


— o — — — — — O — — N N g PO (n N O N G OY P W P мро 


EDA 


8 OR 


buaoncunon 
595858585 


683 2ndprint 1.50 
683 3rd print 1.00 


685 1.95 
Funeral for a Friend 
686 


Funeral for a Friend 

687,688 1.50 

Annual 1 5.00 
Art Adams 

Annual 2 Perez 2.00 

Annual 3 2.00 

Annual 4 2.50 


DC Comics 


100.00 100.00 


45.00 
36.00 
93.00 
62.00 
35.00 
60.00 
50.00 
30.00 
84.00 
29.00 
54.00 
59.00 
27.00 
30.00 


45.00 
36.00 
93.00 
62.00 
35.00 
60.00 
50.00 
30.00 
84.00 
29.00 
54.00 
59.00 
27.00 
30.00 


250.00 250.00 


Legion series begins 
301 72.00 


302-305 
306-310 
311-320 
321 
322-330 
331-340 
341 
342-345 
346 


New Members 
347-351 8.00 
352 7.00 
353 13.00 
354-360 7.00 
361-370 6.00 


72.00 
44.00 
36.00 
26.00 
20.00 
17.00 
14.00 
10.00 

8.00 
15.00 


8.00 
7.00 
13.00 
7.00 
6.00 


371-380 5.00 
LSH series ends in 380 
9 2.00 


е 
5 


n‏ ا ق 
8888883888 


469-490 


Marvel 
4.00 6.00 
2-4 4.00 5.00 


ADVENTURES OF 
SUPERMAN 


DC Comics 


Saas 


464 Lobo app. 
465-466 
467 
468-471 
472-473 
474-479 
480 
481-485 
485-487 
488-489 
490-495 


SVs ass GR ах на eh 
БЕНТЕГЕТЕРТЕКЕЕ 


(-1-1-1-1 


496 204 print 


497 2nd print 
498 Funeral 
498 2nd print 
499 Funeral 
500 Bagged 
500 Newsstand 
501,502 
Annual 1 
Annual 2 
Annual 3 
Annual 4 


Pas‏ دع ج دع م دع جر دع دع 
8888888888828 


ADVENTURES OF 
THE FLY 


Archie 
1 300.00 450.00 
Simon and Kirby 
170.00 250.00 
Simon and Kirby 
100.00 150.00 
70.00 100.00 


ADVENTURES OF 
THE JAGUAR 


Archie 
95.00 
48.00 
48.00 
32.00 
22.00 


AKIRA 
Epic (Marvel) 
1 10.00 
1 2nd print 
2 


2 2nd print 


6.00 
4.00 
4.00 


ALIENS 


Dark Horse 

1 M. Nelson Art 25.00 
1 print 
5 print 


1 print 


omic 1 


Dark Horse 

! Volume 2 4.95 
! 2nd print 2.50 
4 4.75 

1 print 2.00 


ALIENS 3 


Dark Horse 


ALIENS VS. 
PREDATOR 


Dark Horse 


2nd print 


4 2nd print 


ALIENS: COLONIAL 
MARINES 


Dark Horse 
1.95 3.00 
175 2.50 
2.00 2.50 


ALIENS: EARTH WAR 
Dark Horse 
Sam Kieth art 6.00 
2nd print 2.50 
2.50 
2.50 


ALIENS: GENOCIDE 
Dark Horse 

4.00 5.00 

3.50 5.00 


ALIENS: HIVE 


Dark Horse 
1-4 2.50 3.00 


ALIENS: TRIBES 


Dark Horse 
11.95 11.95 


ALL-STAR WESTERN 
DC Comics 

1 10.00 15.00 

2-8 4.00 8.00 

9 6.50 10.00 

10 42.00 60.00 

Jonah Hex begins 
12 


11 20.00 


ALPHA FLIGHT 
Marvel 
1 John Byrne 3.50 4.50 
2-11 2 3.00 
12 3.50 
13 Wolverine 4.50 12.00 
14-16 2.00 
17 Wolverine 5 7.00 
18-28 2.00 


1.50 


51 Jim Lee art 
52-53 Jim Lee 
54 

55-62 Jim Lee 
63-64 

65-74 

75 

76-86 

87-90 Wolverine 
91-105 

106 

106 2nd print 
107-109 
110-122 
Annual 1 
Annual 2 
Special V.2 1 


AMAZING ADULT 
FANTASY 


Marvel 
7 Ditko begins 200.00 220.00 
8 180.00 190.00 
9-13 140.00 150.00 
14 170.00 180.00 


AMAZING 
ADVENTURES 


Marvel 
1 Kirby 14.00 20.00 
24 4.00 6.00 
5-8 NealAdams 8.00 10.00 
9-10 5. 6.00 
11 Beast solo 15.00 
12-17 Beast 12.00 
18 14.00 
19-39 d 4.00 


AMAZING FANTASY 
Marvel 
15 6700.00/8000.00 
1st app. of Spider-Man 


Marvel 

1 6500.00/8000.00 
FF app., 1st Chameleon 

2 1700.00/1800.00 
1st Vulture 


950.00 970.00 


1st Doctor Octopus 
4 700.00 
1st Sandman 
5-6 625.00 
7-8 420.00 
9 15! Еіесіго 450.00 
10 400.00 
11-12 240.00 
13 310.00 
151 Green Goblin 
14 860.00 
Green Goblin 
15 
16 
Daredevil 
1 


7 
Green Goblin 
8. 


Green Goblin 
2 120.00 
25 150.00 
151 Mary Jane 
26 160.00 
27 135.00 
Green Goblin 
190.00 
110.00 
80.00 
80.00 
80.00 
80.00 
80.00 
39 Goblin 100.00 
40 Goblin 140.00 
41 60.00 
42 55.00 


ASTONISHING 
TALES 
#25 


Publisher: Marvel 
Issue No.: #25 
Writer: Doug Moench 
Artist: Rich Buckler 
Inker: Rich Buckler 
Cover Price: 25¢ 
Current Low Price: $60.00 
Current High Price: $95.00 


Overview: In the distant 
future of the 70s, a 
cyborg soldier rebels 
against his corrupt 
government leaders. 


50.00 

80.00 

50.00 

65.00 

300.00 

90.00 

37.00 

35.00 

32.00 

40.00 

32.00 

45.00 

32.00 

40.00 

30.00 

45.00 

30.00 

40.00 

27.00 

45.00 

20. 25.00 

96-97 Goblin 60.00 

98 Goblin 60.00 
99 


100 
101 
1st Morbius app. 
101 2ndprint 3.00 
102 Morbius 85.00 
15.00 
20.00 
15.00 
15.00 
15.00 
24.00 
24.00 
80.00 
Death of Gwen Stacy 


gm HERO ТІР: 


ООК 
Je 


E 


еше И = 


HERO RATING: 
xx 


Finding this book in better conditions is pretty 
tough. Demand is waning because of the 
mediocre selling current title. The prices asked 
may be too high. The return of the original 
Deathlok could ignite demand, again. 


[siqa 


“This book is a good read but hasn't done a lot 
in recent years. А must have for Deathlok 
fans...Still a hard book to find but interest has 
dwindled lately...Deathlok sales and interest are 
sinking so quickly it's hard to tell how low this 
book could end up...Look for this book to fall” 


HERO ILLUSTRATED 151 


122 85.00 110.00 
Death of Green Goblin 
123 16.00 18.00 


124 18.00 22.00 
j ) 125 18.00 20.00 
PRICE GUIDE 129 225.00 325.00 
1st Punisher app. 

31 10.00 17.00 

15.00 17.00 

HERO 15.00 20.00 


Punisher 21.00 35.00 
CONTEST ud I 
1134 ла Peke 


10.00 15.00 

10.00 15.00 

10.00 13.00 

10.00 13.00 

10.00 14.00 

10.00 13.00 

10.00 12.00 

10.00 13.00 

10.00 12.00 

161 Punisher 12.00 17.00 
162 Punisher 24.00 28.00 
10.00 

14.00 

10.00 

11.00 

10.00 


THE DARK 
KNIGHT #1 


of modern day comic sto- 


194 
195-199 : 4 MARVEL COMICS GROUP {i 
200 1 ЗІН CAEATURES ON THE LOOSE 


m 5 : | : NWO LF 


Spidey's new costume, later 
to be Venom 

253 9.00 

7.00 

6.00 


Punisher 
Punisher 


ap 


м 
MARSONNAOGSSSOMANAN 


88888888888888888 


265 2nd print 
266-273 

274 

275 

276 

277 


8 


McFarlane story and art 
begins; 1st Venom without сове 
tume 
299 20.00 35.00 

1st Venom with costume 


rytelling and has rede- 
fined the way we all look 
at Batman. If you want a 
copy of the first printing 
of this choice book all you 
have to do is send in your 
non-winning HERO GOLD 
card to the address on the 
previous page. In the 
meantime tackle theses 
trivia questions: 


This is one of the classics 7А d COMIC 
1 CLES, BUT HES N Эх 


1. In what book was the 
term "The Dark Knight" 
first used? 


2. What is the real name 
of Robin in this book? 


3. Who dies in this mini- 
series of graphic novels? 


8.00 1 

Larsen art; Sabretooth 
25 6.00 1 
326 
327 Larsen 
328 6.00 
Last McFarlane; Hulk 
329 
330-331 


333 Venom 1 


88588888888 8888 88888888588585888: 


8. 

8. 

71 

24 

5, 

54 

8. 

54 

4 5, 
332 Venom 6. 
2. 

54 

44 

5. 

5. 

4 

3. 

5. 


344 7.00 1 

1st Cletus Kasady; later 
Carnage 
345 


5 
z 


10.00 1 
Cletus Kasady, Venom 
346-347 Venom 5.00 


pawana 8 
3838588 8 


355-358 2.50 4.00 
359 2.50 8.00 
360 6.00 8.00 
Сатаде cameo 
361 8.00 18.00 
1st full Carnage app. 
361 2ndprint 2.00 7.50 
зе 5.00 12.00 
епот and Carnage 
2ndprint 1.50 6.00 
6.00 10.00 
Venom and Carnage 
4 1.50 2.00 
4.00 10.00 
»logram cover 
1.50 2.00 
1.50 1.50 
37 2.75 6.00 
Holo-grafx cover, Venom 
376-380 1.25 
Annual 1 250.00 
Annual 2 100.00 
Annual 10-12 8.00 
Annual 13-14 10.00 
Anr 15 24.00 
Annual 16-20 5.00 
Annual 21 7.00 
Annual 22 9.00 
Annual 23 


A 


Annual 24 
Annual 25 
Annual 26 
Chaos in Calgary 1.50 
Double Trouble 3.00 
1 int 
Double Trouble 2.00 
2nd print 
70.00 
jid records reprint 
1nd Run 3.00 


Skating on Thin 2.00 
ке 2nd print 
Special 3 40.00 
Special 4 38:00 
Special 5 48.00 
Special 6-7 20.00 
Special 8 16.00 
Trial of Venom 15.00 


AMERICA’S BEST 
ту COMICS 


ABC/Marvel 
! 40.00 45.00 
Spider-man & ЕЕ 


ANGEL AND THE APE 
DC Comics 


20.00 20.00 
11.00 11.00 


ANIMAL MAN 
DC Comics 


1 15.00 25.00 
Grant Morrison story, Bolland 


covers start 
10.00 
6.00 
6.00 
4.00 
4.00 
4.00 
4.00 
2.50 
2.00 
4.00 
2.00 


ANYTHING GOES 


Fantagraphics 
3.50 


2.00 
4.00 
2.00 


APPLESEED 
Eclipse 

Book | 
1 11.00 20.00 
2-4 250 10.00 
Book !! 
1-5 2.50 2.50 
Book Ill 
14 2.50 2.50 
5 350 3.50 
Book IV 
1-4 3.50 3.50 


AQUAMAN 
DC Comics 
131 series 
1 Мек Cardy 285.00 285.00 
2 120.00 120.00 
85.00 85.00 
55.00 55.00 
38.00 38.00 
25.00 25.00 
40.00 40.00 
25.00 25.00 
25.00 25.00 
10.00 10.00 
10.00 10.00 
16.00 16.00 
10.00 10.00 
22.00 22.00 
Deadman by Neal Adams 
53-56 6.50 
57-63 4.00 
2nd series 
1 1.50 
2-5 1.50 
6-13 1.25 
Special 1 2.00 
Mini-series; 1986 
3.50 
2.50 
2.50 
2.50 


ARCADIA 
Dark Horse 
x 1.00 
Pitt Bulls 1.00 
Ghost 1.00 
Monster 1.00 


RRCHER & 
ARMSTRONG 


Valiant 


Gold logo 70.00 125.00 


DC Comics 
1.00 1.50 


8) в ОС Comics 
1-4 1.00 1.50 


p n 


ASTONISHING TALES 
Marvel 
22.00 25.00 
10.00 
-6 10.00 
-8 10.00 
3.50 
10 5.00 
1 5.00 
12 Neal Adams 6.50 
13-24 3.00 
25 60.00 
1st Deathlok app. 
5 5.00 
15.00 
10.00 
10.00 


ARMAGEDDON: 10.00 
2001 
DC Comics 
ASTRO BOY 


Gold Key 
200.00 200.00 


1 

1 2nd print 
1 3rd print 
2 


BATMAN HERO TIP: 


THE DARK 
KNIGHT #1 


Publisher: 

Issue No.: 

Writer: Frank Miller 
Artist: Frank Miller 
Inker: Klaus Janson 
Cover Price: $2.95 
Current Low Price: $20.00 
Current High Price: $40.00 


Overview: Old codger 
Batman comes out of 
retirement to ice elderly 


HERO RATING: 
Joker and bat-cult street ххх 
gangs. 


Hey, it's a great read that helped to reshape 
the Batman character for the 90s. Fans may 
take note because of current bat trends. 
Unfortunately, the hot comic of 5 years ago 
can become the lost classic of today. 


БИТТИ БЕНЕН НЕ БН БЕ ІНЕ 


“...АНег a few years of bouncing all over the 
scale, this book seems to have settled into its 
own niche. Not likely to change value any time 
in the forseeable future...New interest in 
Batman will probably kick up demand in this 
most classic of classic issues.” 


Жала AUTE al а 


HERG 


PRICE GUIDE 


HERO 
CONTEST 


HORNET #1 


Back when the green man 
was on TV with Bruce Lee 
as Kato and Van Williams 
as the Green Hornet, these 
wonderful Gold Key books 
came out with photo covers. 
Mint condition copies of 
almost any photo cover 
comic are attracting high 
dollars. To win a copy of 
this great book just send in 
your non-winning HERO 
GOLD card 

Also, try and help out the 
Hero staff with this stickler: 


Who did the story in this 
issue? 


We will print the answer and 
the person who gave us the 
info in an upcoming issue 
This one has us stumped! 
It's a rare one that gets by 
our intrepid staff, and we 
hate feeling like buffoons. 
Help us save face. We are 
not worthy. 


ATOM AND THE 
HAWKMAN 


DC Comics 
15.00 15.00 


ATOM, THE 
DC Comics 
540.00 700.00 
185.00 185.00 
125.00 125.00 
5 75.00 75.00 
8-10 65.00 65.00 
Hawkman 150.00 150.00 
44.00 44.00 
30.00 30.00 
21.00 21.00 
80.00 80.00 
1st solo golden age Atom 
since the 40s 

20.00 20.00 
30.00 30.00 

Golden age Atom 
37-38 20.00 20.00 


since the 50s 
5 145.00 200.00 
6 120.00 150.00 
78 100.00 150.00 
9 126.00 175.00 
1st app. of Wonder Man 

10 105.00 150.00 
11 Spider-Man 121.00 200.00 
12 35.00 55.00 

76.00 100.00 

54.00 

45.00 

55.00 

30.00 

32.00 

20.00 

25.00 

24.00 

19.00 

19.00 

19.00 

15.00 

15.00 

15.00 

15.00 

15.00 

17.00 

15.00 


AVENGERS 
Marvel 
1200.001500.00 
Origin and 1st app 
350.00 500.00 
241.00 350.00 
Sub-Mariner PT es 
595.00 750.00 87 
1st app. of Capt. America 


11.00 20.00 
9.00 20.00 
30.00 40.00 
Neal Adams; Giant-size 
94-96 Adams 25.00 25.00 
97 10.00 20.00 
Golden age characters 
Vision, Blazing Skull, Fin and 
Angel 1st app. since G.A. 
98-99 


125 Thanos 
126-130 
131-140 
141-150 


тэюэзюювовФоооо бо8208-6: 
838883838888888 


1st app. of X-Factor 
1.00 


м 


Аппиа! 9 
Annual 10 
Annual 11-16 
Annual 17 
Annual 18 
Annual 19-20 
Annual 21 
Special 1 
Special 2 
Special 3 
Special 4-5 


1.50 
2.00 
1.50 
2.00 
1.50 
3.00 
1.50 
4.00 
1.25 
4.00 
9.00 
5.00 
4.00 
7.00 
4.00 
3.00 
2.00 
3.00 
2.50 
36.00 


299 
ooo 
888 


AVENGERS: JOHN 
STEED & EMMA 
PEEL 


Gold Key 
90.00 134.00 


BATGIRL SPECIAL 
DC Comics 
5.00 5.00 


ВАТМАМ 

DC Comics 
100 980.00 
101-104 225.00 
105 300.00 
106-109 225.00 
110 Joker 230.00 
111-120 170.00 
121-122 100.00 
123 Joker 125.00 
124-125 100.00 
126-127 125.00 
128,130 100.00 
129 150.00 

Robin origin retold 

131-135 70.00 
136 Joker 121.00 
137-144 70.00 
145 Joker 96.00 
146-147 62.00 


96.00 96.00 
62.00 62.00 
45.00 45.00 
50.00 50.00 
44.00 44.00 
55.00 55.00 
44.00 44.00 
44.00 44.00 


69 Penguin 75.00 75.00 


ЁЛ 
Ne 


321 
322. 
331 
332. 
153 
354 
357 
184 


275.00 295.00 
st contemporary Riddler 
2-175 27.00 27.00 

40.00 40.00 
27.00 27.00 
69.00 69.00 
27.00 27.00 
33.00 33.00 
27.00 27.00 
29.00 
19.00 
30.00 
15.00 
20.00 
15.00 
19.00 
15.00 
Catwoman 42.00 
46.00 
15.00 
Joker 100.00 
19.00 
10.00 
15.00 
11.00 
16.00 
11.00 
30.00 
11.00 
15.00 
20.00 
8.00 
10.00 
8.00 
10.00 
11.00 

41.00 

! contemporary Two-Face, 
Adams art 


Joker 
330 


56 


pp. of Jason Todd 


158 5.00 

159 8.00 

360-365 5.00 i 

166 20.00 20.00 

167 5.00 5.00 

168 18.00 18.00 
15! new Robin (Todd) 

№9-370 4.00 


ear 1 4 
7 Уеаг1 5.00 


408-410 
411-416 
417 10 Nights... 
418 10 Nights 
419 10 Nights 
420 10 Nights 
421-425 
426 
Death in the Family begins 
7.00 15.00 
428 6.50 18.00 
Robin dies 
429 5.00 6.00 
Death in the Family ends 
430 3.00 
2.00 
3.00 
2.00 
2.00 
1st Tim Drake 
436 2nd print 1.00 
437-440 2.00 
441 1.50 
442 2.00 
1st Tim Drake as Robin 
443-456 2.00 2.00 
457 4.00 7.00 
181 New Robin with costume 
457 2nd print 


Annual 1 
Annual 2 
Annual 3 
Annual 4 
Annual 5 
Annual 6 
Annual 7 
Annual 8 
Annual 9-12 
Annual 13-15 
Annual 16 


250.00 


Annual 15 2nd p. 2.00 

Arkham Asylum 17.00 
Hardcover 

Arkham Asylum 15.00 15.00 
TPB 


Batman Returns 5.00 
Batman Returns 6.00 
Deluxe 


TTY OF 


Catwoman 5.00 
Defiant 

Digital Justice 25.00 

Full Circle 6.00 

Gotham by 4.00 
Gaslight 

Holy Terror 5.00 

Judge Dredd: 7.00 
Jugment on Gotham 
2nd print 6.00 

Master of the 6.00 
Future 

Movie Special 4.00 

Movie Special, 5.00 
Deluxe 

Penguin 5.00 
Triumphant 


GREEN HORNET 
#1 


Publisher: Gold Key 
Issue No.: #1 
Writer: Unknown 
Artist: Dan Speigle 
Inker: Unknown 
Cover Price: 12¢ 
Current Low Price: $115.00 
Current High Price: $125.00 


Overview: Comic book 
version of the 60s 
superhero TV show. 
Bruce Lee kicks butt 
while Van wears a hat. 


Red Rain HC 40.00 
Red Rain TPB 10.00 
Seduction of 
the Gun 3.00 
Son of the 55.00 
Demon HC 
Son of the 14.00 
Demon TPB 
Special 1 5.00 


BATMAN 


ADVENTURES 
DC Comics 

1 2.00 
2-6 1.50 
7 1.50 
7 Direct 10.00 
Polybagged w/ card 
8-9 1.50 


BATMAN: 
THE CULT 


DC Comics 
1 6.00 11.00 
Berni Wrightson and Jim 
Starlin 
2 5.00 10.00 
3-4 4.50 6.00 


BATMAN: 
THE DARK KNIGHT 
RETURNS 


DC Comics 
1 Frank Miller 20.00 40.00 
2 10.00 25.00 


HERO TIP: 


GREEN 
; HORNET 


ста. 
coms: 


HERO RATING: 
ЖЖЖЖ 


There's a growing demand for Gold Key 


comics with TV and movie ties. This book will 
always be in demand for TV hero enthusiasts 
and Bruce Lee fans. It's harder than heck to 
find, too. 


TS БЕНЕН ОО БЕН БЕІН ЕШ 


*...Excellent book. Tough to find, | feel that 
most Gold Keys are too low by half...There is 
a market for this book but not in my 
area...Great potential as long as there are peo- 
ple who remember the TV show and movies. 
Supply does not meet demand.” 


inis 


PRICE GUIDE 


HERO 
CONTEST 


JUDGEMENT 
DAY 
#1 GOLD 


The guys over at Lightning 
Comics were kind enough 
to let us have a few copies 
of their limited edition comic 
to give away to faithful read- 
ers of HERO ILLUSTRAT- 
ED 

If you want to get in on the 
action you need to follow 
the normal contest rules 
and you will be eligible for 
one of the 100 copies of this 
limited edition. There were 
only 10,000 of these made, 
So here's your chance! 

So if you're looking for 
something to do in the 
meantime, help us out here 
at Hero and tell us who you 
would like to see a picture 
of in the magazine. Our 
main man John Danovich 
already said he doesn't 
want to see his face in the 
mag again, so who would 
you like to see? And wear- 
ing what? Go for it! 


5.00 
4.00 

Other printings 
4 5.00 
HC signed 


10.00 


4.00 
8.00 


60.00 250.00 


BATMAN FAMILY 


DC Comics 
4.00 
3.00 
3.00 


5.00 
5.00 
4.50 


GOTHAM NIGHTS 


DC Comics 
1.75 
2-4 1.50 


2.00 


BATMAN/GRENDEL 


DC Comics 
1 4.95 


4.95 


THE KILLING JOKE 


DC Comics 
1st print 13.00 
2nd print 5.00 
3rd print 5.00 
4th & 5th 4.00 
6th- ath 3.00 


BATMAN: 


18.00 
8.00 
5.00 
4.50 
4.00 


LEGENDS OF THE 
DARK KNIGHT 


DC Comics 
3.00 
4 diff. color covers 

1.50 

2.00 

1.50 

2.00 

2.00 

2.00 

2.00 

2.00 

1.50 

Annual 1 5.00 
Annual 2 3.50 


5.00 


3.00 
3.00 
3.00 
4.00 
3.50 
5.00 
4.00 
3.00 
2.00 
5.00 
3.50 


BATMAN AND THE 
OUTSIDERS 


DC Comics 
1-32 1.00 1.50 
Annual 1 1.00 1.00 


BATMAN: 
RUN RIDDLER RUN 


DC Comics 
1-3 5.00 5.50 


THE BAT 
DC Comics 
1 Newsstand 


SWORD OF AZRAEL 
DC Comics 


9.95 


BATMAN: 
WENGEANCE OF 
BANE 


DC Comics 


1 2nd print 3.00 7.00 


BATMAN VS. 
PREDATOR 


DC Comics 


1 Prestige 8.00 10.00 
1 Newsstand 6.00 7.00 
2 Prestige 6.00 6.50 
2 Newsstand 4.00 5.00 
3 Prestige 5.00 6.00 
3 Newsstand 6.00 7.00 


BEAUTY AND 
THE BEAST 


Marvel 
1-4 2.00 2.00 


BEWARE THE 
CREEPER 


DC Comics 
35.00 
24.00 
24.00 


Ditko 
5 


1 
2- 
6 


BLACK CONDOR 


DC Comics 
1-11 1.00 1.50 


BLACK ORCHID 
DC Comics 
1 450 6.00 
Neil Gaiman and Dave 
McKean 
2 Batmanapp. 6.00 7.00 
3 6.00 7.00 


BLACK PANTHER 
Marvel 
7.00 8.00 
3.00 1 
3.00 
5 3.00 
Ltd. series 2.00 


BLACK PANTHER: 
PANTHER'S PREY 


Marvel 
1-4 5.00 6.00 


BLOOD AND GLORY 
Marvel Comics 

1-3 5.00 5.00 

Punisher and Capt. America 


BLOODSHOT 
Valiant 
8.00 13. 
Chromium cover 
5.00 
1.90 
1.50 
1.75 
1st App. Ninjak 5.00 
2.50 


вовроо 0 
888888 8 


BLOOD SYNDICATE 
DC (Milestone) 

1 Bagged 295 3.50 

1-5 1.50 2.00 


Cartoon Books 
1 1st print 
1 2nd print 3.00 
2-8 3.00 


BOOKS OF MAGIC 
DC Comics 

1-2 6.00 

з Sandman 6.00 

4 6.00 


BRAVE AND 
THE BOLD 


DC Comics 
1100.00 1100.00 
430.00 430.00 
230.00 
240.00 
265.00 
180.00 
140.00 
185.00 
140.00 
200.00 


1st Justice League of 
America 
29-30 JLA 960.00 960,00 
1 100.00 100.00 
90.00 90.00 
750.00 750.00 


1st Hawkman 


15-36 


Hawkman 


38-39 
40 
41 


220.00 220.00 


115.00 115.00 
100.00 100.00 
73.00 73.00 
72.00 72.00 


42 Hawkman 110.00 110.00 


43 H 
44 


47 
48-49 
50 


wkman 130.00 130.00 


wkman 110.00 


27.00 
28.00 
27.00 
75.00 


Team-up issues begin 


42.00 
32.00 
24.00 
160.00 
een Titans 


83.00 


1st Metamorpho ` 
6. 


BRIGADE 
Image Comics 
3.00 7.00 
40.00 80.00 
3.50 6.00 
1.95 3.50 


DC Comics 
27.00 35.00 
15.00 22.00 


Marvel 
1-2 2.00 3.00 


CABLE: BLOOD AND 
METAL 


Marvel 
200 3.00 


CAGE 
Marvel 
1.50 2.50 
2-16 1.00 1.50 


CAPTAIN ACTION 


DC Comics 
1 30.00 40.00 
2-5 20.00 25.00 


CAPTAIN AMERICA 
Marvel 
200.00 260.00 
50.00 70.00 
35.00 40.00 
45.00 50.00 
50.00 
Steranko 
112 Kirby 
113 Steranko 
114 


15.00 
50.00 
18.00 
115-116 10.00 
117 20.00 
151 App. Falcon 

118-120 

121-140 

141-152 

153-156 

157-171 

172-175 

176-179 

180 

181-190 

191-200 

201-240 


241 Punisher 35.00 
55 


Annual 3-7 

Annual 8 

Annual 9 

Annual 10 

Annual 11 

Special 1 

Special 2 

Movie Special 3.00 


CAPTAIN ATOM 


DC Comics 


САТ, THE 
Marvel 
2.00 8.00 12.00 


2.00 6.00 9.00 
2.00 


4.00 


TOR CATWOMAN 
DC Comics 


CAPTAIN MARVEL 6.00 10.00 

Marvel 4.00 7.00 

60.00 80.00 - 2.00 5.00 

20.00 30.00 

10.00 20.00 

10.00 10.00 

10.00 

14 Iron Man 15.00 

15-16 8.00 

17 New costume 8.00 20.00 

8.00 15.00 

5.00 8.00 

25.00 30.00 

Starlin art and story begins 

26 Thanos 30.00 40.00 
27 Thanos 20.00 
28 Thanos 25.00 
29-30 Thanos 10.00 
31-32 Thanos 15.00 
En Thanos 25.00 

4 


CEREBUS JAM 
Aardvark-V 


2.00 5.00 


CEREBUS 
THE AARDVARK 


Aardvark-V 


127.00 250.00 
58.00 62.00 
48.00 52.00 
28.00 32.00 
22.00 26.00 
14.00 18.00 
16.00 20.00 

7.00 11.00 
4.00 8.00 
33.00 37.00 
10.00 14.00 
7.00 

9.00 

6.00 


Dave Sim 


HOUSE OF 
SECRETS 
#92 


Publisher: рс 
Issue No.: #92 
Writer: Len Wein 
Artist: Bernie Wrightson 
Color: Bernie Wrightson 
Cover Price: 156 
Current Low Price: $200.00 
Current High Price: $240.00 


Overview: Lovable 
movie star of the future, 
Swamp Thing, crawls 


HERO RATING: 
out of the swamp for the 
first time. жж ж 


DC mystery titles аге hard to find anyway, but 
with the first appearance of the Swamp Thing, 
this makes it even more difficult. Great art 
and a fun story contribute to one of the best 
and most fun first appearances. 


DEALER PICK Шан ПИ БЕН БЕНЕН 


“...High grade copies are scarce and sought 
after by Silver-Age DC fans. A great story with 
superb Wrightson artwork...| don't see this 
flying up in price soon, but it is a nice comic in 
any collection...Most copies sell the day we 
get them, in any grade." 


41-50 2.00 5.00 
51 10.00 14.00 
52 2.00 5.00 
53 3.00 700 
54 5.00 9.00 
55-56 300 7.00 
57-60 2.00 5.00 
61-62 2.00 6.00 
63-69 2.00 5.00 
69-75 1.50 4.50 
76-79 170 4.70 
80-167 1.25 4.25 

CHALLENGERS OF 

THE UNKNOWN 
DC Comics 


1 Kirby/Stein 800.001000.00 


2 459.00 462.00 
3 368.00 372.00 
4-8Kirby/Wo0d319.00 322.00 
9-10 158.00 162.00 
11-15 98.00 102.00 
16-22 78.00 82.00 
23-30 38.00 42.00 
31 33.00 37.00 
32-40 18.00 22.00 
41-60 9.00 13.00 
61-73 2.00 6.00 
74 9.00 13.00 
75-77 2.00 6.00 
78-87 100 5.00 

CHALLENGERS OF 

THE UNKNOWN 
DC Comics 

1 Ltd. Series 1.50 4.50 
2-3 0.75 3.75 
4-5 1.00 4.75 
6-8 100 3.75 


1 


2 
1 
1 


CHAMPIONS, THE 


Marvel 
18.00 20.00 
-10 7.00 11.00 
1-15, 17 Вуте10.00 14.00 
6 9.00 9.00 


CLIVE BARKER’S 
BOOK OF THE 
DAMNED 


Epic (Marvel) 
5.00 5.00 


CLIVE BARKER’S 
HELLRAISER 


Epic (Marvel) 
5.00 


9.00 
7.00 
8.00 
5.50 
5.50. 
8.00 
6.00 
5.00 


12-13 
14-15 Elric 


60 2.00 
61-99 1.00 
100 3.00 
101-249 1.00 
250 1.50 
251-252 1.00 
253-270 1.25 
Annual 2 2:25 
Annual 3 2.00 
Annual 4-6 1.50 
Annual7-12 125 
King Size 1 8,00 


Movie Special 1 4.00 


CONCRETE 
Dark Horse 
1 7.50 10. 
8 4.50 7. 
3 3.00 5 
4-10 250 2% 
New Life 1 2.00 4.00 
Land & Sea 1 300 4 
Color Special1 3.75 4 
Odd Jobs 1 300 4 
Earth Day 1 3.50 4, 
CONCRETE: 
FRAGILE CREA 
Dark Horse 
1-4 2.50 44 


CREEPSVILLE 
Go Go Comics 
1 Dorman cover 2.00 
2 Nelson cover 2.50 
3Butlercover 1.00 
4 Medina cover 1 
5 Kurtz cover 1.00 


Warren 

1 Frazetta 30.00 30.00 
2 15.00 15.00 
3-13 9.00 1 
14 Мва! Адатв 11.00 11.00 

7.50 7.50 

600 6.00 
32 Ellison story 10.00 10.00 
33-47 6.00 6.00 
48 7.50 7.50 
49-54 5.00 5.00 
55 7.50 7.50 
56-64 5.00 5.00 
65 7.50 7.50 
66-100 4.50 4.50 
101-140 4.00 4.00 
141-145 4.00 6.00 
146 6.50 6.50 
Аппиай 7.50 7.50 


CRISIS ON 
INFINITE EARTHS 


DC Comics 
1 5.00 5.00 
2-6 3.50 3.50 
7 6.00 6.00 
Death of Supergirl 
B Death of Flash 7.50 10.00 
9-11 250 2.50 
12 6.00 6.00 


0 
12.00 12.00 


СВУ FOR DAWN 
Cry for Dawn Pub. 
35.00 40.00 
1 2nd print 225 3.00 
2 15.00 20,00 
2 2nd print 2.25 3.00 
3 8. 


49 250 3.00 


CYBERFORCE 
Image 
1 Silvestri 7.00 12.00 


225 5.00 


DAREDEVIL 
Marvel 
! 1050.001300.00 
2 300.00 325.00 
) 220.00 225.00 


4 135.00 200.00 
5 140.00 200.00 
6 90.00 200.00 
7New Costume115.00 250.00 
8,10 70.00 90.00 
9 85.00 90.00 
12 50.00 90.00 
11,13-15 50.00 70.00 
16-17 65.00 90.00 
18 30.00 45.00 
19-20 45.00 45.00 
21-26 25.00 30.00 
27 25.00 40.00 
28-30 20.00 25.00 
31-40 20.00 21.00 
41-42 16.00 20.00 
43 16.00 30.00 
44-49 16.00 16.00 
50-52 15.00 20.00 
53 20.00 30.00 
54-60 8.00 10.00 
61-75 8.00 9.00 
77,81 8.00 12.00 
76,78-80 8.00 8.00 
82-99 8.00 8.00 
100 15.00 20.00 
101-102 7.00 7.00 
103 7.00 10.00 
104,106 7.00 7.00 
105 10.00 12.50 
107 7.50 7.50 
108-113 7.00 7.00 
114 10.00 10.00 
115-120 7.00 7.00 
121-130 4.00 4.00 
131 15.00 22.00 
132 4.00 5.00 
133-137 4.00 4.00 
138 10.00 10.00 
139-145 4.00 4.00 
146 4.00 8.00 
147-157 4.00 4.00 
158 Frank Miller35.00 40.00 
159 15. 17.50 
160-161 7.50 15.00 
162 3.00 4.00 
163-164 6.00 10.00 
165-167 5.00 10.00 
168 151 Elektra 19.00 25.00 
169 7.00 8.00 
170-175 5.00 8.00 
176-180 3.00 6.00 
181 6.00 10.00 
182-184 8.00 10.00 
185-191 2.50 5.00 
192-195 2.00 2.00 
196 6.00 8.00 
197-210 2.00 2.00 
211-218 1.00 1.00 
219 1.00 5.00 
220-225 1.00 1.00 
226 2.00 2.00 
227 3.50 5.00 
228-233 2.00 5.00 
234-237 100 1.00 
238 5.00 6.00 
239-240 1.00 1.00 
241 1.00 4.00 
242-247 1.00 1.00 
248-249 7.00 8.00 
250-251 1.00 1.00 
252 3.50 3.50 
253 1.00 1.00 
254 10.00 14.00 
255 6.50 6.50 
256 5.00 5.00 
257 15.00 20.00 
258 1.00 5.00 
259 3.00 5.00 
260 3.00 5.00 
261-271 1.00 1.00 
272-273 1.00 3.00 
274-291 1.00 1.00 
292-293,295 100 2.50 
294-299 1.00 1.00 
300 3.50 3.50 
301-319 1.25 1.25 
Annual 4 2.50 2.50 
Annual 5 5.00 5.00 
Annual 6-7 2.00 2.00 
Annual 8 2.25 2.25 
Special 1 27.50 27.50 
Special 2-3 9.00 9.00 


Dark Horse 
1-6,9 3.00 3.00 
7 3.00 3.00 
151 Tales of the Jedi 
8 istApp.X 3.00 700 


DARK HORSE 
PRESENTS 
Dark Horse 
1 12.00 15.00 
1st App. Concrete 
1 2nd Print 3.50 3.50 
1 3rd Print 2.50 2.50 
2 7.00 7.00 
3 6.00 6.00 
4-5 4.50 4.50 
6-10 3.00 3.00 
11-19 250 2.50 
20 3.00 3.00 
21-23 2.50 2.50 
24 Origin Aliens 25.00 35.00 
25-31 3.00 3.00 
32 4.00 4.00 
33 3.00 3.00 
34 600 7.00 
35 5.00 15.00 
36 5.00 14.00 
36 5.00 12.00 
37-39 2.00 2.00 
40 3.00 3.00 
41 2.00 2.00 
42-43 5.00 500 
44-45 2.00 2.00 
46 4.50 4.50 
47 2.00 2.00 


Publisher: 
Issue No.: 
Writer: 
Artist: 
Inker: 


#6 

Ostrander & Wein 
John Byrne 
Kesel & Janke 


Cover Price: 75¢ 
Current Low Price: $2.00 
Current High Price: $8.00 


Overview: Darkseid 
goes for the big gamble 
and loses to the new 
reformed Justice 
League. 

| | 


This is the comic ti 


hat introduced the new 


54 4.00 11.00 
55 4,00 4.00 
56 400 425 
57 3.50 425 
58-66 2.50 2.50 
67 4.50 4.50 
68-71 225 225 
Special 1 5.00 6.00 


eni] 


ms 
MSIE 


CREATURES 


1 


st 


HERO RATING: 
жж 


now...Sold for a while but no longer.” 


Еко 


PRICE GUIDE 


HERO 
CONTEST 


MACHINE 
MAN #1 


Talk about your concepts 
gone wrong! This guy 
first appeared in 2001:A 
SPACE ODYSSEY for 
Marvel way back when 
and was given some sort 
of cosmic awareness by 
the space seed, Yeah, 
that works for me. 

This book did wonders to 
help define this way lost 
idea and put it on the 
right track. 

Take a couple of turns in 
that neuron-encrusted 
jumble of a brain and try 
to come up with the 
answers to these ques- 
tions. 


DARK HORSE 
PRESENTS: ALIENS 


Dark Horse 
1 6.00 24.00 
1 Platinum 15.00 40.00 


DARK SHADOWS 
Gold Key 
1 with poster 60.00 75.00 
2 55.00 70.00 
3 with poster 75.00 100.00 


Marvel 
3.00 
1.00 


PRESENTS 
DC Comics 
1.00 
2.50 
1.00 
1.00 


3.00 
1.00 


1.00 
2.50 
1.00 


10.00 


3 noposter 47.00 47.00 
26 53.00 65.00 
51.00 65.00 
32.00 45.00 
28.00 35.00 
25.00 35.00 
20.00 25.00 


181 App. New Teen Titans 
27 1.00 6.00 


7 
8-10 
11-16 
17-20 
21-35 


DARKER IMAGE 
Image 
1 1.75 
Liefield, Lee and Keith 
1 40.00 65.00 
Silver foil logo, B&W cover 
and insides 
1 Gold 


3.00 


DC SPECIAL 
DC Comics 
9.00 
5.00 
5.00 
5.00 
4.00 


40.00 40.00 


DC SPECIAL SERIES 
DC Comics 
4.00 
3.00 
14.00 


6.00 
4.00 
14.00 
3.00 
7.00 
9,00 


1 

2-20 

21 Miller 
22-24 3.00 
25-26 4.00 
27 5.50 


DC UNIVERSE: 
TRINITY 


DC Comics 
Annual 2 3.00 2.95 2.95 


DEADLY FOES OF 
SPIDERMAN 


Marvel 
2.25 
2.50 


DARKHOLD 
Marvel 
2.50 
2-7 1.50 


3.00 
1.50 10.00 


5.00 


DARKSTARS, THE 


DC Comics DEATH’S HEAD 
Marvel 

5.95 

5.50 

5.00 

4.00 

2.25 


10.00 
8.00 
5.50 
5.50 
3.50 


DEATH'S HEAD П 


- Marvel 
Fasti 1 Regular Series1.50 1.75 
2 1.3! 


2 
5 175 


p UIANT-SIZE 3 135 1.65 


4 4 125 1.80 
. 5-8 
я si ЕВ. 3 


1.50 2.00 
1.95 1.95 
Limited Series 
1 8.00 10.00 
5.75 8.00 


2 
3-4 300 5.00 


DEATH: THE HIGH 
COST OF LIVING 


DC Comics 


4.00 5.00 
25.00 100.00 
2.95 5.00 
295 3.50 


Platinum 


DEATHLOK 


Marvel 
3.00 


Limited Series 


1 


DEATHSTROKE: THE 
TERMINATOR 


DC Comics 


2nd Print 


م ف دوم د دودوم ت 
5988388858 


Annuali 


DEFENDERS 
Marvel 

45.00 
20.00 
12.00 
10.00 
12.00 
10.00 
16.00 
8.50 

8.00 

6.50 

5.25 
10.00 


60.00 
30.00 
20.00 
15.00 


a 
8 


meN aN NN w a n= o N D O N 
SSRssssarssssssss 


Annual 1 


DEMON. THE 


DC Comics 
95 


озы oou 
858 888% 


1 Kirby 
2-6 
7-12 
13-16 
2nd Series 
1 


2-18 
19-26 


2.00 

1.75 

3.50 
limited Series 
Wagner 


4.00 


DESTROYER DUCK 
Eclipse 

ist app. Groo 3.50 

1.00 


8.00 
1.50 


DETECTIVE COMICS 
DC Comics 
2400.002500.00 
Martian Manhunter 
500.00 550.00 
250.00 300.00 
300.00 350.00 
Mad Hatter 
130.00 190.00 
700.00 750.00 
130.00 190.00 
290.00 340.00 
180.00 215.00 
130.00 190.00 
115.00 145.00 
100.00 116.00 
100.00 116.00 
145.00 180.00 
100.00 120.00 
100.00 116.00 
65.00 83.00 
73.00 90.00 
69.00 77.00 
59.00 63.50 
59.00 63.50 
86.00 9275 
35.00 37.25 
38.75 41.00 
30.00 32.00 
30.00 37.00 


"d 
SYN 


< 
Y s 


4 2: 
154 App. Man-Bat, Neal 


Adams 
401 
402,404 
403,405-406 
407 

408 

409 

410 
411-420 
421-436 
437 
438-445 
446-460 
461-465 
466-468 
469-470 
471-474 
475-476 
477 


8.75 
14.30 
8.75 
14.30 
14.30 
8.75 
15.20 
9.00 
7.90 
11.50 
9.70 
6.80 
5.00 
10.90 
5.00 
10.90 
20.00 
15.00 


10.00 
16.50 
10.00 
16.50 
16.50 
10.00 
16.30 

9.65 

8.85 
12.35 
10.15 

7.15 

5.50 
12.30 

5.50 
12.30 
22.00 
16.00 


478-479 10.00 
480 6.00 
481 9.00 
482-483 6.50 
484-499 4.00 
500 6.00 
501-503 3.50 
504-506 5.00 
507-523 4.00 
524 5.00 
525 3.50 
526 10.00 
500th App. Batman 
527-531 2.50 


12.00 
7.00 
10.00 
8.00 
4.50 
8.00 
5.00 
7.00 
5.00 
6.25 
5.00 
12.00 


Annual 1 
Annual 2 
Annual 3-4 
Annual 5 


5.00 
4.00 
1.75 
2.50 


5.50 
4.25 
2.40 
3.00 


DOCTOR SOLAR, 
MAN OF THE ATOM 


532 5.00 

533-534 2.50 

535 5.00 

536-564 3.00 

565-568 2.40 

569-570 5.00 

571 2.40 

572 

573 0 

Sind DOCTOR STRANGE 

575 Yea Marvel 

576-578 169 78.00 
McFarlane art 170-176 

579-59 177-183 

EE 2nd series 

600 

601-605 

606-610 

611-626 

627 

628-656 


80.00 
33.00 
28.00 


28.00 


MACHINE MAN 
#1 


Publisher: 
Issue No.: 
Writer: Tom DeFalco 
Artist: Herb Trimpe 
Inker: Barry Windsor-Smith 
Cover Price: 756 
Current Low Price: $1.50 


Current High Price: $3.00 


Overview: In the 
cyberfunk future, 
Machine Man is 

reactivated to do 


battle,again * * ж 
ERIN HEM EEE EE EH EE 


With renewed interest in Barry Windsor- 
Smith, demand could be created by fans who 
newly discover this book. The story is decent 
and the art can't be beat. If anything, get it 
while it's cheap. 


нк | | | ||| 


“...Highly readable, excellent art by Barry 
Smith. | feel this is a good investment all 
around. A relatively easy book to find and 
cheap. If it ever catches on, look out!...Cheap 
as hell, but still tough to find. Could be a sleep- 
er awakening...Barry Smith art at under $2.00!" 


iiie o 


PRICE GUIDE 


HERO 
CONTEST 


MAN-THING 
#1 
SIGNED 


Hidee-ho, boys and girls! 
Here's a great chance to 
win a copy of this great 
book signed by none other 
than Steve Gerber himself! 
That's right, Slaphappy 
Steve will put his John 
Hancock on the first issue of 
Man-Thing for the lucky win- 
ner of this contest 

All you have to do is answer 
these questions to be con- 
sidered a true beleiver! 


1. Who was Man-Thing 
before he changed? 


2. Has Man-Thing ever spo- 
ken? 


3. Has Man-Thing ever 
been mistaken for Lake 
Erie? 


170-176 31.00 33.00 
177-183 27.00 28.00 
Annual 1 3.50 4.00 
DOCTOR STRANGE, 
SORCERER 
SUPREME 
Marvel 
1 4.50 5.00 
2-10 1.50 1.50 
11 4.50 5.00 
12-14 1.50 1.50 
15 6.00 7.00 
16-27 1.50 1.50 
28 175 2.00 
29-30 1.50 1.50 
31-35 2.50 3.00 
37-49 175 175 
50 2.00 2.50 
51-56 1.75 1.75 
Annual 2 2.00 2.50 
Annual 3 3.00 3.00 
Giant 1 2.00 3.00 
DOCTOR STRANGE/ 
GHOST RIDER 
Marvel 
1 2.00 2.95 
DOOM 2099 
Marvel 
1 250 5.00 
2-3 1.25 2.00 
47 1.25 1.50 
DOOM PATROL, THE 
DC Comics 
1st Series 
64.00 65.00 
87-99 40.00 40.00 
100 50.00 50.00 
101-110 22.50 24.00 
111-120 21.00 20.00 
121 60.50 60.00 
122-124 2.50 2.50 
DOOM PATROL 
DC Comics 
1 2.00 2.00 
2-18 1.00 1.00 
19 15.00 16.00 
Grant Morrison writting 
20-24 8.00 9.00 
25-30 4.00 9.00 
31-49 1.50 1.50 
50,57 2.00 2.50 
51-56 1.50 1.50 
58-60 1.50 1.50 
61-67 100 1.75 
Annual 1 1.00 1.50 


DOUBLE LIFE OF 
PRIVATE STRONG 


Archie 
310.00 350.00 


1 Kirby 
2 210.00 275.00 


DRACULA 
(Bram Stoker) 


Topps Comics 


1 Mignola 3.95 8.00 
2-4 3.25 10.00 
DYNAMO 


Tower Comics 
1 Molly Wood 27.50 28.00 


2-4 18.00 30.00 
ECLIPSO 
DC Comics 
1-10 1.00 1.25 
ECLIPSO:THE 
DARKNESS WITHIN 
DC Comics 
1 With Gem 3.85 4.25 
1-2 1.50 2.00 
EERIE (Magazine) 
Warren 
1 135.00 142.00 
2 24.00 25.00 
3 15.00 20.00 
4-10 10.00 15.00 
11-22 8.00 12.00 
23 8.00 9.00 
24-25 7.00 8.00 
26-41 4.00 5.00 
42 6.00 7.00 
43-45 4.00 5.00 
46-50 3.00 4.00 
51 6.00 7.00 
52-53 3.00 4.00 
54-55 4.00 5.00 
56-59 3.00 4.00 
60 5.00 6.00 
61-81 3.00 4.00 
81-139 1.50 2.50 
1 2nd Print 63.50 64.50 
Yr. Book "70,71 9.00 10.00 
Yr. Book '72 9.00 10.00 
EIGHTBALL 
Fantagraphics 
3.00 10.00 
2-10 2.50 3.00 


ELEKTRA: 
ASSASSIN 
Marvel 
1 4.00 5.50 

2 3.00 4.00 
3-7 2.00 3.00 
8 5.00 6,00 
ELEMENTALS 
Comico 
1 4.00 5.50 
2 2.50 3.50 
3-7 150 2.50 
8-29 0.50 1.50 
1-28 1.50 2.50 
Special 1 125 175 
Special 2 1.00 2.00 
ELFQUEST 
(Also see Fantasy Quarterly) 
WaRP 
1 32.00 33.00 
1 2nd Print 9.00 10.00 
1 3rd Print 4.00 5.00 
1 4th Print 0.50 1.50 
2 19.00 20.00 
2 3rd Print 2.00 3.00 
3 19.00 20.00 
3 3rd Print 2.00 3.00 
4 19.00 20.00 
5 19.00 20.00 
5 3rd Print 2.00 3.00 
2-5 2nd Print 4.00 5.00 
2-5 4th Print 2.00 3.00 
6 8.00 9.00 
7-9 8.00 9.00 
6-9 2nd Print 3.00 4.00 
6-9 3rd Print 1.00 
2.0010-14 5.00 6.00 
10-14 2nd Print 0.50 1.50 
ELFQUEST: 
KINGS OF THE 
BROKEN WHEEL 
WaRP Graph 
1 2.50 3.00 
29 2.50 250 
ELFQUEST: NEW 
BLOOD 
WaRP 
1 2.00 4.00 
2-4 2.00 2.50 


ELFQUEST: SIEGE AT 


BLUE MOUTAIN 


WaRP 


6.50 
4.00 
2.00 
3.00 
3.25 
3.00 


DC Comics 


3.00 
3.00 
2.50 


Valiant 


Gold logo 
G 


1 
1 
1 
2 
3 
4 
5 


12.00 
85.00 


iold foil logo120.00 130. 
6.00 


3.50 
9.95 
15.00 


2000 
100.00 


.00 
11.00 
7.00 
20,08 
1700 


6 3.50 7.00 
7 3.00 5.50 
8 3.00 8.00 
9 2.50 4.00 
10-11 2.00 3.00 
12-14 2.25 2.25 
EXCALIBUR 
Marvel 
Special Edition 
1st Print 5.25 15.00 
2nd Print 4.75 5.00 
3rd Print 3.50 375 
4th Print 5.00 5.50 
1st App. Excalibur 
Regular Series 
1 7.00 9.25 
2 4.00 5.25 
3 3.75 4.00 
4 2.50 4.25 
5-10 2.00 3.25 
1 2.00 2.50 
18-22 1.50 2.00 
23 2.00 2.25 
6 175 2.00 
27-68 200 250 
Special- The 3.00 3.00 
Possession 
Sp cial-XX 2.50 2.50 


ssing 


EXTREME TOUR 
BOOK 


Extreme 
20.00 


30.00 


FANTASTIC FOUR 


Marvel 
7100.00 
& origin 
100.00 


1st app. 
1 2nd Print 


7150.00 
125.00 


? 1550.00 3500.00 


700.00 
4 1200.00 


1200.00 
1300.00 


1200.00 1300.00 


1st Dr. Doom 
650.00 
1C 450.00 
1 340.00 
2 425.00 
FF vs. the Hulk 
13 265.00 
14 180.00 
5-19 180.00 
) 210.00 
1 115.00 
-2. 80.00 
5-2 245.00 


16 


Hulk vs. Thing, Avengers app 


00 
8 1 18 00 
Ч 65.00 
1-3 55.00 
3 55.00 
4 55.00 


690.00 
500.00 
350.00 
550.00 


300.00 
200.00 
185.00 
225.00 
125.00 

90.00 
255.00 


100.00 
120.00 
70.00 
65.00 
110.00 
65.00 


35-36 120.00 
37-40 55.00 80.00 
41-42 37.00 40.00 
43,46 37.00 60.00 
44-45,47 37.00 40.00 
48 490.00 550.00 
151 App. Silver Surfer 
49 100.00 110.00 
50 120.00 130.00 
51 30.00 40.00 
52 60.00 60.00 
53 40.00 50.00 
54 35.00 40.00 
55 45.00 55.00 
56-60 50.00 58.00 
61-65 30.00 35.00 
66 75.00 125.00 
67 80.00 150.00 
151 App. Warlock 
68-70 30.00 35.00 
20.00 25.00 
25.00 30.00 
15.00 25.00 
14.00 16.00 
45.00 55.00 
15.00 20.00 
12.00 15.00 
2.00 15.00 
30.00 35.00 
10.00 15.00 
10.00 10.00 
10.00 12.00 
8.00 10.00 
5.00 6.00 
4.00 6.00 
6 00 10.00 
2.00 3.00 
3.00 5.00 
4.00 5.00 
2.50 4.00 
4.00 5.00 
1.00 2.00 
2.00 3.00 
1.00 2.00 
2.00 3.00 
1.00 2.00 
3.00 6.00 
347 2ndprint 2.00 3.00 
348-350 4.00 10.00 
351-357 1.00 2.00 
358 225 3.00 
359-360 1.00 2.00 
361-368 1.00 2.25 
369 2.00 3.00 
371 
372-374 
375 
376-378 
Annual 1 
Annual 2 
Annual 3 
Annual 21 
Annual 22-24 
Annual 25 
Annual 26 
Special 4 
Special 5 
Special 6 
Special 7 
SpecialEd.1 200 250 
FANTASTIC FOUR 
VS. X-MEN 
Marvel 
1 4.00 4.50 
2-4 3.00 3.50 
FANTASY 
QUARTERLY 
Independent Publishers 
1 1st Elfquest 50.00 60.00 
FAUST 
Northstar 
1 Vigil 10.00 35.00 
1 2nd Print 33.00 33.00 
1 3rd Print 10.00 11.00 
1 4th Print 2:25 275 


2 3rd Print 2.00 2.50 FEAR 
6.00 25.50 Merial 
2 2nd Print 2.50 2.50 шыл 
1 6.00 800 
Е 14.00 24.00 Ls 30 45 
3 2nd Print 225 275 3 
š 250 356 7-9 2.00 3.00 
4 ^ 10 Man-Thing 7.00 9.00 
5 17.00 19.95 
а Dee. 010 11,12 00 4.00 
йы Л aes 13:14 100 2.00 
15 200 4.00 
16-18 100 2.00 
19 13.00 15.00 
1st app. of Howard the Duck 
20 Morbius 17.00 19.00 
21-25 7.00 15.00 
26-31 5.00 12.00 
;THE I FIRESTAR 
j Marvel 
1 2.50 3.00 
2 400 6.00 
34 250 3.00 


FLAMING CARROT 


Dark Horse 
1 00 40.00 
2 22.00 28.00 
3 13.00 20.00 
4-6 11.00 13.00 
7-9 8.00 9.00 
10-12 3.00 4.00 
13-14 2.50 3.50 
15 9.00 10.00 
16-20 2.00 3.00 
21-26 1.00 2.00 
27-29 2.00 2.75 
HERO TIP: 


MAN-THING 
#1 


Publisher: Marvel 
Issue No.: " 
Writer: Steve Gerber 
Artist: Val Mayerik 
Inker: Sal Trapani 
Cover Price: 206 
Current Low Price: $10.00 
Current High Price: 520,00 


Overview: Scientist is 
changed into swamp 
creature with no brain, 
but susceptible to 
extreme emotions. 


This book may worth about as much as back 
issues of Madballs, but don't ignore it. The sto- 
ries are prime Gerber material. Even worth what 
little they are, they are truly hard to find. Buy it. 
Read it. You'll like it. 


ПЕ | | ||| 


*...| don't think anything can save this charac- 
ter. Man-Thing is doomed to live in the 70's for- 
ever...Could be part of the Marvel supernatural 
revival...Why hasn't this been revived? Throw 
some English guys at this, why don't they?" 


HERO RATING: 
* 


HERO ILLUSTRATED 163 


ETERS 
Ее 
бововеяз 


Annual 1 
Annual 2 
Annual 3 
Annual 4 
Annual 5, 6 
Special 1 


өоююзазэзэююо-о 
омюзазю-эюю-эюээюово 
euoouuowvoounonaononoo 
eoo6oaocoooócooooooo 


оФлочоюмоочоч 
вбвобоосбвобо 


НЕР FLAMING CARROT —— RON GHOST RIDER; GIVE ME LIBERTY 2173 
" 1 WOLVERINE: Dark Horse _ 78 
COMICS SEE ax MARVEL COMICS GROU : d 
í 1 Annual 2 
OF DARKNESS gems Annual 3 
ос бопе GOBBLEDYGOOK 
GIANT SIZE... Mirage GREEN ARROW: 
Avengers 1 6.00 
Avengers 2-3 4.00 HUNTERS 
Avengers 4-5 3.00 omics 
1 
и Ват S (4 2 5.00 
M7 (Я Chillers 1 3.00 1 5.00 
е THING ë HU K ве Chillers 2 1 2-6 3.00 4.00 
Curse of Dracula GREEN HORNET, THE 
GHOST RIDER Conan 1 600 12 GODZILLA (ти) 
115.00 125.00 
Marvel Creatures 1 7.00 1 6.00 10.00 
19.00 35.00 Daredevil 1 7.0 2-10 3.75 4.00 73.00 92.00 
| Defenders 4-5 4.00 
Pe $380.00 1950.00 Ре a GHOST RIDER Doc Savage 1 2 с GREEN ARROW GREEN LANTERN 
620.00 640.00 d Marvel Dr. Strange 1 5.00 0 р DC Comics DC Comics 
2-4 
2440 5200 Dracula 4 2.00 2па бегі 270.00 350.00 
530.00 600.00 Е а хам епез 7 
160:00 Ens 00 20.00 30.00 Dracula 5 5.00 1 6 7.50 170.00 250.00 
5 1 17. Онч ° 0 
103.00 125.00 b ч | Ded 250 Invaders 1 500 3-20 50 250 125.00 145.00 
135.00 145.00 у қ ) ron Man 
550.00 580.00 3 с 
ANS ) Triple Action 1-2. 1.50 
HERO (дееп Age Раз арр, 00 : 10 M 119 Master ot Kung Fu + MARVEL 2 IN 1 


4.50 
Killian Barracks 
PRICE GUIDE 1 Magazine 57.50 75.00 FS 
Marvel 34 Annual 4 
Marvel 1 100.00 21 THE LONG BOW 
Capt. America 1 7.50 GODZILLA 7.50 
Chillers 3 Е 1 Special 3.00 
Сопап 2 
12.00 20.00 Defende 11-24 2.00 250 70.00 90.00 
300.00 320.00 е Ni Se Bnd series Dracula 2 4.00 3.00 5.00 1300.001400.00 
3 
170.00 190.00 2 я 4 24.00 32.00 Fantastic 4 2-4 7.75 350 140.00 170.00 
103.00 105.00 = Man-Thing 1 500 
50 
125-128 55.00 65.00 


PUNISHER: HEARTS ` Frank Miler and Dave Annual 1 
FLASH y 2 Ч 495 7.00 : Аппиа! 5 
5.00 
1 One shot 450 5.00 
Capt. Маге! 1 6.75 7 Dark Horse 2nd print 4 3.00 
Chillers 1 
(western) Conan 3-5 E 5 Marvel Gold Key 
FLASH, THE х Defenders 2-3 
270.00 285.00 ТАЛУ gom Dracula 3 3.00 3.50 400.00 600.00 
135.00 175.00 " 8408 2800 Hulk 1 8.00 io 1 3.00 F 90.00 120.00 
65.00 75.00 A) ! 0 Man-Thing 2-3 2.95 


COMIC 129 55.00 200.00 Ї ) : z xd ANNUAL #2 
2222221391 


130-136 55.00 65.00 78-80 


SETS! 137 JSA App. 250.00 265.00 31 

139 70.00 80.00 3rd Seri 2 

= -15 30.00 40.00 ыы Publisher: 
45.00 55.00 


8 | Issue Мо.: 

20.00 30.00 ЕВАМ TEI з y : w 5 

30.00 IKENSTEIN Writer: Jim Starlin 
Marvel Marvel : 


Our friends over а! Него ў 4800 200 400 13.00 1600 9 2 j Artist: Jim Starlin 
i 2- 1.50 2.00 s 5.00 8.00 4 T 1 д і i 

Comics offered up some 7 1540 200 300 800 1078 J Background 2nd Print \ 2 Inker: — Joe Rubinstein 

great sets of their comics 7 18.00 Š 1.50 2.00 400 8. 7.00 8.00 p^ Cover Price: 606 


1 6 ї 6.00 7.00 E. J T 
to the readers of good ol T а 5200 400 8 400 6.00 ! шин High Price: $280 
HERO ILLUSTRATED. 181-186 8.00 FOREVER PEOPLE 3.00 51 2 675 900 Уық y gh Price: $27. 

Everyone that enters will 187 15.00 DC Comics 1 Background 2nd Print 4 
! 3.50 


Е Overview: The final 
188-195 8.00 27.00 34.00 
have a chance at over 196 17.00 2-1 14:00 17.00 FURY OF 


: chapter of what would 4 
100 prize sets, with one лагао i 600 8.00 FIRESTORM =s result in Thanos'and HERO RATING: 


lucky winner getting a É ре боль 2 4 ig SZ > Warlock's deaths ххх 
complete run of Flare 1; 7 pa 
5) 


е 5 1 не 
including the 3-issue mini ) oo 350 ШИТИ 
series! We're talking ge MOKF M 300 ЕЙ ВАР 248 E ЕВА 
about a few bucks here! 220 т G.I. JOE, A REAL GHOST RIDER Spider-Man 1 19:50 20.00 лата шин eame, Гро O йа ар are supere 

Y Spider-Man 2-3 7.75 8.00 arlin s epic tale came to ап еп! ere in a title 
The rest of the winners | AMERICAN HERO AND CABLE SbiderMan4 8500 6800 р c 
will get a 4-pack of the А Marvel Punisher that everybody turns their noses up on. It may 

, / р А 


ў 3.75 5.00 5 0 i г 
first three issues of 3 Қада Spider-Man5 6.50 7.00 be a hard book to find, but when you do, you'll 


а вы 4 Spider-Man 6 650 700 Бе һарру. 
urcielaga She-Bat an : 4 Super-Heroes 14000 45.00 
5 2 5 2 2nd Print GHOST RIDER/ 5 ап- 
Reiki Warriors #1 all 4 Я 3-10 Spidey ve; Morblue.and Man 


Shed by Dechex Biosst $ 4 С" "MM SPIRITS OF Ls uu mas DEALER PICK Шин | | | | | | 


1105: 2 4 2nd Print VENGEANCE FF vs. the Hulk *...Starlin's powerful story concluding the first 
M a b qs а Kick in Annuali 235.00 245 1 : а ИИА, death of Thanos and Warlock was exciting and 
Sac оп! know 23-24 зути2 3.50 4.00 refreshing when И was first published and remains 


25-27 Thor 1 4.95 5.00 1 i 
FLY MRN 28-30 Werewolf 2-5 2.0 3.00 so today...Good fun Marvel but the price is already 


Ж 
Archie DUELSIRON 31-139 4 > E X Men 1 xu 180.00 200.00 too high for investment, will probably drop...Older 
22.00 30.00 st new X-Men i i i i 
3400 2000 XM Im zem Starlin sells well and will continue to rise. 


амомомамьмаво 
2838883383882 
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HERG 


PRICE GUIDE 


HERO 
CONTEST 
#141 


FEATURE #1 


Hey, this is a nifty little 
book! A quick 70 bills in 
your pocket for the price 
of a stamp. (Well, we do 
have to choose your 
entry) But what the heck! 
Here are some teasers 
desined to play havok 
with your frontal lobes. 


1. Who was featured in 
Marvel Feature #1? 


2. Who did the cover a 
for that issue? 


3. What was so special 
about this issue that was 
different from other 
comics being produced? 


Don't forget to send in 
your non-winning HERO 
GOLD CARDS to get 
entered in all the different 
contests! 


14-20 90.00 100.00 

21-30 70.00 90.00 

31-39 50.00 65.00 

40 300.00 350.00 

1st App. Crisis 

41-50 40.00 50.00 

20.00 30.00 

120.00 140.00 

15.00 20.00 

22.00 30.00 

15.00 20.00 

11.00 15.00 

90.00 115.00 

32.00 40.00 

22.00 30.00 

20.00 25.00 

28.00 36.00 

17.00 25.00 

4.00 7.00 

6.00 14.00 

2.00 4.00 

4.00 7.00 

2.00 3.00 

5.00 7.00 

2.00 3.00 

24.00 35.00 

1st App. Guy Gardner as а 

GI 

117-119 2.00 3.00 

120-121 1.00 2.00 

122 1.50 2.50 

123 4.00 6,00 

124-135 1.00 2.00 

136-137 2.00 3.00 


194 24 3.00 
195 Guy Gardner13.00 20.00 
196-205 1.00 2.00 
206-224 1.00 1.50 
2nd Series 
t3 2.50 
1.00 
2.00 
2.00 
1.00 
1.75 
1.00 
2.00 
1.00 
2.00 
Special 1-2 2.00 


GREEN LANTERN 


CORPS QUARTERLY 


DC Comics 
1-5 1.50 2.00 


GREEN LANTERN/ 
GREEN ARROW 


DC Comics 
1-7 Reprints 300 4.00 


EMERALD DAWN 
DC Comics 


2nd Print 


1 
1 
2 
3- 
54 
2- 


4 
6 
6 2nd Print 


GREEN LANTERN: 
EMERALD DAWN Il 


DC Comics 
1-6 1.50 1,50 


GREEN LANTERN: 


MOSAIC 
DC Comics 
1.00 1.50 


GRENDEL 
Comico 
55.00 70.00 
34.00 42.00 


GRIMJACK 
First Comics 

2.00 5.00 

1.00 2.00 

4.00 5.50 
2nd color TMNT 
7-74 00 1.50 
75 5.00 6.50 

Fold out map 

76-81 1.00 1.75 


GROO SPECIAL 


Eclipse 
30.00 40.00 


GROO THE 
WANDERER 


Epic (Marvel) 
8. 


101,102 


GROO, THE 
WANDERER 


Pacific Co 
20.00 28.00 
15.00 20.00 
8.00 13.00 
8.00 12.00 


GUARDIANS OF 
THE GALAXY 


Marvel 
7. 


5.50 
4.00 
1.50 
1.50 
1.50 
1.50 
1.00 
2.50 
1.50 
2.00 
1.00 
2.00 
Annual 2 1.25 


GUY GARDNER 
REBORN 


DC Comics 
1.00 1.50 


GUY GARDNER 
DC Comics 
4.00 
1.00 
4.00 
1.00 


H.A.R.D. CORPS 
Valiant 
5.00 19.00 
70.00 95.00 
Advanced Comics ed. 
2.50 6.00 
2.25 3.50 
2.00 3.50 
1.90 3.50 
1.75 3.50 
195 2.50 


SUPER TV HEROES 
Gold Key 

70.00 80.00 

47.00 55.00 

38.00 45.00 


HARBINGER 
Valiant 
90.00 
80.00 
40.00 
30.00 
45.00 
20.00 
14.00 
8.00 
3.50 
3.75 1 
6.75 15.00 
1st App. Н.А.В.О. Corps 
11 3.00 8.00 


Redmp. 


4.00 
3.50 
3.50 
3.75 
2.00 
2.50 
OFromTPB 10.00 
0 TPB 15.00 
ОТРВ Bagged 45.00 


HARDCASE 
Malibu/Ultraverse 
1.95 1.95 


4 MARVEL TREASURY EDITION. 


DC (Milestone) 
Bagged 3.00 
1 1.50 


HATE 


Fantagraphics 
3.00 


3.00 
2.50 


HAVOK AND 
WOLVERINE- 
MELTDOWN 


Epic (Marvel) 
4.50 
3.00 


5.00 
4.00 


HAWK AND DOVE 


DC Comics 

34.00 

2-6 24.00 

2па Ѕегіеѕ 

1 1.00 

2-28 0.75 

Annual 1 1.75 
Limited Series 

1 Liefeld 4.00 

2 3.00 


36.00 
26.00 


2.00 
1.50 
2.50 


6.00 
4.00 


DC Comics 
1.00 
1.00 


2.00 
2.00 


EUR 


HAWKWORLD 


DC Comics 
Regular series 
1 


2-32 
Annual 1-3 
Limited series 


1 
2-3 


HELLBLAZER 
DC Comics 
20.00 
15.00 
15.00 
6.00 


HOUSE OF MYSTERY 


HELLSTORM 
Marvel 
2.50 3.00 
2.00 2.50 


HERO FOR HIRE 
Marvel 
1 34.00 36.00 
1st ap.. Luke Cage 
2-5 14.00 16.00 
6-10 6.50 7.50 
11-16 5.50 6.50 


HOMAGE STUDIOS 
SWIMSUIT 


Image Comics 
2.00 2.00 


HOT WHEELS (TV) 
DC Comics 

1 Toth 36.00 50.00 

2,4-5 16.00 20.00 

3 25.00 30.00 

6 27.00 35.00 


DC Comics 


50.00 
35.00 
43.00 
35.00 
60.00 
25.00 
5.00 
20.00 
5.00 
3.00 
5.00 
1.00 


188,191,195 5.00 
189-190 1.00 
192-194 1.00 


196-198 1.00 


MARVEL 
FEATURE 
#1 


Publisher: 
Issue No.: 
Writer: Roy Thomas 
Artist: Ross Andru 
Inker: Bill Everitt 
Cover Price: 25¢ 
Current Low Price: $62.00 


Current High Price: $70.00 


Overview: Doctor 
Strange, Hulk and 
Subby form a non-group 
of outcast heroes to 
fight evil. 


40.00 
30.00 
27.00 
20.00 
27.00 
20.00 
27.00 
20.00 
27.00 
20.00 
27.00 
20.00 
25.00 
18.00 
12.00 
15.00 
12.00 
10.00 
150.00 


55.00 
40.00 
45.00 
40.00 
80.00 


HERO TIP: 


HERO RATING: 
ЖЖЖЖ 


With newfound interest іп just about anything 
Marvel did in the 70s, this could be a book to 
watch. The only thing holding back this fun 
book could be the current mediocre title. It 


brought back Dr. Strange, too. 


BIETET БЕНЕН HUK] БЕН БЕ ЕНЕ 


“А few months ago with all the hype surround- 


ing Secret Defenders, this would have turned 


over more than once. Now. however, there’s no 
demand...Key issue to hold onto. Important for 
а 70s Marvel book. Great potential...Glad to see 
some of the standbys get some fame back.” 
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HERO 


PRICE GUIDE 


HERO 
SPECIAL 
CONTEST #1 


We're looking for the 
cream of the comic biz 
crop - and we want you 
to tell us who they are! 

We want you to pick 
your favorite artist and 
writer and send their 
names on a postcard to 
the address below. For 
your valuable input, 
we'll enter your name 
in a very special draw- 
ing good for a complete 
set of HERO Premiere 
Editions. Register your 
vote with the number 
one name in comic 
magazines and turn to 
the READER TOP TEN 
for the results! It's pain- 
less and you could win 
some great comics to 
boot! 


Send to: 

HERO Special Contest #1 
1920 Highland Ave. 
Suite 251 

Lombard, IL 60148 


Just to sweeten the 
pot a bit, the winner will 
also receive a fantastic 
set of Image Gold 
Books from all of the 
hottest names from the 
mage stable. 

All this just for voting 
on your favorite artist 
and writer? Who could 
pass up on this deal? 

Don't forget...top ten 
favorite artists and writ- 
ers. The deadline for 
voting this month is 
August 15, 1993. Act 
now! 
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199 

200-223 

224 

225-229 1.00 


HOUSE OF SECRETS 
DC Comics 
400.00 450.00 
150.00 200.00 
130.00 150.00 
70.00 90.00 
50.00 70.00 
50.00 70.00 
60.00 80.00 
40.00 50.00 
35.00 40.00 
25.00 35.00 
25.00 35.00 
15.00 25.00 
10.00 15.00 
120.00 150.00 
40.00 50.00 
20.00 40.00 
40.00 60.00 
20.00 40.00 
20.00 25.00 


HOWARD THE DUCK 
Marvel 
6.00 
2.00 
2.00 
1.00 
1.00 
1.00 
1.00 


HULK (Magazine) 
Marvel 

10 1.50 4.00 

11 3.50 6.00 

12-24 2.00 3.00 

25-27 1.50 3.00 


HUMAN FLY 
Marvel 
3.00 3.00 
host Rider 5.00 5.00 
-19 1.00 1.00 


ICEMAN 
Marvel 
2.00 2.00 


ICON 
DC (Milestone) 
1 Bagged 2.95 3.00 
1-3 1.50 1.50 


INCREDIBLE HULK 
Marvel 
3800.00 6500.00 
1000.001200.00 
3 700.00 800.00 
4-5 500.00 600.00 
6 800.001000.00 
102 150.00 
103 
104 
105-110 


1 1st App. 
2 


1st app. of Wolverine 
181 250.00 325.00 
1st full app. of Wolverine 
182 45.00 60.00 
Wolverine brief app. 


183-199 


urma Pt 


393 2nd print 
394-398 

400 
399,401-407 
Annual 5 
Annual 6,8-18 
Annual 19 
Special 1 
Special 2 
Special 3 
Special 4 


ал Ü Ó دع‎ o co دم‎ en fo w o во соло oo n со Š со 


8а88888888888888888888888888888: 


INCREDIBLE HULK: 
FUTURE IMPERFECT 


Marvel 1 John Byrne 35.00 
1 8.00 10.00 2 13.00 
erez and David 10.00 

2 7.50 10.00 - 7.00 
75.00 

1st app. Sabretooth 
15 25.00 


IRON FIST 


Marvel 


INFERIOR FIVE 
DC Comics 
30.00 50.00 
14.00 25.00 
8.00 12.00 


X-Men 


IRON MAN 
Marvel 
335.00 375.00 
100.00 110.00 
80.00 80.00 
60.00 60.00 
45.00 45.00 
32.00 35.00 
22.00 30.00 
22,00 22.00 
16.00 25.00 
16.00 16.00 
11.00 11.00 
17.50 17.50 
11.00 11.00 
9.00 9.00 
54 15.00 15.00 
55 1st Thanos 115.00 140.00 
56 20.00 20.00 
8.00 8.00 
10.00 10.00 
8.00 8.00 
5.00 5.00 
7.50 7.50 
4.50 
2.50 
4.50 
2.50 
9.00 
5.00 


INFINITY GAUNTLET 
Marvel 

1 Perez 2.75 6.00 

2-6 3.00 5.00 


INFINITY WAR, THE 
Marvel 

1 Ron Lim 2.00 5.00 

2-6 2.00 2.50 


INFINITY, INC. 

DC Comics 
1 Ordway 2.50 
2-1 1.50 
14 McFarlane 4.00 
15-37 3.00 
38-49 1.50 
50 2.50 
51-53 1.50 
Annual 1-2 2.00 
Special 1 1.50 


INHUMANS, 


INVADERS, THE 
Marvel 
10.00 
6.00 
5.00 
6.00 
4.00 
3.00 
3.00 


INVASION 

DC Comics Annual 14 

| McFarlane 4.00 4. King-Size 4 
3.00 Special 1 

Special 2 


Annual 5-9 
Annual 10,13 
Annual 11-12 


Фопооюоюоюоюй 
ASSSSauSnsasagd 


Marvel 
1 140.00 150.00 
One-shot 


JONNY QUEST 


Gold Key 
165.00 225.00 


JOURNEY INTO 
MYSTERY 


Marvel 

83 2150.003000.00 
151 app. of Thor 
84 600.00 600.00 
325.00 325.00 

7.00 12.00 225.00 225.00 

nd print 3.50 3.50 150.00 150.00 
4.00 5.00 85.00 85.00 

3.00 4.50 75.00 

2.50 4.00 100.00 

2.50 3.00 75.00 

75.00 
50.00 


JOKER, THE | 00 6500 


n 5 50.00 
DC Comics М 
20.00 25.00 111,113-125 Х 40.00 


112 185.00 
7.50 18.00 i 
550 10.00 and series 
4.50 10.00 


JOHN BYRNE’: 
NEXT MEN 


Dark Horse Comics 
6.00 9. 


6.50 
2-3,5 3.50 
4,6-19 2.00 


JONAH НЕХ 
DC Comics 
14.00 20.00 
5.50 9.00 
6.50 10.00 
550 7.00 
3.00 4.00 
1.50 2.00 
1.00 


JUDGE DREDD 


Eagle/Quality 
10.00 15.00 
3.50 3.50 


Publisher: 

Issue No.: #26 
Writer: John Byrne 
Artist: dae Lee 
Inker: Bob Wiacek 
Cover Price: $1.25 
Current Low Price: $10.00 
Current High Price: $12.00 


Overview: Hot artist Jae 
Lee debuts in the comic 
with the new, kickbutt 
Subby. 


HERO RATING: 
ЖЖЖ 


John Byrne hands over the artistic reins to 
new and soon to be Image artist Jae Lee. It 
may be too early to say if this book will have 
longterm demand. What Jae Lee does in his 
career ahead with determine demand. 


ИССИ ОИ ООО БЕН БЕ И 


“...боод Byrne story and Jae Lee's debut. Lee 
seems to be a hot artist, it should be a good 
book for the short term...Steady prices for the 
immediate future...Jae Lee has recently gone 
off the deep end and alienated his fans with 
his dark and unconventional poses.” 
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HERO 


PRICE GUIDE 


HERO 
CONTEST 


NEW TEEN 
TITANS #2 


This one is an easy o 


1. Who makes his debut in 
this book? 


2. Who в he related t 

3. Who drew this book? 

4. What is the significance 
of the green splotch in the 


lower right hand corner? 


5. What is question #4 refer- 
ing to? 


6. Who hit the most home 
runs in 1974? 


7. Who took 
tional walks? 


most inten- 


8. Who took 
to the face? 


most balls 
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JUDGE DREDD 
Fleetway/Quality 
1 
2-50 
51-70 2.00 2.00 


JUNGLE ACTION 


JUSTICE LEAGUE 

DC Comics 

4.50 8.00 

3.00 4.50 

2.00 3.00 

50.00 85.00 

Test cover 

= 200 4.00 

2.50 2.50 

1.25 1.50 

1.50 1.50 

1.25 1.50 

1.75 1.75 

1.00 1.50 

1.25 1.50 

11.00 20.00 

6.00 11.00 

70 2ndprint 1.25 125 
71 1.75 
72-73 1.25 
74-79 1.25 
Аппиа! 1-6 2.00 
Annual 5 2nd р. 2.00 
Special 1 2.00 
Special 2 3.00 
Spectacular 1 1.50 


MARVEL SPOTLIGHT ou 
тие GE) 


JUSTICE LEAGUE 


EUROPE 
DC Comics 
1 2.00 
2-50 1.25 
Annual 1-2 2.00 
Annual 3 2.50 


JUSTICE LEAGUE OF 
AMERICA 


DC Comics 
1500.001500.00 
430.00 430.00 
350.00 350.00 
270.00 270.00 
190.00 190.00 
150.00 150.00 
250.00 250.00 
120.00 120.00 
90.00 90.00 
170.00 200.00 
181 JSA X-over 
2 140.00 140.00 


NORANWADADANDODNDNNNODN 
ав 5888 8 аа ва 88 х88888 
Г-1-1-1:1-1:1:1-1-1-1-1-1-122:2-1-1-1-1-) 


55 


Annual 2-3 


KA-ZAR 

Marvel 
1Giant-Size 14.00 
2-3 9.00 


а |] MARVEL PREMIERE 


KAMANDI, THE 


LAST BOY ON EARTH 
DC Comics 

1-2 Kirby 15.00 

3 


KAMANDI: AT 
EARTHS END 


1-2 1.75 1.75 


KID ETERNITY 


DC Comics 
1-4 195 1.95 
Limited series 
1-3 5.00 5.00 


KITTY PRYDE AND 
WOLVERINE 


LEGENDS 
DC Comics 
5 


2:00 
New Justice League 


L.E.G.I. 
DC Comics 
1 


2 

3-10 

11-22 

Lobo in most issues 
23 


384888 8888 


LEGIONNAIRES 
рс 


1.50 
1.55 


LEGION OF 
SUPER-HEROES 


DC Comics 
Limited series (Reprints) 
1 10.00 10.00 
2-4 5.00 
1st series 
259 
260-270 
271-284 
285-290 
291-299 
300 
301-305 
306-313 
2nd series 
1 


заюзюзюь 


юю озом 


Death of Superboy 
39-44 1.00 


45 
4649 
50 


a43 83383383383383 35858888 


ам-ао- 


51-63 
3rd Series 
1-46 


а 
a 


LOBO 


DC Comics 


2nd print 


LOBO INFANTICIDE 


DC Comics 
-4 2.00 2.00 


LOBO'S BACK 
DC Comics 
2.00 295 
2.00 2.00 


LOGAN'S RUN 
Marvel 
4.00 6.00 
2.00 3.00 
18.00 20.00 


LOVE AND ROCKETS 
Fantagraphics 
45.00 50. 
10.00 12.00 
5 7.00 8.00 
-10 4.00 5.00 
T 250 3.00 


12-41 250 2.50 
2nd prints 3.00 3.00 


MACHINE МАМ 
Marvel 

1 Kirby 200 300 
2-17 150 2.00 
18 2.00 5.00 
19 15.00 18,00 

ist app. of Jack-O-Lantern 
Limited Series 
1 1.50 3.00 
2-4 1.50 2.00 


Comico 
10.00 30.00 


MADMAN 
Tundra 
-3 5.00 5.00 
-3 Signed Set 50.00 50.00 


Tundra 
2.95 3.50 
2.95 2.95 


ROBOT FIGHTER 
Gold Key 
130,00 200.00 
66.00 100.00 
63.00 100.00 
23.00 65.00 
15.00 65.00 
55.00 75.00 
55.00 75.00 
55.00 100.00 
35.00 40.00 
22.00 40.00 
22,00 28.00 
10.00 16.00 


MAGNUS 
ROBOT FIGHTER 


Valiant 

0 no cards 40.00 100.00 

0 withcards 45.00 110.00 

48.00 

28.00 

20.00 

18.00 

27.00 

-8 14.00 

-11 C 10.00 

2 Turok M 70.00 
13 


MRN 0F STEEL, THE 
DC Comics 

1 Byrne 1.00 3.00 

2-6 1.00 2.00 


МАМ-ВАТ 
DC Comics 
5.00 10.00 
4.00 6.00 


MAN-THING 
Marvel 
151 series 
1 


5-22 
2nd series 
1-11 


MARC SPECTOR: 


Epic (Marvel) 
3.00 4.00 
2.00 3.00 


MARVEL AND DC 86 


87-90 
PRESENT 91-135 
Marvel 
1 15.00 20.00 
Teen Titans and X-Men 


MARVEL COMICS 
SUPER-SPECIAL 
MARVEL CHILLERS kiss "$6100. 7500 


Marvel 5.00 

1 3.00 4.00 3.00 
2-7 1.00 2.00 Beatles .00 10.00 
KISS .00 60.00 
3.00 


MARVEL COMICS (Sat Pepper 20.00 „40.00 
oes this comic exist 
PRESENTS 8-13 3.00 3.00 


Marvel E 
1 Wolverine 6.00 1 1813 380 2 00 
2- 


MARVEL FANFARE 


72 3.00 
Weapon X begins 
73 1.75 


MARVEL FEATURE 


Marvel 
62.00 70.00 
1st app. of Defenders 


NEW TEEN HERO TIP: 


TITANS 
#2 


Publisher: 

Issue No.: 

Writer: Marv Wolfman 
Artist: George Perez 
Inker: Romeo Tanghal 
Cover Price: 35¢ 
Current Low Price: $15.00 
Current High Price: $20.00 


Overview: First appear- 
ance of Deathstroke 
who mixes it up with our 
teen heroes. 


HERO RATING: 
ЖЖЖ 


The first run of the New Teen Titans меге pret- 
ty fun comics. Deathstroke is introduced, 
which will keep interest high as long as cur- 
rent title does well. Depending on where 
you're at, it's hard or very easy to find. 


ЖЕЛІ УЗ БЕНЕН ЕРЕН БЕН БЕ ин 


“..„Тпезе came out of quarter boxes when prices 
started shooting up. Too many available to make 
it a good buy...Fun stuff to read and not too 
pricey yet. Grab it if you can find it. It will slowly 
climb the ladder of value...Good book to add to 
your collection, some say it’s tough to find.” 


HERG 


PRICE GUIDE 


WIN 
POWER OF 
WARLOCK 

#1 


How about this? A character 
with the really snazzy name of 
Him gets a new nameplate 
and his own book! See what a 
press agent can do for you? 
Yes, you can win this issue in 
really great condition, too! Put 
your thinking cap on and try to 
answer these trivia questions. 


1. Who created Him? 
2, Who created Warlock? 


3. Does he have any rela- 
lives? 


4. Who plays Dr. McCoy on 
Star Trek? 


2 Defenders 
3 Defenders 


MARVEL PREMIERE 
Marvel 

1 Warlock 49.00 65.00 
-3 30.00 38.00 
15.00 18.00 
8.00 10.00 
10.00 14.00 

6.00 

1st Iron Fist 45,00 


MARVEL PRESENTS 
Marvel 
6.00 6.00 
4.00 4.00 
25.00 35.00 
Guardians of the Galaxy 
-7 12.00 17.00 
15.00 17.00 
-12 13.00 17.00 


1 
2 
3 
4. 
8 
9. 


MARVEL PREVIEW 
Marvel 
90.00 180.00 
2.00 
9.00 
2.00 
5.00 
2.00 


2 Punisher 


MARVEL SPOTLIGHT 
Marvel 

24.00 35.00 
27.00 50.00 
4 15.00 20.00 
Ghost Rider 100.00 130.00 
-8 40.00 90.00 
-10 25.00 45.00 
35.00 45.00 
12 Son of Satan25.00 40.00 
5.00 9.00 
10.00 20.00 
5.00 10.00 
3.50 3.50 
9.00 12.00 
350 3.50 
700 7.00 


د داد ی ې م ى 


2nd series 
1-11 1.00 1.00 


MARVEL 
SUPER-ACTION 


Marvel 


1 Punisher 75.00 90.00 


MARVEL SUPER- 
HERO CONTEST OF 
CHAMPIONS 


Marvel 
4.50 5.00 


MARVEL 
SUPER-HEROES 


Marvel 
12 95.00 135.00 
1st app. of Marvel's Capt. 
Marvel 
13 45.00 80.00 
14 85.00 100.00 


12.00 17.00 

55.00 75.00 

1st app. of Guardians of the 

Galaxy 

19-20 12.00 17.00 
2nd Series 

1,3 4.00 4.00 

2 3.00 3.00 

3.50 3.50 

2.50 2.50 


53 X-Men 14.00 


oP‏ > و د دبد ادا 
23585588888 


пеш 
universe 


MARVEL SUPER- 
HEROES SECRET 
WARS 


Marvel 
1 3.00 5.00 
2-7 3.00 3.00 
8 10.00 15.00 
Spidey gets black suit which 
becomes Venom 
9-12 3.00 3.00 


MARVEL TEAM-UP 
Marvel 

60.00 
24.00 
35.00 
40.00 

X-Men, Morbius 

5-12 


51-52,54 4.00 


89 
91 Ghost Rider 


117 Wolverine 13.00 
118-140 2.00 


Annual 1 
X-Men 
Annual 2-7 


о атоо моо 
8 88888888588 


MARVEL 
TWO-IN-ONE 


Guardians of the Galaxy 
13.00 2 
7.00 
8 Ghost Rider 10.00 
9-10 6 


MEGATON 
Megaton Pubs 
7.50 12.00 
5.00 30.00 
12.00 35,00 
1st app. of Savage Dragon 
Dragon 5.00 25.00 
3.50 3.50 
-8 2.00 2.00 
2,1-3 1.50 1.50 


54 8.00 
Death of Deathlok 


MEPHISTO VERSUS 
Marvel 
2.00 2.00 
2-4 1.75 1.75 


27.50 METAL MEN 


Starlin; death of Warlock N 
Annual 3-4 2.00 2.00 ос cones 
Annual 5 125 125 5000 


50.00 
40.00 


ad 2 ^ 
004. чө 
17272222 59 


METAMORPHO 


DC Comics 


MICHAELANGELO 

Mirage 
1 6.00 11.00 
Dark Horse 1 2nd print 2.50 250 
6.00 6.00 
11:00 15.00 
7.00 10.00 


700 1000 MIGHTY COMICS 


Archie 
40 12.50 12.50 
MASK RETURNS 41-50 10.00 10.00 
Dark Horse 
2.50 4.00 


2.25 2.25 MIGHTY 


Archie 


MASTER OF НЫ суша 
KUNG-FU 15.00 15.00 


Marvel и 12.50 12.50 
1 25.00 17.50 17.50 
ist App. Shang-Chi 
24.00 


MISTER MIRACLE 
DC Comics 

1 Kirby 15.00 15.00 
2-3 10.00 10.00 
4-9 7.50 7.50 
10-18 5.00 5.00 
19-25 4.00 4.00 
Special 1 1.75 1.75 


ınual 1 


MISTER MONSTER 
Eclipse 


1 5.00 5.00 
Image Comics 3.00 3.00 


125 3.00 -10 200 2.00 


25.00 50.00 
Glow in dark cover 
MOON KNIGHT 
Marvel 
MEET ANGEL 3.00 5.00 
DC Comics à 150 1.50 
10.00 10.00 


MOONSHADOW 
Epic (Marvel) 
3.50 8.00 
200 5.00 
200 4.00 : THES M BNET 


MORBIUS 
THE LIVING 
VAMPIRE 


Marvel 
3.00 4.25 
2.50 4.00 
1.75 2.50 


40.00 40.00 
27.00 27.00 
25.00 25.00 


58,60-6 30.00 30.00 
MY GREATEST 1800 1500 
ADVENTURE 225.00 225.00 
DC Comics 1st app. of Doom Patrol 
575.00 575. 81-85 85.00 85.00 
250.00 
175.00 175. 
125.00 MYSTERY IN SPACE 
DC Comics 
100.00 53 675.00 675.00 
Adam Strange begins 
54 250.00 250.00 
55 150.00 150.00 


POWER OF HERO TIP: 


WARLOCK 
#1 


Publisher: 

Issue No.: 

Writer: Roy Thomas 
Artist: Gil Kane 
Inker: Tom Sutton 
Cover Price: 20¢ 
Current Low Price: 530.00 
Current High Price: $35.00 


в а те 
OFTHE MAN-BEAST! 


HERO RATING: 
kk 


А good retelling of Warlock's origin. The cur- 
rent title keeps demand moderate. If fans have 
had enough of the Infinity epics, this book 
could slide. Distractions in current book need 
to be curbed to emphasize Warlock. 


DEALER ОИ ЕНЕ Бен | ||| 


“...Капе retells the origin of Warlock well, character 
remains pretty popular, potential investment pretty 
good...With the new Warlock book on sale the col- 
lectability is decent, a must have for fans...Only die- 
hard fans would want-should hold it’s value...Kept 
from reaching max potential.” 


Overview: The gold 
skinned superhero mes- 
siah gets his own book 
set on Counter-Earth. 


HERO 


PRICE GUIDE 


HERO 
CONTEST 
#144 


SIGNED 
THE RAY #1 


It was a dark and stormy 
night when Raoul stepped 
out from his Spanish 
Revival mansion high up 
in the Hollywood hills. As 
he looked down on the 
lights of the fevered city, 
the thought of Melinda 
kept running over and 
over like a song that he 
couldn't get out of his 
mind. 

It was then that the shot 


Sorry, thought | was Peter 
David for a minute. 


Back to reality. 


All you have to do is send 
in your non-winning 
HERO GOLD card to be 
eligible to win a copy of 
this fine book signed by 
hot artist Joe Quesada, 


Do it. 


100.00 100.00 
70.00 70.00 
50.00 50.00 

130.00 130.00 
45.00 45.00 
25.00 25.00 
85.00 120.00 
45.00 45.00 
12.50 12.50 

5.00 5.00 
2.00 2.00 


52-53 2nd print 1.00 


NAMOR 
THE SUB-MARINER 


26 Jay Lee 
27-28 


29-30 
31-36,38-40 
37 

Annual 1 
Annual 2 


NEW GODS 
DC Comics 
20.00 
1st app., Kirby 
2 14.00 
12.00 


2nd series 


1 
2-28 
Reprint series1-6 2.00 
#6 has new story by Kirby 


86 Lefield 
87 151 Cable 
8 


87 2nd print 
95 2nd print 

100 2nd print 

100 3rd print 

Annual 1 

Annual 2,4 

Annual 3 

Annual 5 

Annual 6 

Annual 7 

Special 1 

Summer Spec. 1 3.00 


NEW TEEN TITANS 


DC Comics 
1 Perez 7.00 1 
2 


0.00 


15.00 20.00 


1st App. Dethstroke 
3-9 0 


21-49 
Annual 1-4 2.00 


NEW TITANS 
DC Comics 


Annual 5-8 


3.00 
8.00 
2.00 
1.50 
1.00 
4.00 
1.00 


3.00 
2.50 
2.00 
6.00 
1.50 
2.00 
1.50 


Annual 1 
Annual 2-3 2.50 


NEXUS 


Capital 
10.00 


1 
2 
3 


5.00 
Magazine size, B&W 


NEXUS 
Capital/First 
2.00 


NEXUS: ALIEN 
JUSTICE 


Dark Horse 
395 3.95 


NICK FURY WS. 
SHIELD 


Marvel 
3.00 
3.00 
3.00 


NICK FURY, 
AGENT OF SHIELD 


Marvel 
Steranko 35.00 
š 20.00 


8 


888888 


м 
SVN Opoooo 


2nd series 


3-26 

27-29 
30-31 
32-42 


Moeono 
25555 


NIGHT THRASHER 


Marvel 
1.75 1.75 


NIGHT THRASHER: 
FOUR CONTROL 


Marvel 
1 2.00 2.75 
2-4 1.75 2.00 


NIGHTCRAWLER 


Marvel 


2.00 2.50 
1.50 2.00 


NIGHTSTALKERS 
Marvel 
3.00 3.50 
200 275 


OFFICIAL 
HANDBOOK OF THE 
MARVEL UNIVERSE 


Marvel 
5.50 6.00 


Marvel 
Regular series -15 
1 


series 
6-12 

Limited Series 

1 


2-4 


Tower Comics 
30.00 34.00 
20.00 22.00 


NOT BRAND ECHH 


Marvel 
24.00 


OMEGA MEN 

DC Comics 
1 1.50 1.75 
2,4 0.50 1.00 
3 1st Lobo 5.00 15.00 
5.00 6.05 

0.50 

4.00 

7.00 

0.50 

1.00 

6.00 

0.50 

2.50 

1.00 

Annual 2 1.00 


OUTSIDERS, 


DC Comics 
1-28 1.00 
Annual 1 2.00 


PACIFIC PRESENTS 


Pacific Comics 
1 Rocketeer 7.50 12.00 
2 3.00 5.00 
3-4 2.50 2.50 


Publisher: 
Issue No.: 
Writer: Jack Harris 
Artist: Joe Quesada 
Inker: Art Nichols 
Cover Price: $1.00 
Current Low Price: $5.00 


Current High Price: 57.50 


Overview: New hero 
patterned after golden 
age character flies to 
new heights propelled 
by Quesada artwork. 


PHANTOM 
STRANGER 


DC Comics 
Limited Series 
1-4 1.25 


PHANTOM 
STRANGER 


DC Comics 


40.00 40.00 
15.00 15.00 
16.00 16.00 
10.00 10.00 
7.00 7.00 
5.00 5.00 
3.00 3.00 


PHOENIX 


Marvel 
1 6.00 10.00 
One shot story on Phoenix 


PITT 
Image 
1 Dale Keown 4.00 11.00 


PLASTIC MAN 
DC Comics 
42.00 
20.00 
10.00 
2.50 


HERO TIP: 


HERO RATING: 
ЖЖЖЖ 


DC throws out a new superhero and Quesada 
catches fire...or does he? Azrael seems to be 
making it for him and this book seems to be 
slowly being noticed. Orders were fairly low on 
this book, so it could be hard to find. 


DEALER РТ | | | ||| 


“...А great example of DC’s commitment to 
great story and art. They don’t need a spin-off 
character for a mini-series...A milestone for 
Quesadas art and an extremely low print 
run...A real slow burner, not collectable. Hey, 
it's DC playing around again!” 


жылы ағында EE 


HERG 


PRICE GUIDE 


HERO 
SPECIAL 
CONTEST #2 


Every issue now we've 
been telling you what we 
think of the comics that are 
coming out during the 
month in HOT TOP TEN. 
Now it's your chance to tell 
us what you think! 

This month, and every 
month, we would like you to 
write in and tell us what 
your favorite comics are. 
Мете talking about the titles 
that you read the most, you 
collect the most, you like the 
most! 


Send in your votes! 
Register your choices! 
боп! be а Phoney Bone! 


Each issue we'll print up 
the list of the top ten 
comics, and your vote might 
just be the one that makes 
the difference! Plus, we'll 
pick one lucky winner each 
month and give away some 
great prizes! This mon 
you can win an un-cut sheet 
of HERO trading cards fea- 
turing the complete Marc 
Silvestri/Brandon Petersen 
panorama set! We've even 
gotten the masters them- 
selves to sign them! 
Remember, you can’t win 
anything if you don't enter 
with your favorite comic title 
оп а postcard sent to: 


HERO Special Contest #2 
1920 Highland Ave. 

Suite 252 

Lombard, IL 60148 


And don't forget to put your 
name and address on the 
list also. We have friends in 
the CIA who might want to 
know what you're up to. 
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PLOP! 
DC Comics 
1-20 4.00 4.00 
21-22,24 4.50 4.50 
23 1.75 1,75 
POWER МАМ 

Магуе! 
17 12.00 12.00 
18-20 750 7.50 
21-31 5.00 5.00 
32-50 3.50 3.50 
51-56 1.75 1.75 
57 Х-Меп 6.00 6.00 
58-60 1.75 1.75 
61-65,67 1.25 1.2! 


66 Sabretooth 32.00 32.00 


POWER MAN AND 

IRON FIST 

Marvel 

68-77 125 1.25 
78 Sabretooth 12.50 25.00 
79-83 125 1.25 
84 Sabretooth 11.00 15.00 
85-124 125 125 
125 250 2.50 
Annual 1 4.50 4.50 

PREDATOR 

Dark Horse 

1 20.00 28.00 
1 2nd print 7.50 7.50 
1 3rd print 4.00 4.00 
2 6.00 15.00 
2 2nd print 3.00 3.00 


THE 


ИМАНҒА 


ко 
an 
oo 
55 
мо 


PREDATOR BLOODY 


SANDS OF TIME 
Dark Horse 
1-2 3.00 3.00 
PREDATOR VS. 
MAGNUS 
Dark Horse/Valiant 
1 1.75 9.00 
1 Platinum 55.00 66.00 
2 3.00 5.00 
НВ 


PREDATOR: 
BIG GAME 


Dark Horse 
1 3.00 4.50 
2-4 2.75 3.25 


PRIME 


Malibu/Ultraverse 


PRIMER 
Comico 
1 4.50 4.50 
2 40.00 100.00 
Grendel 
4 5.00 6.50 
3,5-6 4.00 4.00 
PUNISHER 
Marvel 

1 9.00 27.00 
2 7.50 12.00 
36 8.00 9.00 
4-5 7.00 8.00 
7 6.00 8.00 
8 7.50 10.00 
9 10.00 15.00 
10 Daredevil 20.00 25.00 
11 6.00 10.00 
12-15 6.00 7.50 
16-17 4.00 4.50 
18-20 3.75 4.50 
21-25 2.00 3.50 
26-40 1.50 2.50 
41-49 1.50 1.50 
50 1.50 2.50 
51-52 1.25 1.25 
53 1.25 4.50 
54-55 1.25 2.00 
56 125 1.50 
57 1.25 3.50 
58 1.25 2.50 
59 1.25 1.5 
60-62 1.25 1.50 
63-74 1.25 1.50 
75 3.00 3.00 
76-80 1.25 125 
Annual 1 8.00 12.50 
Annual 2 5.00 7.50 
Annual 3-5 250 2.50 
Back to School 1 3.50 3.50 
Bloodlines 1 6.25 6.25 
G-Force 1 5.25 5.25 
Limited Series 

1 30.00 55.00 
2 15.00 26.00 
3 9.00 16.00 
4-5 7.50 12.50 
Movie Spec.1 6.50 6.50 
No Escape 1 6.00 6.00 


Summer Spec. 13.50 350 
Summer Spec. 2 3.00 3.00 


The Prize1 5.00 5.00 
PUNISHER 2099 
Marvel 
1 1.50 4.00 
2 1.00 1.75 
3-7 1.25 1.50 
PUNISHER ARMORY 
Marvel 
1 4.00 5.50 
2 2.00 6.00 
3 2.00 5.00 
4 2.00 3.00 
PUNISHER WAR 
JOURNAL 
Marvel 
1 Jim Lee 10.00 17.00 
2 9.00 14.00 
3-4,7 7.00 10.00 
5 7.50 10.00 


6 Wolverine 15.00 21.00 


Lid. Series 


10 4.00 
4.50 

4.50 

3.50 

-16 3.00 
19 4.50 

)-22 3.00 
-28 2.00 
)-30 1.50 
49 2.00 

3.00 

2.00 

1.75 


PUNISHER: P.0.V. 


Магуе! 
> Wrightson 5.00 5.00 
4 4.00 500 
PUNISHER: 
WAR ZONE 
Marvel 
2.50 5.00 
15 2.50 3.00 


е 2.25 
48 1.25 


DC Comics 


ist series 


3.25 
5 1.50 


3.25 
5 1.75 


6-8 1.50 


2. 
1 
2. 
г 
1 
1 
2 
1 
1 
2. 
1 


NINO N NON SIN NN 
A A D A A O O A O O 


6.00 
3.00 


3.25 
1.75 
1.50 


RAGMAN: CRY ОЕ 
THE DEAD 


DC Comics 
1.75 


Valiant 
15.00 
21.00 
15.00 
50.00 
50.00 


1.75 


22.00 
30.00 
30.00 
90.00 
100.00 


5 10.00 30.00 
6 4.00 8.00 
7 5.50 8.00 
8 5.00 11.00 
ВА! & ТНЕ 
FUTURE FORCE 
Valiant 
9 2.00 3.25 
9 Gold 40.00 40.00 
10 1.50 1.75 
11-12 2.25 2.25 
RAPHAEL 
Mirage 
1 9.00 9.00 
1 2nd print 3.50 3.50 
RAVAGE 2099 
Marvel 
1 1.50 2.25 
28 1.00 1.25 
RAY, THE 
DC Comics 
1 Quesada 5.00 7.50 
2 2.00 4.00 
3 2.00 4.00 
4 2.00 3.50 
5-6 2.00 2.25 
REN & STIMPY 
Marvel 
1 Bagged 
1 2nd print 2.00 3.00 
2 9,00 15.00 
3 6.00 10.00 
4 4.00 7.00 
5 1.75 4.00 
6 1.00 2.00 
7-9 1.75 1.75 
RIP HUNTER 
TIME MASTER 
DC Comics 
1 300.00 300.00 
2 150.00 150.00 
3-5 85.00 85.00 
6-7 65.00 65.00 
8-15 40.00 40.00 
16-20 35.00 35.00 
21-29 25.00 25.00 


SANOMAN: 
25 Dream Country 


ROBIN 
DC Comics 
1 5.00 7.00 
1 2nd print 2.25 2.25 
1 3rd print 125 1.25 
2 275 2.75 


2 2nd print 1.00 1.00 ВОВОСОР 2 
3 1.25 200 
Marvel 
4-5 1.25 1.75 
1 3.25 3.25 
Annual 1 3.00 3 23 128 125 
ROBIN 3000 ROBOCOP VERSUS 
DC Comics 
12 600 600 TERMINATOR 
Dark Horse 
1 2.50 4.00 
1 Plat 45.00 50.00 
ROBIN Il сан 200 250 
DC Comics 34 190 2.50 
1 1.50 1.50 
2 1.50 1.50 
3 150 1 50 ROBOCOP: 
4 1.50 1 
Direct and Newstand, Multipul PRIME SUSPECT 
Covers for each Dark Horse 
1-3 325 325 
ROBIN Ш 
DG Comics ROBOTECH 
1-6 225 225 MASTERS 
Comico 
1 2.75 5.00 
ROBOCOP 2-23 175 2.50 
Marvel 
1 205 T ROBOTECH: THE 
2 2.5 2 
Sn $50 300 MACROSS SAGA 
7-10 200 225 Comico | 
11-20 1.75 2.00 2 2.75 6.00 
21-23 1.50 1.75 3-10 1.75 4.00 
11-20 1.75 3.00 
21-36 1.75 3.00 
ROM ттен HERO TIP: 
Publisher: Marvel 
Issue No.: #1 
Writer: Bill Mantlo 
Artist: Sal Buscema 
Inker: Sal Buscema 
Cover Price: 40¢ 


Current Low Price: $2.00 
Current High Price: $2.50 


Overview: Space 
knight, Rom, comes to E 
earth to blow away HERO RATING: 
Invasion of Body * 
Snatcher-like aliens. 


Okay, it's worth just about nothing. Still, it's a 
great read...Okay, it's a fun read. Taking a lim- 
ited toy concept and turning it into a comic is 
tough. Buy a few out of the quarter boxes and 
try them out. 


р | | | ||| 


“Rarely does a week go by where | don’t have а 
phone call offering a collection who’s highlight 
is Rom #1 and Micronauts #1...A much maligned 
series which wasn’t nearly аз bad as described 
by some... loved this book as а kid. In the cur- 
rent market Rom is 25¢...Firewood, need any?” 
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WHAT IF'S... 


„„Сопап met Mr. Belvedere? 
(Raymond Dunn, San 
Gabrial, СА) 


„Lobo had Chia Hair? He's 
по! just the president, he's a 
client, (Bill Bartram, 
Columbus, OH) 


Bane was a fully licensed 
Chiropractor? (Nhat Tran 
Waco, TX) 


;..Granny Clampett fou 
Spawn in Hell? (Chris 
Kuenster, Duvall, WA) 


Superman caught Lois 
Lane in bed with Jimmy 
Olsen and Doomsday? 
(Robert Eisenhour, 
Wilmington, IL) 


Wolverine wore a bra, 
shaved his legs and took up 
the name Mitzie the Topless 
Avenger? (Bernie Brooks, 
Clinton Twp., MI) 


Superman was known as 
the Man of Spam? 


„What if Don Rickles played 
Spawn in the movie adapta- 
tion? 


What if the Savage Dragon 
met the Savage She-Hulk 
with the Savage Sword of 
Conan while Doc Savage 
made rude noises from his 
underside? 


What if Superman sported 
a genetically-enhaced pack- 
age? 


Hey, send in your What Їїс 
for a chance at comic book 
immortality, HERO style! 
Send your most insightful 
and deranged Q's to 


HERO WHAT IFS 

1920 Highland Avenue, 
Sutie 260 
Lombard. 


60148 
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ROBOTECH: THE 
NEW GENERATION 
Comico 
1 2.75 5.00 
2-10 225 3.50 
11-25 225 3.00 
ROCKETEER 

ADVENTURE 
MAGAZINE 
Comico 
1 5.50 6.00 
2 3.50 3.50 


ROM 

Marvel 
1 2.00 2.50 
2-5 1.00 1.20 
6-16 0.50 1.00 
17-18 2.00 2.50 
19-24 0.50 1.00 
25 1.00 1.25 
26-75 0.50 1.00 
Аппиа! 1-4 0.50 1.00 

RONIN 
DC Comics 
1 3.75 4.00 
2-5 2.75 3.00 
6 5.75 6.00 
SABRETOOTH 

Marvel 

4 2.95 2.95 
SANDMAN 
DC Comics 

1st series 
1 Jack Kirby 800 15.00 
2-6 4.00 5.00 
2nd series 
1 40.00 52.00 
2 25.00 38.00 
3 20.00 31.00 
4-5 19.00 25.00 
6 15.00 15.00 
7 10.00 15.00 
B Ltd. edition 40.00 150.00 
8 1st app. Death 20.00 40.00 
9-10 9.00 14.00 
11-13 9.00 10.00 
14 10.00 11.00 
15 5.00 10.00 
16-19 500 900 
20 5.00 8.00 
21 4.50 9.00 
22-23 4.50 8.00 
24-26 4.50 7.00 
27 4.50 6.00 
28-30 3.00 6.00 
31-32 2.00 6.00 
33 2.00 5.00 


34-35 2.00 4.00 
36 2.50 5.00 
37 200 (4.00 
38-40 200 3.00 
41 2.00 4.00 
42-46 2.00 2.50 
47-52 2.00 2.00 
SAVAGE DRAGON 
Image 
1 7.00 10.00 
2 4.00 6.00 
3 3.00 5.00 
2nd Series 
1 1.95 1.95 
SAVAGE DRAGON 
М5.ТНЕ SAVAGE 
MEGATON MAN 
image 
1 1.95 2.00 
1 Gold 10.00 60.00 


SAVAGE SHE-HULK 
Marvel 

1 4.75 5.00 

2-10 2.00 2.50 

11-25 50 2.00 


SAVAGE SWORD 
OF CONAN 


Marvel 
60.00 65,00 
25.00 30,00 
13.00 15.00 
10.00 12.00 
-10 8.00 10.00 


gron- 


11-20 7.00 8.00 
21-50 5.00 7.00 
51-100 3.75 4.00 
101,109-176 2.75 3.00 
102-108 3.00 15.00 
177-211 2.00 2.25 
SAVAGE TALES 
Marvel 
1 BW Smith 80.00 90.00 
2 30.00 34.00 
3 20.00 22.00 
4-5 10.00 14.00 
5 3.00 5.00 
7 4.00 4.50 
8 3.50 4.00 
9,11 2.50 3.00 
10 3.50 4.00 
SEA DEVILS 
DC Comics 
1 275.00 275.00 
2 125.00 125.00 
3-5 75.00 75.00 
6-10 40.00 40.00 
11-12 25.00 25.00 
13 32.00 32.00 
14-20 25.00 25.00 
21-35 21.00 21.00 
SECRET DEFENDERS 
Marvel 
1 2.75 3.00 
2-5 1.75 2.00 
SECRET ORIGINS 
DC Comics 
1 3.50 3.50 
2 3.00 3.00 


3-5 2.50 .50 
5 4.25 4.25 
Е 2.00 2.00 
2nd series 

1 4.00 10.00 
-4 4.50 4.50 
5-7 3.25 3.25 
3-10 2.00 2.00 
11-12 1,75 1.75 
13 4.25 4.25 
14-30 1.75 1.75 
31-38 1.50 1.50 
9,50 4.25 4.25 
40-49 1.50 1.50 


one shot, 1961 
1 200.00 200.00 


SECRET SIX 


DC Comics 
30.00 40.00 
7 15.00 15.00 


SECRET WARS И 


Marvel 
1-9 1.00 1.00 


SENSATIONAL 
SHE-HULK 


Marvel 


SGT. FURY & 
HIS HOWLING 
COMMANDOS 


Marvel 
400.00 500.00 
175.00 175.00 


3-5 90.00 90.00 
5-10 65.00 65.00 
1-12 32.00 32.00 
3 100.00 100.00 
Capt. America 
4-20 32.00 32.00 
1-30 21.00 21.00 
1-50 12.50 12.50 
1-60 11.00 11.00 
61-80 10.00 10.00 
1-100 9.00 9.00 
01-120 6.00 6.00 
121-130 5.00 5.00 
131-150 3.25 3.25 
151-167 275 2.75 
anual 1 60.00 60.00 
Annual 2 25.00 25.00 
nnual 3 16.00 16.00 
nnual 4 10.00 10.00 
Annual 5-7 5.00 5.00 


SHADE, THE 
CHANGING MAN 
DC Comics 
1 Ditko 5.00 
2-8 2.50 2.50 
2nd series 
1 3.00 4.00 
2-10 2.00 3.00 
11-26 2.00 2.25 
27-34 1.75 2.00 
35-37 1.75 1.75 
SHADOW, THE 
DC Comics 

1 Kaluta 22.00 25.00 
2 15.00 15.00 
3 20.00 20.00 
46 12.50 12.50 
5,7-12 9.00 9.00 

SHADOWHAWK 

Image 


1 Newsstand 5.00 1 


5.00 


14.00 25.00 


1 
Embossed with silver foil 
2 


2 4.00 
3 4.00 
4 2.50 
Volume 2 
1 3.50 
2 1.95 
SHADOWMAN 
Valiant 
1 26.00 35.00 
2-3 14.00 20.00 
4 5.00 7.00 
5-7 5.00 7.00 
8 8.00 17.00 
9 4.00 6.00 
10 3.50 5.00 
11 3.00 6.00 
12 2.50 4.00 
13-14 2.00 3.50 
15 2.00 3.00 
16 2.00 500 
SHADOWRIDERS 
Marvel 
1-3 1.75 1.75 
SHANNA THE 
SHE-DEVIL 
Marvel 
1 5.00 5.00 
2 4.00 4.00 
3-5 2.00 2.00 
SHAZAM! 
DC Comics 
1 2.00 5.00 
2-35 1.00 1.00 
SHOGUN WARRIORS 
Marvel 
1 3.00 3.00 
2-10 1.50 1.50 
11-20 1.00 1.00 
SHOWCASE 
DC Comics 
1 1400.001400.00 
2 480.00 480.00 
3 400.00 400.00 
4 9000,0010000.00 
1st Flash 
5 550.00 550.00 
6 1350.001350.00 


1st Challengers of the 
Unknown 
7 


700.00 700.00 


8 Flash 3400.003400.00 
9 1300.001300.00 
10 950.00 950.00 
11-12,15 550.00 550.00 
13-14 1500.001500.00 
16 350.00 350.00 
17 850.00 850.00 
18-19 455.00 455.00 
20 400.00 400.00 
21 150.00 150.00 
22 2100.002500.00 
1st Green Lantern 
23-24 700.00 700.00 
25-26 120.00 120.00 
27,30 350.00 350.00 


SANDMAN 
#1 


Publisher: ос 
Issue No.: #1 
Writer: Niel Gaiman 
Artist: Sam Kieth & 
Inker: Mike Dringenberg 
Cover Price: $2.00 
Current Low Price: $40.00 
Current High Price: 552.00 


Overview: Mythical 


being, Sandman, is held 


prisoner for years by 


Alister Crowley type. The 


epic tale begins. 


28-29 150.00 150.00 
31-33 160.00 160.00 
34 800.001000.00 

ist Atom 
35 450.00 450.00 
36-37 320.00 320.00 
38-40 180.00 180,00 
41-42 60.00 60.00 
43 280.00 280.00 

Dr. No (James Bond) 
44 40.00 40.00 
45 94.00 94.00 
46-47 30.00 30.00 
48-49,52 20.00 20.00 
50-51 27.00 27.00 
53-54 27.00 27.00 
55 115.00 250.00 

Dr. Fate and Hourman 

6 35.00 35.00 
57-58 47.00 47.00 
59 65.00 65.00 
60 100.00 115.00 

The Spectre 
61,64 54.00 54.00 
62 43.00 43.00 
63,65 20.00 20.00 
66-72 9.00 9.00 
73 54.00 54.00 

The Creeper 

4 9.00 39.00 
75 59.00 59.00 
76 24.00 24.00 
7 25.00 25.00 
78 12.00 12.00 
79 19.00 19.00 
80 8.00 8.00 
81 6.00 6.00 
82-84 34.00 34.00 

New Doom Patrol 
85-87 8. 8.00 

HERO TIP: 
Ld 


HERO RATING: 
ЖЖЖЖ 


This is опе of the best written and drawn 
comics being published currently. Demand for 
this issue could waver due to steady TPB 
reprintings. Hard core enthusiasts will always 


want to get it, though. 


DEALER PICK шин | | ||| 


“This book is rising in popularity, but the рори- 
larity is from new, steady readers. The demand 
for back issues is very high... People buy it to 
read it rather than to invest, so the demand is 
less susceptible to whim...One of the most dif- 
ficult for dealers to get back from collectors.” 
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SPEED RACER STAR TREK: 


Now Comics 1 Y 
1-38 100 1.75 ТНЕ МЕХТ 


Special 1 100 150 GENERATION 
! DC Comics 
Regular Series 
1 


Cn 2400 š 299 SOLO AVENGERS 120-129 
- 3.00 3.00 400 Marvel 130 
206 1 Jim Lee 100 3.25 
PRICE GUIDE 5 2 300 2-20 100 100 132 
SHOWCASE ‘93 M x 249 134 
DC Comics : 


135-1 
4.00 SON OF SATAN ia 
OVERHEARD Аа” 
nightfall 2.00 4.00 


2.00 Marvel 140 
2.25 4.25 40,00 141-143 1 McFarlane 5.00 9.50 2nd series 4-5 4.00 5.00 
can stick that up your - 
butt, my friend." - Ata Annual 1 


2.00 2.75 15.00 144-14 B вала 1 6-10 2.00 4.00 
7.00 - 275 800 146145 енота i E aa ў 11-23,25-30 100 300 
2.00 147 Hobgoblin 20.00 Silver, bagged И T 24 2.00 3.00 
1 
| Annual 2-3 
Chicago area restaur; Annual 4 
g Annual 5 


SPIDER-MAN 51 8,00 10.00 
Marvel Annual 1-3 1 Й 2-3 5.00 7.00 


оючлоюочоовмю 
РЕРЕРЕРЕН 
3838888888888 
оос со В و ف 00 م‎ 
59500509000 


1.25 2.00 3.50 7.00 31-45 1.00 2.00 

1 46-4 1.7 1.7 
£00 SPACE GHOST Green, unbagged Annual 1 300 400 
209 Gold Key 1 10.00 18.00 - ; 


Annual 2 300 5.00 
275 150.00 150.00 И Limited Series 
ў ; 2 k 
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SHADOW #1 


Who knows what evil lurks 
in the minds and hearts of 
men? The Shadow knows! 
This guy has one of the 
longest histories in comics. 
Many experts agree that 
superhero comics got their 
Start by copying the style 
and flavor of the old Shadow 
pulps. 

Here’s your chance to win a 
book that has been steadily 
climbing over the years. 


Answer a few of these trivia 
questions in the meantime. 


1. Who is the Shadow? 
2. What is his quest? 


3. If Herkim and Jerkim are 
brothers, and Feazil and 
Geazil are cousins, what are 
the Bobsy twins doing to 
Uncle Elmer? Whoa, lay off 
the juice, boy! 


Time to get those cards and 
letters in, moonpie. Old 
Snagglepuss has the hee- 
bee jeebees 
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#1 


Publisher: 
Issue No.: 
Writer: Denny O'Neil 
Artist: Mike Kaluta 
Inker: Mike Kaluta 
Cover Price: 206 
Current Low Price: $22.00 


Current High Price: 525.00 


Overview: Who knows 
what evil lurks in the 
hearts of men? The 
Shadow knows. 
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One of those great forgotten DC books of the 
70s. Hard to find, but worth the search in both 
story and art. There's a movie coming, so 
look for brief quick buck attempts to happen. 


Wait it out a little. 


„DEALER PICK | | | ||| 


“Kaluta is one of the best Shadow artists 
around, probably will hold steady or even 
climb a little... The character has never caught 
on with mainstream readers despite good art 
and great stories...Little potential but may 
change with the movie in summer of 1994.” 


HERO 


PRICE GUIDE 


SUPERMAN’S PAL, 
JIMMY OLSEN 


DC Comics 


1130.001130.00 


570.00 
360.00 
250.00 
150.00 
100.00 
60.00 
45.00 
30.00 
15.00 
10.00 
12.00 
10.00 
6.00 
9.00 
6.00 


570.00 
360.00 
250.00 
150.00 
100.00 
60.00 
45.00 
30.00 
15.00 
10.00 
12.00 
10.00 
6.00 
9.00 
6.00 


НЕ CHAINSAW VIGILANTE!) ~~ 


SUPERMAN: THE 
MAN OF STEEL 


DC Comics 

1 3.00 

2-16 2.00 

1 2.50 

1st App. Doomsday 

18 9.00 
1st full Doomsday 

18 2nd Print 1.50 

2.50 

2.00 

1.50 

Annual 1 3.50 


5.00 
2.50 
7.50 


12.00 


1.50 
4.00 
2.50 
1.50 
3.50 


SUPERMAN: THE 
SECRET YEARS 


DC Comics 
2.00 
1.00 


2.00 
1.00 


SUPREME 


Image 
i 2.00 
1 Gold 65.00 
2 1.35 


4.00 
75.00 
1.75 


SWAMP THING 
DC Comics 
1 Wrightson 45.00 
2 25.00 
3 15.00 
4-6 10.00 
1 12.50 
8-10 10.00 
11-24 3.00 
2nd series 
1 2.50 
2-15 1.00 
16-19 2.00 
20 Alan Moore 20.00 
21 15.00 
7.00 
5.00 
3.00 
9.00 
2.50 
10.00 


Annual 1,3 
Annual 2,4-6 


TALES FROM 
THE CRYPT 


Gladstone 
3.00 5,00 
2.00 4.00 
2.00 3.00 


TALES OF ASGARD 


Marvel 


1 1968 22.00 24.00 
1 1984 1.00 1.50 


TALES OF SUSPENSE 


Marvel 
550.00 600.00 
220.00 250.00 
250.00 275.00 
160.00 175.00 
100.00 110.00 
150.00 160.00 
110.00 120.00 
50.00 70.00 
30.00 50.00 
50.00 60.00 
1750.002000.00 
1st app. of Iron Man 
40 750.00 800.00 
400.00 
150.00 
80.00 
120.00 
75.00 
50.00 
80.00 
40.00 
85.00 
Capt. America begins 
160.00 200.00 
70.00 85.00 
30.00 40.00 
110.00 120.00 
30.00 40.00 
69.00 72.00 
28.00 40.00 
30.00 35.00 
45.00 50.00 


TALES OF THE 
LEGION OF 


SUPER-HEROES 
DC Comics 
314-354 100 1.50 


TALES OF THE NEW 


TEEN TITANS 


DC Comics 
100 1.50 


D THE UNCANNY 


fi Sy 


THE TEEN TITANS 
DC Comics 

100 1.00 

8.00 10.00 

1.00 1.50 


TALES OF THE 
TEENAGE MUTANT 
NINJA TURTLES 


Mirage 
4.00 5.00 
200 3.00 


TALES OF THE 
UNEXPECTED 


DC Comics 
500.00 
250.00 
150.00 
120.00 

70.00 
50.00 
40.00 
400.00 
130.00 
250.00 
90.00 
65.00 
50.00 
42.00 
20.00 
10.00 


TALES TO ASTONISH 
Marvel 
500.00 550.00 
240.00 275.00 
150.00 175.00 
140.00 160.00 
100.00 120.00 
75.00 85.00 
1375.00 1400.00 
1st app. of Hank Pym 
8-34 75.00 85. 
35 800.00 
181 Antman 
335.00 
180.00 
100.00 
125.00 
60.00 
100.00 
50.00 


57 68.00 
58 50.00 
59 Hulk starts 90.00 
60 100.00 
61-69 37.50 
70 40.00 

Sub-Mariner begins 


Hulk vs. Sub-Mariner 
101 55.00 


0.50 
11 Ghost Rider 4.50 
12 1.50 


TEAM TITANS 
DC Comics 
1 2.00 2.50 
Mutiple covers 
2 1.50 2.50 
3-9 1.50 2.00 


TEEN TITANS 
DC Comics 


TEKWORLD 
Epic 
2.00 3.00 
1.00 2.00 


TERMINATOR 
Dark Horse 
5.50 6.50 
2.50 3.50 


TERMINATOR: 
ONE SHOT 


Dark Horse 
0 Matt Wagner 5.50 7.00 


TERMINATOR: 
SECONDARY 
OBJECTIVES 


Dark Horse 
3.50 
2.00 


TERMINATOR: 
THE ENEMY WITHIN 


Dark Horse 
1-4 2.00 3.00 


TERMINATOR 2: 
JUDGEMENT DAY 


Marvel 
Movie comic 2.00 3.00 
1 Limited Series1.00 1.50 
2-3 0.50 1.50 


TERMINATOR 


Now Comics 


TERMINATOR: 
THE BURNING EARTH 


Now Comics 
3.50 4.50 
2.50 3.50 
1.50 2.50 


TERROR INC. 


2-10 


THANOS QUEST 
Marvel 
1 14.00 
1 2nd print 4.00 
2 12.00 
2 2nd print 4.00 


THOR 
Marvel 
80.00 
34.00 
46.00 
34.00 
24.00 
50.00 


Silver Surfer 400 2.50 2.50 
5.00 401-410 1.00 1.00 
3.00 411 3.00 13.00 
2.50 1st app. New Warriors on last 
4.00 
1.50 12.00 17.00 
7.00 1st full app. of New Warriors 

Beta Ray 28 1.00 1.00 


دی دم ج س ي 
888888 


gg 


Simonson starts; 


4.00 


mper 
88858 


375-399 


- Annual 9-12 
SS MARVELCONICS GROUP 4. Annual 13-17 
Е: Pounding PRIMER сц Annual 18 
KA 5 Special 2 
Special 3-4 


THUNDER AGENTS 
Tower Comics 

1 42.00 
2 21.00 
3-5 14.00 
6-10 10,00 
11-15 7.00 
16-19 4.00 
20 3.00 


New England Comics 


1 24.00 35.00 
1-2 2nd print 3.00 3.00 


SPIRIT 


Publisher: Harvey 
Issue No.: n" 
Writer: Will Eisner 
Artist: Will Eisner 
Inker: Will Eisner 
Cover Price: 256 
Current Low Price: $25.00 
Current High Price: $30.00 


Overview: Mysterious 
masked crime fighter 
wearing no socks fights 
the underworld of 
Central City. 


HERO RATING: 
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During the superhero boom of the 60s, Harvey 
tried out Eisner's classic character. One new 
story and reprints, but worth every penny. 
Hard to find. We encourage trying out the 
cheaper Kitchen Sink versions to get a feel. 


PEA ER БЕНЕН ЕРЕН БЕН ЕН ЕН 


“Very specialized collectors would kill for this 
book...Very important character who has never 
really caught on with today's audience... Excellent 
stuff if you can get people to read it! Go ahead 
just try it. Then duck...This is something everyone 
should read! Read now, collect later.” 
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STAR WARS: | НЕКО Тір: 
DARK EMPIRE 
#1 


Publisher: Dark Horse 
Issue No.: #1 
Writer: Rich Vietch 
Artist: Cam Kennedy 
Inker: Cam Kennedy 
Cover Price: $2.95 
Current Low Price: $20.00 
Current High Price: 525.00 


Overview: Luke, Leia 
and company are back. 
Luke goes to the dark 


HERO RATING: 
side of the force to fight ххх 
the Emperor. 


Fun story and art regenerate enthusiasm for 
the old movie series. Dorman covers enhance 
the books. The new movie is being developed, 
so interest could really swell up on this and 
other Star Wars books. 


oer) шиншаишин!! 


“Good reader, nice Dorman cover, good future 
potential because of loyal following...Star Wars is 
hot again, but the investment potential has flat- 
tened. Could be long-term though... The TPB hurt 
sales, it is still a good buy for true fans...Possibly 
inflated price-wise, but increasable.” 
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ТНЕ ОМСАММУ 


Магуе! 
1 1900.002500.00 
1st app. of the X-Men 
181 Magneto 
700.001000.00 
300.00 400.00 
225.00 300.00 
1st Quicksilver and Scarlet 


150.00 225.00 

125.00 180.00 

125.00 165.00 

110.00 165.00 

130.00 175.00 

100.00 100.00 

110.00 160.00 

1st app. of Sentinels 
15 11 150.00 
150.00 
100.00 
100.00 
80.00 
70.00 
70.00 
60.00 
75.00 


50 Steranko 
51 Steranko 


New X-Men begin 

95 45.00 
Death of Thunderbird 

96-100 

101 

102-103,107 

104-106 


100 32. 
1st app. of Alpha Flight in 

cameo 

121 22.50 36.00 

1st full app. of Alpha Flight 

122 18.00 

16.00 

19.00 

17.00 

14:00 

20.00 

20.00 

24.00 

20.00 

9.00 

7.00 

8.00 

5.00 

7.50 

157,159-161 L 6.00 


186 
185,187-192 
193 
194-198 
199 
200 
201 
1st app. of Cable (maybe)? 
-203 4.0 50 
6. % 
18.00 
7.00 
206,208-209 d 5.00 
210 8. 20.00 
Mutant Massacre starts 
211 8.00 9.00 
212 9.00 27.00 
Sabretooth vs, Wolverine 
213 12.00 30.00 
Sabretooth vs. Wolverine 
3.50 4.00 
3.50 7.00 
3.50 5.00 
3.50 8.00 
12.00 17.00 
Sabretooth vs. Wolverine 
223-224 4.00 
225 7.00 
226-227 
228-242 
243 
244 
245 
246-247 
248 
1st Jim Lee 


1st Gambit 
267 
268 16.00 


Capt. America, Black Widow, 


Wolverine team-up flashback 

269 5.00 7.50 

270 6.00 13.00 
Х-Тіпсіоп Agenda begins 

271-272 0 

273 

274 

275 

276-277 

278-279 

280 

281 

281 2nd print 

282 


1st Bishop 
282 2nd print 
283 


X-ecutioners Song begins 
95 2.5 6.01 


296 

297-299 
300 

301-302 
Annual 3 
Annual 4 
Annual 5 
Annual 6 
Annual 7 
Annual 8 
Annual 9 


Annual 10 


Annual 11 YOUNGBLOOD 


4 Image 
Annual 12 
Annual 13 1 x обок зард 
Annual 14 
Аппиа! 15 
Annual 16 š 
Special 1 30.00 
Special 2 28.00 


1Rob Liefield 
1 2nd print 
2 
181 App. Shadowhawk, 
1st App. Prophet 
2 2nd print 2.00 
3 2.00 
X-0 MANOWAR 4 175 
Valiant 
Barry Smith 28.00 40.00 


YOUNGBLOOD: 
STRIKEFILE 


Image 
1 


YUMMY FUR 


Vortex/Drawn &Quarterly 


3.00 5.00 


1 
151 Randy Cartier € 
14 Bart Sears 5.00 s as 
15 BartSears 2.00 
- 1.75 ZANTANA 
2.25 1 DC Comics 


9.95 1.95 1.95 


X-TERMINATORS 


Marvel 
2.50 2.50 
2.00 2.00 
1.50 1.50 


и ТІР: 


TALES OF 
ASGARD 
#1 


Publisher: Marvel 
Issue No.: т 
Writer: Various 
Artist: Various 
Inker: Various 
Cover Price: 25¢ 
Current Low Price: $22.00 
Current High Price: $24.00 


Overview: Early reprint 
collection of Thor back 


ups stories of the mystic HERO RATING: 
realm. ххх 


This is one of those fun books that people 
don't seem to know exists. It's very hard to 
find. Though a reprint, the book will always be 
in demand for older Marvel enthusiasts. 
Current fans could care less. 


LS БЕНЕН БЕН БН БЕ НЕ 


“Little movement in this classic Silver-Age... 
Classic Kirby Thor. As an investment, | don't 
think so, for reasons including it's a reprint... 
Nice way to pick up old Thor reprints, but you 
can buy the Marvel Masterworks easier... Tough 
to find, a joy to read, and worth the trouble." 


MEDI TLIICTODATEnD 180 


2.00 


NO COUPONS! 
NO WAITING! 
NO CHARGE! 


AN INCREDIBLE IMAGE FOIL-COVER COMIC EXCLUSIVE TO HERO... 


ЕЛТ/ ГГ 


THE BOOK THAT TIES THE SHADOWHAWK UNIVERSE TOGETHER! 


PLUS: 

A SCORCHING JIM LEE INTERVIEW! 

THE MASTER TALKS ABOUT THE FUTURE OF 
WILDC.A.T.S., CHANGES AT IMAGE, AND HIS 
PLACE IN COMIC BOOK HISTORY... 

PLUS: 

A SUPER FOLD-OUT POSTER! 

HERO REVEALS THE REAL MAN-OF-STEEL IN 
AN INCREDIBLE FULL-COLOR PIN-UP! 


ONLY 
IN HERO 


Е, 


DAVE SIM IN THE HERO SPOTLIGHT, PLUS REGULAR FEATURES ON NEWS, 
REVIEWS, MOVIES, ACTION FIGURES, COVER ART, TRADING CARDS, CONTESTS, 
AND THE FULL-COLOR PRICE GUIDE EVERYONE IS TALKING ABOUT! 


COMING 
TO YOUR 


TOWN... 


A Listing of Conventions 
and other Comic-related 
Events for August, 1993 


If you are planning а comic-related 
convention, send your information 
in advance 10: 


convention editor 

HERO ILLUSTRATED 
1920 Highland Ave. Suite 222 

Lombard, IL 60148 


Deadline for September shows is 
Friday, August 13th 


Arkansas 
7th, Arkansas Mtn, Home Comic Book & Card 
Show, Ramada Inn 1127 Hwy 62NE. 9-9pm. § 
Miller 501-492-4144 or 425-6246 


California 

7th, San Diego. San Diego's Greatest Minicon, 1895 
Camino Del Rio South, in Mission Valley. 10-4pm. $3. 
$2.50 with ad. Jeff, 619-273-7048. 


15th, Mission San Fernando Valley Comic E 
Convention, Mission Hills Inn 10620 Sepulveda Blvd 
10-4рт. $2. Dave Lula, 818-508-5418. 


29th, Santa Maria. Comics, Cards & Collectibl 
Santa Maria Inn, 801 S. Broadway. 10-5рт. 52 
805-925-6346. 


Connecticut 

Bth, The Quality Inn 51 Hartford Turnpike route 83 
Vernon Exit 63 off 1-84. 10-4pm. $2, $1 with flyer, Mike 
Wimbish, 203-242-1189. 


14th, The Quality Inn Route 6 Newtown Rd. Danbury 
Exit 8 off I-84. 10-4pm. $2, $1 with flyer, Mike Wimbish 
203-242-1189. 


14th 


Pennsylvania 
7th, Tre Ja Hotel 2400 Old Lincoln Hwy 


29th, Hc 


Card Show, Marriott Westsid 


Virginia 
7th, Fred 


Special 
Gen Con 
Gaming Convention 
August 26-29th 
Milwaukee, Wisconsin 
Mecca Convention Center 
500 West Kilbourn Avenue. 


HERONIIISTRATED 191 


"En " n 
Participating Retailers: 
The following stores have provided pric- 
ing information critical to the develop- 
ment of the HERO price guide: 


ALL IN A DREAM 
ANOTHER DIMENSION ` 
АТОМ COMES ^ An^ 
BEYOND comics 
BOWE AND BOARD 
BULLET-BROOF 
CAPITAL ту comics 
CAPITAL CITY COMICS 
CENTRAL CITY COMICS 
COLLECTOR'S CORNER 
COLLEGE ÖF COMIC BOOK KNOWLEDGE 
COMIC ADVENTURES 
COMIC Sook WORLD 
COMIC CARNIVAL 
COMPANY 


cones uc 

TRE Cui STR 
TREORRGON S OON 

BERE Comics 

ТАНЫ comics, CARDS в ones 
SUTURE Siams BURNSIDE 
EES COMICRYPT 
GOLDEN APPLE COMICS 


GREAT ESCAPE 
Louisville, KY 
HAWKEYE'S COMICS 
Springfield, OH 


HIT & RUN 
LITTLE LOUIE'S COMICS 
lumbia Station, ОН 


E STAR COMI 


ics 


M & M COMIC SERVICE 
MAD CAT COMICS 
MARPLE COMIC 
MOGNSRADOwW comics 

South Portland, M 

EW DIMENSION COMICS 
NEW ENGLAND COMICS 
Boston. МА 
NEW QUEST COMICS 
Lynchburg, VA 
NEW WORLD COMICS AND GAMES 
Oklahoma, OK 
OAK LEAF COMICS 

on City, IA 

PAPER HEROES 1 
Lake Charles, ГА 
PAPER HEROES 3 
Kileen. TX 
POWER HOUSE 
Round Lake, IL 
PSYCHO 8 COMICS & CARDS 
SHOWCASE COMICS 
Bryn Mawr, PA 
STEVE'S COMIC RELIEF 
Lawrenceville, NJ 
TOMORROW IS YESTERDAY 
Rockford, IL 
TOP OF THE NINTH 
Trverse City, MI 
TRIPLE PLAY CARDS & COMICS 


о all of our 
Beginning with this issue, HERO 
information from 50 different stores 


COMING NEXT MONTH: 


TWO INCREDIBLE ISSUES, 
EXCLUSIVELY FROM HERO! 


TIED TOGETHER BY ONE 
AWESOME KELLEY JONES 
COVER ACROSS BOTH MAGS! 


PLUS A SPECIAL 
IN HERO #4 


PREVIEW WITH ORIGINAL 
KELLEY JONES COVER IN HERO SPECIAL #1 


by Michael Davis 


My name is Michael Davis. 
For those who don't know my 
work, | did the first ever comic for 
Pirahna Press. \t was called ETC. 
It was a dark tale of the future. A 
very dark tale of the future. A you- 
can't-see-the-damn-thing-it-was- 
so-dark tale of the future. Another 
project | did, the one people are 
most familiar with is SHADO: 
SONG OF THE DRAGON from 
DC Comics. That was a tale of 
hope and light. As a matter of fact 
the first issue printed was so light it 
blinded you. The colors were so 
loud you couldn't read the thing 
because of the noise. 

Somewhere there is a printer 
who hates me! 

| guess if you read ETC and 
SHADO at the same time, the light 
and dark would work. As a matter 
of fact | meant to do it that way. As 
a matter of fact it's a trilogy. And 
the third book will be just right...like 
porridge. Yeah, | can see it now. 
Deep in the woods, a shack. A 
young girl comes across it. Inside 
there are three books. She picks 
up ETC. "This one is much too 
dark." She picks up SHADO num- 
ber one (#5 2,3 and 4 printed just 
fine, thank you). She opens the 
book. The glare knocks her for a 
loop. She returns a few months 
later with her seeing eye dog. She 
picks up the third book in the trilo- 
gy. The ELEMENTALS graphic 
novel (on sale soon!). "Ah, just 
right. Wish I could see it." 

Anyway, to continue my long- 
winded who-l-be prologue, | am 
also C.E.O. of Bad Boys Studios 
which is responsible for more than 
a few talents in the industry. How 
many? Well, come on down to the 
Four-Color Image Gallery on 524 
Broadway, New York City for the 
opening for the opening of the Bad 
Boys Studios Show, August 12th. | 
think you'll be presently surprised 
with the people represented. And 
lastly, | am the Founder, owner, 
and Director of Talent and Special 
Projects at MILESTONE MEDIA. 

Okay, almost lastly. | also 
write for the Comics Buyer's 
Guide. 


Now with that 
aside Га like to 
address two particu- 
lar companies and 
make a plea. Real 
Crossovers. That's 
right Marvel. DC. 

You know what I'm 

talking about. REAL 
CROSSOVERS! 

Don't get me wrong, recent 
crossovers like BATMAN / GREN- 
DEL, BATMAN / JUDGE DREDD, 
BATMAN / BARNEY (hmmm, this 
is starting to get a little redundant, 
isn't it?) are fine. But guess what 
BATMAN / DAREDEVIL would do! 
AVENGERS / JUSTICE LEAGUE! 
LOBO / WOLVERINE! Need | go 
on/ Not only do the fans want to 
see this, but the sales would make 
the bestselling Image book look 
like "DENTISTRY MADE EASY: 
The Graphic Novel." 

Now what's keeping this from 
happening? Let's go down the list, 
shall we— 

MONEY: I don't think there'd 
be a problem selling these books. 
Do you? As a matter of fact, forget 
the books and just print the 
money. 

CONTINUITY: What continu- 
ity?! Didn't Flash and Supergirl 
die? Well, They're Baack 

TALENT: Oh Yeah. | can hear 
Jim Lee going "No thank you. | 
don't need another trillion dollars." 
Besides, this is the kind of assign- 
ment people would do for free. 

COMPANY POLITICS: This 
may be a problem. Egos, lawyers, 
and just stubbornness on whoev- 
er's part. 

Now, in the last few years Гуе 
seen a black man become 
Governor of a state right smack in 
the middle of the old confederacy. 
I've seen the Berlin Wall fall. I've 
seen country music and rap music 
stars do a record together. I've 
seen Russia turn into a free mar- 
ket society. I've also seen books 
with absolutely no redeeming val- 
ues sell a zillion copies. Hey, spec- 
ulator, here's something for you. 
How is SPIDERMAN #1 by 
McFarlane ever going to increase 


in value when there are more 
copies out there than flies? With 
all these things that have come to 
pass I think it should be relatively 
simple to produce a cross-compa- 
ny crossover between DC and 
MARVEL. 

1 don't understand why people 
overlook the obvious. How long 
have you Trekkies been scream- 
ing for a Next Generation / First 
Generation time travelling adven- 
ture? How many people have wait- 
ed to see Van Damme vs. Seagal, 
Arnold vs. Stallone, Michael 
Jackson vs. Prince? What would 
the Saturday morning cartoon rat- 
ings be for the X-MEN / LEGION 
of SUPER-HEROES TV Show? | 
don't know why these things don't 
happen. | do know know the power 
rests with you fans. If you really 
want it, you can get it!If you build 
it, it will come. Ask for it at conven- 
tions. Write your editor. Better yet 
write the publisher. 

For you guys from my genera- 
tion, remember how all you could 
talk about for weeks and weeks 
was the BATMAN / GREEN HOR- 
NET crossover on TV? Remember 
that feeling? Well for you younger 
fans, you hold all the cards. If a 
million buyers wrote into FORD 
MOTOR COMPANY demanding 
that they make a more personal 
car, you'd be driving the 
LARRY.™ 

What it all comes down to is 
that comics shouldn't be about pol- 
itics, or about egos, or lawyers. 

It should be about comics! 


Michael Davis 
New York City 
July 1993 
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BABE RUMI u, 


THe ULTIMATE PROTECTOR FRAME FEATURES: 
* Acid Free * Ultraviolet Protection * 

* Self-Hanging * Hard Acrylic Front & Rear * 

* No Bags or Boards * Crystal Clear • 

“АА Must For Your Best Books * Fits All Comics: 


* New 9 Pocket Card Frame * 


* Available From Your Local Stores * 
* Endorsed By These Industry Professionals * 


* Todd McFarlane 
* Gary M. Carter 
• Harlan Ellison 

* Steve Geppi 

• Stan Lee 

« Bill Liebowitz 


+ Jim Palmiotti 

• Joe Quesada 

* Gareb Shamus 
+ Jim Shooter 

« Dave Sim 

+ Jim Valentino 


Collectors: Ask your retailer to order for you of Call ЗЕЕ 


Retailers: Available from Capital City, Comics Hawaii, ӨШСЕ Шешей 
Diamond Star System, Friendly Franks, Hamps Supply, Неге тиан 


9) MLB. #1009 THE SPORTING NEWS PUBLISHING CO. 
N: 


BLOODT 
THAT С! | 
Ауебоег 368, Х-Ме 
Аувпоегва ве! Coast #101 

Uncanny х-мепдтизг ава. 

Avengers Agee , 


